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(NAPSA)—Here’s something many 
Arkansans will be talking about: Mobile 
phone and wireless Internet service in 
their communities may be easier and bet-
ter now that a major wireless company 
has expanded in the state.

Not only are there 16 new T-Mobile 
stores in Arkansas, the company has 
significantly improved service here by 
installing an advanced 4G LTE network 
throughout the state. 

What To Ask
Whether that enhances your ability 

to call, text, e-mail and so on, however, 
could depend on the answers to three 
questions.

1. Which wireless providers have 
the best coverage in your area?

All wireless networks are not equal. 
Some wireless providers have great cov-
erage in cities, some in less populated 
areas and some in both. You’ll want the 
peace of mind that your phone will work 
when and where you need it. You can 
check all the wireless providers in your 
area on t-mobile.com/coverage. 

2. Do you like to travel?
According to a 2017 survey from 

GfK’s KnowledgePanel of recent over-
seas travelers, more than two-thirds of 
respondents took their smartphone with 
them when they traveled and more than 
half said they’d rather lose their luggage 
than their phone. If you fly a lot, check 
which wireless providers offer such 
perks as free in-flight texting or Wi-Fi. 
If you like to travel overseas, make sure 
you know what each wireless company 
provides when you’re abroad. You may 
be on the hook for expensive roam-
ing fees if your plan doesn’t include 
calls, texts and data when traveling 
internationally. 

3. Do you use your phone a lot for 
things besides talking, such as Inter-
net, e-mail and watching videos?

You’ll want a plan that matches how 
you and your family use your phones. If 
you like checking e-mail, watching vid-
eos or just spending a lot of time on the 
Internet, an unlimited data plan might be 
right. Plus, there are no overage charges 
to worry about. Some plans even include 
all the monthly taxes and fees in the cost, 
so the price you see is what you pay, 
which makes it easier to stick to a budget.

What To Know
Before T-Mobile opened its first 

stores in Arkansas, it built out its LTE 
network to ensure customers had a great 
experience from day one. The company 
had been providing network coverage 
in the Little Rock area for many years 
and in 2016 T-Mobile rolled out its 
Extended Range LTE (ERLTE), which 
carries signals twice as far from cell sites 
and is four times better in buildings than 
before. ERLTE dramatically improved 
wireless coverage for customers indoors 
and in their vehicles, and brought high-
speed data to outlying areas.

What Else To Consider
If you want to switch wireless provid-

ers, it’s a lot easier than it was just a few 
years ago. Many wireless companies no 
longer require customers to sign two-
year contracts and you can usually bring 
your current phone with you if it works 
on the new network. You can keep your 
old phone number, too. Plus, if you’re 
still under a contract or making pay-
ments on your current phone, T-Mobile 
will help you pay it off if you switch.

Learn More
For further facts and tips, go to 

www.t-mobile.com.

Selecting The Right Wireless Plan For You
(NAPSA)—By 2020, one in three 

Americans will be over age 50. If you 
or someone you care about expects to 
be among them, there’s something you 
may want to consider—and it’s electric.

An electric bike, that is. In fact, a 
whole shop full of them. Owning an 
electric bicycle store is an increasingly 
popular second or third career for many. 

There are several good reasons:
1. The electric bicycle industry is 

booming. It’s expected to grow 60 per-
cent worldwide by 2025. Pedego, the No. 
1 electric bike company in the U.S., has 
helped more than 100 career want-to-be 
entrepreneurs open a store.

2. The bikes practically sell them-
selves. You just have to create an envi-
ronment where it’s fun and easy to buy. 

3. Owning a Pedego store is both 
enjoyable and fulfilling. People who 
own a store say it’s surprisingly good 
to see the smiles on customers’ faces 
or hear how riding an electric bicycle 
has changed their lives by expand-
ing their social circles, helping them 
get fit or ditching their cars for green 
transportation.

4. The stores are NOT franchises. 
They’re independently owned and oper-
ated. You’re the boss—but you’re not 
alone. The company offers dealer sup-
port and services at no charge and there 
are no licensing or royalty fees. 

5. Opening a Pedego store can be 
good for your health and happiness as 
well as your pocket. The store owners 
tend to be a fit bunch thanks to all the 
bicycling. Plus, it’s a great way to meet 
people and have fun. While some retir-
ees find their worlds shrinking as work 
relationships trail off, electric bike deal-
ers develop new friendships with the 
customers who join them for group 
rides. 

Learn More
For further facts and figures, go to 

www.pedegoelectricbikes.com. 

This Second Career 
Keeps You Rolling!

The fun, adventure and health ad-
vantages of selling electric bicycles 
can be easier to achieve than many 
people realize.

(NAPSA)—Similar to how dust 
collects in the nooks and crannies of 
homes during the winter, many people 
have accumulated years of data from old 
devices, e-mail accounts and online pro-
files. All this available information cre-
ates a digital footprint that could leave 
them exposed to unnecessary cyberse-
curity risks. 

As many people look to refresh their 
living spaces each spring with a deep 
cleaning, cybersecurity experts also rec-
ommend that people take the time to 
clean their digital presence. 

