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(NAPSA)—A new program is
expressing a message of gratitude
to servicemen and -women across
the country by helping them tran-
sition out of the military and
adjust to life at home.
Belgard Hardscapes, a leading

provider of interlocking pavers,
paving stone and wall products,
has launched the Welcome Home
initiative to benefit the USO, a
nonprofit organization dedicated
to supporting, connecting and
comforting American troops and
their families throughout every
step of their military journey.
From now until Veterans Day,

Belgard will donate $100 to the
USO for every paver project
installed, ultimately aiming to
provide up to $150,000 in both
financial donations and in-kind
services to the USO. The funds
raised by Belgard will support
USO transition programs that
provide services ranging from
résumé writing and job network-
ing to creating a more functional
home environment.
Said Jackie Paulsen of Belgard

Hardscapes, “Our Belgard family
is comprised of many veterans in
different roles within the company
and our external partners. This
initiative allows us to honor those
who have served and give back to
those who have sacrificed so much
for our nation.”
“Transitioning out of the mili-

tary can be difficult,” said
Christy Hartsell, USO vice presi-
dent of corporate alliances.
“That’s why the USO is focused
on providing programs and ser-
vices that give troops the tools
and resources they need to tran-
sition with confidence. We are so
grateful that our partnership

with Belgard gives everyday
Americans a way to support
troops and their families transi-
tioning back to civilian life.”
Belgard is proud to have many

veterans in owner, managerial and
other roles in its company. Jason
Testa, for example, is a Belgard
Authorized Contractor and owner
of J&C Landscaping Design and
Construction in Hamilton, New
Jersey. As an Army veteran who
served two tours in Iraq, he feels
personally connected to the initia-
tive and has pledged to match
every $100 donation Belgard
makes to the USO for his projects.
Says Jason, “Having served in the
military, it means a lot to me that
Belgard is choosing to honor our
troops this way.” The company
encourages new and current con-
tractors to join the company and
the USO in their initiative to wel-
come troops home. Donation
opportunities for these trade part-
ners range from $100–$500 from
now until Veterans Day.
For more information about the

program, visit www.belgard.com/
home.

Paving TheWay For TroopsWho Are Coming Home

A new program is designed to
help returning troops transition
out of the military and adjust to
life at home.

(NAPSA)—A friend reaching
out to Courtney Loi during high
school gave her the strength to
find help for her depression.
Today, the University of Califor-
nia, San Diego student could
inspire thousands of other young
people to step into that same role
through her short animated film,
“From Me, to You.”
“It’s my story. It’s about my sui-

cide attempt in high school,” Loi
said. “I really wanted to dig deep
and let it all out so that people
feel like, ‘OK, I don’t have to hold
it all in, I don’t have to hold every-
thing in.’”
Loi was among the winners of

California’s statewide Directing
Change student film contest and
program, recently announced at
its third annual awards ceremony
in Sacramento. Her story encap-
sulates the emerging success of
the state’s mental health move-
ment, known as Each Mind Mat-
ters, funded by the California
Mental Health Services Authority,
or CalMHSA. Directing Change is
one of 25 CalMHSA programs to
prevent suicide and reduce stigma
and discrimination surrounding
mental health.
Directing Change films feature

individuals who have the power to
stand up for themselves and their
friends. They also show that those
dealing with a mental illness are
not defined by it and are not alone.
The award-winning Directing
Change films can be downloaded at
www.directingchange.org.
Confronting stigma matters

when it comes to young people.
About one in five teens experience
a mental health challenge in a
given year. Yet, due to stigma,
many wait an average of six to
eight years from onset of symptoms
before they seek help. But there are
signs that more Californians of all
ages are becoming aware of stigma
and, by overcoming it, how they
can be more accepting and support-
ive of people experiencing mental
health challenges.
According to a statewide sur-

vey conducted for CalMHSA by
the RAND Corporation, nearly 1.5
million more Californians—a five
percent increase year-over-year—
are willing to socialize with, live
next door to or work with people
who have mental health chal-
lenges. The RAND findings pro-

vided evidence that Californians
are becoming more accepting and
supportive of those with mental
health challenges. This links back
to multiple initiatives led by
CalMHSA that encourage people
to take action, speak up and reach
out to help when they see some-
one struggling.
As part of the focus on student

mental health, Directing Change
represents CalMHSA’s outreach to
adolescents and young adults in
California, whose efforts to find
help often start with peers rather
than adults.
“Activities like Directing

Change are truly transforma-
tional,” said Dr. Wayne Clark,
executive director of CalMHSA.
“By engaging young people in
talking to each other, we not only
educate the current generation,
we take a long-term step toward
changing society’s attitudes and
making today’s generation of
young people the first that doesn’t
fear coming forward for help.”
Another statewide CalMHSA

program reaches out to younger
students aged 9 through 13—Walk
in Our Shoes. Through online out-
reach and a series of school per-
formances, Walk in Our Shoes
reaches students to dispel myths
about mental health while educat-
ing children about mental wellness.
The program relies on storytelling,
and recent surveys reflect positive
trends with students retaining
knowledge of the program’s mes-
sage months after school presen-
tations. The website itself—www.
walkinourshoes.org—has attracted
nearly 100,000 visits since its
launch a year and a half ago.
“Programs such as Walk in Our

