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(NAPS)—In today’s world, the
technology you use at work is
becoming more and more handy
for everyday scenarios. You can
send a birthday card via e-mail,
use a spreadsheet program to cre-
ate a family budget or use a word
processing program to write your
holiday letter. Whatever you’re
doing, the tools you use at the
office can help you be more effi-
cient, keep in touch more easily
with friends and family, and even
save money—doing the things you
love to do.

Even Ed Viesturs, America’s
foremost mountaineer, has been
applying technology to pursue
personal interests. He ’s using
Microsoft Office XP to plan his
climb up Annapurna in Nepal and
get one step closer to climbing
each of the 14 highest mountains
in the world. When not planning a
climb, Viesturs uses Office XP to
handle the business portion of his
climbing career: working with
sponsors, keeping track of con-
tacts, scheduling speaking oppor-
tunities and more. 

Making Communication Easy 
As they planned the Anna-

purna expedition, it was critical
for members of the climbing team
to be able to work together to
develop equipment lists, manage
budgets and make decisions. Vies-
turs and his international team
were able to simplify their plan-
ning process by using SharePoint
Team Services, an easy-to-use
Web site that enables small
groups to communicate and share
important information such as
documents, calendars, announce-
ments and other postings with
each other. 

The team ’s site was cus-
tomized to fit its specific needs,
and provided a place for team
members to create documents
using familiar tools such as
Microsoft Word and Excel. They
could then store those documents
on the Team Services site, where
each person could review them
and make changes. As a result,
they were less affected by differ-
ing time zones and the costs and
delays associated with interna-
tional phone calls and faxing. 

The site also served as a place
for the team to hold discussions
and conduct surveys on topics
such as what food to pack for the
ascent and different climbing
routes, and even the type and

amount of rope to take. 
Keeping It All Organized
Viesturs uses various programs

in Office XP to help keep himself
and the many facets of his career
organized. With the Microsoft
Outlook 2002 messaging and col-
laboration client, he easily com-
municates with his sponsors and
stores all his contacts so he does-
n’t have to refer to a stack of busi-
ness cards. Using Excel 2002, he
keeps track of the gear he takes
on climbs and can refer back to it
for future trips. And with Pub-
lisher 2002, he creates profes-
sional-looking handouts about his
experiences that he can give to
fans during his speaking tours.

Creating an Experience
During speaking tours, Viesturs

uses the Microsoft PowerPoint pre-
sentation graphics program to
share his climbing experiences,
bringing them to life with sound,
video, animation services and pho-
tography. He can store several ver-
sions of his presentations on a lap-
top, which is less bulky for travel
than a slide carousel and hundreds
of 35mm slides. And having every-
thing on his laptop makes it easy
to customize his presentation for
any audience. 

If Ed Viesturs can prepare to
climb a mountain and manage his
career with technology, think of
all the things you could be doing,
too. Why not do things the easy
way, and plan your next family
reunion or share your vacation
memories using Office XP? 

To learn more about how Vies-
turs is using technology or to follow
Viesturs and his team through
video and audio dispatches posted
regularly to the site, visit http:
//www.annapurna2002.com/. For
more information on Office XP, visit
http://www.microsoft.com/office/.

Taking Technology To New Heights

Pursuing your interests is eas-
ier with new computer programs.

Sink Your Feet Into
Trendy Carpets

(NAPS)—Comfort has hit the
floor. From nylons and berbers to
saxony and textured plush, soft
carpet makes its debut with classy,
chic designs. These soft yarns
maintain their high-performance
protection like never before. 

Color trends reflect the same
cozy comfort and rich “security
colors” (saturated colors such as
burgundy, navy blue and dark
gold). Tried-and-true neutrals—
beige, stone, and tan—are also
popular—and fit easily into any
color scheme.

Perhaps the best part of the
new styles, however, is invisible.
The soft carpets of today have
exceptional cleanability, and an
incredible ability to provide pro-
tection while maintaining soft-
ness. One of the best ways to keep
carpet looking good longer is to
ensure it is manufactured with
Scotchgard protection.  

Says Randy Sanford, product
development director at Mohawk
Industries, “Easy maintenance,
easy cleanup, and soft texture.
Now that’s a trend anyone can
cozy up to.”

Scotchgard is a trademark of
3M. For more information, visit
www.scotchgard.com.

(NAPS)—Buying a digital cam-
era can be intimidating. There are
hundreds on the market, and every
day a new model comes out that’s
easier to use, more powerful and
more exciting.

Digital cameras can be less
costly, more ecologically sound,
more convenient and simply more
fun! You can instantly see your
pictures, e-mail them, post them
on a Web site or use them to make
greeting cards and invitations. 

If you know you want one—for
yourself or to give as a gift—don’t
let the technology or buzzwords
stop you from making a purchase.

Rick Sammon, a professional
photographer, host of the “Digital
Photography Workshop” on the Do
it Yourself Network and guest
host of ESPN’s “Photo Safari,”
offers the following buying tips:

Price. Decide how much  you
want to spend and choose the
camera with the most pixels for
the money. The most popular digi-
tal cameras  cost $300 to $700.

