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by Kent Mathy, SVP,
AT&T Wireless

(NAPSA)—Today’s wireless
technology is changing the way
businesses conduct, close and stay
in business.

There are more than 145 mil-
lion cell phone users in the United
States. The ability to make a
phone call or access information
at high speed anywhere wireless
service is available is a competi-
tive advantage to small and large
businesses. 

While it’s doubt-
ful the virtual office
will completely re-
place the four walls
of a basic office set-
up, there are clear
competitive advan-
tages to provide em-
ployees with the
ability to work re-
motely with wireless

data access via a phone, personal
digital assistant (PDA) or laptop.

Today’s wireless business solu-
tions provide businesses with the
freedom of real-time wireless
access to a variety of business
tools, including corporate e-mail,
calendars, address books, con-
tacts, corporate Intranet and the
Internet. All of this is possible
from a single device that also lets
users make and receive wireless
phone calls while in data mode. As
a result, businesses can drive
down costs and inefficiencies
while driving up productivity.

Paul Belliveau, president and
CEO of North American Besam
AES, an automatic door manufac-
turer for large retailers including

Walmart, is a true mobile office
road warrior, traveling about four
days a week. After using his
Blackberry 6710 on the AT&T
Wireless GSM/GPRS network for
just a few months, Belliveau now
works more efficiently and travels
lighter. He shed his pager, hand-
held organizer, cell phone and lap-
top for work both in the United
States and overseas.

“Now I can react to my e-mails
while I’m sitting in an airport.
Even when I go to Europe, the
minute I get off the plane, I’m live
with e-mail and a phone,” said
Belliveau.

A recent survey in America’s
Network showed that American
enterprise users ranked GSM/
GPRS wireless service providers
as providing higher quality, more
reliable and more consistently sat-
isfying wireless service, than their
non-GSM competitors. Also, em-
ployees can use their phones in
more than 100 countries.

Speed also counts in today’s
business environment. Most wire-
less technologies offer data speeds
similar to those of dialup, but
national mobile wireless networks
running two to three times faster
will be available by the end of this
year. Even faster speeds are avail-
able via Wi-Fi (Wireless Fidelity)
in limited locations such as air-
ports or hotels. 

And then there are the devices
themselves.

The latest wireless phones have
large color screens, innovative navi-
gation, and data entry capabilities.
Many PDAs now double as wireless
phones that also connect the user

to real-time data remotely. Laptop
modem cards provide wireless
access to company e-mail, Intranet
and Internet sites. Wireless net-
works based on Internet Protocol
(IP) can be easily customized to
support Virtual Private Networks
(VPNs) for enhanced security. 

The business benefits are
real—right now.

Real-time wireless access to e-
mail enables financial executives
to keep track of market condi-
tions, company issues, financial
applications and personnel. Fleet
management is already benefiting
from the ability to use wireless
location-based services for vehicle
location, by sending and receiving
real-time data on vehicle naviga-
tion, vehicle maintenance and
repair status. Secure access to
centralized databases is vital to
government agencies in crisis
management. 

Belliveau readily admits there
is some challenge to having that
much real-time information liter-
ally anytime and anywhere wire-
less service is available. 

“Having constant access to
office and personal e-mail can be
addictive, it forces you to become
highly organized and to prioritize
what’s really important.” And for
Belliveau these days, that means
resolving customer issues and
closing sales from wherever, as
quickly as possible.

• Kent Mathy is a SVP of
AT&T Wireless (NYSE:AWE), the
largest independent wireless car-
rier in the United States. For more
information on AT&T Wireless,
visit www.attwireless.com.
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(NAPSA)—“Purpose” is a word
that is increasingly in vogue; peo-
ple want to have a purpose, to find
a purpose. Now, a new book exam-
ines another dimension of purpose:
a large-scale commitment that
focuses talents, skills, thoughts and
energies in an enduring manner.

For 20 years, William Damon
has written widely on moral
development at all ages of human
life. In Noble Purpose: The Joy of
Living a Meaningful Life (Temple-
ton Foundation Press, $12.95), he
talks about “finding something
that you can truly believe in,
something so worth accomplishing
that you dedicate yourself to it
wholeheartedly, without qualm or
self-interest...devoting yourself to
a cause, or to many causes, that
you consider noble purposes.”

However, not all purposes are
noble. To qualify as noble purpose,
the why of the deed, as well as its
how, must be guided by a strong
moral sense, explains Damon.
Finding noble purpose means
devoting ourselves to something
worth doing and doing it in an
honorable manner.

Drawing on religious, philo-
sophical and literary writings,
Damon defines the qualities that
transform purpose into noble pur-
pose. He further guides readers to
an understanding of both the psy-
chological and spiritual signifi-
cance of purpose by examining the
idea that “life without purpose is a
life wasted.” He shows how people
from many cultures throughout

history have pursued noble pur-
poses by answering God’s call as
each has heard it, and he looks at
the everyday faces of noble pur-
pose—how noble purpose can be
found in activities and settings
that may seem quite ordinary.

