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(NAPSA)—Mel Gibson may
think he knows “what women
want,” but according to renowned
trend forecaster Faith Popcorn,
what women really want is a com-
fortable place to kick back and
relax.

Recently, the internationally
respected consumer analyst con-
ducted interviews with more than
7,000 American women and un-
covered a burning desire among
the female population for chairs
designed specifically for women.
In response, Popcorn teamed with
La-Z-Boy to develop a series of
“cocooning” chairs designed specif-
ically to fit a woman’s body and
lifestyle.

First introduced by Popcorn in
1981, “cocooning” is defined as the
desire to protect oneself from the
harsh, unpredictable realities of
the outside world by surrounding
oneself with warmth, comfort and
tranquility at home. The Faith
Popcorn Cocooning Chairs™ by
La-Z-Boy® were developed with
this concept in mind.

“We interviewed several thou-
sand women and asked them to
describe their ideal reclining
chair,” said Popcorn. “What we
heard back is that women not only
relax in their chairs, they work
there, they write letters to friends,
they read, they play with their
children and cuddle with pets.
They want chairs that fit not only
their bodies but their lifestyles as
well. They want comfort but they
also want style. We worked closely
with La-Z-Boy to make sure we
gave them exactly what they
wanted.”

Form, Function and Fashion
Each of the cocooning chairs is

scaled to fit the female form, with
a reclining mechanism that
requires just a gentle push to
engage, because research indi-
cated that women preferred to not
have a handle on the side of their
chairs. Special features include an
optional, attached worktable that
swivels to provide a surface for a

laptop computer, snacks, letter
writing or crafts. Each table also
includes a built-in bud vase and
comes in a variety of decorative
finishes. Women also said they
wanted streamlined storage in
their chairs, so the cocooning
chairs feature tailored pockets on
the sides for books, remote con-
trols, magazines and papers.

Mother and Child Bonding
Popcorn’s research also re-

vealed that women frequently
“cocoon” with their children, so
the new collection features two
adorable chairs designed just for
kids. The children’s chairs are
designed to match “Mommy’s,”
and come with matching otto-
mans that offer storage for toys,
games and coloring books. The
tops of the ottomans can also be
flipped over to create a handy lap
desk for reading, coloring and
other projects.

In keeping with the collection’s

emphasis on women and what
matters to them, a portion of the
proceeds from the sale of each
chair will go to Reading Is Funda-
mental® (RIF).

“We are thrilled with how the
collection turned out and with the
response we’ve received so far
from customers,” said Greg White,
vice president of merchandising
for La-Z-Boy. “With Faith’s insight
into the female psyche and our
heritage of comfort, quality and
style, we were able to create cus-
tomized comfort for two very dis-
tinct audiences.”

The Faith Popcorn Cocooning
Chairs by La-Z-Boy are available
through La-Z-Boy Furniture Gal-
leries, La-Z-Boy In-Store Gallery
dealers and anywhere genuine
La-Z-Boy furniture is sold. For
more information or to find the
La-Z-Boy dealer nearest you, call
1-800-MAKE A HOME (1-800-625-
3246) or visit www.lazboy.com.

What Women Really Want: A Place To Cocoon

A new line of recliners has been designed with a woman’s needs—
and the female form—in mind.
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(NAPSA)—A new infant formula
—Enfamil® LIPIL™—has been clin-
ically demonstrated to enhance men-
tal and visual development in infants.

In a recent study published in
the American Journal of Clinical
Nutrition, infants fed Enfamil
LIPIL showed improved visual
acuity when tested at 4 months, 6
months and one year of age versus
infants who were fed an unsupple-
mented formula.

In the study, infants were breast-
fed for approximately the first six
weeks following birth, and then were
switched to either Enfamil LIPIL or
to a control formula. The control for-
mula did not contain LIPIL,
Enfamil’s unique blend of DHA and
ARA. DHA and ARA are building
blocks of a baby’s brain and eyes.
When tested at one year of age, the
infants fed the formula showed
improved visual acuity equal to about
one line on a standard eye chart com-
pared to the infants consuming the
control formula.

“In comparing breastfed infants
to formula-fed infants, one of the
differences often seen is improved

visual acuity in the breastfed
infants,” said Alan Greene, MD,
FAAP, a practicing pediatrician
and attending physician at Lucile
Packard Children’s Hospital at
Stanford University. “Scientists
believe that it is because of the
presence of a sufficient amount of
DHA in breast milk—DHA and
ARA are important building blocks
of brain and eye tissue.” 

