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(NAPSA)—For many American
families, travel without the family
dog would not be a howling success. 

Recent figures released by the
Travel Industry Association of
America indicate that 29.1 million
people vacation with pets. Dogs
constitute nearly 80 percent of
that number. 

The vast majority of people
traveling with pets (86 percent) do
so by car, truck or RV. These peo-
ple should bear in mind, however,
that traveling can be exhilarating,
confusing, overwhelming or even
frightening for dogs. According to
the American Veterinary Medical
Association’s (AVMA) Guide for
Traveling with Pets, “Planning
and preparation are necessary
when traveling with family pets.
In unfamiliar surroundings, your
pet’s appetite, energy, and disposi-
tion may change.” 

Here are a few tips to improve
a trip with your pooch: 

• Investigate accommodations
in advance. Many hotels, rental
condominiums and campgrounds
do not accept pets. Guide books and
hotel directories include accommo-
dations that are pet-friendly and
spell out what fees, deposits or
restrictions are involved.

• Dog-paddle before you swim.
Take weekend trips with the dog
before heading cross-country for
two weeks. A car-sick dog is
nobody’s friend, so a couple of
practice trips can be insightful.

• Take responsibility for your
pet. Keep it on a leash. Remember
the dog is immersed in strange sur-
roundings that may cause it to react
differently than it usually would.
Always clean up after your dog. 

• Don’t abuse family ties. Don’t
just assume that your extended

family loves your dog as passion-
ately as you do. Always ask in
advance whether your dog is wel-
come. To alleviate concerns from
your host, bring the dog’s kennel
or dog bed along. One thing that
may help is a new product that
was designed to help dogs sleep
better—whether on the road or at
home. The compact, portable
Aero® Paws inflatable dog bed,
recently introduced by Aero Prod-
ucts International, is available in
different sizes for small, medium
and large dogs, and deflates to a
compact size for traveling.

• Go easy on the people food.
Stick with the dog’s regular dog
food and avoid the unpleasantness
of your pet’s upset stomach. 

There are wonderful areas all
over the country that are richer
when explored with a dog. If
your plans mean that the dog
will be alone in a hotel room day
after day, however, leave him at
home with a friend. You’ll both
be happier.

For more information on the
Aero Paws Dog Beds, visit the Web
site at www.thinkaero.com.

Making Dog Days Away More Fun

Advance planning is key to
smooth travel with a dog.

(NAPSA)—With increased lon-
gevity and healthier lifestyle
habits resulting in an increase in
the over-65 population, assisted
living is becoming the habitat of
choice for older Americans.

Before choosing an assisted liv-
ing facility (ALF), according to
Denise Talbot-White, a gerontolo-
gist at the MetLife Mature Mar-
ket Institute, “It’s important to
understand which services may or
may not be offered and how to
evaluate those services.”

1. It is important to first
assess the functional abilities of
the older adult. You may decide to
engage the services of a geriatric
care manager to help you with
your assessment. Geriatric care
managers specialize in assisting
older people and their families in
making their long-term care
arrangements. The National Asso-
ciation of Professional Geriatric
Care Managers (1-520-881-8008)
can provide referrals.

2. It is important to visit mul-
tiple facilities and to make at
least one announced and unan-
nounced visit to the facility so
that you can observe the resi-
dents’ daily routine. 

3. Be sure to review the facil-
ity’s contract as part of your
research. This document should
provide information on what the
basic fee does and does not cover,
the discharge policy, residents’
rights and responsibilities and the
grievance policy. It’s a good idea to
review the contract with an elder-
law attorney before you sign it.

4. Ask for the licensing or cer-
tification inspection report.
Remember, licensing and certifica-
tion criteria vary from state to
state. Check with the local Long-
Term Care Ombudsman and Bet-
ter Business Bureau to see if

there have been any complaints
about the facility or staff.

It’s also important to remember
that what is covered in one facil-
ity’s fee structure may not be
included in another. For example,
free transportation to doctors’
appointments should not be a
given.

The MetLife Market Survey of
Assisted Living Costs 2003 found
that the average cost of an ALF in
the U.S. is $2,379 per month, or
$28,548 per year. Medicare and
Medicaid do not cover the cost of
ALFs, but most long-term care
insurance policies do.

Choosing An Assisted Living
Facility is one of a series of “Since
You Care” guides for caregivers
produced by the MetLife Mature
Market Institute in cooperation
with the National Alliance for
Caregiving. Single copies are
available free to the public. Write
to the MetLife Mature Market
Institute, 57 Green Farms Road,
Westport, CT 06880, e-mail
maturemarketinstitute@metlife.
com or visit their Web site at
www.maturemarketinstitute.com.

Assisted Living Gaining In Popularity

More and more older adults are
choosing to move to assisted
living facilities.

