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(NAPSA)—Almost one-third of
children in our country are consid-
ered overweight or obese, but it can
be confusing for parents to under-
stand what that means, especially
when your child seems healthy and
active. How can you really tell if
your child is at a healthy weight?
A helpful screening tool is

body mass index (BMI), calcu-
lated using a child’s weight and
height, as well as his or her age
and sex. You can use the Centers
for Disease Control and Preven-
tion’s children and adolescent
online BMI calculator at
http: / /apps.nccd.cdc .gov/dnp
abmi/. Then, it’s important to dis-
cuss the results with your doctor.
Being overweight or obese can

increase your child’s risk for high
blood pressure, diabetes, sleep
apnea and other conditions.
Next, try these tips to help

your child maintain a healthy diet
and stay physically active:
Control portion sizes. Aver-

age portion sizes have increased
over the past several decades and
many children are eating much
larger portions—and more calo-
ries—than they need to maintain
a healthy weight. Learn more
about portion sizes versus serving
sizes at www.nhlbi.nih.gov/
health/public/heart/obesity/wecan/
eat-right/distortion.htm.
Think about your drink.

Many beverages, such as regular
soda and sports drinks, provide
children with more calories than
you may realize. Encourage your
children to reach for water or fat-
free or low-fat milk. A tip sheet
showing the levels of sugar and
calories in many children’s (and
adults’) favorite drinks is avail-
able at www.nhlbi.nih.gov/health/
public/heart/obesity/wecan/down
loads/tip-sugar-in-drinks.pdf.

Vary your child’s physical
activities. Just like adults, chil-
dren can get bored with the same
old routine. Try organizing back-
yard tug-of-war or hosting a dance
party to keep your kids excited
about physical activity. More ideas
are available at www.nhlbi.
nih.gov/health/public/heart/obes
i ty/wecan/downloads/tip-eat-
healthy.pdf.
Track screen time. To en-

courage physical activity, limit chil-
dren’s screen time to less than two
hours a day, unless it’s homework
related. Help your children learn
just how much time they spend
with media by tracking it with the
screen time log at www.nhlbi.nih.
gov/health/public/heart/obesity/we
can/downloads/screen-time-log.pdf.
For more ways to encourage

healthy eating, as well as increase
physical activity and reduce screen
time, visit We Can! (Ways to
Enhance Children’s Activity &
Nutrition)® at http://wecan.nhlbi.
nih.gov. Developed by the National
Institutes of Health, We Can! pro-
vides parents, caregivers and com-
munities with free tips, tools and
guidance to help children maintain
a healthy weight.

HowToTell If Your Child Is At A HealthyWeight

Finding out your child’s BMI
can be a useful f irst step in
learning whether he or she is at
a healthy weight.

(NAPSA)—The Dow Chemical
Company is opposing Proposal 3,
the renewable energy consti-
tutional amendment on the Michi-
gan ballot on November 6. A rec-
ognized, global leader in
sustainable energy use, conserva-
tion and the development of
advanced energy solutions, the
Midland-based manufacturer is
concerned the proposed amend-
ment is misguided in approach,
focus and cost.

The company is
opposed to Proposal
3 because it is nar-
rowly focused on the
use of renewable
resources for elec-
tricity generation
and will drive up
utility costs. Data
suggests the cost of
compliance could
reach more than $10

billion, which would be passed on
to electricity consumers.
“Michigan already has the high-

est utility rates in the Midwest,
which is a barrier to attracting
new manufacturing to Michigan to
create jobs the state so desperately
needs and to pursue the innova-
tions that will lead to a sustainable
energy future,” said Rich Wells,
vice president and site director of
Michigan Operations for Dow.
“Proposal 3 will significantly
increase the cost of electricity even
further for Michigan residents and
businesses large and small.”
He pointed out that as a sup-