Pixels. You’ll need at least a
three-megapixel camera to make
sharp 8x10 prints. Larger prints
require a four-megapixel camera. A
one-megapixel camera will do for
simply e-mailing photos.

Zoom. Optical zoom produces
sharper pictures than a digital
zoom, and the maximum zoom set-
ting is important. The zoom range
is indicated on the lens in millime-
ters with 70mm being the maxi-
mum optical zoom.

Storage Space is  o f ten
expressed in MB (megabytes) of
RAM of storage. 32MB or 48MB is
the minimum amount of memory
recommended.

Transfer Method is how
your pictures get into your com-
puter. A universal serial bus
(USB) connection is faster than a
serial port.  

Creative Controls. Higher-
end cameras offer more creative
controls: color, white balance, expo-
sure compensation and metering,
shutter speed selection and others.

Software helps you crop, fix,
print and e-mail pictures. Kodak’s
EasyShare system and iPhoto for
the MAC are two examples.

Where To Buy. Great value
and selection can be found
online. Thousands of name brand
digital cameras—many brand
new—including Olympus, Sony,
Canon, Kodak and Nikon are
available at low prices on eBay
(www.ebay.com). eBay is also a
good source for accessories such
as memory, software, a PC and
color inkjet printer.

In the end, you may not be able
to say exactly why you like one
camera over another. It’s usually a
combination of a number of
things, including the “cool” factor.
These tips, however, will help you
to make the right decision.

How To Buy A Digital Camera

(NAPS)—At a time when
schooling is more expensive than
ever, one vocational training facil-
ity does not charge for tuition,
room or board for entry-level stu-
dents, and also assures employ-
ment for its graduates.

The Paul Hall Center for Mar-
itime Training and Education,
affiliated with the Seafarers Inter-
national Union (SIU), prepares
students for successful careers as
U.S. Merchant Mariners. Based in
Piney Point, Md., the school offers
entry-level training; a program for
military veterans; ongoing voca-
tional classes; academic support
and more.

Students are responsible for the
cost of travel to the school, cloth-
ing and pre-entry medical screen-
ing. Classes, meals and lodging
are free for those in the unlicensed
apprentice program. Graduates of
the entry-level training program
are guaranteed a job aboard one of
the SIU’s contracted vessels.

The merchant marine is com-
posed of men and women who
crew U.S.-flag commercial vessels
on the deep seas, inland water-
ways and Great Lakes. Although
referred to as the nation’s “fourth
arm of defense,” America ’s
mariners are civilians working for
private companies, and are not
members of the armed forces.

U.S. Merchant Mariners crew
all types of vessels: container-
ships, tankers, bulkers, passen-
gers vessels, tugs and much more.
Some of these vessels are under
contract to transport troops and
military goods.

Since the founding of the
United States, merchant mariners
have played a vital support role in
the nation’s conflicts. The U.S.

Merchant Marine also plays a cru-
cial role in America’s peacetime
economy by crewing the many
vessels involved in international
trade. U.S.-flag ships can be seen
regularly in the major ports of the
world.

Many of the individuals who
work aboard those vessels have
trained at the Paul Hall Center.
Established in 1967, the school
emphasizes hands-on training and
features top-notch educational
equipment in a picturesque setting.
This fall, the school is slated to
open an additional dormitory fea-
turing more than 100 single-occu-
pancy rooms.

Though perhaps best known for
its trainee program, the school
also offers courses for veterans
who have qualifying sea time in a
deck or engine rating. Applicants
must present a history of their
assignments while in the military
and an honorable discharge.
Applicants cannot be on parole or
probation and must have a valid
driver’s license.

For more information, visit the
Web site www.seafarers.org or call
toll-free at 1-877-235-3275.

Free Training, Guaranteed Job 
For Maritime School Graduates

RIDING A WAVE of popularity
is a merchant mariner training
facility that assures employment
for its graduates. 

OF JOBS

The American Bible Society at www.americanbible.org.
Aquapel at www.aquapel.com.
Aricept at www.aricept.com.
Hair Cuttery at www.haircuttery.com.
Speed Bandage roll dispenser at www.speedbandage.com.
The Diet Rite Women’s Cycling Team at www.TeamDietRite.com.
J. A. Henckels  at www.j-a-henckels.com.
PreCare® Conceive™ at www.Ther-Rx.com.
Secret Sheer Dry at www.secret.com.
Blue Rhino at www.bluerhino.com.
Hungry Jack recipes at www.hungryjack.com. 

Check Out
These Web Sites:

Some cultures believe that lightning will not strike an elder bush.

Ten percent of the Russian
government’s income comes
from the sale of vodka.

The earliest stop watches
were known as pulse watches.
Made in the 1680s, they were
used by doctors.

***
Time cools, time clarifies; no
mood can be maintained quite
unaltered through the course
of hours.

—Thomas Mann
***




