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(NAPSA)—Men and women
who have come from another
country to make the United States
their home may soon have a new
way to buy a home.

According to the Joint Center
for Housing Studies at Harvard
University, immigrants will soon
make up more than one-quarter,
and minorities more than two-
thirds, of the predicted 12 million
new households that will be cre-
ated by 2010. This growth will
result in an increased demand for
home financing.

A major mortgage lender has
developed two new programs to
give these groups additional home
financing options. According to
Rick Gillespie, executive vice presi-
dent, GMAC Mortgage, “By provid-
ing innovative home financing
solutions, we are enabling home-
buyers to circumvent common
obstacles to homeownership, such
as a lack of traditional credit or
cash for a down payment.”

One mortgage program, called
Settle America, takes into consid-
eration the lifestyles and financial
habits of large immigrant groups
in the United States. 

Rather than relying on tradi-
tional credit lines, such as student
or car loans and credit card bills,
the lender looks at an applicant’s
employment status, and will con-
sider the homebuyer’s utility and
rent payment history, over the
previous 12 months. 

The program also allows up to
30 percent of a borrower’s qualify-
ing income to be contributed by
other members of the household.
In addition, it allows for a low
minimum down payment, which

can come from a combination of
the borrower’s own funds saved in
an American bank account or from
gifts, non-profit grant programs, or
an unsecured loan.

GMAC Mortgage, in conjunc-
tion with Freddie Mac, requires
that applicants for the Settle
America program complete an
informative home financing semi-
nar prior to closing on their loan. 

Another mortgage product,
called HomeStrength, is aimed at
middle-income borrowers in good
credit standing who lack the cash
savings for a down payment. 

It helps the borrower cover the
down payment and closing costs
through features including a for-
givable second loan for four per-
cent of the loan value. 

GMAC Mortgage is an Equal
Opportunity Lender.

To learn more, call toll free 1-
800-888-4622 or visit the Web site
at www.gmacmortgage.com.

New Mortgage Programs Help More Americans 
Achieve Homeownership

People moving to the United
States make up a significant per-
centage of new home owners.

The Great Hair Debate:
Curly Vs. Straight

(NAPSA)—With hair, the say-
ing “the grass is always greener”
is often true. Girls with curls
want smooth, straight hair like
Demi Moore, and those with pin-
straight locks long for Nicole Kid-
man’s ringlets. Here’s how to
make the most of what you’ve got:

Q. How do I “catch the wave”
and make my curls behave?

A. Wash with a moisturizing
shampoo and conditioner (try Té
Tao Jasmine Tea No-Frizz), then
towel dry and comb through to get
out any knots. Run a product like
Dippity-do Techno Style Texture
and Waves Gel through damp
hair, then twist in small rope-like
sections. When hair dries, you’ll
have Debra Messing-like waves.

Q. My locks are pin-straight,
is a little body too much to ask?

A. Wash with a clarifying for-
mula such as White Rain Daily
Clarifying (it detangles too!) to get
rid of buildup that can flatten.
Then use Dippity-do Techno Style
3D Styling Mousse—comb it
through the hair, shake your head
a few times to maximize volume
and let hair air dry.

Q. I want to be a curly girl!
A. Volumizing mousse is cru-

cial—like White Rain Classics
Extra Body Mousse—to give lift to
roots. Dry hair with a large round
brush, then wrap one-inch sections
around a curling iron, spritz with
an extra-hold spray—such as the
tried-and-true Adorn Hair Spray—
unclamp iron and gently remove so
curl stays taut.

Chances are the “Curly vs.
Straight” debate will never end,
but it is comforting to know that
there are ways to make your hair
the object of envy!

(NAPSA)—A daily dose of vita-
mins is essential for inner well-
being, as well as healthy skin.
Vitamin C in particular plays a
key role in the overall condition
and appearance of the skin and is
a powerful antioxidant. According
to Alan Meyers, Vice President,
Central Research, L’Orèal USA,
“Vitamin C is used up almost
immediately in times of stress and
when skin is exposed to UV radia-
tion, resulting in serious compro-
mises to the skin.” 

In response, Lancôme, Paris

has developed Sensation Totale
Continuous-C Perfecting Complex,
for women of all skin types. 

It features a unique time-release
system that works with skin’s nat-
ural enzymatic activity to ensure
that skin gets a vitamin C fix
whenever needed, throughout the
day. The result can be skin that is
soft, flawless and healthy looking.