Shoes are great examples of how
CalMHSA is achieving long
sought after breakthroughs in

reaching young people, both those
experiencing mental health chal-
lenges and their peers who can
effect positive differences by
understanding their role in reduc-
ing stigma,” said El Monte City
School District Superintendent
Dr. Maribel Garcia.
Walk in Our Shoes’ statewide

tour during the last two school
years brought professionally acted
plays to nearly 140 schools
throughout California. The plays
taught students about mental
health stigma, how it hurts people
with mental health challenges
and how everyone wins by elimi-
nating stigma surrounding mental
health.

“Students, especially students
living in poverty, suffer many
stressors and traumas that go
unnoticed and untreated and
affects their mental health. Stu-
dents may face abuse, neglect,
divorce and other stressors that
negatively impact their growth
and development,” said Board of
Education Clerk Adam Carranza
with the Mountain View Elemen-
tary School District. “It is impor-
tant that schools address the
stigma around mental health to
help students and their families
receive the care they need and live
healthy lives.”

With funds generated by Prop-
osition 63, which imposed a spe-
cial state tax on people with in-
comes over $1 million, the efforts
supported by CalMHSA are in-
tended to reduce stigma and dis-
crimination surrounding mental
illness, prevent suicides, and
improve the mental health of stu-
dents in K–12 schools and colleges
across the state. For more infor-
mation about Each Mind Matters,
visit www.eachmindmatters.org.

Strides Made In Mental Health Awareness Among CaliforniaYouth

Children learn about mental health while watching the musical “Walk
in Our Shoes.”

(NAPSA)—As summer and
warm-weather activities heat up,
it may be tempting to leave the
water running to keep yourself
and your lawn cool. However, as
seen on the West Coast, droughts
rob communities of the rain or
snow that replenishes their much-
needed water supplies, so saving
water for the future becomes more
important than ever.
Drought may not be an issue in

your region right now, but water
shortages strike different areas at
different times of the year, so saving
water is always in season! Wher-
ever you live, make it a water-savvy
summer with the following tips:
•Take a sprinkler break.

Grass doesn’t have to be bright
green year-round. It’s natural for
it to turn a little brown at the tips
during summer’s hottest months.
You can cut back on watering and
maintain a healthy lawn, so skip
that shower for your landscape.
For every 20-minute watering ses-
sion missed, you could save 2,500
gallons of water or more!
•Consider an upgrade. If

you’re thinking about a bathroom
update, now is a good time to
replace old plumbing fixtures with
water-saving models. The U.S.
Environmental Protection Agency’s
WaterSense® program labels toi-
lets, faucets and showerheads that
have been independently certified
to perform well and use less water
and energy than the standard
ones.
•Follow the rules. When in

drought, your community may
need to enforce temporary water
restrictions to save limited sup-
plies for those who need it most,
including firefighters, hospitals

and utilities. Respect requests to
use less water on your lawns, cars
and other outdoor uses during
water shortages.
•Go the extra mile. If you

want to go above and beyond, you
can collect water in a bucket while
waiting for the shower to warm up
or when washing pots, and use it to
water container plants or flower
beds. Use your imagination to
come up with creative ways to save
water or visit www.epa.gov/water
sense/our_water/drought.html.
In the future, consider land-

scaping with plants that are
suited to your area’s climate and
use less water. Learn more at
www.epa.gov/watersense/outdoor/
landscaping_tips.html. And if you
live in a drought-prone area and
already gave your landscape a
makeover with plants that use
less water, post a photo to Insta-
gram or Twitter using the hash-
tag #watersavingyard to show
your friends and neighbors how
beautiful a drought-tolerant yard
can be.

Drought Or Not, Every Drop Counts

(NAPSA)—Avocados from Peru
(AFP) are in season and packed
with protein, healthy fats and
essential vitamins. For more
information and delicious recipes,
visit www.avocadosfromperu.com.

* * *
Don’t use lighter fluid when you

grill. Use paraffin starter cubes to
light charcoal. “Lighter fluid is a
petroleum-based product that can
impart a nasty flavor into your
food,” says Weber ’s cookbook
author Jamie Purviance. For more
grilling tips and recipes, visit
www.weber.com.

* * *
Heart-smart canola oil has the

least saturated fat and most plant-

based omega-3 fat of all common cook-
ing oils. For recipes and facts about
canola oil, visit www.canolainfo.org.

***
The art of being wise is the art
of knowing what to overlook.

—William James
***

***
Don’t argue with a fool. The
spectators can’t tell the
difference.

—Charles Nalin
***

***
Courage is the first of human
qualities because it is the qual-
ity which guarantees all others.

—Winston Churchill
***

***
We must travel in the direction
of our fear.

—John Berryman
***

***
Beware the fury of the patient man.

—John Dryden
***




