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by Dewey Sadka
(NAPSA)—As shocking as it

might sound, color can now indi-
cate how you relate, reason, and
create bonds with those you love. 

Here are excerpts from my new
book, the Dewey Color System
($18.95—340 pages, Energia
Press) or check out www.dewey
colorsystem.com. 

Use this proven, reliable per-
sonality evaluation to motivate
you.

Do You LEAST prefer green,
purple or orange?

Simply pick the color that you
least prefer to view—not wear or
use in decorating.

Be Yourself
No need for apologies. Keep

your power by acquiring the emo-
tional intelligence to direct your
actions. Use the Dewey Color Sys-
tem, the flagship book of this revo-
lutionary self-awareness approach,
to better direct the positive and
negative thoughts that you receive
from facts and feelings. 

Simple awareness of your true
desires will make your love last.  

Green LEAST Favorite: If
you feel that you are being too
nice or too responsible, you may
be avoiding what you really need.
Selfishness for you would be a
virtue and make your mate hap-
pier. Accept that your significant
other’s moods or comments are all
about their agendas, and you will
create a powerful bond.

Resolution: I will spend time
alone deciding specific things that I
need to make my life work better.

Purple LEAST favorite: Rec-
ognize your own potential by not
discounting your emotions before
you completely experience them. 

You’ll open up empowering pos-
sibilities, by forgetting for the
moment, all the literal and fac-

tual. You’ll create a deeper emo-
tional bond with your loved one.

Resolution: I will try harder
to share my deepest feelings with
those that I love and treasure.

Orange LEAST Favorite:
Your dilemma in life is to learn
how to share yourself without los-
ing yourself. 

One moment you’re concerned
about your mate’s needs, the next
moment you have disappoint-
ments. Tell yourself specifically
what you believe you can expect
from your relationship. Be reason-
able. Your love life will zoom.

Resolution: I will accept that
those around me are only going to
do well what they enjoy.

For more information, call toll-
free 1-866-351-5001 or visit
www.deweycolorsystem.com.

The Color Code To Improving Your Life
Using Color To Get Your Life On Track

A new book offers a proven-
reliable personality evaluation
that uses color preference to find
out more about yourself.

(NAPSA)—A growing number
of Americans are looking for bet-
ter ways to face the emotional and
practical realities posed by a seri-
ous illness and the prospect of
death. 

While the efforts may seem dif-
ficult, they are actions that more
people will need to take each year.
The Social Security Administra-
tion projects that by 2010, over
one million Americans will lose
their spouses annually. That num-
ber is expected to grow to more
than one-and-a-half million by
2030 and does not include deaths
of partners in nontraditional
relationships. 

Many people dealing with end-
of-life issues seek ways to balance
high-tech medical interventions
with comfort and compassionate
care. Others are trying to achieve
a sense of dignity or meaning. 

No matter what a person’s
goal, doctors say education can be
an important tool when making
end-of-life decisions. For example,
a free online course called “Find-
ing Our Way: Living with Dying
in America—The Online Course”
can help people by providing prac-
tical information on advanced ill-
ness and end-of-life issues. 

The self-paced course is part of
the “Finding Our Way” national
public education initiative and is
based upon a national newspaper
series of the same name. The
series explored subjects that face
seriously ill Americans, their care-
givers and families. The course
builds on each of the newspaper
articles with discussion questions,
unique author insights and addi-
tional resources. 

The course also lets participants
access the posted thoughts and

insights of those who previously
completed “Finding Our Way.” In
addition, it lets users interact daily
with fellow participants.

All course materials are on the
Web and participants are encour-
aged to contribute to online dis-
cussions and take short quizzes.
The course can be started at any
time of year.

The online course is  at
www.scu.edu/fow. People can find
the newspaper series at the Web
site www.findingourway.net.

The “Finding Our Way” collab-
orative project is coordinated by
the Partnership for Caring and
the Center for Advanced Illness
Coordinated Care. The newspa-
per series was written by experts
from a number of fields and
funded by the Robert Wood John-
son Foundation, the FanFox and
Leslie R. Samuels Foundation
and the Charitable Leadership
Foundation. 

Improving End-Of-Life Care

A free online course can help
people deal with serious illness.

Reprinted with permission from Partnership for Caring

Protect Vegetation
From Deicer Damage

(NAPSA)—Many people don’t
think about damaging their lawns
when spreading deicers and
removing ice and snow. By the
time they notice browning in the
spring, it’s too late.

Most deicers are safe for vege-
tation when used properly. When
problems do occur, they are often
caused by people over-applying
deicers while trying to completely
melt snow and ice. This can hurt
vegetation just as fertilizer can
burn a lawn when too much is
applied.

The correct way is to spread
only enough deicer to penetrate
and break the bond between the
ice and the pavement. Loosened
snow and ice may be easily
removed. Minimizing deicer use is
good for vegetation and good for
the pocketbook.

While rock salt contains
sodium, which can damage soil
structure, the calcium in calcium
chloride is a plant nutrient. Cal-
cium chloride is applied to many
crops as a calcium source, helping
improve the quality of many fruits
and vegetables.

