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(NAPSA)—It seems many Amer -
icans are given to helping others. 
People in the U.S. gave more

than $187 billion to charity in one
year alone, according to Giving
USA. Additionally, the Bureau of
Labor Statistics reports that more
than 60 million people volun-
teered in 2007.
Much of this giving—be it of

time or money—helps people in
need around the world. Among
other projects, Americans have
helped fund drinking water and
education initiatives, as well as
vaccination and health clinics. 
Now U.S. donors can help im -

prove the lives of children with
disabilities living in Vietnam—
including many who may be
affected by exposure to dioxin
left over from the spraying of
Agent Orange during the Viet-
nam War. 
The U.S. Fund for UNICEF

recently announced the launch of
a fund raising campaign to raise
$1 million for the cause. All dona-
tions to the program will be
matched dollar for dollar by a $1
million grant from the Ford
Foundation.

Helping Where It’s Needed
Vietnam is home to a dispro-

portionately large number of peo-
ple with disabilities, including an
estimated 1.2 million children,
many of whom will be helped by
the UNICEF program. 
The organization, which has

implemented programs in Viet-
nam since 1975, will coordinate a
community-based intervention
plan in the south-central city of
Da Nang. The plan will provide,
among other things, training to
social workers, teachers and wel-

fare workers—all with the end
goal of improving children’s lives.

Smart Solutions
It’s thought that one-third of

Vietnamese families with disabled
children have never sought treat-
ment for their disabilities while
only one-fifth of disabled children
use the proper rehabilitative aids
such as wheelchairs, prosthetic
limbs, or hearing aids. 
Additionally, only a small num-

ber of children access the social
assistance to which they are enti-
tled and the vast majority of dis-
abled children in Vietnam do not
finish primary school. It’s hoped
that with Americans’ help, the
new UNICEF program can help
turn those statistics around. 

Getting Involved
For more than 60 years,

UNICEF has provided lifesaving
nutrition, clean water, education,
protection and emergency re -
sponse, saving more young lives
than any other humanitarian
organization in the world. 
To learn more or to donate to

the group’s efforts in Vietnam,
visit www.unicefusa.org.

Sending Help Around The World

U.S. Fund for UNICEF President
and CEO Caryl Stern visiting chil-
dren with disabilities in Vietnam.

Shining A Light On
Scientific Failure

(NAPSA)—It’s said that for
every brilliant scientific success,
there are a dozen failures. A new
book tells the story of 12 of those
failures in what’s been described
as an entertaining and thought-
provoking manner.
The book, “When Science Goes

Wrong” (Plume), brings together
stories of scientific error, on a
spectacular scale, from a wide
range of disciplines—from forensic
science and microbiology to
nuclear physics and meteorology.

For example,
there is the tale
of the appear-
ance of a violent
hurricane on
land, despite
repeated assur-
ances that the
hurricane didn’t
exist.
A n o t h e r

chapter tells the
story of a team
of scientists who
hike into the
crater of what
they think is a
dormant vol-
cano, ignoring

signs of an imminent eruption.
The author, Simon LeVay, is a

writer and lecturer with a back-
ground in neuroscience. While he’s
best known for his research on the
brain and sexuality, he’s also co-
authored books on such diverse
topics as earthquakes and volca-
noes, extraterrestrial life and
Parkinson’s disease.
The book is available online

and where books are sold.

A new book tells
about the part of
science that so
often goes un -
n o t i c e d— t h e
failures. 

(NAPSA)—Long-distance train
vacations can be a wonderfully
unique experience, allowing trav-
elers to experience the breathtak-
ing scenery around them without
having to keep their eyes on the
road (or a map). But there’s so
much more to train travel, includ-
ing the chance to interact with
other passengers, stops in intrigu-
ing locales and, in keeping with
the luxurious accommodations, a
fine dining experience.
Rocky Mountaineer Vacations

was recently honored with the
World Travel Award as the
“World’s Leading Travel Experi-
ence by Train” for the third con-
secutive year. And one of the key
ingredients in the train line’s suc-
cess is its culinary expertise.
And while the culinary experi-

ence on the Rocky Mountaineer
train has always been a highlight
of the journey, the company is now
taking it to the next level with
four times the talent, experience
and expertise.
A new catering service for the

train, Rocky Mountain Catering
was recently established by four
world-renowned British Columbia
chefs: Frederic Couton, Joseph
Lassaga, Jean Pierre Guerin and
Raoul Prigent. The vast experi-
ence of this dream team is breath-
ing new life into the train line’s
RedLeaf and GoldLeaf Service on-
board cuisine and thrilling the
discriminating palates of all
Rocky Mountaineer guests.
These accomplished chefs have

created spectacular cuisine in
kitchens all around the world,

including Paris, Geneva and Hong
Kong. All four have received a
number of culinary awards, both
in B.C. and internationally. Using
only the finest and freshest local
ingredients, these culinary artists
are working their magic to create
unique bi-regional dishes that cel-
ebrate the distinctive character of
Western Canada in the true
 tradition of Rocky Mountaineer
 Vacations.
In addition, the company will

gladly address any dietary needs
or concerns that passengers may
have. Simply provide your booking
agent or the train line with 72
hours’ notice regarding specific
issues.
To learn more about train vaca-

tions through the Canadian West,
including information about the
gourmet cuisine to be enjoyed on
board, visit the Web site at
www.rockymountaineer.com.

