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(NAPSA)—The process of closing
on your new home involves more
than signing a stack of papers.
Closing is a complicated process that
requires a high degree of organiza-
tion and coordination on the part of
all those involved.

The good news is that there are
things a homebuyer can do to
make a closing go more smoothly.
Here are some tips from the
experts at LandAmerica on how to
avoid the five biggest mistakes
homebuyers make at closing.

1. Don’t rush things. Insist
on taking your time and being
comfortable with the process.
Closing day is very important to
you. It’s also very important for
the REALTOR, lender and seller.
After all, this is the day when
they get paid for their time and
effort. 

They may be pushing to close
because it’s in their interests, not
yours. But closings are like any-
thing else—mistakes happen
when things are rushed. 

2. Be flexible. Be prepared to
have your closing date or time
changed. Purchasing a home is a
very paper-intensive project. This
means an occasional unforeseen
delay may occur in order to get
the paperwork done accurately. 

3. Don’t close on the last day
of the month. Avoid this if at all
possible. The last day of the month
is by far the busiest day for REAL-
TORS, lenders and all other financial
services professionals. When people
are very busy, mistakes can occur. 

You can still reap the buyer
benefits of closing near the end of
the month by scheduling your
closing a few days before the end

of the month.
4. Get things resolved before

closing. Be sure that any outstand-
ing issues are resolved before you
close. It can be harder to get things
done after closing and you don’t
want to be negotiating at the closing
table. 

5. Get a good faith estimate
of your closing costs. Be sure to
get a final good faith estimate
from your lender or broker two
days prior to closing. You don’t
want to discover during closing
that you need to pay an additional
$2,000 to $3,000. 

While the numbers may not be
perfect, they should be reasonably
accurate, and will help prevent
any unpleasant surprises at the
last minute.

For additional information on
real estate closings or title insur-
ance, contact a LandAmerica
office or visit www.landam.com.

Be Open To Making Changes In Your Closing

Don’t close on the last day of the
month. This tends to be the
busiest day in the industry. When
people are very busy, mistakes
can occur.

(NAPSA)—The birthday party
became popular in the U.S. around
1850. Today, some 700,000 Ameri-
cans celebrate birthdays each day.

Although the simple birthday
celebration has evolved into a
full-scale production, a wonder-
ful birthday party doesn’t have to
be a three-ring circus. With a
simple checklist, planning your
child’s next party can be a piece
of cake. 

Select a theme. This sets the
tone and helps determine invita-
tions, decorations, games, food,
birthday cake and goody bags. Easy
theme ideas include a favorite
movie, television or book character
or a favorite sport or hobby. 

Choose the location and
time. At home, you’ll need to plan
for entertainment, games and
activities, as well as food and a
cake. Hosting a party at 11 a.m. or
4 p.m. means a meal is expected.
Otherwise, cake and ice cream are
adequate. Hosting a party where
entertainment and food are pro-
vided, such as at a roller-skating
rink, may be convenient; however,
if you bring your own cake and
paper goods, you can still incorpo-
rate the party theme.

Entertainment. Ask other
parents what they’ve done.
Games keep children involved
before and after the entertain-
ment. For younger children, the
shorter and simpler the games
are, the better, and everyone
should be a winner. 

Food. Plan a menu of “fun”
food such as pizza, hot dogs and
chicken fingers. Include side
dishes that tie in with the theme.
A beach party might include
lemonade and watermelon slices.

The cake. What’s a birthday
party without the cake? “Cakes are
synonymous with birthday par-

ties,” said Michael Keller, chief
brand officer at International
Dairy Queen, Inc., which special-
izes in “Chillabrations™,” ice cream
cakes for every occasion, including
new Blizzard® cakes, made from
Dairy Queen®’s signature frozen
treat, in flavors such as Oreo® and
Reese’s®. Keller advises personaliz-
ing the cake with the party’s theme
or with an image of the birthday
child. “At Dairy Queen, you can
choose from a wide variety of cake
designs or, in some locations, we
can decorate cakes with an image
from a photograph you bring in,”
he added. To find a Dairy Queen,
visit www.dairyqueen.com.

Goody bags. Not necessary,
but a nice touch. Goody bags
might include candy, pencils,
crayons, bouncing balls, costume
jewelry and more. Party stores
typically have an assortment of
fillers for goody bags.

The key to planning the perfect
party is to be organized. By fol-
lowing a checklist like this one,
you should be able to have your
cake and eat it, too.

CHILDREN’S BIRTHDAYS: Recipe For Success

What’s a birthday without cake?
Did you know more people have
birthdays in August then any
other month of the year?

How To Land The Job
Of Your Life

(NAPSA)—Before finding the
right job, it may help to find your-
self. That’s the advice in a new
book that says asking yourself
“who am I?” can help you find a
career that’s a good match for your
personality, skills and values. 