The study was led by Eileen
Birch, PhD, of the Retina Foundation
of the Southwest in Dallas, who has
studied DHA and ARA for 15 years.
An earlier study led by Dr. Birch
and funded by the National Institute
of Child Health and Human
Development also pointed to the
visual and mental developmental
benefits of Enfamil LIPIL. In that
study, infants fed Enfamil LIPIL
from birth to four months scored an
average of seven points higher (on
a 100 point scale) on a test of men-
tal development at 18 months com-
pared to infants fed a control for-
mula without LIPIL. The study also
showed improved visual acuity at
one year.

“This latest Birch study is signif-
icant for a number of reasons,” said
Greene. “First of all, it suggests
that the critical period for infant
visual development extends beyond
the first six weeks of life—that
means infants may benefit from
receiving Enfamil LIPIL with DHA
and ARA beyond that initial period.
Secondly, it shows that infants can
maintain blood levels of DHA and
ARA more like the levels of breast-
fed babies if they are weaned to a
formula supplemented with these
nutrients at sufficient levels.”

Greene adds that while breast
milk remains the “gold standard”
in infant nutrition, most mothers
who start out breastfeeding wean
their infants or supplement with
infant formula after the first few
months. “Enfamil LIPIL is the
best option for moms looking for a
formula that provides DHA and
ARA at levels clinically shown to
benefit infants,” said Greene.

For information about infant
formula see your baby’s doctor,
visit enfamil.com or call 1-800-
BABY-123. 

New Infant Formula Clinically Shown To Enhance Mental And Visual Development

Focus On Eye Health At
Menopause

(NAPSA)—One of the main
risk factors for eye diseases such
as cataracts, glaucoma and macu-
lar degeneration is age. But
women, especially those who are
postmenopausal, have double the
chance of developing macular
degeneration, the leading cause of
blindness in people over 50, com-
pared to men the same age. 

Recent findings show that
women during their menopausal
years and beyond should pay close
attention to their eye health. 

As women go through meno-
pause, estrogen levels drop, which
could be why women are more vul-
nerable to macular degeneration
and cataracts. It has been found
that:

• Postmenopausal women who
do not undergo estrogen therapy
may be at greater risk of develop-
ing macular degeneration.

• Women who experience an
early onset of menopause are at a
greater risk for the disease.

Macular degeneration, also
known as age-related macular
degeneration or AMD, can affect
normal everyday activities like rec-
ognizing faces, driving a car, read-
ing, watching television, and iden-
tifying currency. 

Approximately 25-30 million
people worldwide are affected by
macular degeneration. 

The best way to maintain eye
health is to visit your eye doctor
annually for an eye exam that
tests for diseases such as macular
degeneration. Treatment for the
wet form of macular degeneration
is available, but early detection is
the key to saving sight.

For information about macular
degeneration, visit www.amdfacts.com
or call 1-800-AMD-4636. 

Rediscovering Roots
(NAPSA)—When a woman re-

turns to her roots, she discovers a
world she never knew—amid
traces of familiarity—in The Beach
House (MIRA Books, $6.50), the
new novel by bestselling author
Mary Alice Monroe.

Cara Rutledge, a successful
advertising executive, has built
her life and career in Chicago.
However, an unexpected letter
from her mother, Lovie, brings
Cara to the family beach house on
Isle of Palm, South Carolina.

Before long, the rhythms of the
island open her heart in wonder-
ful ways, and Cara finds solace in
the life she’d left behind and in
the new friends she makes. Yet
she derives her greatest comfort
from becoming a “turtle lady,” a
member of a local organization of
women who monitor the births of
the loggerhead sea turtle.

As Cara moves forward to help
Lovie settle her affairs and restore
Primrose Cottage, she revisits her
strained relationship with her
brother, develops a friendship
with a young pregnant woman
and falls in love. And in reconnect-
ing with Lovie, she learns life’s
most precious lessons—true love
involves sacrifice, family is forever
and the mistakes of the past can
be forgiven.

The Beach House is available
wherever paperbacks are sold and
online at www.mirabooks.com.
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***
The way to love anything is to realize that it might be lost.

—G.K. Chesterton
***




