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(NAPSA)—There’s hopeful
news for women who have been
diagnosed with breast cancer and
are seeking insurance coverage.

An insurance company that
has a long history of supporting
breast cancer research philan-
thropically, has made it a priority
to have its underwriting of poli-
cies reflect the good prognosis
many women receive because of
advanced medical treatments.

In 2011, Massachusetts Mu-
tual Life Insurance Company
(MassMutual) revised its life
insurance underwriting guide-
lines for people who have battled
breast cancer based on a review of
recent medical research, includ-
ing changes to the official staging
system for breast cancer.

The end result is that more
breast cancer survivors than ever
before are likely to be eligible for
life insurance coverage, and often
with lower premiums.

Making it Personal
In 2009, the issue of coverage

became very personal for Vlasta
Duffy, a MassMutual agent. In the
spring of that year, she was diag-
nosed with noninvasive breast
cancer.

As a professional, Duffy had
faced questions about coverage
and similar issues with clients
many times before.

“One of the first thoughts that
went through my head when I got
diagnosed was, ‘Do I have enough
coverage?’ And if I didn’t, then
what? Would my husband and
daughter be OK if something hap-
pened to me either now or if I got
cancer again a few years from
now,” said Duffy.

Duffy believes that planning for
your future becomes so much more
urgent when that future is uncer-
tain. She says she speaks out
about her cancer now because she
wants her experience to serve as a
chance for others to consider their
options, particularly the plans
they have made for coverage.

Tips on Coverage
If you haven’t completed your

insurance planning or just want to
make sure your plans are in good
shape, start by calling on a
trusted financial professional.

Here are some additional tips:
•Find a financial professional

you are comfortable working with
who understands your situation
and your needs.

•Apply for life insurance—
you never know what you are
eligible for even with a history of
breast cancer and/or other med-
ical issues, or ask for an infor-
mal inquiry to get an accurate
idea of what you can qualify for
if you were to submit a formal
application.

•Review your spouse’s cover-
age and make sure it is adequate.
During this challenging time, it is
important to make sure everyone
is properly protected.

•Work with your financial
professional to apply for life
insurance that covers your chil-
dren to protect their insurability
in the event they develop breast
cancer or any other medical
issues.

Added Duffy, “It’s never an
easy time to plan. But knowing
you and your family are in good
financial health is one less thing
to worry about when you’re
caught by surprise.”

To learn more, visit the website
at www.massmutual.com.

New Policies Offer Many Women A Better Prognosis For
Life Insurance Coverage

Thanks to changes at one com-
pany, more breast cancer sur-
vivors are likely to be eligible for
life insurance coverage.

Website Promotes
Products Made In U.S.A.

(NAPSA)—There’s good news
for those who would like to shop
in a way that helps to create jobs
in the U.S. and promotes busi-
nesses that are kind to the envi-
ronment.

There’s a website that offers
over 3,800 products—all made in
the U.S.A.—from over 600 Ameri-
can companies, many of which are
family owned.

The products on the site—
called MadeinUSAForever.com—
range from clothing to personal
care items to home furnishings

and furniture—and more.
Shoppers will find many famil-

iar brands, such as Schaefer
Ranchwear, men’s clothing by
Anderson-Little, robes by Tele-
graph Hill and bedding by Maine
Heritage Weavers.

The site was founded by Todd
Lipscomb. Lipscomb spent over 10
years in the high-tech industry
and is author of the book “Re-
Made in The USA” (Wiley & Sons
2011). His goal with the site is to
provide an easy, fun way to buy
products made in the U.S.A.

Said Lipscomb, “When you buy
goods made in the U.S.A., you help
create jobs and keep the American
economy growing. Plus, U.S. man-
ufacturing processes are much
cleaner for the environment than
those in many other countries.”

He believes that many brands
sold in the U.S. are produced in
countries using dangerous, heavi-
ly polluting processes. That means
when you purchase American-
made products, you know that
you’re helping to keep the world a
little cleaner for your children.

To learn more or shop, visit
www.MadeinUSAForever.com.

One website makes it possible to
shop and help to create jobs in
the U.S. at the same time.

by Peter Gertler, AICP
(NAPSA)—America’s high-

speed rail program is experiencing
the best of times. Congress has
appropriated more than $10 bil-
lion for the effort in the past three
years. Thirty-two states and the
District of Columbia are advanc-
ing numerous projects. And about
62 percent of Americans say they
would use high-speed rail service
between U.S. metro areas, accord-
ing to the American Public Trans-
portation Association.

Despite the revitalizing bene-
fits of high-speed rail, such as job
creation, greater mobility, conve-
nience and energy savings, the
mode has been marginalized as a
partisan issue. In July, Congress
passed MAP-21, a two-year trans-
portation authorization bill that
doesn’t mention high-speed rail.
Still, there has been an unprece-
dented amount of high-speed rail
activity at the state level:

•California has approved $2.7
billion in bonds to design and con-
struct a section of high-speed rail
between Merced and Fresno. Con-
struction could begin as early as
2013. It will likely be the first sys-
tem to have trains traveling at
220 mph.

•Texas is considering a Dallas-
to-Houston high-speed rail corri-
dor—a trip distance of 200 to 400
miles with train speeds of 150
mph or higher.

•In the Midwest, the Kalama-
zoo-to-Dearborn portion of the
Chicago-to-Detroit corridor is being
implemented, as is the Chicago-
to–St. Louis corridor. Construction
on Kalamazoo–Dearborn is sched-
uled to begin this year. When both
corridors are complete, service will
run at 110 mph.

