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(NAPSA)—America, it seems,
is going in a new direction. 

• The suburbs now account for
most job destinations and more
commuters are traveling from
suburb to suburb than from sub-
urbs to central cities, according to
“The Third National Report on
Commuting Patterns and Trends.” 

• Transit and carpooling are
on the rise in many areas. One
reason may be that more employ-
ers have moved out of cities to be
closer to skilled workers. Another
may be that accelerating prices for
close-in housing push people far-
ther from cities to find affordable
homes. In addition, some people
prefer a rural lifestyle. 

• Although surveys suggest 45
minutes is the threshold most
commuters were willing to drive
one way to work, the number of
Americans making longer com-
mutes than that has grown
steadily to more than 19 million.

• The latest census data
shows more Americans are leav-
ing for work between 5 am and
6:30 am and commuting for
between 60 and 90 minutes.

• Many people drive longer
distances to get to work compared
to 15 or 20 years ago. For some of
the more “extreme” commuters,
the distance is so great they ac-
tually travel through several
weather systems. 

Fortunately, there could be a
solution for both commuters and
government planners: commuter
trains.

These can connect to metro or
bus services both at their destina-
tion and along their route to
extend the range of accessibility.

What’s more, commuter trains
are usually powered by diesel-
electric or electric locomotives.

That means quicker acceleration,
less noise and fewer air-quality
issues, report the experts at Voith
Turbo, the leading supplier of cou-
plings and final drives that make
using these public transportation
vehicles robust and convenient.

Meanwhile, if you must drive,
here are a few hints to help you
rev up your gas mileage:

1. Don’t speed. Driving 65 mph
instead of 75 mph will increase
your fuel economy by about 10
percent. 

2. Avoid “jackrabbit” starts,
which waste gas and increase
pollution.

3. Don’t stop short. Accelerat-
ing hard and braking hard waste
gas, increase pollution and wear
out your brakes.

4. Keep your tires properly
inflated. For every three pounds
below recommended pressure, fuel
economy falls another percent. 

5. Travel light. For every extra
100 pounds in your trunk, you cut
fuel economy by about 1 percent. 

You can learn more about light
rail online at www.us.voith.com.

Training To Save Time, Stress And Energy

Almost 100 million of the 128 mil-
lion commuters in the U.S. live in
metropolitan areas.

(NAPSA)—It may come as a
surprise to some, but the fastest-
growing segment of the online
games market is “casual games,”
those nonviolent, easy-to-learn
games that can be enjoyed in
quick spurts. Women, many of
them moms between the ages of
25 and 54, make up nearly two-
thirds of players. 

Why Do Moms Love 
Online Games? 

Game designers have gotten
the message: Women want differ-
ent games than men. Most women
don’t want shoot-’em-ups. Cater-
ing to women, game designers cre-
ate games that emphasize con-
struction over destruction and
creating order out of chaos.
Casual games include word, puz-
zle, matching and classic card
games. Many of these games—
such as solitaire, hearts, hang-
man, backgammon and chess—
have been enjoyed in the offline
world for decades, making them
instant favorites online. And, per-
haps most important, they don’t
demand hours of playing time. 

Fast Fun—Moms are busy peo-
ple. Casual games are designed to
be played in short 10- to 15-minute
bites or even less. Many popular,
casual games are typically two to
four minutes in length, so moms
looking to enjoy their “me” time
after they put their kids to bed or
during a coffee break can play
repeatedly without wasting an
entire afternoon or evening. 

Guilty Pleasure—Ask a
group of online playing moms if
they are “gamers” and they’ll most
likely tell you no. Ask them if they
love to play games on their com-
puter and they’ll admit yes. Many
moms feel guilty about the pre-
cious minutes they spend playing

games online, but the mental
escape far outweighs any guilt. 

With two children, two cats,
two gerbils and a husband, Cheryl
C. rarely gets time to herself. For
the past five years, the Seattle-
based mom has turned to World
Winner.com when she needs an
escape. 

“When I play word games, the
worries of the world just seem to
melt away,” Cheryl explains. 

Game On—If you thought
Mom was competitive about
throwing the best dinner party or
having the prettiest flower garden
on the block, online game competi-
tions may be just what she needs.
While casual games are undeni-
ably fun, some games sites, such
as WorldWinner.com, keep players
engaged by offering tournaments
in popular online games, includ-
ing Solitaire, SCRABBLE® Cubes
and Bejeweled 2. For a minimal
entry fee, Mom can compete
against other players in the game
of her choice to win cash and mer-
chandise prizes. 

WorldWinner will host a series
of special Mother’s Day tourna-
ments. For more information, visit
www.worldwinner.com. 

What Mom Really Wants For Mother’s Day

Millions of Moms now unwind
with online games.

Improving Your Swing
(NAPSA)—A growing number

of golfers who want to improve
their game are aiming for the
bookstore instead of heading out
to the driving range. That’s where
they’ll find the latest sage advice
from one of golf ’s true gurus.

In “The Plane Truth for
Golfers,” Jim Hardy told golfers
what to do in order to improve at
golf. In his new book, “The Plane
Truth for Golfers Master Class”
(McGraw-Hill Trade), he teaches
golfers how to do the right things
at address, on the backswing and

during the
downswing, in
order to build a
solid, funda-
mentally sound
swing and hit
on-target shots
by controlling
the flight of the
ball.

