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(NAPSA)—Visiting dignitaries
and business leaders to California
will be entertained at one of the
state’s most prestigious addresses,
the newly renovated Stanford
Mansion, and the public is wel-
come to join them.

The Stanford Mansion, located
two blocks from California’s Capi-
tol building at 800 N Street in
Sacramento, provides the Gover-
nor and state's Legislative leader-
ship with an ideal setting for dis-
cussions vital to the state’s
economic growth and business
development. The Stanford Man-
sion will be used by the Governor
and members of the Legislature
to host leaders from around the
globe, as well as house the Gover-
nor ’s Office of Protocol and be
open to the public as a California
State Park. 

“Thanks to the vision and com-
mitment of many dedicated indi-
viduals, California now has a
magnificent location for state func-
tions—one that is fitting for lead-
ers of one of the largest economies
in the world,” said the Honorable
Susan Peters, Sacramento County
Supervisor and board chair of The
Leland Stanford Mansion Founda-
tion. “We have been privileged to
be part of bringing this landmark
back to life and giving a gift to the
people that will benefit the future
of California.” 

The Stanford Mansion has a
long and lustrous history. Built in
the 1860s, it has housed the
offices of three California gover-
nors and was the site of Califor-
nia’s first presidential visit by
Rutherford B. Hayes in 1880. Dur-
ing much of the 20th century, the
Catholic Diocese of Sacramento
used the Stanford Mansion as a
home for friendless children. 

The role of the Stanford Man-
sion has now come full circle. The
grand home will once again be the
State of California’s address for
business and diplomatic meet-
ings—hosting official “functions of
state”—such as those hosted at
the White House by the President. 

Officially known as the Leland
Stanford Mansion State Historic

Park, the Mansion will also be
open to the public as a museum
where visitors can learn about
California’s rich history as well as
see where modern history is
played out through State level
functions. 

The Stanford Mansion has
been restored to its 1870s appear-
ance, while it has also been
updated for modern use by state
leaders. The Stanford Mansion’s
intricate detail, from its beautiful
interior wood paneling to the deli-
cate brass and glass chandeliers
that hang from gold-gilded ceil-
ings, are original from the 1800s
and have been fully restored to
reflect their original luster. 

The $20 million rehabilitation
project was made possible through
a strong public-private partner-
ship between California State
Parks and the Leland Stanford
Mansion Foundation.  

“The renovation of the Stanford
Mansion will undoubtedly benefit
not only California’s government
but the entire state as well. It is a
shining example of the unique and
versatile roles our state parks can
play,” said Ruth Coleman, director
of California State Parks. 

For additional information
about the Stanford Mansion,
please visit www.stanfordman
sion.org. 

Historic Stanford Mansion Is New Center 
Of Economic Development

Stately Victorian mansion now
open for state business—and vis-
itor’s pleasure.

(NAPSA)—The back to school
season, complete with character
lunch boxes, new clothes and col-
lege textbooks, involves more
than 74.6 million students a year,
according to the Census Bureau.
Many families, burdened by the
rising cost of school supplies, are
turning to the Web to pick up
those educational necessities. 

That may save them a lot of
money. According to the National
Retail Federation, parents spend
an estimated $14.79 billion for
school equipment, while pre-
teens and teenagers use money
earned from chores and part-
time jobs to pitch in another
$884 million. 

One way many save time and
money is to use an online compar-
ison shopping site with tools that
offer everything from price ranges
to merchant and product ratings,
as well as links to sites for pur-
chase. In fact, shopping sites such
as Yahoo! Shopping (http://shop
ping.yahoo.com) search the Web
and compile information in an
easy-to-follow grid. The sites let
shoppers easily compare features,
prices and ratings of items, help-
ing consumers get the right prod-
uct for them at the right price.
Shoppers on the go can even
research products online and send
that product information directly
to their mobile phones. 

Whether your youngster is
heading off to kindergarten or col-

lege, online shopping can be a
stress-free solution to getting
school supplies. Parents and stu-
dents alike can make use of spe-
cial features online. With online
shopping, kids can still partici-
pate in selecting the perfect book
bag, new clothes and art supplies
for them—from home. Kids can
also save their favorite items in a
wishlist for their parents to
review and purchase later. 

Students stocking up their col-
lege dorms can also benefit. In
fact, college-bound students can
look for online retailers that offer
free shipping, then have their
goodies sent straight to the dorm.
Another feature worth exploring
is e-mail alerts, which notify a
shopper when his self-selected
ideal price for a product is
reached. Regardless of age, learn-
ing how to save time and money is
always a lesson well learned. 

How To Save Time And Money Shopping For School 

Crowded malls are a thing of the
past as savvy shoppers turn to
the Web to save time and money.

(NAPSA)—Taking a look at the
nature of eye injuries could help
prevent them. That’s the idea
behind a study that takes a one-
week “snapshot” of eye health in
the U.S.

Ophthalmologists and other
doctors participating in the study
reported treating nearly 1,000 eye
injuries during the week—88 per-
cent of which were accidental. 

