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(NAPSA)—Maybe it’s because
the price of gold has shot through
the roof, but anything metallic is
superhot right now.

According to Style.com, we’re
looking at “The Heavy-Metal Sea-
son” — with gold (and, to a lesser
extent, silver and bronze) stealing
the limelight in clothes, acces-
sories, makeup and even home
furnishings. But take care: Wear
too much metallic at the same
time and you risk looking less like
the latest It Girl and more like
one of the death-by-gold body-
painting victims in the James
Bond movie “Goldfinger.” Here’s a
look at what’s hot:

The Midas Touch in Clothes
Models in gold minis, gold

trench coats and gold tights were
blindingly present on all the run-
ways. Just to break things up,
they were followed by other mod-
els wearing black dresses with
intricate gold detailing. One fash-
ion designer, Donna Karan, was so
smitten with all things gold that
we’ll leave it to you to guess what
she named her new fragrance. 

Shoes and Bags
Every It Girl must have her It

Bag, and one of the earliest con-
tenders — Yves Saint Laurent’s
“Double” bag — got a boost when
Kirsten Dunst, Uma Thurman
and Jessica Simpson were all
spotted toting it. Its allure: The
reversible carryall switches from
glitzy bronze to classic chocolate.
Pair up any of the hottest new
bags with gold stilettos or wedges
and you’re all set. 

Jewelry
White pearls are out and

metallic gold-toned ones are in—
as are just about any kind of bold,
gold necklace. “The strongest link
in your wardrobe,” one magazine
declared.

Skin Care and Makeup
Youthful skin will continue to be

the gold standard. Women who use
RoC’s new Retinol Correxion Deep
Wrinkle Serum boast a youthful
radiance with less expression lines
and sun damage. The serum is
clinically proven to visibly reduce
fine lines and wrinkles after con-
tinued use. And those youthful
faces will sparkle with shimmering
gold-dusted cheekbones, iridescent
gold-shadowed lids, and silver
metallic blushes.

Home Furnishings
The runway look has filtered all

the way down to the home.
Harper ’s Bazaar, for example,
advised readers “this is no time to
keep things understated” in touting
luxurious gold decoratives like pil-
lows, quilts and glass room screens.
“Drama is the card this season,”
the magazine pronounced.

For more beauty information
and tips, visit the Web site
www.rocskincare.com.

All That Glitters This Season

Heavy Metal—Shimmering golds,
hammered pewters and weath-
ered silvers have been worked
into this season’s fashions.

Don’t Get Scrooged
(NAPSA)—While the holidays

can bring out the worst in people,
there are a few ways to keep your-
self from getting Scrooged. The
first tip is to read “Don’t Get
Scrooged,” a festive handbook on
how to avoid, appease and even
win over the Scrooges who haunt
your holidays year after year.

Written by Richard Carlson,
author of the best-selling “Don’t
Sweat the Small Stuff,” this book
offers practical and entertaining
solutions to the problems of
Scrooges, whatever form they
take—whether they’re bad driv-
ers, rude salesclerks, grumpy
bosses or stubborn in-laws.

Here are
three of Carl-
son’s tips to sur-
vive last-minute
gift shopping,
awkward family
reunions, the
office Christmas
party and noisy
neighbors:

1. Ban worry from your holi-
days. You’ll be making room for
much nicer things—like the plea-
sure of the moment—when you
do.

2. Reclaim your time. Prune
away situations and Scrooges that
are unpleasant. You don’t have to
go to Aunt Bessie’s party every
year. Savor the traditions you
love.

3. Dodge the oddballs. Modify
your routine to steer clear of
scroogey situations. A little avoid-
ance can go a long way during the
holidays!

Arm yourself for battle against
bad behavior and experience a
happier holiday season. The book
is available everywhere books are
sold. 

For more information, visit
www.dontgetscrooged.com.

(NAPSA)—When political
activity is at its peak, most people
make decisions based on what
matters most—their families. It’s
hard to remember a time before
government provided assistance, a
time when resources just simply
weren’t available. 

But not long ago, when a father
died early in his life, his wife and
children were left to fend for them-
selves. Unless other family mem-
bers could take them in, these wid-
ows and orphans were often
thrown into a volatile situation.

Under these circumstances, a
century ago, former U.S. Senator
and Secretary of Labor James J.
Davis created the first safety net
for widows and orphans known as
Mooseheart, a 1,000-acre residen-
tial community and school for
children in need.

“James J. Davis saw a need to
create a safe haven for working-
class widows and children at a
time when Social Security did not
exist. There was no government
safety net to provide benefits to
the families of a breadwinner who
died or became disabled,” said
Moose International Director Gen-
eral & CEO William B. Airey. “We
are proud of Jim Davis’s legacy,
but we are even more proud that
today’s Moose men and women
continue to support the hundreds
of children who come to Moose-
heart to live,” he added. 

