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(NAPSA)—As a parent, you may
wonder whether your preschooler
has a vision problem or when a first
eye exam should be scheduled.
According to the American

Optometric Association (AOA),
infants should have their first
comprehensive eye exam by an
eye doctor starting at 6 months of
age. Children should receive addi-
tional comprehensive eye exams
at 3 years of age, and just before
they enter kindergarten or the
first grade at about age 5 or 6.
School and pediatric vision screen-
ings are not enough to pick up
critical visual health and sight
problems.
For school-aged children, the

AOA recommends an eye exam
every two years if no visual health
problem is previously identified,
and no vision correction is required.
Children who need eyeglasses or
contact lenses may need to be seen
more often, and should follow their
eye doctor’s recommendations.
Eye exams for children are

extremely important. According to
Think About Your Eyes, a national
public awareness campaign
designed to educate the public on
the benefits of vision health and
to promote the importance of
annual eye exams, 50 percent of
children have not had an eye
exam, and 1 in 4 school-aged chil-
dren have vision problems. Early
identification is crucial because if
left untreated, some childhood
vision problems can cause perma-
nent vision loss.
A child’s eyes are constantly in

use at play and in the classroom.
In fact, experts believe that as
much as 80 percent of a child’s
learning occurs through his or her
eyes. Yet, one in every six children
around the world has some kind of
visual defect, many of which
require prompt correction.

The Eyes Have It
To help parents of children in

need of vision correction, global
eyewear manufacturer Safilo
Group, recently developed a Kids
by Safilo eyewear collection
devoted to 0- to 8-year-olds. These
eyeglasses are not just scaled-
down versions of adult eyewear.
They’re designed from a medical-
scientific approach and engi-
neered with advanced techno-
logies and materials to suit
children’s specific eyewear needs.
Working with Società Italiana

di Oftalmologia Pediatrica (SIOP)
and in compliance with the design
guidelines of the World Society of
Paediatric Ophthalmology and
Strabismus (WSPOS), the eye-
wear meets four requirements:
•Safety: The frames are flexi-

ble, safe and free from sharp sur-
faces and edges. And, made of

light, safe materials, these are bio-
compatible, hypoallergenic, non-
toxic and washable.
•Comfort: The frames are

lightweight and stable, thanks to
the presence of a lower bridge—
designed for a child’s developing
nose—and the special design of
the temples with a horizontal
bend. The enhanced design of the
front allows the lenses to cover
the child’s entire field of vision,
ensuring effective correction, and
soft rubber nose inserts distribute
pressure to avoid skin redness.
•Resistance: The frames are

made with flexible, stable and
washable materials so they won’t
get weak or twisted.
•Aesthetics: The frames were

designed to be discreet on a child’s
face. The collection is based on a
dedicated color approach featur-
ing transparent frame fronts for
the very youngest children—
allowing the frames to virtually
“disappear” on the face—while
children ages 5 and up have a
selection of more vivid colors and
color/contrasts to go with their
ever-evolving self-awareness and
personal tastes.
As Prof. Paolo Nucci, professor

of ophthalmology at the Univer-
sity of Milan and president of
SIOP, explains: “These frames for
children were designed with the
specific aim of creating a product
truly suitable for children, guar-
anteeing safe and durable eye-
glasses for kids, created with bio-
based materials and the best fit
for the various age groups.”
Opticians’, optometrists’ and

ophthalmologists’ offices nation-
wide will begin carrying the Kids
by Safilo line starting in May
2015.

Sun Protection Facts
However good your child’s eye-

sight, it’s a bright idea to protect it
from the effects of ultraviolet rays.
Children’s eyes are more sus-

ceptible to UV rays than the eyes
of adults because the lenses are

thinner, so 70 percent more UV
rays reach the delicate retina.
Although studies show the eyes

get 80 percent of their total life-
time exposure to the sun’s UV rays
by the age of 18, opening the door
to a lifetime of eye problems such
as painful sunburns, cataracts and
even rare eye cancers, The Vision
Council has found that only 48
percent of parents protect their
children’s eyes with sunglasses.
As the WSPOS advises, shield-

ing children’s eyes from excessive
UV radiation is extremely impor-
tant to prevent significant long-
term damage. Whenever the child
is outside, he or she should wear
appropriate UVA- and UVB-block-
ing protective lenses in well-fitted,
safe frames.
The lenses should block at least

99 percent of UVA/B light and
should:
1. provide protection in the

event of an impact;
2. leave little room for light to

enter around the edges, and;
3. be comfortable to wear.
Polarized lenses, the experts

add, often provide greater comfort
from glare.
To that end, the Polaroid Kids

polarized sunglasses collection
uses Thermofusion technology for
exceptional vision and glare-block-
ing protection by UltraSight
lenses for superior optics, clear
contrast, true colors and 100 per-
cent UV400 protection. They also
provide comfort, allergy-free
materials and adjustable temple
tips that fit a child’s face and
adventuresome lifestyle.
As the inventor of polarized

lenses over 75 years ago,
Polaroid’s polarized lenses are
durable and shock absorbing with
a strong, scratch-resistant coat-
ing. They come in rich colors and
fun styles that kids like, and are
available from optical, depart-
ment and sunglasses specialty
retailers such as Solstice Sun-
glasses stores.

