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(NAPSA)—Scrapbooking contin-
ues to be a popular activity for
both individuals and families, with
the industry growing by more than
20 percent each year. A means of
creating and preserving a personal
legacy, scrapbooking is also being
introduced as a therapy for
Alzheimer’s patients, their care-
givers, families and friends. Fami-
lies impacted by Alzheimer’s are
finding that through scrapbooking,
they are able to stay connected to
their loved one for a little while
longer. Scrapbooking is an inter-
generational activity, nonthreaten-
ing and rewarding for everyone
who participates.

One of the reasons scrapbook-
ing is becoming such a popular
pastime is that you don’t need to
be exceptionally artistic to create
a treasured keepsake. Indeed, the
quirks and “goofs” that become
part of the project often add to its
charm.

Another factor is that the
materials needed for the job—
from papers to accents to adhe-
sives—are offered by a variety of
retailers, beyond such well-known
arts-and-crafts outlets as A.C
Moore, Michael’s and Jo-Ann Fab-
rics. A number of mass merchan-
disers, including JC Penney,
Linens ’n Things and Borders, are
starting to stock their shelves
with the latest in scrapbooking
super-brands.

One example is Leeza Gibbons
Legacies®, a nationally branded,
all-inclusive scrapbooking line cre-
ated by Xyron® and TV and radio
personality Leeza Gibbons. Offer-
ing everything needed to create a
beautiful, contemporary, color-
coordinated scrapbook, the Lega-
cies collection includes papers,
albums, adhesives, ribbons, tags
and other embellishments as well
as four complete scrapbooking
kits. 

The collection was developed as
a result of Gibbons’ personal pas-
sion for scrapbooking, as well as

her desire to create a legacy for
her family and her mother, who is
living with Alzheimer’s disease.
Through her Memory Foundation,
Gibbons is opening Leeza’s Place
in several cities across the country.
These intimate, safe settings sup-
port those with memory disorders
and their caregivers, and even
offer a program for the newly diag-
nosed that features scrapbooking.

Leeza Gibbons Legacies was
developed using unique designs
that are fashion-inspired (based
on studio prints created for the
apparel industry) with a contem-
porary color palette. All elements
of the collection were designed to
be an elegant, expressive back-
drop to the story told by the pho-
tographs they hold.

Legacies products help spark
the imagination, inspire creativity
and encourage users to connect
with family and friends, feeling
free to celebrate individuality and
self-expression. All of the products
are acid-free and archival-quality,
so delicate keepsakes, digital
printouts and photos will last for
years to come.

For ideas, inspiration or to
find a Legacies retailer, visit
www.leezagibbonslegacies.com or
www.xyron.com. 

Making Connections With Scrapbooks

Scrapbooking is an activity that
lets family and friends connect in
individual ways.

Shaping The Skyline
(NAPSA)—Julien Studley has

had a profound impact on the sky-
line of America, an impact that
continues to this day. Yet this bril-
liant real estate pioneer never
designed an office building, nor

constructed a
skyscraper. What
are the secrets to
his success?

“Shaping The
Skyline: The
World According
To Real Estate
Visionary Julien
Studley” (Wiley,
$24.95) is the
compelling story

of how Julien Studley transformed
himself from an unschooled immi-
grant to the founder of one of the
nation’s most successful real
estate companies.

“Shaping The Skyline” delves
inside Studley’s life and draws
from many interviews with family
and friends who reveal a unique
story of triumph and success. It is
the story of a man who fled Bel-
gium at age 12 to escape Nazi per-
secution; founded his New York
City real estate brokerage with a
focus on representing tenants
r a t h e r  t h a n  o w n e r s ;  a n d
shrewdly—and ever so quietly—
gained control between 1969 and
1973 of the block that would
become the landmark Citicorp
Center.

The book also discusses the
personal effect that 9/11 had on
Studley and his company, as he
watched in horror when his firm’s
office on the 86th floor of the
World Trade Center was lost.

Julien Studley’s story is much
more than a standard corporate
biography. It is, in fact, a riveting
tale of late 20th century corporate
America.

(NAPSA)—Take it as truth—the
nation’s top beauty arbiters, editors
at magazines from Allure to YM,
say it’s so! In fact, more than half
the beauty editors who answered a
recent survey on the subject—a full
59 percent—don’t think beauty
blossoms profoundly until a woman
is at least in her thirties and
beyond. This is one of many reveal-
ing findings from “Brains About
Beauty: The Maybelline New York
Editor Survey.” Maybelline New
York asked fifty top magazine
beauty editors to dish on every-
thing from dermatology to the do’s
and don’ts of reality makeover
shows. Here, the editors’ expertise:

Sayonara sunshine
The best way to pamper a

pretty face, according to an over-
whelming 71 percent of beauty
editors surveyed, is to protect it
from the sun’s harmful UVA and
UVB rays.

The doctor is in—and here
to stay

Dermatologists are 2004’s
beauty gurus according to 53.7%
of editors, and will continue to
reign supreme five years from
now. Derms won’t be the only
important beauty docs in 2009,
however; 19.5 percent of respon-
dents think plastic surgeons will
get top billing.

Express yourself
Contrary to popular belief,

more than 80 percent of the
beauty editors surveyed think
ideal American beauty is best
embodied by enhancing one’s indi-
viduality, not one’s bra size. 

Get your zzzzz’s on
Two-thirds of respondents say

sleep is the most notoriously
neglected of activities that pro-
mote health and beauty.

