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(NAPSA)—Why choose a
funeral home rather than a ceme-
tery, crematory or casket store?

Because over the past several
years, the funeral industry has
experienced dynamic change. A
significant percentage of the tradi-
tional, community-oriented, fam-
ily-owned funeral firms have been
acquired by large, publicly-traded
companies. Many cemeteries, cre-
matories, casket retailers, burial
vault sellers and certain religious
organizations, which in the past
played partial roles in the funeral
process, have now expanded. In
many cases, they now offer a full
array of funeral merchandise.

In many instances, moreover,
cemeteries, crematories, casket
retailers and other providers do
not fall within existing funeral
industry government regulations,
including the federal FTC Funeral
Rule. Consequently, while these
alternative providers may arrange
funerals, and sell caskets, urns,
outer burial containers and other
merchandise, in many cases they
do not have to provide consumers
with advanced itemized prices for
these goods and services. Nor
must they make mandatory con-
sumer protection disclosures, such
as the fact that caskets are not
required for cremation.

Therefore, it is very important
that families seeking funeral ser-
vices understand the industry, the
type of provider they are dealing
with, and the scope of funeral
goods or services the provider can
supply measured against what the
family may require. 

Funeral homes that are mem-
bers of Selected Independent
Funeral Homes follow the stan-
dards of the organization’s Code of

Good Funeral Practice and pledge:
• To provide the public with

information about funerals, in-
cluding prices, and the functions,
services and responsibilities of
funeral directors 

• To afford an ongoing opportu-
nity to all persons to discuss or
arrange funerals in advance 

• To make funerals available
in as wide a range of price cate-
gories as necessary to meet the
needs of all segments of our com-
munity, and to affirmatively
extend to everyone the right of
inspecting and freely considering
them all 

• To quote conspicuously in
writing the charge for every
funeral offered, and to clearly
identify the services, facilities,
equipment and merchandise in-
cluded in such quotations. 

To learn more about funeral
home practices, visit www.selected
funeralhomes.org.

Funeral Homes Vs. Cemeteries And Others

Alternative providers may arrange
funerals and sell caskets, but in
many cases they do not have to
provide itemized prices for these
goods or services as funeral
homes are required to.

(NAPSA)—It may seem like a
long time before new parents see
their babies go from diapers to
caps and gowns. But experts say
the sooner you start saving for col-
lege, the better. 

Given that the average cost of
one year at a public university in
2022 is expected to be more than
$20,000, heeding that advice may
be the smartest move you could
make. Unfortunately, many par-
ents haven’t started saving at all.
And judging by a recent survey,
they know they’re flirting with
disaster: While 88 percent of new
mothers said a college education
is crucial to their child’s ability to
succeed later in life, only one-
third of respondents were confi-
dent they’d be able to afford the
cost of tuition. 

A new program may help. The
maker of Enfamil LIPIL infant for-
mulas is sponsoring an initiative
that gives parents the chance to
win a $25,000 college scholarship
or a $1,000 savings bond for their
baby. 

Twenty scholarships and 100
savings bonds will be awarded to
babies born between August 31,
2003, and February 28, 2005. It
can be a great way to get a solid
start on covering education
expenses.

It takes more than money to
get into college, though. The fol-
lowing tips can help stimulate the
learning process in your future
graduate: 

Activities
• Your baby learns from sounds.

Imitate the sounds your baby
makes. As she gets older, she’ll
probably start to imitate you.

• Hold a rattle about 12 inches
from baby’s face and move it
slowly from side to side. Your
baby’s eyes will follow the path of

the rattle, but only for a short
time. Over time, your child will be
able to track the rattle for longer
periods.

• Put some plastic cups in the
tub while you give baby a bath, so
she can fill and pour. Also, place
an unbreakable mirror in a spot
where baby can see herself. This
stimulates brain activity.

Nutrition
Certain nutrients may be criti-

cal to a baby’s development. For
instance, more than 100 studies,
including a clinical trial published
in The Journal of Pediatrics, have
shown that nutrients called DHA
and ARA are important for mental
and visual development. A blend
of these two nutrients is found
naturally in breast milk and is
included in Enfamil LIPIL infant
formulas.

For more information on the
scholarship, talk to your hospi-
tal  or  pediatric ian.  To learn
more about DHA and ARA, visit
www.enfamil.com.

The ABCs Of College Costs

New parents have the chance to
win a $25,000 college scholarship
for their baby.

Two Lost Souls Find
Each Other

(NAPSA)—Sometimes you
don’t know what you’re missing
until you find it. New York Times
best-selling author Sharon Sala
has carved out a unique niche for
herself in the literary landscape
as a compelling writer of gripping
suspense tales set in the pic-
turesque surroundings of rural

America. 
In her newest

book, Missing
(MIRA Books,
$6.99), Sala
traces the paths
of two people
who have gone
missing in action
in their day-to-
day lives but
rediscover them-
selves in each
other’s company. 

For Sharon,
writing is a
dream—both lit-
erally and figu-
ratively. She
admits that

most of her books have been cre-
ated from the stories that play out
in her mind while she sleeps. Her
stories often explore controversial
topics such as spousal abuse, alco-
holism, child abuse, incest, kid-
napping, illegitimacy, amnesia,
homelessness and abandonment. 