plier to the wind industry and a
solar manufacturer, with a consid-
erable stake in development of
practical clean energy technolo-
gies, Dow is in a unique position
to weigh the costs and benefits of
the proposal. “Any gains these
renewable markets may see from
Proposal 3 would be significantly
overshadowed by the higher
energy costs it causes. Dow, like
all residents of Michigan, would
suffer financially under Proposal
3,” Wells said.
Dow has been at the forefront

of advocating for a national com-
prehensive energy policy that sup-
ports stable energy supplies and
costs, leads to innovation and sus-
tainable solutions, strengthens
economic growth and increases
competitiveness. Wells said Pro-
posal 3 falls far short of the type

of comprehensive approach
needed to secure a sustainable
energy future for Michigan.
“Solutions shouldn’t be restricted

to a narrow definition of renewable
energy, but rather encompass
energy efficiency, energy storage, co-
generation and energy recovery
solutions,” Wells explained.
He noted that energy conserva-

tion is especially important.
“At Dow, we know firsthand

the environmental and economic
benefits of energy efficiency. Since
1990, Dow has reduced its energy
intensity by 40 percent, saving
roughly the equivalent of 11 years
of energy consumption by every
home in Michigan. Rather than
costing us more money, these
efforts have returned more than
$24 billion of value to our com-
pany,” Wells said.
Dow also opposes the prospect

of Michigan’s constitution serving
as a policy vehicle for select spe-
cial interests.
“The state constitution is meant

to address and solidify the basic
rights of Michigan citizens,” Wells
explained. “Energy solutions are
diverse and ever evolving, requir-
ing the flexibility of legislative pol-
icy making to stay current. Without
the flexibility to respond to new
technologies and practices, Michi-
gan could find itself falling farther
behind other states in taking
advantage of affordable, sustain-
able energy, which is the key to eco-
nomic growth and prosperity.”
Dow is advocating for greater

collaboration and flexibility than
3 would allow. The company
proposal sums up the principles
for transitioning to an economi-
cally viable, sustainable energy
future as COAT: Conserving
energy, Optimizing existing
energy resources, Accelerating the
development of new energy solu-
tions and Transitioning to a suc-
cessful low carbon economy.
“What Michigan needs most is

a comprehensive approach to
energy policy where consumers,
businesses and government
embrace multiple solutions for
clean, sustainable and cost-effec-
tive energy,” Wells said. “The state
does not need a narrowly focused,
rigid and costly state constitu-
tional amendment. That’s why
we’re asking Michigan voters to
vote no on Proposal 3.”

Dow Opposes Proposal 3 In Michigan DueTo
Its Approach, Focus And Cost

Note to Editors: Proposal 3 is a proposed state constitutional amendment
that is on the ballot in Michigan in November and has no bearing on energy reg-
ulation in other states.
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(NAPSA)—We all know giving
a dog a treat is a common pet owner
behavior. Dog owners treat when
dogs sit or stay or simply because
they are happy to see their canine
companions after a long day at the
office. Cat treating, on the other
hand, seems less practiced. How-
ever, new reports indicate that cat
treating is actually more widespread
than one might think.
American Pet Products Associ-

ation reports indicate that in the
last 10 years, the growth of cat-
owning households that give
treats is more than double the
growth of dog households that
treat. Today, more than two-thirds
of cat owners give treats. The cat
treat market is exploding. Part of
this is simple economics, but
another part has to do with the
nature and personality of the ani-
mals themselves.
Historically, cats are more

independent than dogs. Whether
it comes to participating in exer-
cise activities or showing symp-
toms of illness, dogs are much
more connected to their owners.
This is not always the case for our
feline friends. Cat owners, then,
are more likely to indulge their
cats with a nutritionally dubious
treat in order to bond over the
treating experience and to buy
treats that have added health
benefits because they may feel
they have less direct awareness of
their pet’s health.
Treat manufacturers have

