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(NAPSA)—While just about
everyone knows the boundless

energy and
effervescent
c h a r m  o f
R i c h a r d
S i m m o n s ,
w o r l d -
r e n o w n e d
f i t n e s s
e x p e r t ,
unbeknownst
to most, he
has another
p a s s i o n :
dolls. It all
s t a r t e d  i n
1994, when
a n  e a r t h -
quake shat-
tered Sim-
m o n s ’
p r i c e l e s s
glass collec-
tion. A friend
offered him
a gift to lift
his spirits—

a one-of-a-kind doll created by a
master doll artist. Simmons was
hooked, becoming an instant doll
collector. In fact, Simmons was so
overcome by the beauty and ele-
gance conveyed by hand-crafted
dolls, that he has filled every room
of his elegant Hollywood Hills
home with artful displays of his
cherished “children.” In fact, he
plans to share his personal collec-
tion during a tour of his home on
Tuesday, June 4th on QVC, 6:00-
8:00 p.m. EST. During this special
event, Simmons will be unveiling
the latest additions to Collection
of the Masters™, an assortment of
his favorites from his collection
that have been meticulously
reproduced for others to enjoy.

“We all seek happiness, and I
believe that dolls bring us the joy
and elation that we are searching
for,” explains Simmons. “Isn’t it
natural then to surround ourselves
with objects that make us smile
and warm our hearts?” This per-
sonal dream, as Simmons calls it,
became a reality with the help of a
special company known for excel-
lence. Goebel of North America,
world-renowned distributor of M.I.

Hummel figurines, is a name syn-
onymous with time-honored crafts-
manship, attention to detail, and
commitment to quality. These traits
were exactly what were needed to
faithfully transform Simmons’
vision into a reality. His passion
and energy combined with the mar-
keting and distribution expertise of
Goebel can’t help but be a winning
combination. Thanks to this part-
nership, doll enthusiasts through-
out the U.S. can experience the
magic of owning these dolls. For
more information on Collection of
the Masters, call 1-800-563-6559.
(Reference code: MAT0602).

Hand-Crafted Dolls From A Personal Collection

You may be one of five lucky collec-
tors to win the new “Secrets” doll 
(shown here) which is crafted of 
porcelain and doubles as a jewelry 
box—a $195.00 value. Simply fill 
out a postcard with the name of the 
treasure that waits to be opened 
with her key. Postcards should be 
sent to: Goebel of North America, 
Goebel Plaza, P.O. Box 10, Pen-
nington, NJ 08534-0010. The an-
swer will be revealed during Ri-
chard’s QVC appearance. Drawing 
will be held from all correct entries 
June 30, 2002. For more informa-
tion on Collection of the Masters™ 
call 1-800-563-6559. (Reference 
code: MAT0602)

“Secrets”

Fitness guru Richard Sim-
mons will unveil new additions to
his Collection of the Masters.

Critical Care Nurses Raise
Awareness of National

Nurse Shortage
(NAPSA)—The United States

faces a critical shortage of regis-
tered nurses, particularly the spe-
cialized, highly trained nurses
who staff intensive care units,
said Michael L. Williams, presi-
dent of the American Association
of Critical-Care Nurses (AACN).
At AACN’s annual conference held
in Atlanta, Williams spoke about
the need to retain experienced
nurses, recruit new people to the
profession and support new
nurses in the workplace.

“If we do not promote nursing
now as a viable career choice, with
funding support for those who
need it,” Williams said, “we will
not have a nurse to assess and
treat our pain, to help deliver our
grandchildren, to keep us safe as
we recover from surgery or to
assure that our death is peaceful.” 

One in seven hospitals nation-
wide reports registered nurse
vacancy rates higher than 20 per-
cent—an increase of 60 percent
since 1999. The situation is the
result of years of declining enroll-
ment in nursing schools, an aging
nursing population, and difficult
working conditions including long,
strenuous work hours.

To combat the shortage, the
nursing industry, including AACN,
has joined together in several col-
laborative projects designed to
attract more people to the profes-
sion, including “The Campaign
for Nursing’s Future,” sponsored
by Johnson & Johnson, Nurses
for a Healthier Tomorrow and the
Call to the Profession: Nursing’s
Agenda for the Future.

For more information on criti-
cal care nursing, please visit
www.aacn.org.

(NAPSA)—Spring is here and
it’s a great time to add creative,
colorful changes to your living
space. Well, don’t let a tight bud-
get stop you. 

Visa has teamed up with Paige
Davis, host of TLC’s cable TV
series “Trading Spaces,” where
decorating on a budget is the rule,
to bring you a list of great do-it-
yourself ideas for a spring “pick-
me-up.” The best part? Each idea
makes use of everyday items and
costs $100 or less!  

“I’m a big believer in making a
little money go a long way
towards easy, but exciting changes
to your home,” said Davis.

How do you do that?
Just follow these simple and

inexpensive tips for adding color
and creativity to any room in
the house. To check out the com-
plete l ist  of  100 ideas,  go to
www.visa .com/everydayt ips .
Here is a sampling:

Number 3. Say good-bye to
clutter: If your living space is
small, use a standing screen to
store things out of sight. The
screens can easily hide storage
boxes, an ironing board, empty
suitcases—even your bicycle! You
can even personalize the screen by
adding photographs or colorful
fabrics. 

