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(NAPSA)—Until recently, the
easiest way to share pictures
from your digital camera was to
e-mail or post your photos on
Web sites. People printed pic-
tures for frames and albums on
their home printer, but were not
getting the same quality prints
they would get from a traditional
film camera.  

Today, digital camera owners
have an easy way to get quality
prints. One photographic manufac-
turer, Fujifilm, has introduced Dig-
ital Camera Developing. It’s as
simple as when you drop off a roll
of film. All you have to do is go to a
local photo store, supermarket, dis-
count, drug or convenience store,
drop off your removable storage
media and pick up your prints
when they’ve been processed.

How it Works
After you take your digital

pictures, choose your favorites
and visit a nearby retailer to
make prints. Digital Camera
Developing allows you to get
prints in different ways—includ-
ing self-service digital imaging
kiosks, the Aladdin or Printpix—
to digital minilab systems where
you can hand your removable
storage media right over the
counter just like you would do
with film. You can select from a
range of print sizes, a variety of
editing options, or request that
your images be transferred to
CDs, floppy disks, or uploaded to
Web sites. Best of all, just as con-
veniently and in the same
amount of time it takes to get
pictures from film, you will have

long-lasting, quality prints of
your favorite digital pictures.

Easy to Find a Retailer
If you don’t know where to go to

get prints from your digital camera,
Fujifilm offers a Digital Camera
Developing service locator at
www.digitalcameradeveloping.com.
You can visit the site and enter
your zip code to find a store clos-
est to your home. For ultimate
convenience, the locator even
offers maps and driving directions
to the closest retailer. 

So make sure you fill up those
photo albums that have been sit-
ting empty on the shelf in your
living room. Go out to your local
retailer and experience Digital
Camera Developing and take
home fantastic pictures to share
with your friends and family.

Digital Camera Developing Made Easy

FOCUS ON SIMPLICITY—
Getting quality prints from digital
cameras has become a lot easier.

(NAPSA)—A new informative
g u i d e b o o k  f o r  j o b  s e e k e r s
describes ten different career
paths in the jewelry industry. The
guidebook, which can be viewed or
downloaded from the Internet,
lists salary ranges for jewelry pro-
fessionals, and it includes a sec-
tion filled with job-training
resources.

“Many individuals are entering
the job market or considering a
career change and are having a
tough time finding what’s right for
them,” says Matthew Runci, Presi-
dent and CEO of Jewelers of Amer-
ica (JA), the national trade associa-
tion for retail jewelers. JA recently
unveiled its Careers in the Jewelry
Industry initiative to help spread
the word about career possibilities.
“The jewelry industry offers many
opportunities for jobseekers,” he
adds.

The Web site features profiles
of successful jewelry professionals
who offer advice and share their
passion for the jewelry industry. 

“The jewelry industry is filled
with opportunities for individuals
with creative inspiration,” says
jewelry designer Donna Cham-
bers, owner of Donna Chambers
Designs in White Plains, NY. “It’s
quite a rewarding career.”

“I enjoy helping customers and
being a part of their special occa-
sions,” says Henry Valdes, a retail
jewelry sales professional at Bor-
sheim’s in Omaha, NE.

Copies of a brochure, a con-
densed version of the guidebook,
have been distributed to high
schools, junior colleges, and adult
career counseling centers across
the country. The initiative is also

boosting the jewelry industry’s
presence at career fairs and career
counseling events. Local jewelers
will be in attendance at many fairs
and events to answer questions
about jobs in the jewelry industry.

“We are always looking for tal-
ented men and women to join our
industry,” says Runci. 

The Careers in the Jewelry
Industry guidebook can be viewed
or downloaded free of charge from
the Jewelers of America Web site,
located at www.jewelers.org/
careers. The brochures are avail-
able from local career counselors, or
from JA’s 10,000 member jewelry
stores nationwide.

Get Yourself A Gem Of A Job

The Careers in the Jewelry
Industry guidebook, available
online at www.jewelers.org/
careers, describes different
career paths, lists salary ranges,
profiles successful jewelers, and
includes a section on job-training
resources.

(NAPSA)—More of today’s
homeowners are turning to vinyl
siding when remodeling the exte-
rior of their house. That’s because
vinyl siding, unlike other siding
products, never needs painting or
staining, won’t absorb water so it
won’t warp, crack, split or rot, and
it resists wood-boring insects, fun-
gus and mildew. In addition, vinyl
siding adds to the overall value
and beauty of homes and can be
installed over most existing side-
walls. But, because there are so
many colors, styles and designs to
choose from, homeowners are
faced with a very long and ardu-
ous process.