Learn More
For further facts, go to www.

safilo.com/kids, www. Polaroid
eyewear.com and www.Solstice
sunglasses.com. To schedule an
annual exam and find a local eye
doctor, you can go to www.think
aboutyoureyes.com.

Protecting And ImprovingYour Child’s Vision TwoWays

Infants should have their first
comprehensive eye exam at 6
months of age.

It’s never too early, or too late,
to s tar t wear ing po lar i zed
sunglasses.

(NAPSA)—If you ever feel like
you need a vacation, you’re not
alone. According to a recent Har-
ris Interactive poll, all too many
workers take only about half the
vacation time to which they’re
entitled.
It would be a healthy idea if

they took the other half, too.
Research suggests enough down-
time is good for your health, your
mood, and even your productivity
when you get back to the office.
So why don’t people take time

off? For too many, the idea of plan-
ning a trip seems overwhelming, a
time-consuming hassle they’d
rather not deal with. That has
held them back from going out
and smelling the roses, and taking
the vacation of their dreams.
What they don’t realize is that

an amazing experience away from
home can be easier and less
expensive to achieve with the help
of efficient travel packages. Per-
fect for people who don’t have the
time to search for flights, hotel,
car and so forth, on an individual
basis, travel packages don’t just
save time—they save money as
well. While savings and conve-
nience rarely go hand in hand,
there are three good reasons for
this seeming contradiction:
1.Convenience: Booking a

package trip can be done in a sin-
gle visit to one website. That
means one itinerary, so there’s
less paperwork to juggle and only
one payment to make.
2.Savings: Research suggests

that travelers who go this route
with Travelocity saved, on aver-
age, over $500 compared to those
who booked their itinerary items
separately.
3.Choice: Many people think

separate bookings means more

choices, but in reality you can
choose from a full array of flights
and hotels. Your options can in-
clude any of these combinations:
•Flight plus hotel;
•Flight plus hotel plus car;
•Hotel plus car;
•Flight plus car.
Only online travel agencies

such as Travelocity, which has a
full line of travel options (that is,
flight, hotel and car), can offer
such a large array of packages.
Packages are easy to find. On

Travelocity, for example, the first
available selection tab is dedi-
cated to packages, all package
combinations are highlighted
within the home page booking
window, and the site even sug-
gests places to go that you may
never have realized you’ve always
longed to see.

Learn More
For further information, go to

www.travelocity.com.

How ATravel Package Can MakeYourWishes
ComeTrue ThreeWays

You can make your travel dreams
come true with package booking
that lets you choose from the full
spectrum of air, hotel and car
rental brands.

(NAPSA)—Be The Match con-
nects patients with donors around
the world for life-saving marrow or
umbilical cord blood transplants.
You can help by joining the Be The
Match Registry, donating money or
volunteering time. Learn more
at BeThe Match.org or call (800)
MARROW-2.

* * *
Every three minutes, someone

has a fracture due to osteoporo-
sis—but you don’t have to be
among them. Ask your doctor
about a simple, painless, noninva-
sive bone density test using a cen-
tral dual-energy X-ray absorp-
tiometry machine. For more
information, see your doctor.

* * *
Long term care can be expen-

sive and is generally not covered
by traditional health plans or
Medicare. Fortunately, for federal
workers and their families, they
can be covered under the Federal
Long Term Care Insurance Pro-
gram (FLTCIP). Learn more at
www.LTCFEDS.com/eligibility or
(800) 582-3337.

Gallaudet University was the first
school for the education of the
deaf and hard-of-hearing in the
world. Since its first commence-
ment in 1869 all of its diplomas
have been signed by the sitting
U.S. President.

(NAPSA)—A new TV show,
based on the mobile app franchise
created by Outfit7 Ltd., stars an
odd pairing of animated cats and
dogs. The “Talking Tom and
Friends Series” is on TalkingTom.
tv and the YouTube Kids app.

* * *
A company known for fashion

flair and full-comfort control has
created a swimsuit for new moms:
Miraclesuit. The luxury swimwear
collection promises to make you
look 10 pounds lighter in 10 sec-
onds. Learn more at www.miracle-
suit.com or on Facebook, Twitter
and Instagram.

* * *
It’s best to use an exfoliating

face wash on alternating days and
follow it up with an SPF moistur-
izer. To remove facial hair quickly
and easily, there’s the new Jolen
Facial Hair Remover Kit. For
beauty tips and coupons, visit
www.Jolenbeauty.com.

* * *
The 70 farmer-directors of the

United Soybean Board oversee the
investments of the soy checkoff to
maximize profit opportunities for
all U.S. soybean farmers. These
volunteers invest and leverage
checkoff funds to increase the
value of U.S. soy meal and oil.
Learn more at www.unitedsoy
bean.org and www.facebook.com/
UnitedSoybeanBoard.

You’re not getting older, you’re getting better. An apple tree is at its
prime when it’s about 50 years old. The United States produces about
100 million barrels of apples a year.




