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(NAPSA)—Now more than
ever, age is only a number. Since
you are truly as young as you feel,
why not turn the clock back with
skincare and makeup techniques
that will make you look your best?

Skin care: Dr. Lydia Evans, a
dermatologist based in Chap-
paqua, N.Y., suggests that mature
women follow these tips for radi-
ant, younger-looking skin:

• Always remove your makeup
before going to sleep to help pre-
vent clogged pores, white heads
and black heads.

• Washing with soap can strip
the natural oils from the skin,
leaving a dull, lackluster appear-
ance. Cleansers do an excellent
job of cleaning the skin without
drying it out. In cold environ-
ments especially, look for a mois-
turizing cleanser, such as L’Oréal
Plénitude RevitaClean Cold
Cream.

• If you have brown spots or
blotchy pigmentation on the face,
hands, neck or chest, try a mois-
turizer with optical pearls. This
will deflect the light and minimize
the appearance of these spots.

• Cuticles may become dry
and ragged as the natural oils in
the skin diminish. Use a rich,
emolliating hand moisturizer for
hydration.  

• It’s a good idea to use a mois-
turizer 15 minutes before apply-
ing foundation. Look for one with
broad-spectrum SPF protection,
as well as treatment benefits such
as line minimizing or firming,
such as L’Oréal Plénitude Age
Perfect Day Cream.

Cosmetics: The key to makeup
application for the mature woman
is to never overdo it—less is defi-
nitely more. With the right prod-
ucts—think moisturizing bene-
fits—and a few simple application
tips, it can be easy to achieve a
radiant and polished look. Try
these tips from Hollywood makeup
artist Collier Strong.

• Foundation: Apply a liquid
foundation, such as L’Oréal Visi-
ble Lift Line Minimizing Makeup,
only where needed—your T-zone
for example. This helps avoid a
cakey, overly made-up look. Apply
with a sponge, using as little as
possible.

• Face powder: Apply powder
by focusing on forehead, nose and
cheeks. Avoid the eye area.

• Blush: A gel blush gives the
cheek a fresh, natural flush. Avoid
powder blushes, which can be dry-
ing and accentuate the appear-
ance of lines and wrinkles.

• Lips: Use a lipliner to define
the contour of the lips, accentuat-
ing the shape of the mouth with-
out overdoing it. Look for a
creamy formula with anti-fade
and anti-feathering benefits.
Apply a moisturizing lipstick and
finish with a touch of gloss to the
center of the lips for natural-look-
ing shine and a “plumping” effect.

• Eyes: Apply eyeliner at the
base of the lashes and set with
powder. Sweep eyeshadow over
the entire eyelid. For more defini-
tion, you can use earth tones in
the eyelid crease area. Finish by
applying volumizing mascara,
such as L’Oréal Lash Intensifique,
from root to tip of the lashes.

Beauty Tips for Mature Women

Getting older—staying lovely:
The right makeup and skin care
routine can help.

Witches And Wizards
(NAPSA)—Anyone interested

in witches, wizards and beautiful
photography may be spellbound
by a new book. The Witches and
Wizards of Oberin (HarperCollins,
$19.95) is the second book by pho-
tographer Suza Scalora, author of
The Fairies.

Through incantations, news
clippings, letters and cryptic
entries, the new book tells the
story of a group of witches and
wizards who join together to cre-
ate a spell that transports them
through time.

Scalora has been described as a
modern day myth maker. Her daz-
zling, otherworldly photographs
open a portal to a realm filled
with fairies, wizards and other
mythical creatures. The underly-
ing message of her books is that
there is more to life than meets
the eye and that people should
open themselves to the magic that
surrounds them everyday. 

Scalora ’s site, Mythopoeia
(www.myth.com) delivers digital
images of ancient myths and dark
obsessions.

Reading her new book may
make it easier to believe in magic.

There is more to life than
meets the eye, says a visually
magical new book.

by Dr. Russell Quaglia 
(NAPSA)—Perhaps more than

any time in history, America—and
particularly its children—needs
real-life heroes. We must exem-
plify and celebrate the kind of citi-
zens we hope they will become.
Having “heroes” is necessary for
students to experience and de-
velop the ability and confidence to
recognize right from wrong and
status quo from what should be.

We can all take heart that
untold numbers of otherwise ordi-
nary men, women, boys and girls
are making a difference and
teaching a crucial lesson: It does-
n’t take a disaster to make a hero.
In fact, the basic stuff of everyday
heroes—the ability to look beyond
oneself, to see how things could be
better even if they aren’t broken,
to believe in something, and to
take the initiative and run with it
for the greater good—is being
embraced and exhibited by Amer-
ica’s adolescents.

Recognizing the immediate and
long-range societal importance of
saluting and encouraging acts of
good will, Tropicana created “The
Search for Everyday Heroes of the
YMCA” uncovering thousands of
youngsters doing amazing things
for their communities. Children
from diverse backgrounds and
communities submitted service-
learning proposals in a contest to
gain help for achieving and sus-
taining their goals. The eight win-
ners each received a $3,000 grant
from Tropicana to implement
their proposal.

The YMCA youngsters have
good role models. They feel they
belong to a community, are curious
about what might be and what they
might achieve. They dare to ask
“why not?” and are willing to take a
risk. These qualities are represen-
tative of their aspirations in the
making and at work. 