The new publication focuses on
the art of the golf swing and is a
unique, player-specific how-to
book that allows readers to feel as
if Hardy—considered by many
pros to be “the most knowledge-
able teacher of the game”—is giv-
ing them a private lesson.

In “Master Class,” Hardy
teaches golfers how to start from
scratch and build a technically
correct one- or two-plane swing or
revamp an old faulty swing by
implementing the right body-arm-
club keys into their existing
action.

Jim Hardy has been fixing the
swings of professional and ama-
teur golfers since 1977. He was
voted one of “America’s 50 Great-
est Teachers” by Golf Digest and
ranked among the “Top 100 Teach-
ers” by Golf magazine. Both his
instructional volumes are avail-
able in bookstores.

by John Addison
(NAPSA)—The right amount

and the right type of insurance
can help keep your nest egg from
cracking. Here are some answers
to frequently asked questions
about two important insurance
products: life insurance and long-
term care insurance:

Life Insurance Basics
Q: Should I rely

on my company-
provided life in-
surance plan?

A: While most
workplace life insur-
ance policies cover
one or two times
your annual salary,
financial experts
generally recom-

mend buying enough insurance to
replace seven to 10 times what
you earn. Plus, what happens if
you change jobs or lose your job?
Not all policies are portable. 

Q: Do I need to review my
coverage?

A: If you’re like most people,
odds are you’ll need to rethink
your coverage as your family
grows. You have two choices: term
or permanent. If your goal is to
support your children until they’re
old enough to support themselves,
then term is likely all you’ll need.

Q: How much life insurance
do I need?

A: Some financial experts rec-
ommend anywhere from seven to
10 times the amount of your
annual salary, especially if you
have a lot of debt or children. 

Long-Term Care Insurance 101
Q: When do I need long-term

care insurance?
A: The longer you wait, the

higher the premium you’ll pay. For
example, the average annual long-
term care premium for people in
their 50s is $1,900. If you wait until
your 70s, it can be as much as
$16,000 annually. It can pay to sign
up for care sooner rather than later.

Q: How much do I need?
A: Long-term care insurance

gives you a daily benefit. The
higher your benefit, the higher
your policy price tag. Since nurs-
ing home prices vary greatly
based on location, try to match
your coverage to the area you
think you will retire in.

Q: How long do I need the
insurance?

A: Each individual must assess
his or her own needs. Long-term
care should be given the same
consideration as other long-range
planning objectives. 

The guidance of a financial pro-
fessional can often be helpful when
determining insurance needs. For
example, the financial profession-
als at Primerica have created a
guide that shows you how to take
control of your financial life. To get
a copy of “How Money Works,”
write to Primerica, 3120 Breckin-
ridge Blvd., Duluth, GA 30099,
ATTN: Corporate Relations, or call
(770) 564-6329. For more informa-
tion, visit www.primerica.com.

John Addison is co-CEO of
Primerica, a subsidiary of Citi-
group, Inc.

Life And Long-Term Care Insurance: How Much Is Enough?

John
Addison

(NAPSA)—A growing number
of gift givers are looking to give
back. 

The U.S. Department of State’s
Bureau of International Informa-
tion Programs reports that, on
average, American households
give about $1,800 to charities each
year. Now an increasing amount
of that giving is done through
charitable presents—gifts that
benefit both the recipient and a
charity or specific cause. 

For instance, one of this year’s
hottest gifts is a CD that includes
songs from Elton John, Wynonna
Judd and other top recording
artists. About a quarter of the
purchase price goes to the U.S.
Fund for UNICEF to save chil-
dren’s lives around the world.
UNICEF’s initiatives provide
medicine, vaccinations, food, edu-
cation and emergency relief for
millions around the world.

The CD is called “Gratitude,
Life & Love” and is available at
Pier 1. It’s one of a number of
charitable gifts available through
the organization. 

Flower Power
The group also partnered with

Hallmark Flowers to offer gift
givers two different bouquets, pro-
ceeds from which will help immu-
nize children around the world.
The sale of one of the bouquets—
complete with sunflowers, yellow
roses, “Triton Blue” delphinium,
white spray stock, green button
poms and ruscus—will help im-

munize five children against
measles. The preventable disease,
which has been all but eradicated
in the U.S., still claims the lives of
500,000 children each year world-
wide. The bouquet comes in a 7-
inch glass vase with a card that
reads, “Love is always a mira-
cle…even when it happens every
day.” 

In The Cards
The group’s Tribute Card Pro-

gram is a meaningful way to
honor someone while also provid-
ing hope to children in desperate
need around the world. The cards
are inscribed with a heartfelt mes-
sage, signed in your name and
sent directly to the individual you
designate (the amount of the gift
will not be indicated). An added
bonus: The amount you give is tax
deductible. 

To learn more or to order a gift,
visit www.unicefusa.org or call
(800) 4UNICEF.

Gifts That Make A Difference

Some of the most popular gifts
benefit children worldwide. 

***
Go oft to the house of thy friend,
for weeds choke the unused
path.

—Ralph Waldo Emerson
***

***
A friend is someone who sees
through you and still enjoys the
view.

—Wilma Askinas
***

***
Friendship is the golden thread
that ties the heart of all the
world.

—John Evelyn
***

***
Friendship is the only cement
that will ever hold the world
together.

—Woodrow Wilson
***