In order to help homeowners
make smarter decisions more eas-
ily, Alcoa Building Products, Inc.,
(ABP) has developed ColorScapes®,
a user-friendly interactive CD-
ROM. This new color and design
tool gives them the ability to
design their home’s exterior, on
screen, using Alcoa Classic Living
Collection™ and Mastic® Premium
Siding, performance Metals® trim,
Vintage® Shutters and Designer
Accessories.

By either using a scanned
photo of his own house, or select-
ing a house from an existing
gallery of photos, the user simply
points, clicks and drags this exte-
rior siding choice directly onto the
picture of the house. The home-
owner can “try on” a variety of dif-
ferent siding, including Mastic’s
Cedar Discovery® and QUEST3

Series®, or Alcoa’s Grand Sierra®,
Liberty Elite® and Silhouette®—
until she finds one that matches
her house plan. Designer Acces-
sories can be added, and include

Accent Panels™, Vintage® Shut-
ters, decorative trim and door sur-
rounds. ColorScapes also offers
extra benefits such as landscaping
ideas—adding trees,  shrubs,
flower gardens and more—to com-
plete the look of the home.

ColorScapes is a fun, easy and
informative tool to help homeown-
ers design the home of their
dreams. System requirements to
use ColorScapes include Windows
95/98/2000, NT 4.0 or higher and
the latest service pack, 486
processor, 50 Mb available disk
space, 2x CD-ROM Drive, 16 Mb
Ram and SVGA video card with
800 x 600 High Color (16 bit)
capabilities.

To order your ColorScapes CD-
ROM, simply visit www.alcoa-
homes.com or call (800) 962-6973.
Alcoa’s Web site also offers other
exterior siding information, as
well as the opportunity to enter
your remodeled home in Alcoa’s
SuperShotsSM photo contest.

ABP is a leading U.S. manufac-
turer of vinyl and aluminum prod-
ucts for the remodeling and new
construction markets. Featuring
both the Mastic brand premium
siding and the Alcoa Classic Liv-
ing Collection™ of vinyl siding,
Alcoa Building Products offers 40
years of experience in manufac-
turing and marketing a broad
selection of exterior building prod-
ucts, including siding, soffit, shut-
ters, decorative accessories and
aluminum trim. ABP operates
manufacturing and warehousing
facilities in Ohio, Virginia, South
Carolina and Texas. For more
information visit www.alcoa
homes.com, or call (800) 962-6973.

Interactive CD-ROM Helps Homeowners Make
Better Decisions About Exterior Remodeling

This interactive CD-ROM lets homeowners see how their house
would look with new siding.

(NAPSA)—When arriving in
Chicago, many visitors find that
starting at the top may be the
way to go. After $4 million in ren-
ovations, the Sears Tower Sky-
deck offers more than just a
breathtaking view. It now pro-
vides a unique historical and cul-
tural perspective, making it a
perfect first stop for orientation to
the Second City. After exhibits
and a movie downstairs, the ele-
vator “launches” passengers verti-
cally 1,600 feet-per-minute while
treating them to a lighthearted
movie. The doors open at the
103rd floor to an awesome sight:
a bird’s-eye view of Chicago and
beyond. On a clear day, you can
see up to 50 miles. 

Australia is well known for its
wines—especially Shiraz—a big,
bold gutsy red, that goes great
with rich, red meat dishes. How-
ever, when you want something
lighter, a more sensible choice is
to reach for a crisp, chilled Aus-
tralian white. Australia has a
wide range of fun and interesting
white wines, just perfect for sip-
ping in warm weather and pair-
ing with lighter fare. The crisp
zesty citrus of a Riesling from the
Clare Valley is perfectly matched
with Asian flavors. Tex-Mex
dishes go brilliantly with a
vibrant tropical-fruit flavored
Verdelho or Semillon/Sauvignon
Blanc from Margaret River. For a
touch of fun, why not try a
sparkling Pinot Chardonnay from
Tasmania with plump New Eng-
land oysters.

The U.S. Public Health Service was established on July 16, 1789.

***
If you haven’t struck oil in the
first three minutes—stop boring.

—George Jessel on public
speaking

***

***
Silence, along with modesty, is
a great aid to conversation.

—Michel de Montaigne
***