Winning projects included:
cleaning up Santa Cruz Beach
and conducting regular trash

pick-ups and water tests; creating
a community flower garden in
Oklahoma City; establishing men-
toring and tutoring programs;
establishing an Adopt a Grand-
parent program; setting up a pro-
gram in which YMCA swim team
members assist students in an
adaptive swim class; and building
a safe, new skate park in a low-
income area of Massachusetts.

So, let’s assure our children
that the world is full of everyday
heroes, who believe in themselves,
inspire others and always give
their best. Like Tropicana’s Every-
day Heroes’ project, let’s work as
individuals to instill in our chil-
dren not only the desire to dream
but the realization that reaching
those dreams takes planning and
work.

• Dr. Russell Quaglia is director
of the National Center for Student
Aspirations at the University of
Maine.

YMCA Kids Who Make A Difference 
In Their Communities

Award-winning stage and
screen actor and long-time
social and community activist
Danny Glover is spokesman for
Tropicana’s Everyday Heroes
Program honoring YMCA kids
across the country.

(NAPSA)—Your home may be
able to furnish protection for your
family in more ways than you
realized.

As a homeowner, you may be
eligible for special benefits for lit-
tle or no money. 

For instance, at no cost or oblig-
ation, you can sign up and receive
$10,000 of accidental death bene-
fits for three months. It’s offered
by Globe Life, an insurance name
known and trusted since 1951, to
people who join the American
Homeowners Association (AHA). 

At the end of the three months,
the policy, for $10,000 to $150,000
of coverage, can be renewed for as
little as $3 a month.

Considering accidents claim
the lives of 11 Americans an hour,
it would seem to be a wise invest-
ment to many who need to meet a
mortgage. 

The American Homeowners
Association (AHA) is a national
consumer alliance membership
organization that helps homeown-
ers and aspiring homeowners
stretch limited budgets to achieve
a greater quality of life. It helps
members save on purchases,
financial services, property taxes
and other significant lifestyle
expenses. Members have easy,
24/7 access to a diverse set of ben-
efits and services ranging from
over 295,000 guaranteed lowest
delivered price products, to guar-
anteed lowest price airline tickets,
a magazine and home courses. All

members are also covered by the
24-hour Emergency Home Repair
Assistance Program.

It advises its members looking
for life insurance to decide which
product best suits their needs:
term life insurance or a cash value
policy. With term insurance you
get insurance protection only, as
opposed to a savings and invest-
ment product that a cash value
policy provides. Cash value poli-
cies include whole life and univer-
sal life policies. These policies
may be best if you plan to hold
them for at least 15 years, since
canceling them before that can be
quite costly. 

For more information on life
insurance programs for homeown-
ers or any aspect of buying or sell-
ing a home, go to the American
Homeowners Association’s Web
site: www.ahahome.com.

Help For Homeowners

Insuring more peace of mind
for many is a free life insurance
policy for members in a home-
owners’ organization.

by Pat Choate
(NAPSA)—Over the past 12

months, America has lost more than
1.1 million manufacturing jobs.

Every core sector of manufac-
turing was touched—industrial
machinery, autos, electronics, steel
and textiles, among others—as was
every section of the country.

Today, manufacturing employ-
ment in the United States stands
at the same level it did in 1964.

Some of these job losses were
caused by the current recession.
Improved technology also dis-
placed some of these workers.

Yet, many workers lost their
jobs because domestic factories
have shifted their operations to
low-wage, nonregulation coun-
tries. In other industries, foreign
producers have seized market
share from U.S. producers.

What effect does the loss of
these jobs have on America?
As the great 19th century lawyer
Robert Ingersoll said of Abraham
Lincoln, he believed “to invent, to
manufacture requires thought,
talent, and genius. It develops the
brain and gives wings to the imag-
ination. A nation that sells raw
material will grow ignorant and
poor, while the people who manu-
facture will grow intelligent and
rich.”

Manufacturing assures our

national defense. It makes possi-
ble our global leadership. It
undergirds the living standards
of more than seventeen million
workers.

A growing number of Ameri-
cans are beginning to question
economic and trade policies that
appear to be weakening our coun-
try’s manufacturing base.

For more information, visit
www.craftedwithpride.org.

Pat Choate is a Washington,
D.C.- based author and economist.

Do Manufacturing Jobs Still Matter?

Industry Change (1,000)

Manufacturing Total -1,103

Industrial Machinery -183

Electronics -212

Transportation equipment -105

Textile products -63

Apparel products -75

Printing/publishing -81

Job Losses:
October 2000-2001

Source: U.S. Dept. of Labor

Manufacturing employment in
the United States today, stands at
the same level it did in 1964.

(NAPSA)—According to Father
Val Peter, executive director of
Girls and Boys Town, the original
Father Flanagan’s Boys’ Home, in
the Village of Boys’ Town, Neb.,
we can help our children by shar-
ing stories of America’s heroes and
the sacrifices they have made. Too
often children in school learn
about the mistakes our nation has
made and not about what has
been done to preserve our
freedom.

The average American sends
about eight gifts per year. There
are ways to make sure they arrive
intact. When sending more than
one fragile item in the same box,
use an approved packing material
to protect each one separately;
then, place the items in the box
for shipping. For added conve-
nience and protection when send-
ing these fragile items, try the
new Inflata-Pak air cushion pack-
aging from 3M. Simply place the
object inside the bag and inflate it
with the straw provided. Your
item will be secure in the “inner
pouch” while the outer pouch
forms an “air pillow” that protects
the object.




