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(NAPSA)—Ten years ago, Cof-
fee Bean International Inc., a
small gourmet coffee business
with 70 employees, struggled to
compete with larger coffee manu-
facturers, such as Starbucks Corp.
CBI was ready to grow, but didn’t
have the resources. By investing
in new technologies and effec-
tively utilizing existing systems,
CBI increased annual revenue by
$10 million, while adding only 15
employees.

“In order to grow, we needed to
be able to serve large businesses,”
said Bob Sharp, president of CBI.
“Technology helped put us on equal
footing with sophisticated, high-
technology companies. As a result,
we successfully secured Nordstrom
and Chevron as customers.”

To handle increased orders,
CBI implemented Microsoft Win-
dows 2000 Server, enabling it to
consolidate hardware and fulfill
orders more quickly and effi-
ciently. Similarly, CBI used
Microsoft Windows XP for critical
systems including accounting,
scheduling and database develop-
ment, which improved the speed
and efficiency of applications and
made customer information more
easily and quickly accessible.

Like CBI, many companies are
challenged to increase revenue
without spending much money.
Executives are often tempted to
cut spending to control costs, but
experts believe they should seek
technology to boost productivity,
which saves money. When evalu-
ating how to maximize current
resources, you should consider the
following:

• Set a technology plan.
Form a technology committee
including employees from all lev-
els in the company to research,
evaluate and recommend technol-
ogy solutions each quarter. Use
their feedback to evaluate short-
and long-term needs and create a
timeline for training, upgrades
and new equipment. Employee
participation will better align
technology and business needs,
which can increase sales and
productivity.

• Enhance existing systems.
Understand the capabilities of
your current technologies. For

example, many copiers can print,
fax, and scan documents, stream-
lining processes and increasing
efficiency. Jim Snodgrass, presi-
dent of technology solutions
provider Phoenix PC Networking,
knows that smaller companies
benefit from multifunction tech-
nology. “My customer used the
Microsoft Small Business Server
to create a Web site on which
clients could enter sensitive infor-
mation, access account data and
e-mail personnel directly,” Snod-
grass said. “Accuracy of infor-
mation and employee efficiency
improved.”

• Use available resources.
Consider hiring a technology
provider to manage software and
computer systems, just as you
would hire an attorney or accoun-
tant. Experts provide personalized
service, from planning and deploy-
ment to customization and ongoing
support. Another option is to attend
a seminar specifically designed for
small businesses. For example,
Microsoft Corp. offers more than
780 free technology seminars
nationwide to small and medium-
sized businesses, which provide
opportunities to learn how technol-
o g y  i n c r e a s e s  p r o d u c t i v i t y  
w h i l e  s a v i n g  m o n e y.  Vi s i t
http://www.msbigday.com/ or call
(877) 435-7638 for information.

Technology Tips Help Small And Midsize Companies
Gain Greater Productivity With Fewer Resources

Like Coffee Bean International,
small and medium businesses
can use technology to compete
with large companies.

Love—Or Something
Like It—In The Big City

(NAPSA)—A wise, winning and
uproarious new novel about love—
or something like it. That’s the
word out on The Accidental Virgin
(Avon, $13.95) by Valerie Frankel.

It was never Stacy Temple’s
intention to go an entire year
without sex. But with her obses-
sive high pressure involvement
with thongs.com—and her dreams
of million-dollar stock options—
things just sort of got away from
her. Now, at 32, she faces the mor-
tifying prospect of becoming a vir-
gin...again. And that is a club she
was determined not to join.

Her adventures are often laugh-
out loud funny, making it impossi-
ble not to root for Frankel’s plucky
determined heroine.

Frankel is the acclaimed
author of Smart vs Pretty. Her lat-
est book, The Accidental Virgin, is
now at bookstores. From Avon
Trade—because every great bag
deserves a great book! 

Quest For Fire—Seven days to
find the perfect man—or else.

(NAPSA)—Do you have what it
takes to become the next female
rock star? Well, now’s your chance
to make your dream a reality!  

Pantene, the world’s leading
hair care brand, has announced
the third annual Pantene Pro-
Voice music competition, a national
contest designed to provide an
opportunity for unsigned female
solo artists and female-fronted
bands ages 14 to 24 to showcase
their talent as singer/songwriters. 

“Pantene Pro-Voice is a great
opportunity for young women who
want to break into the music busi-
ness. The competition encourages
young women to develop their
individual style and personality
through music and creates a
forum for them to showcase their
unique talents,” said Lucy Wood-
ward, Atlantic recording artist
and one of the performers at the
2003 Pantene Pro-Voice Concert. 

Aspiring singer/songwriters
should enter for a chance to make
the most of this once-in-a-lifetime
opportunity. The winner will
receive a grand prize package that
includes a demo-recording con-
tract with Atlantic Records, the
opportunity to tour with an estab-
lished artist, a trip to the 2003
MTV Video Music Awards and dis-
tribution of her/their winning
song via the Pantene Pro-Voice
CD. In addition, the Pantene Pro-
Voice Winner will be featured on a
congratulatory vignette that will
air on MTV during the 2003 MTV
Video Music Awards!

