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(NAPSA)—When women worry
about wrinkles, they worry about
wrinkles around the eyes. That’s a
key finding of a recent survey con-
ducted by Kelton Research.
According to the survey, about half
of women are most worried about
wrinkles around their eyes.
To help, dermatologist Dr. Ava

Shamban answers a few common
questions about eye wrinkles.

Q:What causes fine lines
and wrinkles around the eyes?
A: Fine lines and wrinkles form

due to a breakdown in collagen
and elastin—the skin’s support
structure. Repeated movements,
sun damage, smoking and, of
course, natural aging can all
cause wrinkles.

Q:What options do derma-
tologists offer to reduce the
appearance of crow’s-feet?
A: Dermatologists offer many

options such as injectables, which
replace lost volume and restore
youthful contours to the skin to
smooth away wrinkles and folds.
Another option is microdermabra-
sion and chemical peels, which
remove the outer layer of skin.
And, for longer-lasting results,
many patients opt for nonablative
fractional laser treatments, which
can be very effective.

Q: I’ve tried every eye cream
but can’t seem to get rid of my
wrinkles. Is there anything
else I can do at home?
A: Eye creams work primarily

on the skin’s surface, so they can’t
really get at the source of the
problem—the breakdown of the
collagen and elastin. One product
I recommend to treat eye wrinkles
is the PaloVia Skin Renewing
Laser. It’s a real laser that’s been
FDA cleared for the at-home treat-
ment of eye wrinkles. It works by
generating short pulses of
microfine laser light that reach
deeply into the skin’s sublayers,

where wrinkles form. Then, the
body’s natural healing process
sweeps away older, damaged tis-
sue and rebuilds it with fresh new
collagen and elastin—something
that no over-the-counter cream or
lotion can achieve.

Q:What’s the difference be-
tween an at-home laser and in-
office laser treatments?
A: The PaloVia laser uses the

same fractional laser technology
that I use on my patients in my
office, but it’s been adapted and
FDA cleared for use at home. A
laser at a dermatologist’s office is
going to be more powerful, but
they can both deliver similar
results over time.
With the at-home PaloVia laser,

users are directed to treat them-
selves for three to four minutes a
day for one month followed by
twice-per-week treatments to
maintain results.
To learn more about the

PaloVia Skin Renewing Laser,
visit palovia.com.

Dr. Ava Shamban is a board-cer-
tified dermatologist with over 20
years of experience treating skin and
author of “Heal Your Skin.” Learn
more at www.avamd.com.

Bringing Treatment For EyeWrinkles Into Focus

Dr. Shamban says various treat-
ments, including eye creams and
lasers, can be used to address the
wrinkles that form around eyes.
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(NAPSA)—Small- to midsized

business (SMB) owners wear mul-
tiple hats, but the only one most
ever wanted on their heads was
that of “successful business owner.”
However, today’s SMB owners typi-
cally manage countless functions
that fall outside and can detract
from their core products or ser-
vices, including one they may not
know is critical in today’s business
landscape: managing their com-
pany’s online presence.
Most SMB owners can’t ratio-

nalize investments that don’t
boost their bottom lines, and
many are unclear about whether
being active online can grow their
businesses. However, data sug-
gests an online presence makes
good business sense: According to
Mediabistro, 50 percent of small-
business owners have gained cus-
tomers through social media.
Meanwhile, consumers increas-

ingly prefer businesses to commu-
nicate with them online, as
opposed to one-direction, tradi-
tional marketing methods like
direct mail. The combination of
these trends presents a sizable
challenge for the SMB owner:
With so many hats and so little
time, how does the small business
optimize and manage its online
presence? Consider these tips:

•Keywords are key. SMBs
should identify keywords that cus-
tomers would utilize in an online
search and incorporate them in
their websites and their domains
(e.g., www.raleighaccounting
firm.com), if possible. This ap-
proach increases the chances that
the URL will rank high on search
result lists.