FOR OLDER
AMERICANS

(NAPSA)—A small token or gift
is the perfect way to show your
appreciation to any generous host
or hostess this holiday season.
Small plants or floral arrangements
are always welcome, as are choco-
lates or a jar of homemade jam.
Other thoughtful gift ideas include
seasonal serving pieces and table
linens. Homemade baked goodies
are a warm way to convey your grat-
itude. The gourmet gifting experts
at 
1-800-FLOWERS.COM offer the
following suggestion for a tasty
PECAN-PUMPKIN PIE:

1 unbaked pie shell
3 eggs
1 cup packed light brown

sugar
1⁄2 cup canned pumpkin
1⁄2 cup corn syrup
2 tablespoons unsalted

butter, melted
1 teaspoon vanilla extract

11⁄3 cups coarsely chopped
pecans
Sweetened whipped cream

12 pecan halves for topping

Preheat oven to 425°F.  
Place pie shell in a 9-inch

pie pan and trim and crimp
the edges of the dough. Line
crust with foil and place pie
weights or dry beans over sur-
face of crust to weigh it down
during baking. Bake crust for
8 minutes. Remove crust from
oven, remove weights and foil

from crust and reduce oven
temperature to 350°F.

Beat eggs, sugar and pump-
kin in a medium bowl until
creamy. Beat in corn syrup,
butter and vanilla until
smooth. Stir in chopped pecans
until distributed throughout
mixture. Pour pumpkin mix-
ture into baked crust.

Cover edges of pie crust with
foil and bake for 50 minutes.
Remove foil and bake for 10
more minutes, or until a knife
inserted off center comes out
clean. Remove from oven and
cool to room temperature.

Place dollops of sweetened
whipped cream on pie and top
each dollop with a pecan half.
Cut and serve. Will make
approximately 6 to 8 servings.

If you’re short on time, visit
1800flowers.com for the Mama
Moore’s Bakeshop Pecan Pie and
for more great gift ideas.

Give Thanks To The Host
(NAPSA)—If you’re a child of

the ’60s or ’70s, you’ll likely recall
that today’s low riders were yes-
terday’s hip huggers. In this vein,
if you have children of your own
you’ll undoubtedly find some of
the games that were a fun part of
your own childhood as you shop
this holiday season.

“Toys are often compared to
fashion because lines change every
season,” explains Lee Ann Wong,
director of games marketing for
Mattel. “In the same way that vin-
tage fashion is popular, we’ve found
that games from previous decades
have a new audience.”

This year, in the fashion world,
the sports jersey has hit a slam-
dunk comeback with fashion fol-
lowers. The parallel can be found
with sports enthusiasts via Mattel
Classic Basketball (approximate
retail: $12.99). Fans old and new
will find the same look and retro
feel of the original game released
in the ’80s.  

Like a mini skirt on the dance
floor, spinning back from the ’60s
is Tip It ($9.99). This ultimate bal-
ancing game challenges players as
they spin the pointer to find out
what color disk to remove—with-
out toppling the tricky clown top-
per, Mr. Tip It.

“What’s particularly exciting
about the classics is that while
many things have changed over
time, the keys to great game play
have not,” says Wong. “Easy-to-
follow rules, parts that are simply

maneuvered, and fun while play-
ing are components that stand the
test of time.”

The classic kids game Battling
Tops ($9.99) brings exciting com-
petition alive by pitting the
tops—with their original names
like “Hurricane Hank” and
“Tricky Nicky”—in competition
against each other to be the last
one spinning.

Kids and parents go bananas for
Tumblin’ Monkeys ($9.99), as play-
ers are challenged to prevent the
monkeys from falling out of the
tree. 

New to the stable of hit games
is Electronic Pin the Tail on the
Donkey ($19.99). It takes the clas-
sic birthday party game and fea-
tures a spunky, interactive donkey
who goads players for the chal-
lenge of pinning the magnetic tail
on to the donkey.

Like the classic jacket, white
button-down shirt or pair of cargo
pants, there’s a classic game for
everyone this holiday season!

Classic Games Showcase Tidings Of Comfort, Joy & Fun

Classic games appeal to both
kids and their parents.

100 Million Copies
(NAPSA)—The Guinness World

Records book has now etched its
place in the history books with its
own record-breaking achievement,
100 million books sold. The peren-
nial bestseller joins such publish-
ing elite as Mao Tse-Tung’s “Little
Red Book,” the Harry Potter
series, Lord of the Rings and the
Bible and Koran.

First published in 1955 and
sold for one schilling (10 cents),
the Guinness World Records book

is now the best-sell-
ing and most com-
prehensive collection
of the greatest and
most amazing feats
from around the
world. The book’s
latest 2004 edition

boasts more pictures than any
previous edition and hundreds of
new records and categories.

These new records are grouped
into more than 100 “must know”
categories, ranging from Sports to
Feats of Engineering, from Science
and Technology to Natural World
and Entertainment.

The Guinness World Records
book is the ultimate compilation
of staggering statistics in the
world of business and entertain-
ment, scientific discovery as well
as inspiring acts of human
achievement. The 2004 edition is
available at a local bookstore with
a suggested retail price of $27.95.

***
Getting fired is nature’s way of
telling you that you had the
wrong job in the first place.

—Hal Lancaster
***

***
Making a success of the job at
hand is the best step toward the
kind you want.

—Bernard M. Baruch
***

***
Far and away the best prize that
life offers is the chance to work
hard at work worth doing.

—Theodore Roosevelt
***

***
Labor disgraces no man; unfor-
tunately, you occasionally find
men who disgrace labor.

—Ulysses S. Grant
***




