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(NAPSA)—How long has the
microwave oven been on the radar
screen in America’s kitchens?
You’ll be getting warm with your
guess if you read this brief history
of this indispensable appliance.

THEN: It has been 35 years
s i n c e  t h e  f i r s t  h o u s e h o l d
microwave oven—the Amana®

Radarange® Microwave Oven—
was introduced to families across
America. Hailed as a technological
breakthrough and criticized as a
gimmick that would ruin the fine
art of cooking, the Amana
Radarange debuted in Chicago in
August 1967 as a product that
would forever change how Ameri-
cans eat and cook.

NOW: Today more than 95 per-
cent of American households
include a microwave oven—an
increase of five percent since
1997. And a recent Yankelovich
Monitor study revealed that 75
percent of the people surveyed
ranked the microwave oven as
“almost impossible/pretty diffi-
cult” to do without. Only the auto-
mobile ranks higher.

“In just 35 years, the microwave
has become a critical component of
American society. We now have an
entire generation that’s grown up
with the microwave oven and they
use it daily for everything from
cooking a quick lunch to reheating
leftovers to popping popcorn,” says
Jill Means, an Amana brand home
scientist. 

Recent research conducted by
the Amana team found that Ameri-
cans use their microwaves an aver-
age of 13 times a week—or almost
twice a day. Twenty-six percent of
the time is spent reheating left-
overs while 23 percent is used to
cook individual meals or food

items. The remainder of our
microwave time is dedicated to
defrosting (13 percent), heating
snacks (12 percent), heating water
or beverages (12 percent), cooking
meals for the whole family (eight
percent) and softening or melting
ingredients (six percent).

“The microwave has revolution-
ized the way people cook,” Means
explained. “It has contributed
greatly to our fast-paced, dual
career lifestyles. Originally,
Amana engineers envisioned 
the microwave replacing the
conventional oven. Instead, the
microwave has spawned an
entirely new category of food
items.”

Prompted by the popularity of
the microwave, food companies
have developed microwave versions
of everything from brownies to
macaroni and cheese—not to men-
tion the ever-popular microwave
popcorn.

Among the most popular items
cooked in America’s microwaves,
snacks such as popcorn and
nachos account for 71 percent 
of the food items cooked in
m i c r o w a v e s  ( n o t  i n c l u d i n g

reheated foods). Frozen conve-
nience foods (frozen meals) come
in second at 59 percent, closely
followed by vegetables/side dishes
(56 percent), soups (36 percent),
non-frozen convenience foods such
as boxed mixes (22 percent),
casseroles (16 percent), meat/poul-
try/fish (14 percent) and baked
goods/desserts (two percent).

A few other interesting findings:
• Sixty-two percent of Ameri-

cans keep their microwave on the
kitchen counter

• one-third of us clean our
microwaves once a week

• n e a r l y  o n e - t h i r d  o f  a l l
microwaves in use today are 1-3
years old

“The Radarange has impacted
American cooking in a different
way than was expected,” says
Janel Dufek, brand manager for
Amana. “No one in 1967 could
have predicted the enormous pop-
ularity of convenience foods for
the microwave. It was just too big
a departure from the way Ameri-
cans ate at the time.”

For quick and easy microwave
recipes or more information visit
www.amana.com.

Kitchen Innovation Proves Indispensable to 75 Percent Of Americans

HAPPY 35TH BIRTHDAY—The first microwave oven featured a 115-
volt current and just two buttons, “start” and “light.” It also included
two control knobs, one for cooking times up to five minutes and the
other for longer cooking times up to 25 minutes.

(NAPSA)—Many people over
the age of 50 have more than one
chronic medical condition—high
blood pressure, arthritis, high cho-
lesterol, etc. To help make sure
they get effective therapy for what
ails them, many seniors are reach-
ing for a handy reference book
that contains reliable information
on each condition. With it, they
can understand their options, and
know what to discuss with their
doctors.

The Johns Hopkins Medical
Guide to Health After 50 (Rebus,
Inc., $39.95), edited by Simeon
Margolis, M.D., Ph.D., has been
compiled from the vast resources
of Johns Hopkins and the most
advanced computer health data-
base in the world.

The book offers thorough cover-
age of more than 100 ailments
associated with aging, from arthri-
tis to varicose veins. It has clear
explanations of causes, symptoms,
diagnostic measures, treatment
options and prevention strategies
in an easy-to-use, A-to-Z organiza-
tion by health condition.

In addition to more than 100
full-color illustrations and a com-
prehensive director of health infor-
mation organizations, the guide
also includes the Johns Hopkins
Prescription for Longevity, which
covers disease prevention and
healthy aging topics such as exer-
cise, diet, weight control and
screening tests for early disease
detection.

This helpful resource answers
medical questions on such topics
as early detection of Alzheimer’s,
as well as how often one should be
tested for skin cancer.

The Johns Hopkins Medical
Guide to Health After 50 also
offers the latest information avail-
able, including the newest treat-
ments for shingles, how a nicotine
patch can help with the treatment
of Parkinson’s disease, and nat-
ural alternatives to the $725 mil-
lion that Americans spend on lax-
atives each year.

Each entry in the encyclopedia
has been reviewed by specialists
at Johns Hopkins who are recog-
nized for their clinical expertise in
a particular field of medicine. The
result is the most current infor-
mation available in a published
book on the most common disor-
ders affecting baby boomers.

For more information, please
visit www.hopkinsafter50.com.
To order the book, phone 1-800-
829-9170.

New Medical Encyclopedia For Baby Boomers

There’s now a single source
for the latest information on
medical conditions prevalent in
people over 50.