noticed this trend. The mass mar-

ket of cat treats—inexpensive,
convenient, lacking specific health
benefits—is well established, but
the healthy end of the spectrum is
beginning to expand. FELINE
GREENIES® SMARTBITES® Treats is a
new line of pet specialty treats
that come in great-tasting flavors,
but, more important, are designed
to provide targeted health bene-
fits: Digestive Care, Hairball Con-
trol, and Healthy Skin and Fur.
Health-focused treats bridge

the gap between the indulgence
normally associated with treating
a pet and the desire to ensure the
long, healthy life of a pet.
The continued growth of the

health-focused treat market is
hard to predict, but as cat owners
continue to rely on treating as a
connection point with their feline
companions, they now have solu-
tions designed to help ensure
long-term well-being.

Learn More
For further nutrition informa-

tion, visit www.greenies.com.

Cat Treat Market Expands, Health Solutions A Driver

You can now give your cat treats
that are good for her fur, skin
and digestion.

Financial Professionals
Honor Ethical Behavior
(NAPSA)—Once again, an orga-

nization of financial professionals
has recognized three businesses for
their ethical business behavior.
Established in 1994 by the

Foundation for Financial Service
Professionals (FSP) and awarded
each year, the American Business
Ethics Award recognizes companies
that exemplify high standards of
ethical behavior in their everyday
business conduct and in response to
specific crises or challenges.
The 2012 winners are:
•Toddler’s Workshop Daycare,

Inc., Rochester, New York, an early
childhood education provider;
•Mascaro Construction Com-

pany, LP, Pittsburgh, a construc-
tion and general contracting ser-
vices company; and

•Rockwell Automation, Inc.,
Milwaukee, a global provider of
power, control and information.
Previous winners of the award

include Merck, Starbucks, Lock-
heed Martin Corporation and Gen-
eral Mills.
Become Part of the Process
Think about the companies with

which you do business on a regular
basis. Is there a story to tell that
brings focus to exemplary business
practices?
•Please consider nominating a

company—whether it is a small,
family-owned enterprise, a mega-
sized, international conglomerate or
something in between—for the 2013
American Business Ethics Award.
Nomination forms will be available
at www.financialprofoundation.org
after December 15, 2012.

(NAPSA)—The Aging Net-
work’s Volunteer Collaborative
helps the network’s agencies
engage older adults in meaningful
service. Its website provides tools
and resources to build a strong
volunteer program. Learn more at
www.agingnetworkvolunteercollab
orative.org.

* * *
A pioneer in creative play,

LEGO DUPLO, created a series of
Read & Build sets that combine
colorful building bricks with
short-story board books. As par-
ents read the books, children can
build the characters and objects
they’re hearing about.

* * *
Using a free app for iPad, new

Hot Wheels Apptivity Cars turns
the cars into tiny game con-
trollers. Other offerings include
Fisher-Price, Monster High and
popular leading apps and enter-
tainment properties such as Cut
The Rope, Fruit Ninja, WWE and
Batman.

(NAPSA)—You can try a new
cut of beef, the Jersey Boneless
Short Rib steak, at a Whole Foods
Market. It’s tender, versatile and
comes at a great value. Recipes
and store locations are available
at www.wholefoodsmarket.com.

* * *
The mini croque monsieur

made with Jarlsberg is easy on the
budget, will feed a small army, is
simple to assemble and provides
for a visually tempting presenta-
tion. Find more easy entertaining
ideas at www.jarlsbergusa.com.

* * *
You can find terrific tips and

recipes at www.clabbergirl.com. To
view pictures of delicious dishes,
go to http://pinterest.com/clabber
girl1850.

* * *
The National Frozen & Refrig-

erated Foods Association (NFRA)

says the “cool aisles” of the gro-
cery store have many “secret
weapons” to make holiday food
preparation and entertaining eas-
ier and more enjoyable. For
recipes, tips and information, visit
www.EasyHomeMeals.com and
“like” NFRA on Facebook at www.
facebook.com/EasyHomeMeals.




