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by Former Senator John Breaux
(NAPSA)—The country’s

health care system is in crisis.
The number of uninsured Ameri-
cans is at an all-time high, health
insurance premiums are rising,
health disparities are plaguing
our nation and Medicaid is under
major strain. While I wholeheart-
edly support broad health reform,
we’ll never get there if policymak-
ers can’t even implement gradual
reforms that have broad-based
support. 

We all remember the television
program “Crossfire,” where the
moderator’s goal was to encourage
heated debate between people on
opposing sides of an issue. I’ve
come up with an alternative: the
“Ceasefire on Health Care: Find-
ing Common Ground for the Unin-
sured” series to stimulate dialogue
among leading bipartisan policy-
makers and advocates. Over the
last year, I have moderated sev-
eral events in which participants
are encouraged to come to an
agreement on health care issues
and public policies. 

Since the inauguration of
Ceasefire, I have held forums fea-
turing prominent health care
reform advocates, among them
former HHS Secretaries Donna
Shalala and Tommy Thompson,
and Senator Hillary Clinton and
former House Speaker Newt Gin-
grich. I can report that there are
indeed practical solutions to the
nation’s health care problems that
have bipartisan support. But for
progress to be made, members of
Congress must put aside their dif-
ferences and focus on these areas

of agreement. 
First, Americans want Congress

to work together to end the crisis of
the uninsured. Lawmakers must
talk to each other so that they can
develop a meaningful solution to
the problem. The answer lies not in
a government-run system or a
fend-for-yourself marketplace, but,
instead, a middle path that com-
bines the best of both. This incre-
mental, market-based approach
will also stipulate that individuals
take greater responsibility for their
own health.

Another idea that has biparti-
san support is the modernization
of health information technology.
Providers of health care services
should be able to access a patient’s
medical record on a computer and
systems should be able to “talk” to
each other; health care costs will
be reduced, as will medical errors. 

Making children a priority is a
message we have received loud
and clear in our forums. The State
Children’s Health Insurance Pro-
gram (SCHIP) was created in

1997 to expand health care cover-
age to needy children. It has been
very successful, yet there are still
millions of children who remain
uninsured. Expanding SCHIP will
help them significantly gain
access to health care, but it must
be done in a responsible manner.
It also creates an opportunity for
the states and federal government
to work together. 

We must shift our health care
system away from being treat-
ment-focused to concentrating on
prevention and wellness. Chronic
diseases are among the most com-
mon and expensive health prob-
lems, yet they are also often pre-
ventable. Given the enormous toll
chronic diseases are taking on our
health care system, I believe that
there could be bipartisan support
for programs that study the
causes of these diseases and pro-
mote healthy behaviors. 

The nation as a whole strongly
supports bipartisan health care
reform. Eighty-eight percent of
those recently surveyed by Cease-
fire support this proposition. I
also personally believe most of our
legislators have a proven interest
in healing our ailing health care
system and that the first step in
any reform is dialogue. Now it’s
time for Congress to quit fighting
each other and in a bipartisan
fashion fight to solve this major
problem. 

• Former Senator John Breaux
(D-LA) served in the United States
Senate from 1987 to 2005. To learn
more about the Ceasefire on
Health Care campaign, please visit
www.ceasefireonhealthcare.org.
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(NAPSA)—Today’s consumers
know marketing when they see
it—and often they choose to
ignore it. A new book looks at
ways to use the Web and emerg-
ing mass-marketing tools to reach
those customers and hold their
attention. 

Called “Waiting for Your Cat to
Bark? Persuading Customers
When They Ignore Marketing”
(Nelson Business, $19.99), the
book was written by Bryan and
Jeffrey Eisenberg—the authors of
The Wall Street Journal and The
New York Times best-selling “Call
To Action.” 

The authors reveal how to
leverage the power of increasingly
interconnected media channels by
viewing marketing systems
through the lens of what they call
“Persuasion Architecture.” It high-
lights ways to: 

• Accelerate the persuasive
momentum that drives customers
to take action. 

• Plug holes in your marketing
message. 

• Map the sales process to the
consumer’s buying process. 

• Use the emerging market-
place to your advantage. 

• Integrate and optimize cross-
channel online and traditional
marketing. 

• Create predictive models of
customer behavior. 

Marketers end up wasting lots
of money—much of it squandered
on optimizing Web sites for Google
and other search engines. Instead
of making sure that visitors who
arrive via a search will land at the
right place on their Web site, and
have an effective experience from
that point on, the authors say that
many marketers are too satisfied
with search-generated activity
instead of demanding business-
clinching results.

“We have more choices and less
patience,” says Bryan Eisenberg,

who is also chairman of the Web
Analytics Association, a not-for-
profit organization that is helping
to standardize Web-marketing
practice and evaluation.

“We’re in a world now where
word of mouth is stronger than
mass marketing, and the Internet
is where that is happening. This is
actually making it more difficult,
not easier, to do effective market-
ing,” he says.