(NAPSA)—For mil l ions  o f
Medicare-enrolled seniors who
don’t have prescription drug cov-
erage, help is on the way.

Seven major research-based
pharmaceutical companies have
joined forces to offer eligible
Medicare enrollees an easy way to
save money on the prescription
medications they need to help
them maintain active and inde-
pendent lifestyles. The Together
Rx™ Prescription Savings Pro-
gram, available now at no cost to
qualified patients, offers one-card
access to savings on more than
150 medicines.

“This is a valuable program—
the best yet in its convenience and
breadth of medicines,” said James
Firman, President and CEO of the
National Council on the Aging.

The Together Rx Card is avail-
able to seniors who meet the fol-
lowing criteria:

• Enrolled in Medicare
• Do not have public or private

prescription drug coverage (approx-
imately 8 to 11 million Medicare
enrollees)

• Earn a maximum of $28,000
annually, or $38,000 for couples

(Alaska: $35,000 annually for
singles, $48,000 for couples;
Hawaii: $33,000 annually for sin-
gles and $44,000 for couples. For
households of three or more, call
1-800-865-7211 for eligibility
information.)

Eligible seniors who use the

Together Rx Card can expect sav-
ings of approximately 20 to 40 per-
cent, and in many cases, substan-
tially more off the price they
usually pay for prescription med-
ications at the pharmacy. (The
range of savings reflects the mix of
savings programs presently offered
by each company and is subject to
change. Each company sets its own
level of savings independently,
with a minimum savings of 15 per-
cent off its list price to wholesalers.
Actual consumer savings may
vary depending on the phar-
macy’s customary pricing for the
specific medicine and each com-
pany’s savings program require-
ments, including any minimum
quantity requirements. Each com-
pany independently determines
which products are included in the
savings program. Products covered
are subject to change.)

In addition, individuals of more
limited income who may qualify
for the separate patient assistance
programs provided by the compa-
nies participating in Together Rx

(or foundations supported by
those companies) will be notified
that they may be eligible for fur-
ther savings—and in some cases
free medicines.

The Together Rx Program’s
founding members are: Abbott
Laboratories, AstraZeneca, Aven-
tis, Bristol-Myers Squibb Com-
pany, GlaxoSmithKline, Johnson &
Johnson and Novartis. Together,
they offer savings on more than
150 prescription medicines, includ-
ing medicines used to treat dia-
betes, hypertension, GERD, high
cholesterol, cancer, allergy asthma,
arthritis, and depression, which
are among the most common condi-
tions affecting older Americans.

Until the government enacts
and implements a prescription
drug benefit under Medicare, the
companies involved in Together
Rx believe that the program pro-
vides a significant benefit to
lower income Medicare enrollees
who do not have prescription
drug coverage.

Pharmacies across the coun-
try, including Wal-Mart, Rite
Aid, Walgreens, Target, Albert-
son’s,  Eckerd, CVS, Costco,
Kroger, and Safeway, have shown
strong support for the Together
Rx Program. For more informa-
tion on enrolling in Together Rx,
call 1-800-865-7211 or log on to
http://www.together-rx.com/ or
for a Spanish version, http://
www.together-rx.com/espanol/.

New Prescription Program Offers Savings To Millions Of Limited-
Income Seniors On More Than 150 Medicines

Created by an alliance of seven pharmaceutical companies, the free, easy-to-use card 
makes it convenient for Medicare enrollees to get the medicines they need

(NAPSA)—Dear Auto Andy:
My 17-year-old daughter recently

got her license. In addition to her
part-time job, she will be involved
in several school activities, which
involve early arrival and late
afternoons at school. Since she
has proven she’s careful and
responsible, we’d like to reward
her with her own car. Are there
special things we should look for
in a used car for a young driver?

Thanks
E.K. in Illinois

Dear E.K.:
I am glad to see that your teen

waited until she was 17 to get her
license. According to the Insurance
Institute for Highway Safety, 16-
year-old drivers are 12 times more
likely to be involved in vehicle
crashes than any other age group.
Experts say that holding off just that
one year can save the life of a teen.

To answer your question, I
consulted the experts at the
Carfax Teen Resource Center
(www.carfax.com, and click on
the “Safe Teen Driving Resource
Center” link), a place where par-
ents and teens can go to learn
about safe teen driving as well as
pick up a few tips about buying
safe used cars for teens.

Their experts say:
Old, Large and Solid: When

buying for a new, young driver,
buy “Old, Large and Solid.” A clas-
sic station wagon or a full-size
sedan (with a small engine) is
good for teens. 

Know Your Compacts: The
wrong compact model can spell
disaster. Compact cars with a
wheelbase of 100 inches or less
are involved in twice as many

fatal crashes as are larger vehi-
cles. Lack of weight is the biggest
drawback in smaller cars.

Vehicle History: As always,
check the vehicle’s history to assure
that it is a safe, reliable vehicle with
no hidden problems from its past. A
Carfax Vehicle History Report can
uncover odometer rollback, salvage
records and accident records—things
that will seriously affect your deci-
sion to put your teen in that car. 

This is a great resource center
because it also allows you to see
the driving laws in the state,
interact with various experts in
the safe driving arena, and even
sign up for a free e-mail service
that delivers safe driving tips
straight to your e-mailbox each
week. For parents with teens—a
place like this can be invaluable.
Good luck, E.K., and happy safe
driving to you and your teen.

Andy

When buying a car for a young
driver, think “old, large and solid.”
Be sure to check the car’s history
online.