“This is Sharon Sala in top
form. You’re going to love this
touching and memorable book,”
says New York Times best-selling
author Debbie Macomber.

Missing is available wherever
paperbacks are sold or by visiting
www.mirabooks.com. 

In one of her
most touching
and memorable
books, Sharon
Sala is at the top
of her game.

by Lisa Schneegans
(NAPSA)—Over this holiday sea-

son, Forrester Research predicts a
roughly $13.2 billion increase in online
sales, 20 percent above last year’s
figures. So how can small and mid-
size businesses take advantage of
this valuable sales channel and
ensure online success?

These tips, from Praxis Soft-
ware Solutions—integrated com-
merce provider and solution part-
ner for SAP business management
software—can help small and mid-
size retailers leverage widely avail-
able online sales technology and
reinforce their business operations
for the chaos of the holiday season:

1. Test your site early and
often. Plan ahead to make sure
your site can handle the holiday
shopping frenzy.

2. Test the integrity of your
content. Check for misspelled
words, broken links, busted pic-
tures, etc. A nonprofessional
appearance may lead to a bad
customer experience.

3. Make sure images load
quickly. A slow-loading page may
simply drive customers to click on
to the next site. You want to mini-
mize page download time.

4. Make sure you’re up to
snuff on patches. Install, verify,
test and lock down all patches and
upgrades now, before the season
gets too busy.

5. “Load test” your site.
You’re expecting (or at least hoping
for) a rush of customers. So it’s a
good idea to determine how much
traffic your Web site can support.

6. Create sample transac-
tions. These can simulate ex-
pected customer traffic and Web
transactions. By running “syn-
thetic” transactions periodically—
say, every five to 15 minutes—you
know, before your customers do, if
there is a problem.

7. Check the performance
of your network provider. You
can do this by looking at a site
that is similar to yours in your
area but connected to another
network. In a fiercely competitive
business, every second matters.

8. Add cross-sell and up-sell
opportunities throughout
your site. This means, for exam-
ple, suggesting table linens on the
dinnerware, silverware and glass-
ware pages. Offer “Top Gift Sug-
gestions” or “Bestsellers” to
improve sales and drive “impulse”
purchase opportunities.

9. Make it easy to find and
contact customer service in the
form of a real person. Providing
an easy-to-find phone number on
the site helps online shoppers feel
more secure. Clearly state your
company’s return policy. Remind
customers of the last day it’s possi-
ble to order and receive a product
in time for Christmas.

10. Make your search func-
tion more effective. Your
search function should accommo-
date common misspellings by
returning similarly spelled items
or your site’s most popular search
terms.

• Lisa Schneegans is president
of Praxis Software Solutions.

10 Tips To Optimize Your Web Site For The Holidays

(NAPSA)—Now there’s a good
reason to question the old saying
“the check is in the mail.” An
increasingly alarming epidemic of
something called “check washing”
is giving rise to numerous law
enforcement task forces, including
the FBI, Secret Service, U.S.
Postal Service and local and fed-
eral authorities. Some $815 mil-
lion is lost each year in the United
States to this kind of fraud. 

Check washing is a process
where checks are stolen from the
mail or by other means and the
ink is erased using common
household products. The thieves
will then rewrite the check
payable to themselves, in the
amount of their choosing. 

Frank W. Abagnale, one of the
most respected experts on identity
theft and the person whose life is
chronicled in the blockbuster movie
“Catch Me If You Can,” says pre-
vention is the most effective strat-
egy in counteracting check wash-
ing. Abagnale advocates using
certain gel pens to protect against
this escalating check washing
threat, singling out the uni-ball 207
as his favorite in deterring the act.

“The best way to protect
against fraud is using common
sense,” says Abagnale who has
dedicated over 25 years lecturing
and consulting on forgery, embez-
zlement and secure documents.
“The devil is in the details all the
way down to the uni-ball 207 gel
pen you use. This pen is your best
front line defense.”

Many uni-ball gel pens use inks
that contain color pigments, which
are absorbed into a check’s paper
fibers. When an individual tries to
“wash” the information written on

the check, the ink is in effect
trapped.

Abagnale who recently penned
a book on securing your personal
information, suggests the following
for protection against check fraud: 

• When giving monetary gifts,
avoid sending checks in the mail.
If unavoidable, make sure the
check is wrapped with a sheet of
paper or in a card, making the
check less likely to be viewed out-
side of the envelope.

• Never leave mail in an unse-
cured mailbox. Instead, drop your
outgoing mail at a post office or
locked postal boxes.

• If public mailboxes are nearly
full, find another secure box to
drop your mail in. Thieves prey on
mailboxes that fill up during the
weekend because access is easy.

• Use a black uni-ball 207 gel
pen when signing checks. The
black ink in the 207 is bold and
contains color pigments that
absorb into paper fibers.

For more information on defend-
ing against check washing, individ-
uals can go to www.uniball-na.com.

Signature Advice For Protection 
Against Check Washing

When paying with a check,
several simple steps can help
individuals protect themselves
against check fraud.

***
The most important thing in life
is to see to it that you are never
beaten.

—Andre Malraux 
***

***
We don’t know who we are until
we see what we can do.

—Martha Grimes 
***

***
Anything you’re good at con-
tributes to happiness.

—Betrand Russell 
***

***
Make the best of what is in your
power and take the rest as it
happens.

—Epictetus 
***




