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(NAPSA)—Armed with good in-
formation, you can be your own
best advocate when it comes to
making health care decisions. That
means not only gathering informa-
tion on specific medical conditions
and the latest treatments, but ask-
ing questions and seeking advice
during your doctor visits.

But where can consumers get
reliable and accurate health care
information? In many cases, it’s
from prescription drug advertise-
ments. Studies show that direct-to-
consumer (DTC) advertising starts
important conversations about
overall health and disease between
doctors and patients—conversa-
tions that may lead to new diagno-
sis and better treatment.

According to a Harvard Uni-
versity/Massachusetts General
Hospital and Harris Interactive
health care survey, for example,
one-quarter of adult patients who
consulted a doctor after seeing a
DTC ad received a new diagnosis.
Some of the most common new
diagnoses included high choles-
terol, hypertension, diabetes and
depression. These conditions are
often undertreated and underdiag-
nosed in the general population.

“Direct-to-Consumer advertising
plays an invaluable role informing
physicians and patients both about
disease and new and lifesaving
medicines,” says Pharmaceutical
Research and Manufacturers of
America (PhRMA) Senior Vice Pres-
ident Ken Johnson. “Educational
advertising empowers patients to
seek guidance from their doctors,
which can lead to earlier detection
and treatment of diseases.” 

Guiding Principles
PhRMA recently issued new

guiding principles to further im-
prove the educational value of pre-
scription drug advertising. Through

these principles, pharmaceutical
companies pledge to provide even
more accurate information to pa-
tients and doctors about health and
disease they can use. Key elements
include:

• Companies should submit all
new DTC television advertise-
ments to the Food and Drug
Administration before releasing
them for broadcast.

• DTC television advertising
that identifies a product by name
should clearly state the health
conditions for which the medicine
is approved, as well as the risks
associated with the medicine
being advertised.

• Companies should spend an
appropriate amount of time edu-
cating health care professionals
about new medicines or new ther-
apeutic indications before begin-
ning the first direct-to-consumer
advertising campaign.

PhRMA represents the country’s
leading pharmaceutical research
and biotechnology companies,
which are devoted to inventing
medicines that allow patients to
live longer, healthier and more pro-
ductive lives. To learn more, visit
the Web site at www.phrma.org.

Information To Help You Make Health Care Decisions

Advertisements are often how
consumers first find out about
new drugs, which encourages
them to speak with their doctors.

Strings Attached
(NAPSA)—Whether you want

to rock or make socks, it can be
easier than you think to learn how
on your own. Three new Teach
Yourself Visually books show
you—in pictures—the ins and
outs of knitting, crocheting, and
playing guitar.

“Teach Yourself Visually: Guitar”
(Wiley, $24.99)
gives you the
help you need
to read chord
charts, tablature
and lead sheets.
Dozens of help-
ful illustrations
and photographs

teach you step by step how to play
any number of songs.

If you’re hooked on crochet but
don’t know where to begin, pick up

“Teach Yourself
Visually: Cro-
cheting” (Wiley,
$24.99). Illus-
trated two-page
lessons take
you through at
your own pace,
from simple

stitches to complex patterns.
If needles are more your thing,

“Teach Yourself Visually: Knitting”
(Wiley, $24.99) shows you knitting

basics stitch by
stitch. You’ll
learn the secrets
of knitting from
expert Sharon
Turner, whose
patterns and
knitting kits are
sold at yarn

retailers and online around the
world.

All three books are available,
along with others in the Teach
Yourself Visually series, at book-
stores and online.

(NAPSA)—When the Indian
Ocean tsunami crashed ashore on
December 26, 2004, many things
were lost. Homes were swept
away, belongings gone forever.
Hundreds of thousands of people
lost their lives in the disaster. And
many of those who survived,
including children, literally lost a
part of themselves.

Seven-year-old Tara Aulia and
11-year-old Hamdani survived the
tsunami that ripped through their
villages in Indonesia’s Aceh
province, but along with their
homes and family members, both
children lost a limb.

Despite the horrors Tara and
Hamdani experienced and the
steep odds they faced at obtaining
proper medical care, they had rea-
son to celebrate less than a year
later. Both children were given a
new start and new prosthetics at
Shriners Hospitals for Children —
Philadelphia. 

Tara, whose right leg had to be
amputated when it became
infected from an injury sustained
during the tsunami, immediately
adjusted to her prosthesis.

“It’s wonderful to see a child
adapt as well as she has so
quickly,” said Jeff Eichhorn, direc-
tor of orthotics and prosthetics at
the Philadelphia hospital. “She
will be able to do anything.”

Hamdani was playing soccer
when the tsunami swept him
away. He grabbed onto a boat, and
as he clung for his life with his
left arm, an uprooted tree surged
past, severing his right arm above
the elbow.

Tara and Hamdani came to the
Philadelphia hospital through the
Global Medical Relief Fund, a
charitable organization that pro-
vides transportation to the United

States and housing to children
injured by war, natural disaster or
illness.

