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(NAPSA)—You may be able to
help your family breathe cleaner,
fresher air by remembering a
simple fact: Air pollution doesn’t
always stay outdoors. 

Studies conducted by the Envi-
ronmental Protection Agency
(EPA) show that reduced air circu-
lation can cause levels of air pollu-
tion inside your home to be two to
five times higher—and occasion-
ally as much as 100 times higher—
than outdoor levels. That may be
one reason the American Lung
Association says approximately
160 million Americans are breath-
ing unhealthy air, with children
and seniors most at risk of develop-
ing related health problems. 

One way to keep the air in your
home cleaner is with an air puri-
fier, which can help reduce micro-
scopic airborne particles that con-
tribute to poor indoor air quality.
But which purifier is best for
you—and your pocketbook? Here’s
a closer look: 

Purifiers called True HEPA are
largely considered the “gold stan-
dard” in air purification. They cap-
ture 99.97 percent of particles as
small as 0.3 microns from the air
passing through their filters. The
purifiers also feature permanent
HEPA filters that can be vacuumed
to clean—eliminating expensive fil-
ter replacement.

With their germ-fighting capa-
bilities and particle reduction per-
formance, the purifiers can be a
good choice for people suffering
from symptoms relating to air-
borne allergies or asthma. They
can also be helpful in reducing
common household particles such
as smoke, dust, pollen, mold
spores and pet dander. 

For consumers on tighter bud-
gets, HEPA-type, or Honeywell
HepaClean, air purifiers can
greatly improve indoor air quality
at lower price points, with some
available for less than $40. These

air purifiers are efficient at cap-
turing 99 percent of the particles,
two microns or larger (or 40 times
smaller than the width of a strand
of human hair), that pass through
the filters. These products are a
good option for consumers looking
for general air-cleaning capability
or those who may suffer from mild
seasonal allergies. 

For general, all-around air
purification and particle reduc-
tion, the new Honeywell Quiet-
Clean air purifiers with ifD filter
technology can be a good choice.
They provide HEPA performance
with the ease of quiet, permanent,
washable, electronic filters. Effec-
tive at capturing 99 percent of
microscopic particles as small as
0.3 microns, the purifiers use a
fan to circulate the air in a room
and force it through a filter, effec-
tively and quietly circulating the
air several times each hour. They
can be good for light sleepers and
those with mild seasonal allergies
who are looking for general air-
cleaning capability. 

Honeywell air purifier prod-
ucts, manufactured by Kaz, Inc.,
are available at major retailers
such as Target and The Home
Depot. For more information,
visit www.kaz.com. There, con-
sumers can also see a video on
how air purifiers can improve
indoor air quality.

Protecting Families From Indoor Pollutants

Even when your home is clean,
your indoor air can be dirty.

Getting Real About Success
(NAPSA)—Think of it as tough

love for your career. 
A hard-hitting new book says

that only by being realistic about
what’s expected of you in the
workplace can you excel on the
job. The secret to success isn’t
such a secret. It’s hard work—and
people who remember that point
will be on top of their game. 

Author Larry
Winget believes
it’s a message
many may not
want to hear,
but a point
Americans need
to wake up to.
Hence the title
of his book: “It’s
Called Work For

A Reason! Your Success Is Your
Own Damn Fault” (Gotham
Books). 

The author, who has been
described as “Dr. Phil on steroids,”
delivers his points in no uncertain
terms. In an in-your-face style, he
writes that personal responsibility
matters in the work world and
that workers should deliver
results or expect to be let go. Addi-
tionally, he argues that most
employer training programs are
inadequate and that self-help
books that “stroke readers’ egos”
are “all wrong.” 

“I would rather just tell you up
front that my book is going to con-
tain lots of stuff that will make
you mad. So let me beat you up,
tick you off and possibly teach you
something along the way,” Winget
says. 

It’s a message that many top
executives have taken to. Winget’s
last book, “Shut Up, Stop Whining
& Get a Life,” hit No. 1 on The
Wall Street Journal best-seller
list. 

For more information, visit
www.larrywinget.com.

(NAPSA)—Uncle Sam is ready
to give you credit for the steps you
take to reduce energy consump-
tion in your home. The Energy
Policy Act of 2005 provides valu-
able tax credits—as much as $300
to consumers who purchase quali-
fied high-efficiency heating, cool-
ing and water-heating equipment. 

These new tax credits took
effect in January 2006. Unlike a
tax deduction, which reduces the
amount of income subject to tax, a
tax credit directly reduces the
amount of federal income tax you
pay or increases the tax refund
you receive. 

The new energy legislation
defines the type of equipment and
the amount of the credit in this
way:

• High-efficiency gas, oil and
propane furnaces and boilers: $150

• High-efficiency central air-
conditioning units, including air-
source and ground-source heat
pumps: $300

• High-efficiency fans for heat-
ing and cooling systems: $50

• High-efficiency water heat-
ers, including heat pump water
heaters: $300.

