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by Julie Loeger
(NAPSA)—More than ever, con-

sumers are taking advantage of the
plastic perks that have become
plentiful through credit card
rewards programs. In fact, more
than 60 percent of households that
use a general purpose credit card
have a rewards card.

Rewards programs have evolved
to offer not only cash rewards, but
everything from frequent flier
miles to a myriad of other incen-
tives in the days since Discover
Card introduced the idea of cash
rewards 20 years ago. Often the
challenge today is determining
exactly how to make your credit
card purchases work for you.

• Know the Limits: No two
rewards programs are alike, so
consider all the terms and condi-
tions that may affect your earn-
ings. For example, some programs
may place an expiration date on
your rewards or have a cap on
how much you can accumulate,
while others offer unlimited
rewards that may never expire.

• Seek Out Flexible Programs
That Put You in Control: You’ll
want to redeem your rewards when
and how you want, so look for pro-
grams with flexible options that
allow you to convert your earnings
in a variety of ways, such as
checks, credits to statements, gift
cards or even charity donations.

• Bank on Bonuses: Look for
credit card programs that reward
you for purchasing items you gen-
erally pay for with your card and
are designed around your sea-
sonal shopping habits. For exam-
ple, through Discover Card’s “5%
Get More” program, cardmembers
heading back to campus or up-
grading their home office this fall

can receive a full 5 percent Cash-
back Bonus on purchases at lead-
ing retailers such as Kohl’s, Sta-
ples and Linens ’n Things.
Cardmembers can even earn a full
5 percent on tuition from
preschool to college.

• Double Your Pleasure: If you
are banking your rewards for one
big purchase, be smart about
where and when you use them.
With a little research, you may be
able to make them go even fur-
ther. For example, some credit
cards allow you to increase—even
double—your cash rewards when
you redeem for gift cards from
brand-name retailers.

• Streamline Your Wallet: Put
the bulk of your credit card pur-
chases on a single cash rewards
card so you can maximize your
rewards.

• Raking in Rewards: Look for
programs that allow you to release
that inner bargain hunter and
save money on every purchase you
make. Now that’s rewarding.

For more money saving tips
and other information, visit
www.discovercard.com.

Julie Loeger is Vice President of
Rewards at Discover Financial
Services.

Are You Getting Your Just—Credit Card—Rewards?

¸ Unlimited rewards that never expire 
¸ The ability to increase—even 
double—your rewards 
¸ Flexible redemption options 
¸ Rewards designed around your seasonal 
shopping habits 
¸ Rewards earned on every purchase

What to Look For in a 
Rewards Card

(NAPSA)—Battling breast can-
cer can be more manageable when
you have the support and encour-
agement of friends and family. Co-
survivors know breast cancer
affects everyone. “People should
not have to face a life-threatening
disease alone,” says Susan Brown,
RN, a health education manager
at the Susan G. Komen Breast
Cancer Foundation. “Strength is
in numbers.”

The Komen Co-Survivor Pro-
gram acknowledges, educates and
empowers family members,
friends and health care providers
of breast cancer survivors. “These
are the people who are there for
breast cancer survivors through
diagnosis, treatment and beyond,”
Brown said.

Although the Foundation
meets co-survivors’ needs by pro-
viding educational information
and practical tips, the program
also enables co-survivors to help
each other by sharing support,
ideas and advice on-line. The site
offers these suggestions based on
co-survivors’ past experiences.

How To Be An Effective 
Breast Cancer Co-Survivor:
• “When my close friend was

diagnosed again after five years, I
gathered all of our co-workers and
we turned her small backyard into
a healing garden…We gave her a
reason to go out and enjoy looking
at the birds and flowers.”—Sandy,
co-survivor

• “Our woman’s club wanted to
help bring comfort to cancer
patients, so we started making
Breast Cancer Comfort Pillows…So
far, we’ve made about 350 pillows.”
–Jeanne, co-survivor

• “When my aunt was diag-
nosed, we mailed a sheet to each

family member and everyone
added their handprints in paint to
the sheet, along with a short mes-
sage and their name. One person
made the sheet into a quilt.”—
Kelly, co-survivor

• “I helped my friend going
through surgery and chemo by
cataloguing all the kind notes and
gifts of food and other goodies she
received. I created a whole index
card system of names and ad-
dresses with gift/thoughtfulness
noted on each card and then cre-
ated all the thank you notes for
her to sign and send.”—Jeanie, co-
survivor

• “I took over managing the
bills and insurance papers so she
didn’t have to see everything and
worry. Not having to deal with
that stress allowed her more time
to relax, catch a nap, talk with the
kids, or do something else to help
refresh.”—Robert, co-survivor 

For more information on the
Komen Co-Survivor Program, call
toll free, (800) 462-9273, or visit
www.komen.org/co-survivor. 

Recognizing Strength In Numbers

The love and support that she
received from her son, Eric,
helped Nancy Brinker, Komen
Foundation founder and breast
cancer survivor, face the disease.

(NAPSA)—On average, the cost
of a pre-owned car is about half
that of a new one—but used cars
are only bargains if you don’t
overextend yourself paying for
them. Try this formula for decid-
ing just how much you can pay for
a pre-owned car: 

1. Calculate your total monthly
expenses and determine the
remaining amount available from
your monthly income. 

2. Estimate and include fuel
costs in your expense calculation,
especially if the vehicle will be
driven to work or school every day.

