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(NAPSA)—While young people
today seem to grow up faster than
ever, they still yearn for mentor-
ing and the support of parents
and other role models. In addition,
today’s youth desire programs
that allow them to serve as lead-
ers in their communities. These
are among the key findings of
“The National Conversation on
Youth Development in the 21st
Century,” a series of forums where
youth and adults discussed ways
to build a positive future for
America’s young people. 

Sponsored by 4-H to mark its
100th anniversary this year, the
Conversations began in communi-
ties in the fall of 2001, followed by
the State Conversations in the late
fall and early winter. The process
culminated with the National Con-
versation in Washington, D.C. on
February 28 to March 1, 2002.
More than 1,600 Conversations
engaged 50,000 youth and adults of
various backgrounds that repre-
sented 600 youth and community
organizations from all 50 states
and Puerto Rico. 

Participants focused their dis-
cussions on how to develop a posi-
tive future for youth in their com-
munities. The final report outlines
ideas at national levels where var-
ious organizations, corporations
and government can collaborate to
provide youth life skills programs,
build adult/youth partnerships
and participate in community ser-
vice. The key findings include:

• Establish youth advocates
within each federal department
and agency;

• Design programs and educa-
tional opportunities that promote

ethnic diversity;
• Increase compensation and

opportunities for youth develop-
ment professionals;

• Maximize resources by creat-
ing procedures that improve coor-
dination and eliminate duplica-
tion across youth development
organizations and agencies;

• Expand the use of mentoring,
work-based and community ser-
vice learning, safe and innovative
after-school programs, and tech-
nology so each young person
reaches his or her full potential.

The findings of the National
Conversation correspond with the
findings of the Local and State
Conversations but focus on a
broader approach. The Local and
State findings include recommen-
dations tailored to the specific
needs of youth in their communi-
ties. Some local examples include
building community centers,
increasing after-school programs,
receiving school credit for commu-

nity service, increasing scholar-
ship opportunities or electing a
youth representative to school
boards or other community advi-
sory committees.

“Two comments struck me as I
listened to the Conversations,”
said Don Floyd, National 4-H
Council president and CEO.
“First, the frequent refrain of ‘I
didn’t know 4-H did that,’ and sec-
ond, the observation that, ‘We
need to work together on that pro-
gram.’ For me, these voices call us
to a higher standard of collabora-
tion and communication to ensure
the maximum effectiveness of our
youth programs.”

“If young people are provided
with the personal and community
assets needed for positive develop-
ment, they can overcome adver-
sity,” said Floyd. “The young people
who participate in youth develop-
ment programs are not typically
the ones who drive up negative sta-
tistics. Nevertheless, they are often
impeded from having full access,
equity and opportunity.”

According to Floyd, the next
step is for the participants to
work with their communities and
meet with youth, adults and
community leaders to determine
how they can implement these
ideas at the local and state lev-
els. This grassroots effort is what
4-H calls its “birthday gift to the
nation.”

4-H currently has seven million
members, 50 million alumni and a
program in every county nation-
wide. To learn more about the
National Conversation and view
local, state and national reports,
visit www.4hcentennial.org.

National Report Illustrates How Youth Can Impact Their Communities

Carla Archibeque (Texas 4-H),
Don Floyd, president and CEO,
National 4-H Council and Gary
Davis, executive vice president
of JCPenney Co. present the
National Conversation report to
Secretary of Agriculture Ann
Veneman.

(NAPSA)—Baby on the way
and you need a bigger house?
Landlord won’t replace your 20-
year-old carpet? Moving cross-
country and need to research your
new hometown? While buying,
selling or searching for a home—
either in town or across the coun-
try—can be considered a high-
stress task, the arrival of the
Internet has helped to make the
process much easier.

With a host of information and
services, the Internet is fast
becoming an indispensable real
estate tool. Whether you’re a
novice or experienced user search-
ing for comparable home sales in
your area, demographics for a
neighborhood in another state, or
looking for an agent with experi-
ence in a given region, the Inter-
net can point you in just about
any direction—while saving you
valuable time and money. And it’s
catching on—according to data
compiled by Jupiter Research, 80
percent of home buyers and
renters will use the Internet as a
research tool by 2005!   

A good place to start is one of
the major real estate sites like
Yahoo! Real Estate (http://real
estate.yahoo.com), which provides
free educational resources, easy-to-
use tools (like “rent vs. buy” calcu-
lators), nationwide rental listings
and comprehensive MLS data in
select markets to help you make
informed real estate decisions.

“The Internet is a great tool to
have, whether you’re buying, sell-
ing or renting,” says real estate
agent Tim Roslansky. “It’s critical
to be well-informed when you
begin the process, and to educate
yourself to avoid the pitfalls and
unwanted surprises.”