Number 8. Beat the blahs with
color: Your best bet for an inex-
pensive, yet dramatic change is to
add a splash of color. With a little
paint, you can bring in some
blues, bright whites and other col-
ors of summer. Choose one domi-
nant color to brighten blank,
dreary walls or paint window and
door trim with coordinating accent
colors. 

Number 16. Pillow party: Pat-
terned pillows can give a solid col-
ored couch, chair or bedspread a
whole new look. Make covers for
throw pillows out of scarves, or
even an old bridesmaid dress!

Number 79. An instant mes-
sage board: Cover a wall in your
kitchen with a roll of cork board—
available at hardware and craft
stores—and you have an instant
backdrop for your photos, cards
and mementos. For additional
color, add silk flowers, decorator
thumb tacks or inexpensive fabric.  

Number 30. Create and cap-
ture memories: Make your room a
photo gallery of your favorite

memories. Purchase matching
frames of all shapes and sizes and
group them together on a wall.
You can personalize your photos
with enamel tin letters found at
popular furniture stores.

Number 59. Your home can be
a sanctuary: Nothing brings a
room to life like fresh plants and
flowers. Make easy flower ar-
rangements by grouping several
multi-sized glass vases, or repot
your plants in colorful flowerpots
or planters. Not much of a green
thumb? Buy inexpensive silk flow-
ers for a garden look that’s always
in season.

Number 100. Keep track of
your spending: Use your Visa
Check Card as a tool to help man-
age your expenses—it is accepted
at over 22 million merchants
worldwide and is perfect for all of
your everyday expenses. And, if
you use your Visa Check Card and
sign for your purchases in May
and June, 2002, you’ll be automat-
ically entered to win $100-a-day
for a year with Visa’s “Everyday
Extras” promotion.* What would
you do with $36,500? No purchase
or obligation necessary to enter or
win. For more information, Offi-
cial Rules and details on non-pur-
chase entries, check out www.visa.
com/everydayextras.

“Regardless of your budget,
background, or personal taste,
everyone can afford a little
change,” says Davis. “Let your
individuality shine through and
make your living space some-
where you really want to come
home to.”

*PIN-based purchases and
ATM transactions do not qualify.

Energize Your Living Space 
With 100 Easy Tips for $100 or Less

One of 100! Flower and photo
ideas are among 100 new home-
brighteners for $100 or less.

(NAPSA)—To provide decision
makers at the state, federal and cor-
porate levels with the most up-to-
date facts and figures on a number
of major national issues, the Heinz
Family Philanthropies has launched
FACTS ABOUT—a series of pocket-
sized fact cards that will be regu-
larly updated with the latest rele-
vant numbers and statistics. The
first series, FACTS ABOUT Prescription
Drugs and Seniors, is being sent to
public and private sector decision
makers as part of an educational
campaign created by Heinz Family
Philanthropies and AdvancePCS, a
health improvement company. For
information about FACTS ABOUT, con-
tact Jeffrey Lewis, Executive
Director of the Heinz Family
Philanthropies at jlewis@heinz.org
or at 1201 Pennsylvania Avenue,
N.W., Suite 619, Washington D.C.
20004.

The Caring for Every Child’s
Mental Health Campaign is part
of the Comprehensive Community
Mental Health Services for Chil-
dren and Their Families Program
of the federal Center for Mental

Health Services. Parents and care-
givers who wish to learn more
about mental well-being in children
can call 1-800-789-2647 (toll-free) or
visit www.mentalhealth.org/child to
download a free publications cata-
log (Order No. CA-0000) or book-
mark with nurturing tips (Order
No. CA-BK-MARKR). The federal
Center for Mental Health Services
is an agency of the Substance
Abuse and Mental Health Services
Administration, U.S. Department
of Health and Human Services. 

The National Depressive and Manic-Depressive Association at
www.ndmda.org.
Sylvan Learning Centers at www.educate.com.
University of Micigan Depression Center at www.med.umich.
edu/depression.
National Insitute of Mental Health at http://www.nimh.nih.gov.
3M Command Adhesive at www.commandadhesive.com. 
The Iams Company at www.iamsco.com.
Nestea at www.Nestea.com. 
Gilbert H. Wild and Son at www.gilbertwild.com.
The Huntsman World Senior Games at www.seniorgames.net. 
“M&M’s”® Colorworks® at www.colorworks.com.
Bayer Advanced™ at www.bayeradvanced.com.

Check Out
These Web Sites:

In Roman mythology the eagle was associated with lightning.

A grandmother clock does not
exceed 6 feet, 6 inches in height.

***
The only thing that makes life
possible is permanent, intoler-
able uncertainty: not knowing
what comes next.

—Ursula K. LeGuin
***

***
Sixty years ago I knew every-
thing; now I know nothing; edu-
cation is a progressive discov-
ery of our own ignorance. 

—Will Durant
***