3. Check  insurance  rates .
They’re normally lower for used
cars versus new ones, but will
vary based on the individual and
specific vehicle.

4. Take into consideration
other associated costs such as per-
sonal property taxes and license
and registration fees.

A good rule to follow is that
your monthly loan payment should
be no more than 20 percent of
your remaining monthly income.
Lenders will typically expect a
minimum down payment of 10
percent, but if you can afford to
put down more, do so. Increasing
the down payment will cut down
on the principal of your loan and
lower your monthly payments. 

According to the National
Automobile Dealers Association
(NADA), franchised new-car deal-
ers sell over 19 million used cars
per year. So how do you find the
car that’s right for you? Con-
sumers can use numerous Inter-
net sites such as AutoTrader.com
and cars.com to help them find

used cars in their price range and
location. Both sites contain thou-
sands of vehicles for sale from rep-
utable dealers. Many cars now
have a free Carfax Vehicle History
Report accessible directly from the
vehicle listing.

The history reports can help
you find out if the car you are con-
sidering has ever been in an acci-
dent or flood, or help you deter-
mine if the odometer reading is
accurate. In addition to obtaining
a vehicle history report, it’s a good
idea to have the car checked over
by a trusted mechanic before you
buy. Any problems that the report
or mechanic may uncover can
either be used as bargaining tools
to help lower the cost of the vehi-
cle or as a reason to avoid the deal
altogether. 

To learn more about obtaining
a vehicle history report, visit
www.carfax.com.

Tips On Buying A Used Car

The Internet can help used-car
shoppers find the vehicle that’s
right for them—and drive off with
a bargain.

Putting A Book To Good Use

(NAPSA)—The latest work
from author Melissa Heckscher
has been called “the Swiss Army
Knife of books.” Chock-full of
tools, charts, rulers, gadgets, form
letters and more, “Use This Book!
The Only Book You’ll Ever Need”
can come in handy in thousands of
everyday situations. Here’s a
closer look:

• Forgot your watch? Turn to
page 157 and assemble a sundial.

• Need a drink? Go to page 193
and fold together a drinking cup.

• Desperate to beat the heat?
Open to page 197 and build your-
self a cooling fan.

• Stuck on a commuter rail?
Jump to page 153 and cut out the
chess board, complete with game
pieces.

Page 151 features a template
for the “perfect” paper airplane.
Pages 155 to 156 feature maps of
the world. Page 9 features a No
Parking sign. Also included are
luggage tags, dance steps, eye doc-
tor’s test chart and more. 

The book is available at retail-
ers nationwide and online at
www.quirkbooks.com.

(NAPSA)—Must-have beauty
and fashion items may change
with each new season, but wom-
en’s desire for smooth, beautiful
skin is always in style. 

Despite the many options out
there, women don’t have to search
high and low for products to get
skin that looks and feels wonder-
fully smooth. The key is to develop
a beauty routine that is right for
your skin. 

Hair removal is a perfect exam-
ple of a beauty regimen where
personalization is key. American
women have long depended on
razors as a primary method of
hair removal, but the truth is,
scraping a razor across your legs
can do a number on your skin. 

Celebrity beauty expert and
author of “Passport to Beauty,”
Shalini Vadhera says, “Women who
primarily use razors to remove
unwanted hair are not using the
best method for getting the
smoothest skin. Women worldwide
have long relied on hair removal
creams and waxes that are easy-to-
use and result in longer lasting
smooth skin, which are available
at your local drug store.”

Vadhera recommends that
women look for hair removal prod-
ucts with ingredients built right
in that complement their skin
types. VEET® just unveiled a line
of hair removal creams and waxes
specific to women’s skin types.
The VEET Hair Removal Gel
Creams come in three formula-
tions (Aloe Vera formula for dry
skin, Silk Extracts for normal

skin and Almond Oil for a Sensi-
tive Formula) that work as fast as
three minutes for smooth skin
that lasts up to twice as long as
shaving. 

Women can also customize their
waxing now right in the privacy
and comfort of their own home
with products specific to their skin
type. Ready-to-use wax strips are
quick and convenient because
they’re pre-coated with just the
right amount of wax. VEET® Ready
To Use Wax Strips come in Normal
to Dry Formula that’s packed with
extra moisturizers and a Sensitive
Formula, and skin stays smooth
for up to four weeks. 

One beauty product can’t suit
the needs of all women, but fortu-
nately, it doesn’t have to. Women
now have many hair removal
options to meet their individual
needs. 

For more information, visit
www.veet.us. 

Recipe for Smooth Skin:
Tips For Getting Great Results At Home

One beauty product will not work
on all types of skin. Fortunately,
women have many hair removal
options.

***
In order that all men may be
taught to speak truth, it is nec-
essary that all likewise should
learn to hear it.

—Samuel Johnson
***

***
There are many ways of break-
ing a heart. Stories were full of
hearts broken by love, but what
really broke a heart was taking
away its dream—whatever that
dream might be.

—Pearl S. Buck
***

***
There is a healthful hardiness
about real dignity that never
dreads contact and communion
with others, however humble.

—Washington Irving
***