The competition heats up this
August when three finalists will
be flown to New York City to com-
pete live in Central Park at the
Pantene Pro-Voice Concert. There,
they will share a stage with head-
line performers Mya, Vanessa
Carlton, Tweet and newcomer
Lucy Woodward. 

The grand prize winner will be
chosen at the concert by a panel of
music industry professionals. In
addition, MTV2, the 24-hour music
network, will create an hour-long
video block with VJ segments taped
from the Pantene Pro-Voice Con-
cert featuring interviews with Pan-
tene Pro-Voice musical guests.

Over the past two years, the
Pantene Pro-Voice program has
featured participation from lead-
ing artists including Jewel,
Michelle Branch and India.Arie
and has received over 3,100
entries from unsigned female
artists representing all 50 states.  

Now’s your chance to let your
voice be heard! The following
outlines advice for young women
trying to break into the music
industry:

• Embrace your talent. If
you enjoy the special gift you were
given, it will show while you’re
performing.

• Stay focused. Don’t let
rejection or criticism drag you
down. Keep a positive attitude
and make the most of every oppor-
tunity that comes your way.  

• Find your own voice.
Whether it  be through the
uniqueness of your singing voice,
the strength of your lyrics, or the
distinctive style of your song-
writing, develop your individual
talent and express something
that nobody but yourself has to
offer. 

Beginning April 1, 2003, appli-
cations for the third annual Pan-
tene Pro-Voice music competition
will be available online at
www.pro-voice.com. The deadline
for entry is May 31, 2003. Log on
to www.pro-voice.com to enter and
for exclusive online access to spe-
cial offers, free music and Pantene
Pro-Voice prizes. Good luck!

Want To Be A Rock Star? 
Enter The Third Annual Nationwide Search For

Aspiring Female Singer/Songwriters

Lucy Woodward encourages
young women to develop their
individual style through music.

(NAPSA)—The Reader’s Digest
first official diet—ChangeOne:
The Breakthrough 12-Week Eating
Plan, Lose Weight Simply, Safely
and Forever (Reader ’s Digest,
$27.95) offers an easy-to-follow
method of changing your eating
habits, one at a time, one week at
a time. The book contains deli-
cious and healthy meal and snack
suggestions, plus techniques for
successfully navigating menus at
restaurants, parties and other
occasions. The fundamental goal
of the diet is to let people eat the
foods they want, but in sensible
portions and without having to
count calories or remember rules.  

The FDA has approved ground-
breaking laser refractive technol-
ogy that allows eye surgeons for the
first time to address visual prob-
lems that they could not even
detect before. 20/20 vision, consid-
ered the standard for good eye-
sight, has been measured for over
100 years by letter eye charts, but
these eye charts don’t tell the whole

story. As demonstrated by this new,
FDA-approved LASIK technology—
called Custom Cornea® there’s more
to good vision than meets the eye.
Unlike previous systems, this new
system addresses individual varia-
tions. To learn more about the tech-
nology and the LASIK procedure,
visit www.ladarvision.com.

(NAPSA)—When looking for
replacement windows, consider
vinyl. Over the years, builders
and homeowners have come to
understand the inherent advan-
tages of vinyl, which delivers
quality at an economical price.
With a lifetime, limited warranty,
vinyl windows such as Certain-
Teed’s New Castle XT new con-
struction line do not need to be
scraped or painted. For more
information, visit www.certain
teed.com/cwindows.

There’s now a line of high-per-
formance grills that offer the
same type of ignition found on
most gas stoves. Just turn it on,
and “woosh.” Fiesta’s new line of
Ready Set Grills provides tool-free
assembly in just five simple steps.
The grills are available with
Fiesta’s Auto-Ignite system and
contemporary materials and fin-
ishes, such as distressed copper,
so they fit beautifully into any
decor. Side burners let you cook
an entire meal right on the grill.

Great lawns begin with
healthy soil. Soil is a combination
of mineral particles, organic mat-
ter, microorganisms and air pock-
ets. The proper balance of each
provides just the right combina-

tion of aeration, water-holding
capacity and nutrition for sustain-
able growth. If your soil isn’t rich
and fortified, your grass probably
won’t be at its best either. Bayer
Advanced Lawn® Triple Action
fertilizers feed at every level, pro-
moting greener grass, roots and
soil for a thicker, deep-down
green lawn that lasts. You can
learn more about caring for your
lawn and garden and about dis-
counts on various Bayer Advanced
products by visiting www.bayerad
vanced.com or by calling 1-877-
BAYERAL.

When travelling with children,
it’s a good idea to pack an extra
change of clothes for yourself.

The original name for the but-
terf ly is said to have been
“flutterby.”




