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Mastering The Internet

(NAPSA)—From the biggest
corporations to the tiniest of small
businesses, practically everybody
who’s got something to sell—or
even just something to say—is
using the Internet to get their
message across.

e .. If someone on
cfeumgmwagés your holiday shop-
ping list is hoping to

DuMMIES establish a Web pres-
ence, these three

7= titles from the popu-

A R’, &-}:n(e
REHSFUsT &

series might make
excellent gift choices.

Creating Web Pages _
for Dummies (Wiley |§
Publishing, $24.99),
by Bud Smith and DUMMIES
Arthur Bebak, shows )
how easy it is to cre- “wiisrn )
ate pages on the g,
Internet. The book
focuses on such Web page creation
tasks as basic design, changing site
colors, adding text and creating Web-
ready graphics, including multime-

e, di

wd Flash MX for
Dummies (Wiley
DLWMIES Publishing, $24.99),

W by Gurdy Leete and
9%“Ellen Finkelstein,
provides the solid
information readers
really need to create professional
Web site animation quickly.

Even Web masters have to start
somewhere. The Internet for Dum-
mies (Wiley Publishing, $21.99),
by John R. Levine, Carol Baroudi
and Margaret Levine-Young, is the
best-selling beginning Internet
book in the world, and the eighth
edition offers the latest on such
topics as browsers, wireless access,
home networks and online bill
paying.

These books are available
wherever books are sold. To learn
more, visit www.dummies.com.