With the help of Shriners Hos-
pitals, which, as always, provided
all services at no charge to the
children or their families, Tara
and Hamdani have been given a
new start. 

“Without this help, I don’t know
what she would do, how she would
live,” said Tara’s father, Sulaiman
Aulia.

For more information on
Shriners network of 22 hospitals
that provide medical care and ser-
vices totally free of charge to chil-
dren with orthopedic problems,
burns and spinal cord injuries, visit
the Web site at www.shrinershq.org
or write to: Shriners International
Headquarters, Public Relations
Dept., 2900 Rocky Point Dr.,
Tampa, FL 33607. Treatment is pro-
vided to children under 18 without
regard to race, religion or relation-
ship to a Shriner. If you know a
child Shriners can help, call (800)
237-5055 in the United States or
(800) 361-7256 in Canada.

Young Tsunami Survivors Find New Start 
At Shriners Hospitals

At Shriners Hospital For Children
—Philadelphia, young survivors of
the tsunami are receiving the spe-
cialized care they need.

(NAPSA)—Tune in to a reward-
ing charity. The World’s Largest
Concert (WLC) is a musical per-
formance in March celebrating
Music In Our Schools Month. This
year, the organizer of the event,
MENC: The National Association
for Music Education, is collaborat-
ing with Feed The Children (FTC),
an international nonprofit relief
organization that delivers food,
medicine, clothing and other neces-
sities to children and families who
lack these essentials due to famine,
war, poverty, or natural disaster. 

Before children can learn music,
they must have the most basic of
life’s necessities, such as food, clean
water and health care. That’s why
MENC is working to raise $1.2 mil-
lion to support FTC’s important
work. 

The WLC is a sing-along con-
cert that links students around
the world through music. It
involves an estimated six million
students, teachers, and music sup-
porters each year as performers or
audience members. Through the
support of the PAX Network, PBS
stations, educational networks,
and the American Forces Televi-
sion and Radio Network, the pro-
gram is broadcast across the
United States and abroad on the
second Thursday in March. This
year, the concert will take place on
March 9 at 1:00 p.m. Eastern time.

As part of the concert program,

MENC and FTC are working
together to help children across
the country by providing food for
those in need—and by supporting
children’s involvement in music.
One hundred percent of all dona-
tions through MENC go directly
to FTC. With just $8, FTC can
feed a hungry child for an entire
month. $140 delivers 1,000
pounds of food. 

FTC is the third-largest relief
organization in the U.S., based on
private support, and receives a
four-star rating by Charity Navi-
gator, the largest charity evalua-
tor in the country. In response to
the devastation caused by Hurri-
cane Katrina, FTC has delivered
more than 600 truckloads of
emergency food, water and other
relief supplies to people in the
affected areas. 

You can find more information
or make a donation online at
www.menc.org/wlc or by calling
(800) 336-3768. 

Music Teachers Team Up To Feed Hungry Children

A nationwide concert will help
hungry children.

(NAPSA)—To keep you on the
road to safety, here are a few
basic tips for motorists at rail
crossings:

• Expect a train at any
time. Trains can run anytime of
day or night, on any track, in any
direction.

• Don’t be fooled. The train
is closer and faster than you
think. It’s easy to misjudge a
train’s speed and its distance,
especially at night. If you see a
train, just wait.

• Trains can’t stop quickly
or swerve; be prepared to
yield. After fully applying the
brakes, a loaded freight train
traveling at 55 miles per hour
takes a mile or more to stop.

• Stop and wait when gates
are down or lights are flashing.
Only continue across after the
gates go up and red lights stop
flashing. 

Remember, too, that when on
foot, you should stay off railroad
cars and tracks. It’s illegal and too
often it’s deadly.

These tips come from the safety
experts at Voith Turbo, York, Pa.,
which manufactures a device that
helps trains with braking, to
make train travel even better. The
new type of railcar is on track to
save Americans time, trouble and
maybe even their lives. These

trains can go from stations in the
suburbs to stations in the city
without switching locomotives.
Such flexible trains, called
DMUs—or Diesel Multiple Units
—were designed so commuters in
the suburbs would not have to
switch to locomotives that work
only on city rails. 

According to Colorado Railcar
Manufacturing, the company
that designed the cars, the DMU
combines its drive systems and
passenger accommodations into
a single unit—each DMU has
seating for 90 passengers and
can pull additional motorized
coaches.

To learn more about the new
train’s performance, visit www.col
oradorailcar.com. 

Train Travel: On Track For Safety

A new type of railcar may get you
to your destination faster and
more safely.

***
There never was a good war or
a bad peace.

—Benjamin Franklin
***

***
Necessity never made a good
bargain.

—Benjamin Franklin
***

***
Goals are dreams with deadlines.

—Diana Scharf-Hunt
***

***
I love deadlines. I like the
whooshing sound they make as
they fly by.

—Douglas Adams
***

***
In a cat’s eye, all things belong
to cats.

—English Proverb
***