Manufacturers and retailers
should be able to tell homeowners
whether a specific product quali-
fies for a tax credit. Qualifying
efficiencies identified in the bill
include:

• Furnaces and boilers: Annual
Fuel Utilization Efficiency
(AFUE) of 95 or higher

• Air-source heat pumps: Heat-
ing Seasonal Performance Factor
(HSPF) of 9 or greater, Seasonal
Energy Efficiency Ratio (SEER) of
15 or higher and Energy Effi-
ciency Ratio (EER) of 13 or higher

• Central air-conditioning
units: SEER of 15 and EER of 12.5.

In addition to providing tax
credits, these high-efficiency prod-
ucts also offer homeowners lower
home energy bills, increased
indoor comfort and reduced air
pollution. That’s because this new
equipment employs technologies
that make new heating systems
much more energy efficient than
the furnace or heat pump cur-
rently warming your home. 

The maximum credit for all
taxable years is $500 and is
applicable to other home energy-
efficiency improvements, includ-
ing the installation of new win-
dows, insulation, doors and roofs.
To qualify for the tax credits,
homeowners will need to verify
the efficiency of the equipment
and the date when it was placed
in service. The equipment must be
installed between January 1,
2006, and December 31, 2007.

Coleman® heating, ventilation
and air-conditioning products man-
ufactured by Johnson Controls
meet the efficiency specifications
set forth in the new energy bill. To
learn more about the energy-effi-
cient Echelon™ Series of air condi-
tioners, heat pumps and furnaces,
visit www.colemanac.com.

Take Credit For Energy Improvements

Unlike a tax deduction, which
reduces the amount of income
subject to tax, a tax credit di-
rectly reduces the amount of fed-
eral income tax you pay. 

(NAPSA)—As women age, con-
cerns about their health often
increase.  Heart disease and
debilitating disorders such as
Alzheimer’s become more preva-
lent with age. 

But many women may be sur-
prised to learn that as they age,
their risk of developing breast
cancer rises as well. Therefore,
becoming knowledgeable about

t h e  r i s k  f a c t o r s
f o r  breast cancer,
including your own
personal history, is
essential to have a
meaningful discus-
sion with your doc-
tor or health care
professional about
breast cancer.

Approximately 200,000 new
breast cancer cases are diagnosed
in the United States each year, and
most of them are in women over
age 50. From ages 30 to 39, the
risk of developing breast cancer is
one out of 229; from ages 40 to 49,
the risk is one out of 68; however,
from ages 50 to 59, the risk jumps
to one out of 37, and from ages 60
to 69, the risk is one out of 26.2 

A recent Harris Interactive sur-
vey showed that only 37 percent of

women aged 55 or older become
more concerned about developing
breast cancer as they age, and 75
percent didn’t realize that being
over age 50 is a significant risk
factor. 

The national survey was con-
ducted on behalf of the National
Association of Nurse Practitioners
in Women’s Health (NPWH) and
Eli Lilly and Company to better
understand women’s knowledge
and attitudes about breast cancer
risk factors. It is part of Strength
in Knowing: The Facts and Fiction
of Breast Cancer Risk campaign,
which was designed to help
women separate the facts from
myths regarding breast cancer
risks. The survey findings vali-
date the need to educate all
women, especially older women,
about risk factors that can lead to
the development of breast cancer.

“I was diagnosed with breast
cancer at the age of 63, and be-
cause I had no family history of
breast cancer, I didn’t know I was
at risk because of my age,” said
TV personality Diahann Carroll.
“Now I constantly ask my health
care professionals questions about
my health, including my breast
health, because I’ve learned that

it is my responsibility to find out
what will keep me as healthy as I
can be.” 

Carroll was diagnosed with
breast cancer in 1998 and under-
went surgery and radiation ther-
apy. Since then, she has worked to
increase cancer awareness. 

Many women believe that fam-
ily history and genetic mutations
are the only risk factors; however,
only 15 percent of women diag-
nosed with breast cancer have a
close family member (e.g., mother,
sister) with the disease, and a
smaller percentage are a result of
an inherited genetic mutation. 

“As a nurse practitioner, I’ve
seen many cases of breast cancer
in older women—some actually
denied that they could even have
the disease because of their age,”
said Susan Wysocki, president and
CEO of NPWH. “This survey vali-
dates the need to educate women
about risks that can lead to breast
cancer and understand how they
can determine their own risk.” 

For information on breast
cancer risk factors and questions
to ask a doctor or health care
professional about the risk fac-
tors for breast cancer,  visit
www.strengthinknowing.com.

With Age Comes Wisdom; Be Wise About 
The Risks Of Breast Cancer As You Age

Carroll

The world’s tallest fountain is found in Fountain Hills, Arizona.
Built at a cost of $1.5 million for McCulloch Properties, Inc., the 564-
foot-tall column of water weighs more than eight tons.

There are more than half a million styles and sizes of camping
tents.

When the Krakatoa volcano erupted in Indonesia in 1883, the
sound was heard 3,000 miles away.