“In today’s world of connected 
devices, we often overlook the volume 
of data available online. All this informa-
tion creates a digital footprint that cyber-
criminals can use to hack devices and 
accounts,” said Dennis Bonilla, executive 
dean, University of Phoenix® College of 
Information Systems and Technology, 
School of Business and College of Secu-
rity and Criminal Justice. “It is a good 
practice to periodically purge old data to 
help reduce that footprint and decrease 
the likelihood of cyberattacks.”

According to a University of Phoe-
nix survey,* nearly half (43 percent) of 
U.S. adults have experienced a personal 
data breach in the past three years. As 
a result, 85 percent have adjusted their 
online habits, such as deleting suspi-
cious e-mails (61 percent), avoiding 
clickbait (49 percent) and limiting per-
sonal information shared online (43 
percent).  

To help decrease data breaches, 
Bonilla suggests the following three 
steps to tidy up your digital footprint.

1. Create a secondary e-mail account
Many websites may require an e-mail 

address to register or access information. 
These sites can be hacked and allow cyber-
criminals access to login credentials that 
are shared with other websites. Bonilla 
uses a primary work e-mail but creates 
secondary e-mail accounts for mailing 
lists and profile-protected websites to help 
avoid spam or phishing attempts.

He warns not to use secondary 
e-mail accounts to sign up for things like 
social media sites or applications with 
companies or people who may share 
your information with third-party sites.

2. Remove unused social networks 
and mobile apps

Social media sites possess a wealth 
of personal information that can be sto-
len without proper security measures in 
place. Unused or old accounts should be 
deactivated and personal information 
should be removed. 

Additionally, Bonilla encourages 
mobile users to delete apps they do not 
frequent from their smartphones, as these 
often collect and share data. Make sure to 
check the security settings before install-
ing apps. If they require access to contacts, 
locations or other data, decide if the app is 
worth sharing that information. 

3. Manage financial accounts 
Similar to social media accounts, 

Americans should remove finan-
cial information from online vendor 
accounts. If you do not frequent an online 
retailer, Bonilla says to check out as a 
guest to reduce the number of websites 
that store your financial information.  

While many companies have fraud 
and security settings in place, data can 
be at risk if a company experiences a 
breach. Using more-secure payment 
options like PayPal can also help keep 
your data secure. 

These steps can help limit data 
breaches, but Bonilla said that Ameri-
cans must be aware that any data shared 
online could be stolen. 

“We can never truly remove content 
about us that is available online, nor can 
we fully prevent criminals from attempt-
ing to breach our data,” Bonilla said. “Con-
sider limiting the amount of personal info 
you share online. The less information 
available, the safer you can be.” 

Cybersecurity Spring-Cleaning: How To Tidy Up Your 
Digital Footprint To Help Avoid Data Breaches

It’s a good idea to give your digital 
devices an annual “cleaning” to get 
rid of old data.

*This poll was conducted from May 25–30, 2017, among a national sample of 1991 registered voters. The interviews were conducted 
online and the data were weighted to approximate a target sample of registered voters based on age, race/ethnicity, gender, educa-
tional attainment, and region. Results from the full survey have a margin of error of plus or minus 2 percentage points.

(NAPSA)—There’s high demand—
and top salaries—for workers with 
computer science expertise. According 
to the U.S. Bureau of Labor Statistics, 
computer science and information tech-
nology made up nearly half of the 8.6 
million STEM jobs in 2015. In fact, a 
recent National Association of Colleges 
and Employers report shows engineer-
ing and computer science were the two 
highest-earning majors, with computer 
science graduates projected to earn 
more than $66,000 annually. 

Access to advanced computer sci-
ence education is more important than 
ever.

Innovative Science Course
That is one reason Advanced Place-

ment Computer Science Principles (AP 
CSP)—a new, unique, introductory 
computer science course—has been 
embraced by students and educators. 

AP CSP focuses on creativity, ideas, 
and new ways of thinking. It’s anchored 
in collaboration and using technology to 
solve challenges that students and teach-
ers identify in their lives and communi-
ties. The course teaches programming and 
other aspects of computing, but students 
don’t need previous coding experience. 

More than 50,000 students took 
the AP CSP Exam in 2017. In just one 
year, the number of females enrolled in 
AP computer science doubled, and the 
number of Latino and African Amer-
ican students more than doubled. The 
number of rural students taking an AP 
computer science exam doubled.

In terms of performance, overall, 
74.5 percent of students scored 3 or 
higher on the 2017 AP CSP Exam. The 
number of young women scoring a 3 

or higher on an AP Computer Science 
Exam doubled; for African Americans 
and Hispanics, that number almost tri-
pled. With an AP Exam score of 3 or 
higher, students have the opportunity 
to earn college credit, saving them time 
and money in college.

Two Students’ Stories
One such student is Bridget, who 

attended high school in Virginia. 
Though she had no interest in computer 
science, Bridget took AP CSP. In class, 
she discovered her love of program-
ming and now aspires to be a computer 
engineer. 

Another student, Karla, who went to 
high school in California, had no pre-
vious computer science experience and 
was intimidated by AP CSP. Once the 
course started, Karla realized her own 
abilities and is the first in her family to 
attend college.

Learn More
Students interested in learning more 

about AP CSP can visit the AP Students 
website at apstudent.org.

Students Discover New Aspirations 
Taking AP Computer Science

A record number of high school stu-
dents are taking Advanced Place-
ment computer science—and that’s 
helping them prepare for today’s job 
market. 