The product is also considered
a perfect complement to any
beauty regimen, whether it’s set-
ting the stage for foundation or
under moisturizer.   

Daily Dose Of Skincare

(NAPSA)—Each year, high
school students and college admin-
istrators eagerly await the fall
release of the annual college rank-
ings. Administrators (although
they often deny it) want to know
how they stack up.

Many people believe these rank-
ings have a disproportionate influ-
ence on students’ college choices.
The false assumptions behind
rankings compilations mislead par-
ents and students and manipulate
the entire college admissions land-
scape. Schools’ reputations are
helped or harmed based largely on
subjective numbers and easy sound
bites like “best party schools” or
“most wired colleges.” Rather than
an arbitrary and subjective rank-
ing system, students need objective
and unbiased information to make
a decision that will influence the
rest of their lives.

Now, with College Rankings
Exposed: The Art of Getting a
Quality Education in the 21st Cen-
tury (Peterson’s, $24.95), higher
education consultant Paul Boyer
empowers students and parents to
take control of the college search
process by teaching them what
questions to truly ask to find the
“right” college for them. College
presidents, provosts, deans, and
other higher education officials
from a wide variety of institu-
tions offer their views on rank-
ings and what makes up a “qual-

ity” education.
Boyer discusses the phenome-

non of college rankings and how
they create unnecessary pressure
for students and parents; why a
high-ranking school may not nec-
essarily be the right fit for every
student; what’s really important
in higher education and how rank-
ings may not reflect how well col-
leges prepare their graduates; the
success of rankings at predicting
students’ progress after gradua-
tion; and whether we’re approach-
ing a new era in how we measure
educational quality.

The ultimate response to the
hijacking of the college planning
process by college rankings, Col-
lege Rankings Exposed is avail-
able wherever books are sold.

Do College Rankings Make The Grade?

One publisher says students
need real advice, not gimmicks.

(NAPSA)—Fitting little indul-
gences into your life can mean the
difference between a healthy,
happy lifestyle and one that could
potentially affect your well-being.
For example, it can be good for
you to satisfy that sweet tooth. A
good choice is new DANNON® la
CRÉME Mousse—a mild, rich and
creamy yogurt that tastes so good,
you may forget that it’s actually
good for you. 

Let kids get creative in the
kitchen and have fun making deli-
cious and cool creations that are
nutritious to boot. Add JELL-O

®

gelatin or pudding to a glass of
milk, and let the kids stir in what-
ever other ingredients their imagi-
nations can dream up, for a snack
that is as fun to drink as it is to
make. Plus, parents will appreci-
ate that this fun mixer is made
with milk that provides calcium
for stronger bones and other
essential nutrients like protein
and vitamin D. For more informa-
tion, visit www.jell-o-com.

When you grill, spice it up
Austalian style. While it may be
difficult to find Australian wattle-
seed or mountain pepperleaf in the
U.S., spices such as thyme and
ground pepper are close matches.
The flavors of grilled foods are
best accompanied by a glass of
delicious Australian wine; for
meats such as beef and lamb, pair
them with an authentic Australian
Shiraz, such as the new Black
Swan 2002 Shiraz. For poultry
and fish dishes, enjoy them with a
refreshing glass of Black Swan

2002 Chardonnay. For grilling
recipes and more tips on Aus-
tralian food and wine pairings,
visit www.blackswanwines.com.

According to a new Gallup sur-
vey, conducted on behalf of
Hormel® Kid’s Kitchen® Micro-
wave Meals, 80 percent of parents
of children ages six to 11 read to,
or with, their kids at least two or
three times per week; in fact, 48
percent of parents report reading
to, or with, their children on a
daily basis. However, the majority
of parents (70 percent) say they’d
like to be able to read with their
children more than they currently
do. According to the survey, 81
percent of parents view their own
hectic personal schedules as the
main barriers to spending time
reading with children. Microwave
meals can make it easier to find
the time. Hormel Kid’s Kitchen
Microwave Meals are available in
10 varieties. For more informa-
tion, visit www.hormel.com.

***
Art is the only way to run away
without leaving home.

—Twyla Tharp
***

***
Life’s greatest adventure is in
doing one’s level best.

—Arthur E. Morgan
***

***
The body of man is a machine
which winds its own springs.

—J.O. de La Mattrie
***