Additionally, consumers can
use the Internet to:

• Find tips and guidelines for
renters and landlords. Search
information from state and local
agencies about tenants’ rights,
important legislative changes, and
leasing guidelines. Also, a poten-
tial tenant can view and print a
current credit report by visiting
the site of a credit reporting
agency (for example, http://www.
experian.com). 

• Research and apply for a
loan. Pre-approval for a home loan
is widely considered the first—

and most crucial step—in the
home buying process. Lenders like
Quicken (http://quickenloans.
quicken.com) offer convenient
online forms, and most provide
online notification within minutes
of submitting an application.

• Find an agent in your desired
area. Many agents market their
specialized services via personal-
ized sites on the Internet. Check
portal sites like Yahoo! Real Estate
(http://realestate.yahoo.com) or the
National Association of Realtors
(http://www.realtor.org) to locate
an agent with knowledge of a par-
ticular neighborhood or market
area.

• Get assistance for short or
long-distance moves. Whether
you’re moving across town or
across the country, you’ll probably
enlist the help of a moving ser-
vice. Services like National Mov-
ing Network (http://www.national
moving.com) can provide contact
information for local movers or
coordinate a long-distance move
and provide estimates for services.

To simplify your research,
these links and many more can be
found on major real estate sites
like Yahoo! Real Estate.  

The decision to buy, sell or even
rent a home is a major one—more
than ever before, it’s essential for
home seekers and sellers to
educate themselves with the
resources that can help them
make the smartest housing deci-
sions. With the help of the Inter-
net, free resources are available at
your fingertips so you can spend
less time scouring the classified
ads and more time focused on
finding your dream home.

The Internet Makes It Easier 
To Rent, Research, Buy Or Sell A Home

Need a change of address?
The Internet can help.

(NAPSA)—A new book may help
people read more into everyday
events in completely new ways. The
result, says author Ardath Rodale,
can be a new approach to finding
love, hope and joy. 

Rodale says simple things, includ-
ing smelling the grass after the
spring’s first sun shower, enjoying
a child’s smile or soaking in the plea-
sure of an autumn sunset can deeply
enrich people, both mentally and
spiritually. 

Every month Rodale shares her
unique message with three million
Prevention magazine readers in
her popular column, Reflections.
Her new book, also called Reflec-
tions (Rodale, $12.95), features 50
of her most popular stories of heal-
ing and everyday miracles. 

Rodale’s fans say they can eas-
ily connect with her and draw
strength from her personal wis-
dom because they sense she’s
“earned her stripes” as a survivor.
The author has endured more

than one bout with cancer, the
loss of her son to AIDS and the
shocking, premature death of her
husband, Robert Rodale. Yet,
through it all, she says she has
remained grateful and in awe of
the “wonders of life.”

Rodale, a self described teach-
er, nature lover, devoted mother,
grandmother, organic gardener,

and successful Chairman of the
Board (at publishing company
Rodale Inc.), uses Reflections to
draw the reader into her world
and experiences. She describes
her “sacred bond” with her gar-
den, family and history and writes
about the rejuvenation of a bud-
ding flower ’s growth and the
transformative powers of ritual
and shared experience.

“The book’s mission is to show
people they can use the power of
their bodies and minds to improve
their lives,” says Rodale. “Reflec-
tions invites the reader to walk in
my garden and hear warm, reso-
nant memories of life and loss.”

Rodale says it’s her goal to help
readers learn to master the “tran-
scendent art of weaving loose
strands of pain and confusion into
a beautiful blanket of courage,
strength and resilience.” 

In fact, before closing each essay,
she encourages readers to spend
time reflecting on their own lives
and to reach out to others to make
connections that can help people
remember treasured moments that
“bind us all together.”

For more information, visit
www.rodalepress.com.

Learn To Throw Away Your Grievances And Grow

A new book encourages read-
ers to welcome the “doors” in
life’s journey and “weave” their
experiences into a “blanket” of
courage.

“Sometimes we need to be
emptied before we can be
filled.”

Ardath Rodale
(NAPSA)—Traveling abroad

can be less stressful if you know
you can be reached in case of an
emergency no matter what. I f
y o u  l o g  o n  t o  www.roam
buddy.com or call 1-866-782-4100
ext.15, Exus Networks (OTCBB:
EXUS) will provide an easy solu-
tion to being reached while travel-
ing abroad with the introduction
of RoamBuddy™, a new prepaid,
flat rate, user-friendly cell phone
solution with no contract and no
monthly fee. The phone costs
nothing when you are not using
it, but is ready for use whenever
you travel abroad. 

While many people may be
familiar with the boundless
energy and charm of Richard Sim-
mons, world-renowned fitness
expert, few people may know that
he collects hand-crafted dolls and
has filled every room in his Holly-

wood Hills home with his collec-
tion. Thanks to his partnership
with Goebel of North America,
world-renowned distributor of
M.I. Hummel figurines, doll
enthusiasts throughout the U.S.
can experience the magic of own-
ing these dolls. For more informa-
tion on Collection of the Masters,
call 1-800-563-6559.




