
(NAPSA)—Because they are
designed to operate at 99 percent
efficiency, vent-free gas fireplaces
or heaters can represent an eco-
nomical zone-heating solution.
Many homeowners find that a gas
fireplace can add value to a
home’s resale price. Learn more at
ventfree.org.

**  **  **
A real estate agent who has

earned the Accredited Buyer ’s
Representative (ABR) designation
from the Real Estate Buyer ’s
Agent Council (REBAC) can make
home-buying easier. Find an ABR-
designated agent and get a free
copy of the “Home Buyer ’s
Toolkit,” at www.REBAC.net or
(800) 648-6224.

**  **  **
A solar vent can help your

house get the most out of the sun
while preserving its aesthetics.
The attractive, unobtrusive
TAMKO Solar Attic Vent features
a 20-watt solar panel that venti-
lates up to 1,600 square feet.
More at www.Tamko.com and
(800) 641-4691.
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(NAPSA)—Make a kit and
have a plan.
Those are the two simple steps

emergency management officials
and experts say families should
take before the unexpected occurs,
whether it’s a hurricane, tornado,
blizzard or power outage.
“As a company with a success-

ful history of addressing emer-
gency power needs, we’ve seen
how planning ahead is critically
important to ensure your family
stays safe and comfortable imme-
diately following a disaster,” said
Harold Redman, president of
Briggs & Stratton Home Power
Products Group, exclusive licensee
of Standby Generator Systems by
GE. Briggs & Stratton is also a
National Preparedness Month
coalition member, which is spon-
sored by the Ready Campaign.
The Ready Campaign, a

national public service advertising
campaign produced in partnership
with Citizen Corps—FEMA’s grass-
roots organization—and The Adver-
tising Council, publishes a list of
emergency kit essentials and neces-
sary communications plan steps
that emergency management offi-
cials are suggesting families review
and implement before an emer-
gency situation is at hand.

Make an emergency 
preparedness kit

Successfully overcoming an
emergency weather situation or dis-
aster can mean surviving on your
own for a time. Water and food
seem like no-brainers, but other
not-so-obvious items on the list are
just as critical. Here are the essen-
tials the Ready Campaign suggests
families pack in their emergency
kit, should a disaster strike:

- Water, one gallon per person
per day
- Food, a three-day supply of
nonperishable food
- A weather radio
- Flashlight
- Batteries
- First-aid kit
- Whistle, to signal for help
- Dust mask
- Plastic sheeting and duct tape
to keep out contaminated air
- Moist towels, garbage bags
and plastic ties for personal
sanitation
- Wrench/pliers, to turn off
utilities
- Can opener
- Local maps
- Cell phone with chargers, if
access to a portable generator
is available
- Pet food and extra water for
pets.
One way to simplify your

power outage kit is with an auto-
matic standby generator system.
Standby generators keep the
power on when a home’s primary
power source goes out, allowing
homeowners to run appliances
like air conditioners, heaters,
refrigerators, clothes wash-
ers/dryers and lights. That
means there is less of a need for
things like nonperishable foods or
flashlights in the event of a
power outage.
“With 3.5 million Americans

experiencing a power outage each
week, oftentimes due to unex-
pected emergency situations, an
automatic standby generator is
the most convenient way to keep
your family safe and comfortable
when the neighborhood lights go
out,” Redman said. 