Written by Monster founder Jeff
Taylor, the book
is called “Mon-
ster Careers—
H o w to Land
the Job of Your
Life” (Penguin,
$18.00).  It
includes real-
world advice—
from recruiters,

career counselors, human resource
professionals and dozens of success-
ful monster.com members—geared
toward helping people find the jobs
that are right for them.

In addition, job hunters can
use the publication to cover a
range of job hunt issues—from
deciding what you want to do for a
living, to starting out right in the
first six months of a new job. 

Readers can also benefit from
the advice of hiring managers at
Crisco, Ford, McDonald’s and
other leading companies. Taylor
provides some words of wisdom
as well. He’s been called a vision-
ary in both the Internet and
careers industries and his com-
pany, monster.com, carries hun-
dreds of thousands of listings in
various career categories.

Whether you’re a seasoned pro-
fessional or a recent graduate,
whatever your job situation, this
practical and passionate guide
will show you the way to build a
meaningful and rewarding career.

Available at www.us.penguin
group.com or wherever books are
sold.

(NAPSA)—Some may say it’s
the American pastime: MOVING.

According to the U.S. Census
Bureau, approximately 14 percent
of the population moves each year.
As a result, the Postal Service
processes approximately 45 mil-
lion individual and family address
changes annually.

To meet the needs of the relo-
cating public, the Postal Service
now has more quick, easy and con-
venient ways than ever before—
to have your mail forwarded to
your new address.

While completing the official
Postal Service Change of Address
Order found in the Mover’s Guide
at the post office will always be an
option, Internet change of address
is growing by leaps and bounds. It
allows individuals and businesses
to fill out the necessary forms
online at www.usps.com. To date,
surveys show that six million
Americans have used the online
service and have been very satis-
fied. According to a 2004 survey,
81 percent said they would use it

for future moves. And 93 percent
said they would even recommend
it to a friend.

Now the Postal Service has yet
another option available—tele-
phone change of address. To
improve access to services for
those who may have packed up
their personal computer, relocat-
ing individuals and businesses
need only dial 1-800 ASK USPS
(1-800-275-8777). Once they select
the change of address option, they
will be prompted through the sys-
tem and always have the option of
speaking with a friendly customer
service agent. When the process is
completed, the family/individual/
business will be notified via the
standard change-of-address con-
firmation process.

So now, no matter what your
schedule, preference or how often
you move, you can change your
address in a quick, easy and con-
venient manner.

You can learn more at
www.usps.com/moversguide or 
1-800 ASK USPS.

USPS: Making Your Move Even Easier

(NAPSA)—As more Americans
look to hang up their dial-up con-
nections and switch to faster
broadband services, a new high-
tech dilemma has emerged: The
Information Superhighway does
not stretch as far as some might
think. Forty-seven percent of res-
idential Internet users do not
have access to cable-provided
broadband. 

The problem is that many of
these 67 million people live in
areas that cannot be reached by
cable providers. That’s one reason
a number of people have turned to
satellite broadband. In contrast to
cable-provided broadband, satel-
lite broadband can reach any user
within the contiguous U.S. with a
clear view of the southern sky.
This feature makes it particularly
attractive to rural customers who
may not have other options for
high-speed access. Here’s a break-
down of the technology:

How does satellite 
broadband work?

Unlike terrestrial broadband
options, satellite service does not
rely on cables or wires. This
means that satellite is not hin-
dered by geography or topology or
by how much a broadband pro-
vider will invest in infrastructure.
Instead, satellite service uses a
small dish and a modem to pro-
vide the broadband connection.
The service provides coverage over
all of the United States. 

How fast is it? 
Satellite broadband is avail-

able in a variety of service pack-

ages that offer a range of speeds.
Broadband by satellite services
offer download speeds up to 10
times faster than dial-up ser-
vices. This satellite high-speed
service is perfect for home users
looking to surf the Internet and
enjoy fast downloads of files or
pictures. Higher speeds are avail-
able for business users, who may
choose satellite service plans that
offer download speeds up to 20
times faster than dial-up ser-
vices. However, faster download
speeds are not the only way users
can save time with satellite.
Because satellite broadband is
always on, people do not need to
spend time dialing in and waiting
to log on.

What equipment is needed?
You will need a satellite dish

mounted outside your home or
business by a certified installer.
You will also need a satellite
modem that will link your com-
puter to the satellite dish. No
phone line is needed. You will be
connected via satellite directly to
the Internet.

For more information, visit
www.direcway.com. 

Internet By Satellite
Satellite Broadband   

• Is not constrained by geography and 
can reach places that DSL cannot
• Download files in minutes, not hours
• Instant Internet access—it’s always on
• Does not rely on cables or wires

***
A healthy male adult bore con-
sumes each year one and a half
times his own weight in other
people’s patience.

—John Updike
***

***
The capacity of human beings
to bore one another seems to be
vastly greater than that of any
other animal.

—H. L. Mencken
***

***
This art of resting the mind and
the power of dismissing from it
all care and worry is probably
one of the secrets of energy in
our great men.

—Captain J. A. Hadfield
***




