
13

(NAPSA)—Many parents are
finding that with a little bit of care
and planning, fun and safety can
go hand in hand when they visit a
theme park with their children. 

“Parents and guardians can pro-
vide great examples for children of
all ages,” said Charlie Bray, Presi-
dent and CEO of International
Association of Amusement Parks
and Attractions (IAAPA). “As these
adults exhibit safe behavior in a
fun way, children will also find
motivation to practice safe habits
at every theme park, water park,
museum and other attractions they
visit.”

Here are some tips on how fami-
lies can join the parks and attrac-
tions industry as “partners in
safety” from a Web site called
www.ticketforfun.com. The site
offers consumers a comprehensive
online directory of attractions,
amusement industry news, safety
tips and more: 

•Upon arriving at the park,
designate a place to meet immedi-
ately if anyone gets separated from
your party. Also, use the buddy sys-
tem so no one in your party is left
alone. 

•Observe all posted rules and
follow the verbal instructions given
by ride operators or by lifeguards. 

•Obey the signs.  Abide by
listed age, height, weight and
health restrictions. Pay special
attention to experience-level
guidelines for water park rides
as well. 

•Parents with young children
need to make sure the ride can be
enjoyed safely and children under-

stand safe and appropriate ride
behavior. 

•Apply waterproof sunscreen
before leaving home (reapply
throughout the day) and drink
plenty of fluids, avoiding beverages
that are heavily sweetened or that
have caffeine. 

•When visiting a water park,
make sure nonswimmers and weak
swimmers have a life vest. Bring
your own if you are unsure of
availability and fit. 

•It is always beneficial to call
the facility or visit their Web
site in advance to familiarize
yourself with their procedures
and regulations. 

IAAPA reports that this year a
number of new and innovative
attractions are scheduled to debut
around the country. Families can
go to www.ticketforfun.com’s direc-
tory to connect to some attractions

with online ticketing or a reserva-
tion system. 

Some of the new parks and
attractions include the Fallsview
Indoor Waterpark—an indoor
waterpark in Niagara Falls,
Ontario, Canada, and the Georgia
Aquarium—the world’s largest
aquarium, located in Atlanta,
Georgia. 

In addition, the Schlitterbahn
Galveston Island Waterpark—the
world’s only “convertible water-
park” offering indoor and outdoor
experiences in Galveston Island,
Texas—will also open this year. 

New rides families may want
to put on their to-do list include
The Voyage at Holiday World in
Santa Claus, Indiana; Survivor
the Ride at Paramount’s Great
America in San Francisco, Califor-
nia; Expedition Everest at Dis-
ney’s Animal Kingdom in Orlando,
Florida; and Reese’s Xtreme Cup
Challenge at Hersheypark in Her-
shey, Pennsylvania. 

Some destinations are also
introducing new family-oriented
shows and park areas, such as the
“Believe” Whale Show at Sea-
World in Orlando, Florida, San
Antonio, Texas, and San Diego,
California; The Grand Exposition
at Silver Dollar City in Branson,
Missouri; Pirate Shores at
Legoland in Carlsbad, California;
and Pirates 4-D at Busch Gardens
in Tampa, Florida. 

To learn more about available
amusements and attractions on
your next trip, visit the Web sites
at www.TicketForFun.com and
www.iaapa.org. 

Awareness And Cooperation Equal Safety And Fun When Families Visit Parks 

When families visit a theme park,
parents need to pay attention to
safety guidelines and children
need to understand appropriate
ride behavior.  

(NAPSA)—The members of the
Class of 2006 are expected to be
met with great opportunity after
they accept their diplomas and
embark on the U.S. workforce.
Baby boomers are beginning to
retire and, as a result, employers
are aggressively recruiting top tal-
ent to not only fill open positions
but to identify and retain the best
and brightest.

Fortunately for these gradu-
ates, the job outlook is strong, as
72 percent of employers anticipate
hiring entry-level employees in
the next year, according to a
recent survey conducted by Mon-
sterTRAK, the leading careers site
for college students and young
alumni. Additionally, 37 percent of
employers report plans to hire
more college graduates than they
did in 2005. The MonsterTRAK
survey also revealed that 82 per-
cent of graduates expect to receive
at least one job offer following
graduation, while 13 percent have
already secured a full-time job.  

According to MonsterTRAK, it is
possible for 2006 graduates to land
the opportunity of their dreams, if
they follow their instincts and
develop a strategic plan of action to
secure their career goals. Before
starting a job search, graduates
should answer these four questions:

•Who Are You? New job seek-
ers should first complete a self-
evaluation, examining both per-
sonal and career-related goals,
interests and values. This will
provide the framework for explor-
ing career objectives and narrow-
ing a job search.