Have an emergency plan
Because family members may

not be together when disaster
strikes, and communication lines
could be fractured, it’s important
to have a solid plan in place to
contact one another and regroup,
the Ready Campaign suggests. It’s
best to make a plan ahead of time
so everyone follows the same pro-
tocol and stays on the same page.
Some things to consider in your

plan are:
- Establish a family emergency

contact. That person can act as a
point person for the family mem-
bers who can coordinate subse-
quent directions.
- Identify an out-of-town con-

tact. Depending on the situation,
it may be easier to make a long-
distance phone call than a call in
town. The out-of-town contact
could be in a better position to
coordinate with separated family
members.
- Ensure every family member

knows your home phone number
and has access to a cell phone to
call the emergency contact.
- Teach family members how to

use text messaging, which can
sometimes get around phone net-
work disruptions that can hinder
phone calls.
- Subscribe to alert services if

available. Many communities offer
emergency alerts via e-mail or
text messaging that inform users
about bad weather, road closings,
local emergencies, etc.
Visit www.ready.gov for more

tips on keeping your family safe
during emergency situations. Visit
www.powermoreforless.com for
more information about automatic
standby generator systems.

Simple Steps Can Make The Difference When Disaster Hits

�
Editor’s Note: September is National Preparedness Month

(NAPSA)—Has your daughter
or another young girl in your life
ever shown interest in helping ani-
mals, piloting planes or creating
her own toys? If so, it could be a
sign that she’s primed for a future
career in science, technology, engi-
neering or math (STEM). In 2008,
the Bureau of Labor Statistics pro-
jected that employment in profes-
sional scientific and technical ser-
vices will grow by 34 percent,
adding about 2.7 million new jobs
by 2018; experts say now is the
time to encourage a young girl’s
interest in these thriving fields.
Despite the growing profes-

sional opportunities and market
need, women are significantly
underrepresented in STEM fields,
and research from the 2010
Lemelson-MIT Invention Index
identifies a basic hurdle that
needs to be overcome: Ninety-one
percent of teenage girls say
they’re interested in one or more
of those four subjects, but almost
33 percent might feel discouraged
to pursue a related career because
they either don’t know anyone
working in these fields or don’t
understand what STEM jobs
entail.
No doubt that’s why many of

today’s successful female scien-
tists stress the importance of
having strong mentors—as all
f ive winners of  this year ’s
L’Oréal USA Fellowships For
Women in Science did growing
up.
“My parents were my first

mentors and they taught me the
values of education, service, good-
will and humanitarian efforts,”
says Dr. M. Nia Madison, who’s
cur rently researching racial
health differences related to HIV
infection rates at Meharry Med-
ical College. “It’s because of their
guidance that I strive to positively
impact the lives of those affected
by the HIV pandemic.”

Another 2010 Fellow, Dr.
Brenda Bloodgood, a neuroscien-
tist at Harvard Medical School,
credits the “chance” a former pro-
fessor took on her by hiring her to
assist in his lab even though she
had “little research experience.”
“He was the one who encouraged
me to attend graduate school and
become a neuroscientist,” Blood-
good says. 
With 72 percent of female scien-

tists polled saying they’d recom-
mend a career in science, according
to a new survey by the American
Association for the Advancement of
Science, here are some concrete
ways to get your daughter, niece or
child of a family friend on the path
to a career in STEM:
• Access your school. Ask a

science teacher for recommenda-
tions of local programs or re -
sources that connect young girls
to STEM mentors.
• Explore together. Visit a

science museum, zoo, science or
technology fair to make it easier
to relate to actual science work
that happens daily.
• Network. Find someone in

your personal or professional life
who knows a STEM professional
willing to chat with the curious
young girl about her future.
• Do it yourself. Become a

mentor by pointing out everyday
examples of science and technol-
ogy in our lives.

Mentoring Vital To Nurturing Future Female Scientists

Girls can learn to love—and learn
to make a living from—science
and math.

(NAPSA)—You can keep your
business going, even when it’s
been stifled by a destructive event. 
It helps if you remember that

when there’s a fire, an explosion or
some other physical catastrophe,
your insurance coverage against
those dangers may not be enough.