•On the East Coast, Amtrak
has released its updated plan to

build a 438-mile high-speed rail
corridor by 2040. Trains would
run between New York City and
Boston or Washington in 94 min-
utes. Amtrak says the program
would create 40,000 construction
jobs a year for 25 years and
22,000 permanent jobs.

•Georgia is conducting a Tier 1
NEPA study of the Atlanta-to-
Charlotte, N.C., corridor. The
study will evaluate 110 mph oper-
ations on the shared-use corridor,
as well as fully electrified opera-
tions at speeds between 180 and
220 mph on a grade-separated
greenfield or potential interstate
highway corridor.

Thanks to these efforts, Ameri-
cans are beginning to acknowledge
high-speed rail as a critical ele-
ment of a balanced, efficient, mul-
timodal transportation system.

States can only take their proj-
ects so far without federal assis-
tance. To see this alternative
transportation mode come to
fruition in the United States, we
must insist that Congress create a
secure, sustainable funding
source. We must remain bullish
on high-speed rail in America.

Peter Gertler is the high-speed
rail services chair for HNTB Cor-
poration. The company is one of
the top firms bringing high-speed
rail transportation to America.

States Remain Bullish On High-Speed Rail

When it comes to developing
high-speed rail in the U.S., states
are leading the way.

(NAPSA)—Here’s a sweet idea:
Serve yourself and those you love
a hint of a seaside vacation in a
tasty drink that also offers the
real warmth and cozy feelings of
hot cocoa by the fire.

Salted Caramel Hot Cocoa
(Makes 1 serving)

¾ cup low-fat milk, heated
Pinch of sea salt
Whipped cream, caramel
syrup and cocoa (optional)

1 envelope Rich Milk
Chocolate Flavor Nestlé
Hot Cocoa Mix

1 to 2 tablespoons caramel
syrup

Pour milk into large mug.
Stir in hot cocoa mix, caramel
syrup and salt. Top with
whipped cream. Drizzle with
additional caramel syrup.
Sprinkle with cocoa.

What To Give
After you’ve enjoyed this your-

self, you may care to share the
delight with others. Pack the non-
perishable ingredients in attrac-
tive jars, write out the recipe and
wrap them up for a friend, host-
ess, letter carrier, teacher or any-
one to whom you’d like to give a
sweet treat.

What You Get
Because this is made with

Nestlé Hot Cocoa, you get the
kind of quality ingredients that
come from over 100 years of creat-
ing chocolaty memories. You also
get a rich, creamy, chocolaty mug
of hot cocoa with every packet in
the signature red box, less than
100 calories per serving, a variety
of delicious, indulgent flavors, and
added calcium and natural antiox-
idants to make any moment even
better.

Learn More
You can find further facts, gift

ideas, tips and recipes at www.
NestleKitchens.com.

A Tasteful Way To Show You Care

Create warm connections and
memories with loved ones
through this delicious Salted
Caramel Hot Cocoa treat.

(NAPSA)—Studies show that
proficient reading skills are cru-
cial to academic success. Yet two-
thirds of eighth graders do not
read at the “proficient” level,
according to the 2011 Nation’s
Report Card, a report commis-
sioned by the National Assess-
ment of Educational Progress
(NAEP).

“Building a literacy-rich envi-
ronment at home can truly build
lifelong readers and lead to suc-
cess in school and in life,” said
Francie Alexander, chief academic
officer at Scholastic. “Reading at
home is a great way for families to
take time out of doing ‘homework’
and turn reading into ‘homefun.’ ”

Parents can help prepare their
children for success in the class-
room by following a few tips on
how to encourage reading outside
of school every day:

Make reading a social
event: Family book clubs can be a
great way to turn reading into a
social activity while incorporating
family and friends.

Let your kids have a say:
Let kids choose which books they
want to read. Nine out of 10 chil-
dren say they are more likely to
finish books they choose them-
selves, according to Scholastic’s
2010 Kids & Family Reading
Report.

Start the day right: Break-
fast can help kids boost their aca-
demic performance by increasing
their focus. Before heading out the
door for school, have a complete
breakfast. Cereal, fruit and milk
is a convenient option that kids
love.

Turn reading into a fun
family experience: Add fun to
reading by having an animated,
read-out-loud session during an
afterschool break with snacks
such as Nutri-Grain Cereal Bars
or curling up with a great story
before bedtime.

Get a great start: Kellogg’s
and Scholastic are teaming up to
help families get a great start to
each and every school day by pro-
viding a coupon for free Scholastic
books valued up to $5 with the
purchase of two specially marked
Kellogg’s products at Walmart.

To get a coupon and for full
offer details, visit www.Kelloggs
FamilyRewards.com/Scholastic
and enter the codes inside partici-
pating boxes of Kellogg’s products.
The coupon can be redeemed on
the Scholastic online store.

To further encourage in-home
reading, parents can access free
reading resources at www.scholastic.
com/readeveryday as part of Scho-
lastic’s Read Every Day literacy
campaign.

Preparing Your Child For Success In The Classroom

Reading can be a fun family
experience during afterschool
snack time.

(NAPSA)—Car care experts at
the Car Care Council—which pro-
motes regular vehicle care, main-
tenance and repair—say don’t
stop short of checking brakes rou-
tinely and repairing or replacing
when necessary. For a “Car Care
Guide” or more information, visit
www.carcare.org.

* * *
What you pay for auto insur-

ance can vary by hundreds of dol-
lars, depending on what type of car
you drive, your accident history
and the insurance company. Ask
your insurance agent about dis-
counts available to you and visit
www.wellsfargo.com/insurance to
learn more.




