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(NAPSA)—America’s teens are
all business when it comes to
thinking about possible careers. 

According to a recent survey, a
majority of teens believe owning
your own business is worth the
struggle and many see it as offering
the greatest degree of job security.

These are some of the key find-
ings in the most recent version of
an ongoing poll of the attitudes of
young people concerning business
and financial matters.

Nearly three-quarters of teens
interviewed indicated that they
would like to start their own busi-
ness someday. More teens—41
percent—believe “owning your
own business” provides greater job
security than the security offered
by “working for a company”—32
percent. Only 11 percent of teens
said such an effort would be “very
easy” or “easy.” 

Called the 2003 JA Interprise
Poll on Teens and Entrepreneur-
ship, the project is sponsored by
the world’s largest organization
dedicated to educating young
people about business, economics
and free enterprise—Junior
Achievement.

Surprisingly, when asked what
kind of business they would like to
start, restaurant or food-related
businesses, the most common
source of employment for teens,
accounted for only about 13 per-
cent of the responses. 

“This poll shows that today’s
teens have a great deal of confi-
dence in the power of striking out
on their own,” said Jack Faris,
president of the National Federa-
tion of Independent Business. 

Some teens, however, aren’t
waiting to start their own busi-

nesses. “My business is growing
every day, and is still true to one of
its original goals: to show that kids
can make a difference in the busi-
ness world,” said Rohan Singh, 15,
founder of Fuzzelfish.com and
Junior Achievement’s most recent
National Student Entrepreneur of
the Year. 

“In a free market system,” said
Singh, “children...can make a posi-
tive difference, like adults. I hope
to one day go public on NASDAQ.”

The 2003 Junior Achievement
Interprise Poll on Entrepreneur-
ship was conducted online last
spring. A total of 1,101 students
participated. 

Through age-appropriate cur-
ricula, JA’s programs teach chil-
dren how they can impact the
world around them as individuals,
workers and consumers.

For more information visit
www.ja.org or write JA National
Headquarters, One Education
Way, Colorado Springs, CO 80906.
You can also contact the nearest
JA office.

Teens Believe Their Future Is In Business

In a recent survey, nearly three-quar-
ters of teens interviewed said that
they would like to start their own
business someday.

(NAPSA)—People looking for a
unique holiday gift idea are start-
ing to get “fizzy,” bringing a
European kitchen staple into
American homes and drinking in
the possibilities.

Home soda makers are state-of-
the-art small kitchen appliances
that can be an intriguing option
for the hard-to-please people on
your list. The soda makers are fun
for the entire family and make
delicious soda and seltzer with
just the push of a button.

“This is one holiday gift friends
and family will use all year. Our
attractive styles are sure to please
those on your list who love items
for the home,” says Gerard Meyer,
president of Soda-Club, USA. 

With Soda-Club, making fresh
homemade seltzer and soda is so
quick and easy, even kids can do
it. Simply press a button on the
soda maker to carbonate the
water for seltzer, then add your
favorite flavor to make soda.
Soda-Club’s SodaMixes are made
with natural flavors which range
from such classics as cola, diet
cola, ginger ale and cream soda to
fruit flavors containing real fruit
juice such as cranberry-raspberry,
apple-peach and orange-mango. 

With the abundance of delicious
food and holiday treats during the
holiday season, overindulgence can
be a concern for many people. For-
tunately, SodaMix flavors have 2⁄3
less sugar and 2⁄3 less carbohy-

drates per serving than pre-made
canned or bottled soda. Diet vari-
eties are sugar-free and contain
less than one calorie per serving. 

The compact and attractive
soda makers are about the size of
a coffee machine and are avail-
able in classic white or modern
silver/black. Four different
Starter Kits are available. To
learn more or to purchase, visit
www.sodaclub.com or call 1-888-
SODA-CLUB.

A Sparkling Idea For Your Holiday Gift List

Among holiday gift possibilities,
freshly made soda is likely to rise
to the top of the list.

(NAPSA)—There’s a reason
that Americans consume more
than 400 million pounds of cran-
berries a year. Though the most
traditional use of cranberries is
during the holiday season as cran-
berry sauce, this versatile fruit is
used year-round in everything
from appetizers to dessert—and
even as festive home decor. 

Since entertaining is at its
height during the holidays, har-
ried hosts are looking for new
ideas for festive, holiday-inspired
dishes. There are so many deli-
cious ways to put new twists on
traditional favorites. Cooks can
take a fresh look at seasonal
favorites by adding fresh cranber-
ries to make a dish different and
fun, but also give it that special
holiday feeling. 

Tom Berry, executive chef of
Bambara Restaurant in Cam-
bridge, Massachusetts, uses cran-
berries to create rather untradi-
tional holiday dishes that still
work in the flavors of the season
like Cranberry Chicken Stew and
Roasted Pumpkin Risotto with
Cranberry Brown Butter Sauce. 

“Cranberries are an essential
part of the holiday meal, and it’s
more than just the sauce. I’ve
added the popular fruit to stuff-
ing, marinades and appetizers,”
said Tom. “To cook with cranber-
ries year-round, toss them in the
freezer, without pre-washing, in
their original plastic bag. Cran-
berries are one of the best fruits
for freezing.”