That kind of
coverage only
replaces the tan-
gible loss. While
the business is
regrouping after
the blow—and
until the firm is
p h y s i c a l l y

restored—it may well be out of
business. Often, orders must be
canceled, no new ones taken and
no money comes in. Businesses are
hard pressed to survive such
downtime.
Other mishaps can devastate a

business even when it suffers no
physical damage: An oil spill miles
away hurts a shrimp wholesaler; a
manufacturer’s assembly line is
halted by a volcano eruption pre-
venting deliveries of critical parts;
a storm can knock out power—
and operability—for a long time.
In such circumstances, the crit-

ical business need is cash flow—
money to maintain profits, meet
payroll and pay suppliers. That
income can be restored with a
business interruption insurance
policy. “It is literally a lifesaver—
the difference between a busi-
ness’s survival or its extinction,”
says Mary K. Barbieri, CPCU, a
nationally known insurance con-
sultant and lecturer. “The wonder

is how few business owners buy
such policies.”
To be sure, business interrup-

tion policies differ significantly.
Some cover losses only when there
is physical damage to the busi-
ness. Others—sometimes called
“contingent business interruption”
policies—cover disruptions to sup-
pliers or even to customers.
“Events that knock out cash flow
are the focus of all these policies,”
adds Barbieri. “But when looking
to buy one—to assure that the
coverage meets their particular
needs—business owners really
need to deal with agents or bro-
kers who know what they’re
doing.” 
To find one with the prestigious

CPCU designation—an assurance
of advanced professional training
and uncompromising ethical stan-
dards—visit www.cpcusociety.org,
click “Consumers” and then click
“Find an Agent/Broker.” 

Saving A Business When Disruption Strikes

When a disruption strikes, savvy
business people know how to
protect their companies.

(NAPSA)—Watching TV to ge -
ther can be an enjoyable way for
parents to spend time with their
preschoolers—and a fun way for
kids to learn about the world
around them. 
“Sid the Science Kid,” a fun-for-

all-ages, curriculum-based, Emmy-
nominated series from The Jim
Henson Company and KCET/Los
Angeles, introduces 3- to 6-year-
olds to the basics of science
through the eyes of a preschooler
named Sid the Science Kid. 

Co-Viewing
More parents are choosing to

co-view, or watch television with
children, to help them get more
out of a show’s educational con-
tent. Among women 18 to 49 who
watched “Sid the Science Kid,”
48.1 percent were co-viewing with
a child 2 to 11, and of adults age
50 or older who watched the pro-
gram, 10 percent were co-viewing
with a child age 2 to 11.*

Encouraging Curiosity
Each episode of “Sid the Science

Kid” begins with a new question,
and Sid embarks on a fun-filled
day of finding answers. The series
uses comedy and music to inspire
kids to explore the science they
experience in their everyday life. 
The energetic and inquisitive

preschooler, Sid, tackles everyday
ideas that preschoolers find fasci-
nating, such as “Why didn’t my
ball bounce?” “Where did all the
bathwater go?” “Where does the
trash go when I throw it away?” 
Each week, the show is cen-

tered on a single scientific con-
cept, with Sid encouraging

preschoolers to explore the world
around them and think about how
to find answers to their questions.

Critical Thinking Skills
The series promotes critical

thinking skills for preschoolers
based on the curriculum of the
Preschool Pathways to Science
(PrePS©), exploring such themes
as Force and Motion, Systems
and Interactions, and Lights and
Shadows.
Sid makes science fun, whether

kids are at home comparing the
size of their shoes against Dad’s,
in the backyard observing bugs or
visiting a local science center and
journaling about all the cool
things they see.

For More Information
Check local listings for new

episodes.  For more informa-
tion, visit www.pbskids.org/sid.
The website inspires the scientist
in kids with songs, games, a kid-
friendly video player, activities
and materials to help parents,
teachers and caregivers support
their own Science Kid. 

Preschool Science Series Is Fun For The Whole Family

“Sid the Science Kid” promotes
science and is fun for the whole
family.

* Source: PBS Research, Nielsen N Power, 09/21/2009–7/25/2001, Live7+ viewing for “Sid
the Science Kid”