Face it
Simplicity is bliss—especially

with makeup. According to 39 per-
cent of editors surveyed, when it
comes to makeup, the biggest
beauty blunder a woman can
make is wearing too much. Artful
application is key. A full 34 per-
cent of beauty editors noted that
not knowing how to apply makeup
properly is a huge faux pas.

Most requested
Flash forward five years, and

dermatologists will be flashing
faces with lasers. Forty one and a
half percent of beauty editors
responding project that laser
treatments will be the most popu-
lar cosmetic procedures in 2009;
26.8 percent think derms will be
flooded with requests for fillers.

Survival of...the moistest?!?!
Stranded on a desert island

with only one prized beauty pos-
session? It had better be moistur-
izer, say 46 percent of beauty edi-
tors. Thirty two percent wouldn’t
be without their lip gloss.

Shaken and stirred
In mixing up the ultimate

beauty cocktail, add to a base of
good looks one part confidence, say
61 percent of the beauty experts
surveyed. A sense of humor shakes
things up as well, according to 27
percent.

Thin isn’t the thing
A truly gorgeous woman feels

sexy in her own skin. She isn’t fix-
ated by impossible standards, par-
ticularly that of being too thin (61
percent) or having the “perfect”
face (17 percent).

Send “The Swan” swimming
Ninety-one percent of editors

dub a big don’t onto reality TV
makeover shows like “I Want a
Famous Face” and “Extreme
Makeover”.

For more information and the
latest on Maybelline New York
products, expert tips, trends and
your own virtual makeover, log on
to www.maybelline.com.

Becoming Your Most Beautiful:
Top Beauty Editors Reveal Best Kept Secrets

LIP SERVICE—Lip gloss has
become one of the most highly-
prized beauty possessions.

(NAPSA)—A growing number
of homeowners are learning that
the seeds of a lawn and garden
they can be proud of are often
planted in the winter.

Winter, for example, can be the
right time to take care of equip-
ment maintenance and attend to
details that can save time and
money in the spring.

Here are a few tips from the
industry experts at John Deere
on how to winterize your lawn
equipment:

• Change the oil and the oil fil-
ter in mowers. This easy step can
give you an opportunity to check
the system for contaminants as
well as ensure you’ll start the next
mowing season off with fresh oil.
Be sure to drain the old oil while
the engine is still warm to get a
complete flush and prevent any
contaminants from settling back
in the oil pan.

• When storing your mower,
John Deere recommends either
emptying your tank or adding a
fuel stabilizer. Because fuel can
begin to decompose after being
dormant for a month, the stabi-
lizer will help protect against
clogs in the carburetor from old
fuel. After you add the stabilizer,
run the engine for five minutes.

• Winter can also be a great
time to tighten all the nuts and

bolts and to check all belts, filters
and safety shields. Repair and
treat scratched or chipped metal
surfaces, and apply a light coat of
engine oil to pivot and wear points
to prevent rust.

• Consult the manufacturer’s
operator manual for any other
winter storage suggestions (for
example, you may need to check
the battery and the electrolyte lev-
els). Then be sure to store your
mower in a safe, dry area or with a
waterproof cover if stored outside.

Plant these seeds of prepara-
tion in the winter and you’re
likely to harvest hours of enjoy-
ment throughout the year.

Tips On Winterizing Your Lawn Equipment

When putting your lawn mower
away for the winter don’t forget
to change the oil and oil filter.

(NAPSA)—Each morning,
Americans juggle getting them-
selves and their kids ready for
work and school, feeding the dog
and packing lunches. As a result,
no time is left for parents to eat,
forcing them to grab frozen din-
ners, leftovers or whatever is
quick and convenient. 

The repetitiveness of bringing
the same microwavable meals to
work each day may become bland
as the workweek approaches the
weekend. In order to mix up
mealtime both at work and home,
Patak’s Foods, USA features a
variety of microwavable entrées
that make bringing the tastes of
India to work and home more
convenient.

Busy schedules, tight deadlines
and shortened lunch hours have
prompted Patak’s to recreate three
popular Indian flavored vegetables
and rice meals for the microwave,
including Lemon and Cilantro,
Creamy Coconut and Tomato and
Onion. Each microwavable meal
is suitable for vegetarians and
makes authentic Indian cuisine in
two short minutes. 

Ethnic foods sometimes require
extra time and preparation, so
many family cooks shy away from

making them. A recent survey
found that 25 percent of Ameri-
cans do not cook Indian food
because they believe it takes
too much time. With each new
microwavable meal, Patak’s has
completed all the food prepara-
tion, leaving Americans the easy
task of popping them in the
microwave.

These microwavable entrées are
available nationwide at grocery
stores and specialty food retailers
and can be prepared in about two
minutes. Visit www.worldfood.com
for quick and easy recipes, or
to  locate the nearest PATAK’S®

microwave entrées retailer, call
1-800-726-3648. 

A Taste of India in Minutes 

The exciting flavors of India are
now available in easy-to-serve
microwavable varieties.

***
Live in terms of your strong
points. Magnify them. Let your
weaknesses shrivel up and die
from lack of nourishment.

—William Young Elliott
***

***
Success seems to be largely a
matter of hanging on after oth-
ers have let go.

—William Feather
***

***
It isn’t what you make...it’s what
you do with what you make.

—Ralph A. Hayward
***