Gourmet Dream Team Delivers A Moving Experience

Gourmet dining on board is one
of the delights of long-distance
train travel.

(NAPSA)—For people who live
high-intensity lives—college stu-
dents, hard-core gamers, com-
puter programmers, etc.—energy
is what it’s all about. And for that,
they need high-test, long-lasting
fuel to get them through the many
hours of extreme concentration
needed to succeed.
For many years, this sort of boost

could only be found in liquid form,
be it coffee, caffeinated soft drinks
or, more recently, energy beverages.
But now there’s an added ingredient
in America’s quest for that instant
jolt: crunch.
Instead of slurping down their

fix, people with a jones for the
juice can now dig in to a sweet
snack, getting the triple play of
great taste, big crunch and a super
energy blast. Couch potatoes may
soon be a thing of the past when
they get a taste of the latest

chips—loaded with caffeine to help
crunchers get their swerve on.
Engobi—code for Energy Go

Bites—is taking stores by storm.
A 1.5-ounce, single-serving bag of
these chips contains approxi-
mately 140 milligrams of caffeine.
That’s roughly the same as a cup
of brewed coffee and about 70 per-
cent more than the market’s lead-
ing energy drinks.
“Engobi rockets the act of

snacking to an exciting new level,”
said Mark Singleton, vice presi-
dent of sales at Rudolph Foods.
“Every sweet, delicious chip is
infused with not just energy, but
with fantastic flavor.”
Engobi is currently available in

two deliciously perky flavors, Cin-
namon Surge and Lemon Lift,
with additional flavors in devel -
opment. To learn more, visit
www.engobi.com.

Caffeine-Infused Chips: Energize With Every Crunch

People seeking an energy fix can now find all that, and a bag of chips.

(NAPSA)—Small businesses
will play a bigger role in driving
the U.S. and global economies
over the next decade. As a cham-
pion of small businesses, part of
Intuit’s mission is to enable the 72
percent of Americans who dream
of starting a small business, and
to help those already in business
succeed and grow. 
According to the Intuit Future

of Small Business Report, small
businesses will be more active in
global trade as they take advan-
tage of lightweight technologies
that make it easier than ever to
start and manage a business. In
many cases, brain will meet
brawn as low cost software and
technology allow entrepreneurs to
enter and compete in markets
worldwide. 
For those entrepreneurs look-

ing to turn their business dream
into a reality, here are five tips
that will help you start the busi-
ness you’ve always imagined:

1. Put it on paper. Writing a
plan for your business will help
you think about every possible
scenario. It helps you stay on tar-
get and makes sure you don’t
overlook any competitors or key
industry information. 

2. Ask questions. Getting
expert advice will help you suc-
cessfully start and grow your busi-
ness. You can find local support
and training via government-
funded small-business programs
and community college business
classes. 

3. Leverage the “power of
your peers.” Extending your pro-

fessional networks can help you
connect with like-minded entre-
preneurs. Attend industry func-
tions and seminars in your area,
and get to know your local Small
Business Association. Online
social networks such as JumpUp
(www.jumpup.com) provide free
online resources and a huge pool
of entrepreneurs for sharing best
practices and forming strategic
partnerships. 

4. Get online. A Web presence
is mandatory in the digital era.
Thanks to the Internet, you no
longer need a brick-and-mortar
shop to serve and attract cus-
tomers. Creating a Web site is
cheaper and easier than ever. It
allows you to stay open 24/7 and
serve markets across the globe.

5. Spread the word. Market-
ing is essential to turn a great
idea into a successful business. In
addition to your business plan,
create a marketing plan that
includes a profile of your target
customers and the best way to
reach them, such as search
engines, blogs, user review Web
sites, local newspapers, industry
publications and radio. 
Small businesses will also use

their customer and market
knowledge to find success in
niche markets. Big corporations
will increasingly partner with
small businesses for their under-
standing of these niche markets,
while small businesses will gain
access to big-business reach and
capabilities.
To learn more, visit www.

intuit.com/futureofsmallbusiness.

How To Start, Survive And Thrive As A 
Small Business Owner  

Accepting a return on an
investment that is less than
optimal, especially to partially
forgive a debt, is called “taking
a haircut.”

The first paper towels were
invented in 1907. They were cre-
ated for use in Philadelphia
classrooms to help prevent the
spread of the common cold from
child to child.