Jeffrey Eisenberg adds that
“most marketers are ill-equipped
for this new era of marketing. And
the worst thing about it is that,
because they’re not doing their
online marketing effectively, their
sales results—and salespeople—
suffer as well.

In “Waiting for Your Cat to
Bark?,” the Eisenbergs explain in
a succinct, detailed and entertain-
ing way, with plenty of illustra-
tions, just why Web site market-
ing has reached this nadir and
how Persuasion Architecture pro-
vides a way to turn things around.

The book is available wherever
books are sold. For more informa-
tion, visit www.bn.com/bark.

PERSUADING CUSTOMERS WHO IGNORE MARKETING

(NAPSA)—You may like to go
to sleep early and your wife may
like to stay up late, but that does-
n’t mean you can’t have a happy
marriage. And you’re not alone in
the opposites attract sweepstakes.
All you have to do is look at some
of the famous TV couples who
were mismatched, beginning with
Lucy and Ricky Ricardo and going
on to Edith and Archie Bunker, not
to mention Ralph and Alice Kram-
den and the oddest couple of all,
Felix Unger and Oscar Madison.

Perhaps the funniest example
of mismatched couples who fall in
love at first sight was Dharma &
Greg. She was a free-spirited yoga
instructor raised by hippies and
he an aristocratic-bred, Harvard-
educated lawyer. 

So what happens when they
meet?

They get married on their first
date. The hilarious proof that you
don’t have to be like the person
you marry is the Emmy Award-
nominated comedy series “Dharma
& Greg.” Unfortunately, there’s
absolutely no love in the air when
Dharma’s hippie parents and
Greg’s blue-blood establishment
parents finally meet after their
children have already married at a
drive-thru chapel in Reno. 

But nothing can stand in the
way of true love, and the proof of
this is that fans can experience
the love and laughter of all 23

first-season episodes on a newly
debuting DVD. Watch Jenna Elf-
man in her breakout romantic
comedy role alongside Thomas
Gibson in the charming and
whimsical series that tied for the
People’s Choice Award as Favorite
New TV Comedy of 1997.

The “Dharma & Greg: Season
One” DVD collection also features
audio commentaries by various
cast members and some hilarious
outtakes. In addition, the DVD
collection contains “When Two
Worlds Collide: The Dharma &
Greg Story” and a “Reaching Your
Inner Dharma” interactive game.

The three-disc DVD set is now
available in stores from Fox Home
Entertainment.

Odd Couples Who Find True Love

It’s love at first sight when hippie
meets Harvard in the hilarious
comedy series “Dharma & Greg.”

(NAPSA)—There’s good news
for students who want to unlock
their potential and pursue their
dream of becoming a leader in the
business world. 

An organization committed to
bringing business and education
together is offering a series of
workshops and events designed to
serve the needs of middle level,
high school and college students. 

Future Business Leaders of
A m e r i c a - P h i  B e t a  L a m b d a
(FBLA-PBL) is a nonprofit educa-
tion association with a member-
ship of a quarter million students
preparing for careers in business
and business-related fields. It is
the largest business career stu-
dent organization in the country
and is well regarded for its inno-
vative leadership and career
development programs.

FBLA-PBL offers a number of
workshops and tests designed to
assist students who want to
sharpen their skills and get certi-
fied in different competencies. For
example: 

• Workshop topics include busi-
ness, career development, commu-
nications, finance, leadership, IT
and other areas that are designed
to meet the standards of the
National Business Education
Association (NBEA).

• Certification as a Certified
Internet Webmaster (CIW) is
offered through a series of three
exams. The cost is $25 per exam. 

• College credits in the areas of

accounting and information sys-
tems and computer applications
are available through College-
Level Examination Program
(CLEP) tests. Each exam is $55. 

FBLA-PBL also holds national
conferences for members that pro-
mote leadership development. The
2006 conference is being held this
summer in Nashville, Tennessee. 

This year’s keynote speaker at
the conference is Coach Ken
Carter, coach of the Richmond
High School Basketball team and
the inspiration for the movie
“Coach Carter.” 

The conference also offers an
Institute For Leaders (IFL) where
members and advisers can learn,
explore and practice leadership
skills. 

To learn more about the confer-
ence and how to become a future
business leader by joining FBLA-
PBL, visit the Web site at
www.fbla-pbl.org.

Helping To Develop Student Leaders 

FBLA-PBL, an organization dedi-
cated to bringing business and
education together, is offering a
number of programs for students
who want to be leaders.

***
Things are pretty, graceful, rich,
elegant, handsome, but, until
they speak to the imagination,
not yet beautiful. 

—Ralph Waldo Emerson
***

***
Human history becomes more
and more a race between edu-
cation and catastrophe.

—H. G. Wells
***

***
She knows what is the best pur-
pose of education: not to be
frightened by the best but to
treat it as part of daily life.

—John Mason Brown
***

***
I have never let my schooling
interfere with my education.

—Mark Twain
***