•Get social. “Go where your
customer is” has never been truer.
According to The Nielsen Com-
pany, the U.S. Internet user aver-
ages three times more minutes on
social networks and blogs than on

e-mail. Smart SMBs are partici-
pating in social networking sites
where customers frequent, includ-
ing obvious choices like Twitter
and Facebook and fast-growing
sites like Pinterest, LinkedIn,
Foursquare and Yelp.

•Go ahead…ask. Because con-
sumers place unparalleled trust in
the opinions of other consumers,
SMBs should ask satisfied cus-
tomers to post reviews on social
sites or write testimonials for their
websites. Loyal customers will be
happy to promote reviews and
experiences via “share” buttons for
Facebook and Twitter.

•Allow someone else to
wear the hat. It can be helpful to
use a tool such as Brandify, which
simplifies the building, evaluating
and monitoring of an SMB’s on-
line brand. SMB owners can log
on to the Microsoft-sponsored site
quickly and for free to receive a
score of their company’s online
presence. Based on the SMB’s
online strengths and weaknesses,
Brandify then recommends simple
steps for improvement. The dash-
board also offers real-time in-
sights as to how an SMB’s online
activities impact its overall Web
presence score and adjusts over
time based on improvements to
the company’s profile or actions of
competitors.
For more information on how

Brandify can help manage an
SMB’s online presence, visit
www.brandify.com.

Small Businesses: Add“Manage Online Presence”
ToYourTo-Do List

A helpful tool can simplify the
process of monitoring the online
presence of a small business.

4-H Unveils The 2012 National
Science Experiment

(NAPSA)—This year, on Oct.
10th, 4-H National Youth Science
Day (NYSD) will offer students
across the country a chance to take
on the 4-H Eco-Bot Challenge.
The 2012 National Science

Experiment, developed by Ohio
State University and Ohio State
Cooperative Extension, will test
and enhance engineering skills as

youth assemble their own Eco-Bots
and surface controls designed to
manage an environmental cleanup.
According to The 4-H Study of

Positive Youth Development con-
ducted by Tufts University, by
participating in high-quality posi-
tive youth development programs
like 4-H, youth are more likely to
earn better grades and excel in
science, and are more interested
in pursuing science careers.
The event, sponsored by Lock-

heed Martin, Toyota, Donaldson
Filtration Solutions and John
Deere, will allow youth from
across the nation to simultane-
ously complete the experiment.
For information on how to par-

ticipate, visit www.4-H.org/nysd.

4-H’ers prepare for the 2012
National Science Experiment, the
4-H Eco-Bot Challenge.

George Smith claimed to be the first to invent the modern-style lol-
lipop, in 1908. Smith named the treats after his favorite racing horse,
Lolly Pop.

If you are snacking on an apple, be sure to eat the skin. It contains an
antioxidant chemical called quercetin, which is thought to boost the
immune system and help fight off illness.

Cows drink anywhere from 25 to 35 gallons of water each day—equal
to a bathtub filled with water. They also eat 40 to 50 pounds of feed
per day.

Those who don’t floss miss cleaning 35 percent of the surface of
their teeth.

Approximately $2 billion a year is spent on dental products in the
United States.That’s a lot of floss.

One way to tell the difference between alligators and crocodiles is by
their teeth. On crocodiles, the fourth tooth on each side of the lower
jaw projects outside the snout when the mouth is closed.

***
True happiness arises, in the
first place, from the enjoy-
ment of one’s self, and in the
next, from the friendship and
conversation of a few select
companions.

—Joseph Addison
***

***
How soon the sunk spirits rise
again, how quick the little
wounds of fortune skin over and
are forgotten.

—Ralph Waldo Emerson
***

***
Teachers cannot teach alone;
students cannot learn alone;
education must be a family
affair.

—Lady Bird Johnson
***

***
Ideas are like rabbits. You get
a couple, learn how to handle
them, and pretty soon you have
a dozen.

—John Steinbeck
***