By using deicers properly and
following the recommended appli-
cation rate, homeowners and
maintenance professionals can
help ensure that lawns, flowers
and bushes will be healthy when
spring arrives.

To learn more, visit www.
peladow.com.

The correct way to use a
deicer is to spread only enough
to penetrate and break the bond
between ice and pavement.

(NAPSA)—One of the greatest
obstacles to overcoming cancer is
fear. Many people are afraid to
learn about their risk for the dis-
ease, or don’t get a definite diag-
nosis, ultimately depriving them-
selves of support and treatment
that could save their lives.

Lung cancer is the number one
cancer killer in America, claiming
more lives than breast, prostate
and colorectal cancers combined.
More importantly, advances in
detection methods and treatment
regimens are being researched,
providing more hope than ever for
people with the disease or those at
risk.

Although most lung cancer
cases are smoking-related (90 per-
cent), 10 percent of patients have
never smoked. Unfortunately, due
to the connection between smok-
ing and lung cancer, many
patients report feeling blamed. In
fact, according to a recent survey
by Cancer Care, Inc., a patient
advocacy group, lung cancer
patients feel that they are treated
differently than people with other
types of cancers. Even a higher
number of the medical profession-
als surveyed (77 percent of profes-
sionals vs. 44 percent of patients)
believe people with lung cancer
are often stigmatized.

To help decrease this culture of
blame, It’s Time To Focus On Lung
Cancer, a national public aware-
ness campaign, is encouraging
people to learn their lung cancer
risks and seek an early diagnosis.
Patients, family members, and
caregivers can find up-to-date
lung cancer information at www.

lungcancer.org and receive sup-
port through:

• “Ask the Experts” to have
their questions answered by regis-
tered nurses, oncologists, dieti-
tians, and cancer social workers; or

• Lung Cancer Toll-Free Infor-
mation Line at 1-877-646-LUNG
(1-877-646-5864) to have their
questions answered by cancer
social workers. 

Lung cancer risk factors include
exposure to asbestos, air pollution,
environmental tobacco smoke,
some organic chemicals, radon and
tuberculosis. To lower your risk of
developing lung cancer:

• Incorporate more fruits and
vegetables into your diet;

• If you smoke, quit (the risk of
developing the disease drops after
quitting);

• Avoid secondhand smoke; and
• Avoid exposure to chemicals

like asbestos that can cause lung
cancer.

It’s Time To Focus On Lung
Cancer is sponsored by Cancer
Care, Inc., Oncology Nursing Soci-
ety, and The CHEST Foundation.

Lung Cancer: What Everyone Should Know

New treatments and support
organizations can help make the
fight against lung cancer easier.

(NAPSA)—It can be easy to give
your home a polished look for the
holidays. Ornaments, linens, table-
ware and clothing are all available
24 hours a day through the 2002
JCPenney Catalog and its Web site,
JCPenney.com. To order, call 800-
544-1251 or visit the Web site at
www.JCPenney. com.

By designing a holiday greeting
card about children’s dreams of
peace, two children are sharing their
hopes of peace with others around
the world. The two grand prize win-
ners of the 11th annual Pier
1/UNICEF Greeting Card Contest
won for their interpretive illustra-
tions of “Children’s Dreams of
Peace.” These designs were produced
as UNICEF greeting cards and are
on sale now through the holiday sea-
son exclusively at Pier 1 imports
stores and at www. pier1.com. One
hundred percent of the proceeds
from the sale of these cards is
donated to the U.S. Fund for
UNICEF. Children and adults alike
can help UNICEF do even more for
the world’s children by buying
UNICEF cards all year round by
visiting www.unicef usa.org/cards.

One of the world’s largest K-12
student science competitions,
ExploraVision encourages students
to create bright ideas for future tech-
nologies. Students work in teams to
choose a current technology and
imagine what it might be like in 20
years. First-place winners will each
receive U.S. savings bonds worth
$10,000 at maturity. Second-place
winners will receive $5,000 savings
bonds. The program is funded by

Toshiba and administered by the
National Science Teachers Asso-
ciation. For more information call
1-800-EXPLOR-9 or you may visit
www. toshiba.com/tai/exploravision.
Deadline for entries is February 4,
2003.

Now that J.K. Rowling’s liter-
ary wizard Harry Potter has made
it cool for kids to wear glasses, par-
ents can concentrate on what really
matters to their bespectacled chil-
dren: style. In many ways, the
styles in children’s eyewear reflect
trends in adult glasses. However,
because of the rough-and-tumble
wear that youngsters’ frames must
withstand, it’s important to look
for designs that are made with
quality materials that will stand
up to being worn while “hard at
play.” One leading designer and
producer of eyewear, Safilo Group,
has created 21 new frames for chil-
dren which combines style with
craftsmanship for frames that are
comfortable and wear well.

***
Pray for a short memory as to
all unkindnesses.

—Charles E. Spurgeon
***

***
No one is rich enough to do
without a neighbor.

—Danish proverb
***




