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(NAPSA)—With prices falling
and technology improving, when
you’re ready to upgrade to a giant
screen for TV, movies and gaming,
which is best—a TV or a projec-
tor? The short answer is both—
because a big-screen TV is best in
a bright room for most TV shows,
while a projector can provide an
engaging home theater experience
for watching 3D movies, sports
and playing games. Consider the
advantages:

A Projector Offers:
•Image Size: In general, a

projector can produce a larger
image at a lower cost than tradi-
tional displays.

•Scalability: Given the room
size, you can choose the perfect
image size (ranging from 50” up to
300”).

•Portability: The projector’s
lightweight, compact design lets
you put it away when not in use.

•Space: The projector doesn’t
take up a lot of space, so you can
use it anywhere and even get a
giant screen in a small apartment.

•Decor: It’s small, so the room
isn’t dominated by an electronic
display.

•Experience: A superlarge
screen creates an immersive
experience, just like in a theater,
particularly with 3D movies and
3D games that practically come to
life around you. With a Mit-
subishi projector, you can get
exclusive 3D eyewear that pro-
vides virtually distortion-free 3D
performance.

A Huge-Screen TV Offers:
•Ambient Light: TVs create a

vivid display, even in rooms with
large windows.

•Supersimple Installation:
TVs are easy to install and set up;
simply place the TV where you
want it to be, plug in your source
devices and power it up—that’s it.

•Size: The cabinet of one 92”
home cinema television is only

24” deep, so it fits through stan-
dard doorways.

•Technology: Like the major-
ity of digital cinema projectors
used in movie theaters, some
huge-screen TVs use DLP technol-
ogy. It’s like bringing the theater
home with you. And a cutting-
edge technology called LaserVue
is made by Mitsubishi Electric,
the only TV that uses laser light
for more vivid colors compared to
other TVs.

•All in One: The company’s
Diamond Series models have a
built-in 5.1 sound system for an
immersive surround sound expe-
rience, plus these high-end mod-
els support Bluetooth stereo
audio streaming capability, so
you can wirelessly stream music
from your Bluetooth-enabled
music players such as iPod,
iPhone, iPad, smartphone or oth-
ers to your TV.

•WiFi: A StreamTV Internet
Media feature means you can
stream movies from VUDU and
connect to social media sites
including Facebook and Twitter
on your screen.

Learn More
For more views on large-

screen and projector entertain-
ment, visit www.mevsa.com or
call (888) 307-0349.

Big-Screen Upgrade:TV Or Not TV?
That Is The Question

Projectors and large-screen TVs
offer different advantages to a
family looking for the best in
home entertainment.

(NAPSA)—After serving their
country, many veterans are re-
turning home to another kind of
battle: the struggle to find a job in
a recovering economy.

A recent study by the Depart-
ment of Labor found that “young
male veterans (ages 18 to 24) who
served during Gulf War era II had
an unemployment rate of 29.1 per-
cent last year, higher than that of
young male nonveterans (17.6
percent).”

For many of these veterans, the
problem is the lack of a college
education. Fortunately, a gener-
ous 9/11 GI Bill allows vets to pay
for college.

The bill covers traditional col-
leges but it also covers institutions
known as career colleges. These
colleges train students for a spe-
cific career, trade or profession—
such as nursing, graphic design,
medical technician, culinary arts,
fashion design and media arts.

There has been some debate
about the value of such schools and
some critics have said that many of
these schools target veterans
because they have government-
backed tuition money—and then
don’t deliver a quality education.

Yet many veterans insist that
career colleges address their
unique needs. According to the
Association of Private Sector Col-
leges and Universities, individuals
who have served their country
select these institutions for many
reasons, including career focus,
flexible schedules, smaller class
sizes, concentrated program offer-
ings and other attributes that
make institutions military friendly.

One group has come together to
address the concerns. Saving Our
Student Veterans is a coalition of

Veterans Service Organizations,
career colleges, and college admis-
sions officials who have proposed
a solution that would protect a
veteran’s choices but make sure
that veterans are not taken
advantage of.

One example is Military Fami-
lies United, a national coalition of
Gold Star and Blue Star families,
veterans and other Americans
who share an appreciation of our
military, which has partnered
with proprietary colleges to pro-
vide opportunities in education.

“Our organization was looking
to do something for military
spouses—the people who stayed
home during the long deployments
and cared for the children and kept
the family in order,” said Robert
Jackson, director of Military Fami-
lies United. “Our military families
chose The Art Institutes because
they offer a curriculum focused on
getting a job with lots of flexibility,
so we were thrilled when they
decided to create a new scholarship
partnership.”

For more information, visit
militaryspouses.artinstitutes.edu.

Why Veterans Are Choosing Career Colleges

Veterans prefer career colleges
because they offer flexible sched-
ules, smaller class sizes, and con-
centrated program offerings.

Securely Access Your
Social Security Earnings

Information Online
(NAPSA)—Secure and conve-

nient online access to your Social
Security earnings and benefit
information is available due in
part to fraud prevention services
that help the U.S. Social Security
Administration (SSA).

The SSA uses Experian fraud
prevention services to securely
authenticate and safeguard the
identities of consumers who now
have online access to their Social
Security earnings and benefit
information through the SSA’s new
online Social Security Statement.