Creative yet simple recipes are
just the beginning for fresh cran-
berries—the most imaginative
hosts think decorations. Your meal
is planned and now you need a
centerpiece for the table—from
naturally rustic to simply elegant,
cranberries add festive flair to
your dècor. Create a quick and
easy Cranberry Candle Float by
adding fresh cranberries and
floating candles to a wide glass
bowl, or for the more artistic
hosts, a Cranberry Topiary by

attaching cranberries to Styro-
foam balls with toothpicks and
covering with shellac.

You can also add sparkle to
your holiday festivities with a
cranberry of a different color—
Ocean Spray’s White Cranberry
Juice Drink. The smooth, refresh-
ing, less tart taste of White Cran-
berry Juice Drink is simply deli-
cious on its own, or in cocktails
and punches. And, as a fabulous
garnish to your favorite concoc-
tion, skewer fresh cranberries on a
toothpick or freeze in an ice ring.

Whether you plan on serving
the traditional holiday dishes or
are thinking about trying Tom’s
Pumpkin Risotto, a special section
on www.oceanspray.com called
Plan-it Thanksgiving has every-
thing the holiday host needs.
Plan-it Thanksgiving provides
ideas for decorating with the crim-
son berry for festive holiday am-
biance and gives guidance on how
to cook, store, measure and deco-
rate with this holiday staple. For
a free brochure filled with fabu-
lous fall food & craft ideas, call
Ocean Spray’s Consumer Helpline
Monday-Friday from 9:00 a.m. to
4:00 p.m. EST at 1-800-662-3263
and ask for the Set Your Holiday
Table with Ocean Spray food and
crafts brochure.

Keep It Fresh And Fantastic With 
The Versatile Cranberry

Cranberries are terrific to have
on hand for the holidays, for both
the novice and experienced host.

Corrupt, Dangerous World
(NAPSA)—A gripping thriller

about a truly heinous evil. That’s
what readers are calling The
Trade (MIRA Books, $23.95), the
new novel by critically acclaimed
author Shirley Palmer.

Matt Lowell never set out to be
a hero, but he wasn’t given a choice.

As a vicious wildfire
rages in the canyons
around Malibu, Matt
races along the edge
of the surf in a des-
perate attempt to
reach his house and
save his beloved dog,
Barney. But as he

runs, he stumbles upon a horror that
stops him in his tracks: a newborn
baby abandoned in the sand. And
before he can get her to safety, the
baby dies in his arms.

The already horrific event is
made even more appalling when
the police find the baby’s teenage
mother dead on the side of the
canyon road, her body covered
with wildflowers. Matt can’t
ignore the unexpected sense of
duty he feels toward these inno-
cent victims. After meeting a
group of the teenage girl’s friends,
he decides to get involved—setting
in motion irreversible conse-
quences...and leading him into the
midst of an unspeakable crime
ring of slavery and murder.

Shirley Palmer, a Los Angeles
Times bestseller, won over readers
and critics alike with her hardcover-
debut thriller Danger Zone, which
Kirkus Reviews declared, “First
rate...Admirably paced and plotted,
with the kind of guns-a-popping
denouement that begs for transfer
to the big screen.”

The Trade is available at book-
stores and at www.mirabooks.com.

(NAPSA)—Retailers agree that
hot items this holiday season will
be plasma and flat panel LCD TVs
and mobilemedia devices such as
mobile phones and MP3 players. 

And while faster chips and
miniaturization enables these
devices to pack a significant tech-
nological punch, one area has been
virtually neglected by manufactur-
ers—audio quality. 

Fortunately, the people at SRS
Labs have spent 10 years fine-tun-
ing their world-renowned 3D audio
technologies to overcome the sig-
nificant challenges present in
plasma, LCD TVs and small
mobile devices. 

These challenges include closely
spaced speakers due to TV cabinet
size restrictions and tiny speaker
drivers found in mobile phones,
PDAs, headphones and earbuds. 

When it comes to sound, the
people at SRS Labs are experts.
Their WOW® brand of technolo-
gies makes small speakers sound
like they are much bigger by elec-
tronically lifting the sound up and
out of the speakers, expanding the
sound into a larger 3D audio
image and significantly enhancing
the bass. 

This process also makes plasma
and LCD TVs come alive with
sweeping full-range music and
deep, rumbling bass that, until

now, was not possible. With mobile
devices becoming increasingly pop-
ular, the SRS brand is now a “must
have” for consumers looking for
top-quality audio in the products
they buy. 

SRS technologies are in flat
panel TVs from Sony, Samsung,
Toshiba, BenQ and Hitachi at
national retailers like Best Buy,
Good Guys, Circuit City, Fry’s
Electronics, Sears, Sam’s Club
and others. Also look for digital
audio players from Samsung, I-
River, EDigital and in Microsoft’s
Media Player and mobile phones
from Samsung and NEC. 

Now you can enjoy the very best
possible sound whether you’re
watching TV, listening to music or
chatting on your mobile phone. 

To learn more,  visit  www.
srslabs.com.

Now Hear This: Better Sounding Television

Thin TVs can have fuller sound,
thanks to new audio technology.

***
Of all the enemies of literature,
success is the most indomitable.

—Cyril Connelly
***

***
A weed is a plant whose virtues
have not been discovered.

—Ralph Waldo Emerson
***

***
Laughter is the sun that drives
winter from the human face.

—Victor Hugo
***