•Why Hire You? After complet-
ing a self-evaluation, grads will be
better equipped to identify their
most compatible career path and
create a strong resume. Recogniz-
ing weaknesses can also be benefi-
cial, as it can provide direction as to

the skill sets they need to master.
•Where to Work? Throughout

an initial job search, making a
strong connection with a future
employer is essential. The best
strategy is to research successful
companies within a given field,
applicable hiring trends and the
availability of entry-level positions.  

•How Do You Make the Con-
nection? Informational interviews
and internships can be particu-
larly beneficial, as they provide
education regarding the skills
required and help to forge net-
working relationships. Roughly 57
percent of 2006 grads surveyed by
MonsterTRAK have already com-
pleted at least one internship.

Finally, one of the most impor-
tant things recent graduates
should recognize is that their job
search will be an ongoing learning
experience. Starting with clear
objectives and a good understand-
ing of their capabilities will help
build the confidence needed to
shine during interviews. The
future looks bright for the mem-
bers of the Class of 2006, but it is
up to them to properly market
themselves and seize all the
opportunities ahead. 

For additional guidance on
resume building, interviewing and
job seeking, you can visit at
www.MonsterTRAK.com. 

Commencement Of A Career: 
2006 Graduation Employment Outlook

OF JOBS

(NAPSA)—Saddle up, partners.
There’s good news for anyone who
likes to explore the heroes and the
hardships of the Old (and not so
old) West. PBS presents a series of
programs that explore life on the
American frontier, as well as the
legends and lore that persist today.

•In April, PBS presents “Show
Cattle,” a new documentary that
takes viewers behind the scenes of
the Fryeburg Fair—New England’s
biggest and most prestigious show
cattle competition. Held annually
in October, the fair signals a time
when cattle lovers gather to bathe,
groom, clip and show their animals
over three days of intense competi-
tion for the coveted crown of
Supreme Champion.

•In May, viewers can circle
their wagons around the latest
hands-on-history series, “Texas
Ranch House.” This program chal-
lenges a group of intrepid time-
travelers to experience the exhila-
ration and exhaustion of life in
the Old West. 

•Leaving the present in search
of the past, viewers in May can
also travel to the heart of Western
history in “Remember the Alamo.”
Long before the Alamo made
heroes of Jim Bowie and Davy
Crockett, Jose Antonio Navarro
and a group of Tejanos—Mexicans
of Texas who had lived there for
generations—started the battle
for Texas. This program explores
the life of the famed Tejano leader
and his efforts to protect the sov-
ereignty of his homeland as it
passed through the hands of many
governments.

•The trail moves from the
harsh realities of Western life to
the legends that life has created
in “Annie Oakley,” which tells the

tale of the star of Buffalo Bill’s
Wild West Show, the young
woman who thrilled audiences
around the world with her daring
shooting feats. A champion in a
man’s sport, Oakley forever
changed ideas about the abilities
of women, yet she opposed female
suffrage.

•The journey ends with a mod-
ern-day look at the ways two mas-
ters of American cinema collabo-
rated to create a number of
classic Western movies in “John
Ford/John Wayne: The Filmmaker
and the Legend.” Their friendship
and professional collaboration
resulted in a remarkable body of
work that included “Stagecoach,”
“Fort Apache,” “She Wore a Yellow
Ribbon” and “The Searchers.”

For more information on these
programs and to find when they
air on your local PBS station, visit
www.pbs.org.

The Wild West Is Corralled On PBS

A wrangling roundup of Wild
West programming explores life
on the American frontier as well
as the legends that persist today. 

Bayonets are believed to have been invented by Basque soldiers in
the 17th century who stuck their knives at the ends of their muskets
after running out of gun powder on the Bayonette Ridge.

It was once customary to bake a cake with a bean in it on January
6th. Whoever got the slice with the bean was believed to have good
luck all the rest of the year.

New York and Vermont lead the United States in maple syrup pro-
duction but the Canadian province of Quebec produces more maple
syrup than all 50 states put together.

***
In the spring, at the end of the
day, you should smell like dirt.

—Margaret Atwood
***

***
Winter is the time of promise
because there is so little to do—
or because you can now and
then permit yourself the luxury
of thinking so.

—Stanley Crawford
***

***
Every mile is two in winter.

—George Herbert
***

***
To shorten winter, borrow some
money due in spring.

—W.J. Vogel
***