Most injuries occurred at home
and nearly 70 percent of those
injured were not wearing protec-
tive eyewear while doing certain
tasks. Most of the doctors felt that
the injuries could have been
avoided if eyewear had been worn,
according to the American Acad-
emy of Ophthalmology. The num-
ber of eye injuries from assaults
dropped nearly 35 percent from a
similar snapshot in 2004. 

The Eye Injury Snapshot is an
annual study that identifies the
nature of eye injuries. In the
spring of 2005, participating doc-
tors from across the country,
including ophthalmologists and
emergency, pediatric and family
physicians, submitted anonymous
reports of eye injuries they
treated over the course of a week. 

“The study demonstrates the
incredible scope of eye trauma in
this country, occurring without
respect to age, gender or region of
the country,” said Paul Sternberg
Jr., MD, Academy secretary for
communications. “A large percent-
age of these injuries are pre-
ventable, either by avoiding activ-
ities that could lead to injury or by
wearing protective eyewear.”

Sternberg’s group is the world’s
largest association of eye physi-
cians and surgeons (Eye M.D.s). 

Survey Results
• Looking At Age—More than

half of the patients treated were
between the ages of 18 and 45, and
almost 30 percent of those patients
were between 30 and 40 years old.

• Keep An Eye On Your Home—
Most of the injuries happened in
the home (42 percent) and occurred
in the afternoon. Nearly half of the
time (47 percent) injuries occurred
between noon and 6 p.m.

• Eye-Opening Causes—Some
of the most unusual injury-caus-
ing instruments included a cookie,
a green peach, a rooster beak and
a moose (the patient was involved
in a car crash with a moose).

“Fortunately, our nation’s oph-
thalmologists have the skill and
training to treat most of these
patients and minimize the amount
of permanent vision loss,” Dr. Stern-
berg added.

To find an Eye M.D.,  visit
www.aao.org. 

Looking At Ways To Protect Eyes

Look Out—A survey found peo-
ple of all ages should protect
their eyes from injury. 

(NAPSA)—If you feel like your
business is making peanuts, it may
be time to bag your first elephant.
The same can be said for salespeo-
ple who are not happy with their
results or virtually any other busi-
ness person looking to increase his
or her worth and profits. 

That’s the idea behind a new
book by Steve Kaplan, an author
who has owned or consulted for
over 100 businesses and turned
his own small business into a 250
million dollar, 1300 employee
international operation. 

Kaplan says one thing success-
ful businesses have in common is
that their owners all remember the
precise moment they knew they
had made it big: The moment they
landed their first huge client, or
“bagged their first elephant.”

“Bag The Elephant” (Bard
Press, $19.95) walks readers
through the steps that can help
them land and keep big clients—
the kind of customers who can
turn a business or career around.
The book offers tips including: 

• The four critical things you
need to know about working with
big clients and the six keys for a
successful big-customer focus

• Ideas and techniques for

developing your own elephant
prospect list

• The secrets of negotiating
with an elephant without giving
away your profit margins

The book also discusses how to
find elephant employees who will
work with you as inside sales reps
and how to avoid the five “killer
mistakes” Kaplan says can put you
out of business. 

For more information visit
www.differencemaker.com.

Finding Business Success

(NAPSA)— Seniors 65 and
older may choose whether to enroll
in Medicare Part D, the outpatient
prescription drug benefit. “Every
American senior needs to get
informed about how this coverage
can help him or her,” said Scott
Perry, Executive Vice President
and COO of Bankers Life and
Casualty Company, Chicago. His
company offers free information to
seniors who phone in their ques-
tions about the Part D coverage.
To receive a free pamphlet on Part
D, please call Bankers at 1-800-
664-4488. The information is free
and callers may receive a follow-up
phone call from a Bankers agent.

Pain relief cremes such as
Thera-Gesic® are based on an
aspirin-like ingredient called
methyl salicylate. Native Ameri-
can Indians discovered its sooth-
ing property in the fragrant win-
tergreen plant they used to
relieve joint and muscle pain. For
more information, go to www.
thera-gesic.com.

BYETTA is first in a new class
of drugs for the treatment of type
2 diabetes called incretin mimet-
ics. For more information visit
www.BYETTA.com.

(NAPSA)—Rural Americans
have the legal right to affordable
phone service. It’s called “univer-
sal service.” To learn more, visit
www.ntca.org.

One way to save time and
money is to use an online compar-
ison shopping site with tools that
offer everything from price ranges
to merchant and product ratings,
as well as links to sites for pur-
chase. In fact, shopping sites such
as Yahoo! Shopping (http://shop
ping.yahoo.com) search the Web
and compile information in an
easy-to-follow grid. The sites let
shoppers easily compare features,
prices and ratings of items, so
consumers get the right product
for them at the right price. Shop-
pers on the go can even research
products online and send that
product information directly to
their mobile phones—so they
always know if they’re getting the
best deal. 