Davis, a native of Wales who
had worked from boyhood as an
“iron puddler” in the steel mills of
Pennsylvania, had also been a
labor organizer and immediately
saw potential for the tiny Moose
fraternity. He proposed to pitch
Moose membership to the working
class as a way to provide protec-

tion for members at a bargain
price: annual dues of $5 to $10. 

Mooseheart has housed, clothed
and educated nearly 12,000 stu-
dents in the 93 years since its
inception. These students have
come from all over the continent
and have been able to grow and
develop in a safe and nurturing
environment, far away from gangs
and drugs. Upon graduation from
Mooseheart High School, students
have the opportunity for appropri-
ate post-high-school training—
including four-year Moose scholar-
ships to college when warranted.
The great majority of the costs to
operate the community are funded
by the one-million-plus men and
women of the Moose; it receives no
government funding.

Moose is a fraternal organiza-
tion founded in 1888, with 1.3 mil-
lion men and women members in
nearly 1,800 Moose Centers across
the U.S., Canada, Great Britain
and Bermuda. For more informa-
tion, visit www.Mooseintl.org or
call (630) 966-2213.

A Concept Ahead Of Its Time

Jewel Davis Cornell, daughter of
founder James J. Davis, with
Mooseheart children.

(NAPSA)—Finding a wonderful
item for everyone on your holiday
gift list can be a challenge—but a
delight when accomplished. Fortu-
nately, it’s possible to ease both
your holiday gift-giving stress and
the daily stress of those on your
holiday list at the same time—
simply by giving them the gift of
relaxation and exhilaration 365
days a year.

Shower Power
Nearly 80 years ago, Speak-

man led the transformation of
bathers to shower-takers with its
innovative showerhead con-
structed of solid brass and featur-
ing a large spray-adjusting handle
to satisfy any individual taste—
from a drenching, full-body flood
spray to invigorating needle jets.

Today, the Speakman S-2251
Anystream® eight-jet showerhead
is the standard by which others
are judged. It features solid-brass,
large-body construction with 64
powerful, full-body, infinitely
adjustable spray streams. A pres-
sure-compensating Autoflo™ device
limits the flow to 2.5 gallons per
minute to meet energy conserva-
tion standards, without compro-
mising the brisk, invigorating
shower that people desire.

If that particular person on
your holiday list travels often,
chances are he or she has already
experienced the pleasurable expe-
rience of a Speakman shower. The
company’s showerheads are the
specification standard in bath-
rooms of half a million hotel and
motel rooms in North America,

including leading lodging brands
such as Marriott Hotels and
Resorts, Hyatt, Crowne Plaza,
Hilton, Sheraton, Doubletree,
Courtyard, Wyndham and Westin.

Another option for the “hard-to-
buy-for” person on your gift list is a
handheld showerhead. More conve-
nient for bathing children, pets or
the elderly and handicapped, the
VS-2000 Anystream 2000® is fully
adjustable and features nine center
vibra-massage streams and a no-
tangle six-foot metal hose. A hand-
held shower is also a smart choice
for rinsing hair or shaving legs and
also makes it easier to clean the
shower walls, tile or the tub.

Most Speakman showerheads
may be purchased at any retailer
selling shower products or directly
from the company by calling (800)
537-2107 or online at www.speak
mancompany.com.

Shower Someone With 365 Days Of Exhilaration

A deluxe showerhead makes a
great gift, providing users with
relaxation all year long.

(NAPSA)—Removable Wall
Pops wall art from Brewster Wall-
covering Company features fun
and exciting colors and graphics
including 13-inch dots (Dots),
squares (Blox) and continuous
rolls of Stripes. For more informa-
tion, call (800) 366-1700. 

**  **  **
Today’s laminate, with hun-

dreds of colors and patterns, can
be easier to maintain than gran-
ite, tile and other more expensive
countertop options. To learn
about Wilsonart Laminate prod-
ucts, call (800) 433-3222 or visit
www.countertop.com.

If you were in Windsor, Ontario, Canada, and traveled due North, the
first foreign country you would hit would be the United States. Detroit,
Michigan, is just across the Detroit River from Windsor.

Reuters, one of the first news services to provide political, eco-
nomic and general interest news to European newspapers, began its
service using pigeons to carry messages between the terminals of
telegraph lines.

***
Absence diminishes small loves and increases great ones, as the
wind blows out the candle and blows up the bonfire. 

—Francois de La Rochefoucauld
***

***
The next time you feel like complaining, remember that your
garbage disposal probably eats better than 30 percent of the peo-
ple in the world. 

—Robert Orben
***




