A Lovely Way To Help Kids

(NAPSA)—Here’s a sweet way
to help feed hungry children: Give
yourself or someone else the gift of
a special-edition skin cream.

One in five children struggles
with hunger. In response, Share
Our Strength’s No Kid Hungry
campaign brings nutrition to kids in
need. To help, 100 percent of net
profits, up to $100,000, of the
Kiehl’s Since 1851 new Limited Edi-
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This charming snowman on a spe-
cial skin cream jar was designed
by an 11-year-old to help raise
money to end children’s hunger.

tion scents—Grapefruit and Corian-
der—of Creme de Corps Soy Milk &
Honey Whipped Body Butter will be
donated to the campaign.

Sofie Shore, the 11-year-old
daughter of Share Our Strength co-
founder Debbie Shore, designed the
labels for the limited edition chari-
table products. The ultracreamy
yet luxuriously whipped ultralight
formula from the venerable New
York-based purveyor of fine-quality
skin and hair care is quickly
absorbed to help skin retain its nat-
ural moisture balance.

It’s available at Kiehl’s retail
stores and www.Kiehls.com and
through Kiehl’s specialty retail
partners, such as Nordstrom. For
further facts on helping hungry
kids, go to NoKidHungry.org. For
more on Kiehl’s Since 1851 and
Share Our Strength Limited Edi-
tion Creme de Corps, and Holiday
Gifts, visit www.kiehls.com/Holi
day-Gifts or call (800) KIEHLS-2.