The Statement is simple and
easy to use and provides people
with estimates that can help them
plan for retirement. The online
Statement also provides estimates
for disability and survivors bene-
fits, making it an important finan-
cial planning tool. In addition to
helping with financial planning,
the online Statement offers a
convenient way to determine
whether your earnings are accu-
rately posted to your Social Secu-
rity records.

To get a personalized online
Statement, people age 18 and
older must be able to provide
information about themselves that
matches information already on
file with Social Security. Then,
Social Security uses Precise IDSM,
Experian’s fraud detection and
prevention platform, to securely
authenticate and further verify
the person’s identity. Once veri-
fied, the person can create a “My
Social Security” account with a
unique user name and password to
access his or her online Statement.

To get your Social Security
Statement online, go to www.
socialsecurity.gov/mystatement.

(NAPSA)—When it comes to
being comfortable, many home-
owners find they prefer the
strong, silent type—of fan, that is.
During Home Improvement
Month, you can increase your
comfort and improve your indoor
air quality by installing a revolu-
tionary new ventilation fan.

Recent technology means mod-
ern ventilation fans can be fast
and easy to install, energy effi-
cient and practically silent.

Continuing in its tradition of
best-in-class ventilation products,
one company has introduced 20
models of its new ULTRA Series
Ventilation Fans and Fan/Light
combinations. These fans work
with both new construction and
retrofit applications.

What They Offer
For an easy-to-achieve relaxing

and healthy home environment,
these fans feature:

• ULTRA Quick™ Installation
Technology that allows for the
fan to be installed in minutes.
While most fans require crawling
into the attic to replace, ULTRA
models can be installed in retro-
fit situations entirely from the
room-side in up to 60 percent
less time.

•ULTRA Silent™ Sound Tech-
nology that virtually eliminates
noise, making these fans nearly
silent.

•ULTRA Lucent™ Lighting
Technology: To brightly illumi-
nate rooms for most any task,
the fan/light comes with two 18-

watt ENERGY STAR-qualified
bulbs that del iver the same
brightness previously requiring
60 watts of CFL output.

•ULTRA Smart™ Control Tech-
nology will maintain powerful air
movement even in less-than-ideal
real-world installations. It also
controls the function of multi-
speed models.

•ULTRA Green™ Energy-Saving
DC Motor that offers extremely
energy-efficient operation—well
beyond ENERGY STAR require-
ments—in both the single- and the
multi-speed configurations.

These new Broan and NuTone
ULTRA Series Ventilation Fans
and Fan/Lights come from North
America’s leading manufacturer
and distributor of residential venti-
lation and built-in convenience
products.

Learn More
For further facts on fans, visit

www.BroanULTRA.com and
www.NuToneULTRA.com, or call
(800) 558-1711 or (888) 336-3948.

ImproveYour Home With An Efficient And Silent Fan

Installing a smart new line of
fans can be a breeze. (NAPSA)—You can help John-

son’s Baby Cares help others
when you buy Johnson’s Baby

products and redeem a $0.50
coupon. Each time, $0.25 will be
donated to Save the Children.
Visit the Johnson’s Baby Facebook
page and select the Our Giving
tab to learn more.

(NAPSA)—Getting a high
school degree can be a sound
investment. Students who drop
out of high school tend to earn less
and to have a lower quality of life.
Many work multiple jobs just to
support their family.

Also, those without a GED
diploma tend to get the lowest
paid and the least stable jobs. As
of 2009, nearly 30 percent of
adults living in households at or
below the federal poverty line did
not have a high school credential.

While people may know they
need a GED diploma, they often
lack the resources to get started.

The Road to a Better Life
To help, the Ad Council and the

Dollar General Literacy Founda-
tion have launched a series of pub-
lic service advertisements (PSAs)
promoting their national GED
Achievement campaign. The cam-
paign is designed to provide high
school dropouts with the encour-
agement and information needed to
begin the road to a GED diploma.

“Through this campaign, we
hope adult learners are inspired
to complete their high school edu-
cation by pursuing a GED,” said
Susan Lanigan, member of the
Dollar General Literacy Founda-
tion board of directors.

Stars Give Pep Talks
A number of celebrities includ-

ing Jamie Lynn Sigler (“The
Sopranos”), Jerry Stiller (“Sein-
feld”) and Christopher Lloyd
(“Back to the Future”) are partici-
pating by giving a series of pep
talks in the ads. The PSAs show
that getting a GED diploma gives
you access to more possibilities in
life—further education, better job

prospects and more confidence in
yourself.

The campaign, which is also
available in Spanish, directs indi-
viduals to a toll-free number (877-
38-YOURGED) and the campaign
website, www.yourged.org, where
they can find referrals to free
GED programs and information
on the GED diploma process.

Tips on Finding Help
Additionally, the site offers a

zip-code search for local literacy
centers, the hotline number, a
simple six-step process towards
earning your GED, and inspira-
tional stories from adults who
have earned their GED.

To learn more, call (877) 38-
YOURGED or visit the website at
www.yourged.org.

New Campaign Promotes The Value Of A GED

A new public service campaign
promotes the value of having a
GED and provides information on
how to get a degree.