Damon points out that noble
purpose requires humility. Our
purposes should never be a means
toward self-aggrandizement, but
rather the alignment of self to a
higher cause. But where do we
find our own noble purpose? How
can we be sure it is the right way
to spend our time and energy?
Damon presents nine principles
that can facilitate a quest for pur-
pose and questions we can ask
ourselves in order to ensure that
our purpose is a noble one. 

Noble Purpose is available at
bookstores or by calling 1-800-621-
2736. It can also be ordered online
at www.templetonpress.org.

The Joy Of Living A Meaningful Life

(NAPSA)—If you own or work for
a small business, you’re in good com-
pany. A surprising 99.7 percent of
businesses in the U.S. are catego-
rized as “small,” employing 40 per-
cent of the nation’s 111 million
employees, according to the Small
Business Administration. The major-
ity of these firms employ fewer than
10 people. So, whether you own a
construction company with 8 employ-
ees or a freelance writing business
out of your home, you should think
of yourself as a small business owner. 

Lately, banks have been focusing
on this niche by developing products
that help the 35 million small busi-
nesses in the United States grow.
Among these products is a credit card
from Advanta, one of the nation’s
largest issuers of Master Card busi-
ness credit cards to small businesses,
that gives business owners access to
a number of innovative tools. 

The approach, considered quite
innovative, works like this. First,
applicants choose from several card
designs and brand their card choice
with their own company name. In
other words, it’s not an Advanta
Card, it’s a card that prominently
features the business’ name. This
powerful idea gives small business
owners recognition and prestige in
the marketplace.

Cardholders can then activate
their card online and manage their
accounts via Advanta’s Web site,
which won the 2003 American
Business Award for the Best Cor-

porate Web site. Through the site
customers can: 

• track spending by each
employee cardholder in real time;

• add free additional cards for
employees and monitor individual
employee credit lines and cash access
privileges;

• generate reports for tax pur-
poses; and

• access insurance and marketing
resources, as well as vendors appro-
priate for small business.

When considering a credit
card that can help your small
business grow, look for a com-

pany that offers rewards such as
cash-back, plus gas or airline
rewards. Make sure the company
behind the card employs experi-
enced customer service represen-
tatives who work exclusively with
small businesses, who under-
stand the concerns and con-
straints that small business own-
ers face, and who can deliver a
level of service that meets your
needs regardless of your industry.

For more information on the
Advanta credit card focused exclu-
sively on small businesses, visit
www.advanta.com.

Small Business Card Enhanced By Award-Winning Web Site

Web sites with online financial management tools are a useful ally.

(NAPSA)—An estimated 16.5
million Americans bought or
leased a new car in 2003, spend-
ing an average of $26,150. For
most, buying a car is a serious
investment. Fortunately, there are
some great gift ideas for car lovers
that will help them make their
investment last.

Part of making that investment
last is keeping up the appearance
of the vehicle—an important con-
sideration for vehicle owners. In
fact, 80 percent of vehicle owners
queried in a recent national sur-
vey said the appearance of the car
they drive is somewhat or very
important. So, next time you’re
searching for some inspiration,
consider some of the following
gifts to help the car lover in your
life maintain their vehicle’s
appearance.

A professional auto detail-
ing. What car lover wouldn’t
appreciate some extra attention
paid to his or her car? A profes-
sional detailing provides a sys-
tematic rejuvenation and protec-
tion of the various surfaces of a
vehicle. The result? The vehicle is
returned to as close to showroom
condition as possible.

Wash and wax kit. Start by
purchasing a large plastic bucket
in a bright color (or a color to
match the recipient’s car). In it,
pack the following key supplies:
sponges or wash mitts, car
wash/shampoo, glaze (to remove
minor scratches), polish, car wax,
degreasers, tar/bug removers,
chamois cloths and wheel cleaner
and brightener.

Interior care kit. Don’t forget
about the inside of the vehicle.
Interior vinyl, leather and fabrics

need special care and feeding. For
leather surfaces, consider a spe-
cial cleaner specifically designed
to rehydrate and remove the left-
over “salts” that accumulate after
human perspiration dries. A
leather conditioner can be used
several times a year to help
restore the leather’s lost oils and
emollients. For vinyl interiors,
choose a vinyl protectant with a
UV barrier, essential oils and
anti-static properties.

Car cover. Using a car cover
can protect a car’s exterior finish as
well as its interior components,
whether the car is parked outside
or in a garage. It protects against
rain/acid rain, sun/heat damage,
tree sap, bird droppings, dust/
dings and even vandalism and
theft. Today’s high-tech car cover
fabrics are better than ever, provid-
ing engineered performance to
meet the needs of the user. For a
special treat, consider giving a
cover custom-fitted to match the
exact contours of the recipient’s car,
no matter what the model, make,
year or aftermarket accessories.
Car cover makers have hundreds of
patterns in their databases to fit
virtually every car ever made.

For more information on
today’s high-tech car cover fabrics,
visit www.block-it.com. 

Great Holiday Gifts For Car Lovers

A high-tech cover can help pro-
tect your vehicle against bad
weather and other elements.




