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(NAPSA)—Helping youngsters
understand themselves and the
ways they react to others can be
easier for many families when
they begin with a fun activity that
inspires productive conversation.
With a little creative thinking,
these informal discussions can go
a long way toward helping chil-
dren realize their strengths.
Even a low key activity such as

watching a movie together at
home can be constructive if fol-
lowed by a discussion of the
movie’s themes and any lessons
that can be learned from it.
For example, the simple and

endearing story of Dumbo, the lit-
tle elephant with big ears, can
provide a good forum for some
tough issues. Disney’s beloved ani-
mated classic is available as a
70th Anniversary Edition, fully
restored to pristine condition in a
stunning Blu-ray + DVD Combo
Pack, making it fresh for today’s
kids. Dumbo’s experiences can be
used to safely introduce and
explore difficult topics that chil-
dren may face, such as: jealousy,
name-calling, gossiping, bullying,
making friends and fitting in.
Any number of the scenes

between Dumbo and his pal Timo-
thy Q. Mouse can help foster dis-
cussion of how to be friends with
others who are different from
them, as well as how differences
can become “assets.” And who bet-
ter than Timothy with his Magic
Feather to inspire a conversation
about the importance of trying

things that at first seem impossi-
ble as a way to overcome fear and
build self-confidence.
Another beneficial activity to

encourage a positive discussion of
differences in kids might be an art
project, such as the creation of a
personal identity collage to help
discover and celebrate what
makes them unique: physical
attributes, likes, dislikes, talents,
fears and so on.
You’ll need a table or other

area where things can get a little
messy, lots of old magazines to
cut up, newspapers, colored
paper, crayons, markers, glitter,
stickers, tape, scissors, glue stick,
large paper or cardboard sheets.
Once the masterpiece is complete,
discuss how the finished art proj-
ect helps reveal each person’s dif-
ferences and celebrate the work
by hanging it up for everyone to
see.

Even time in the car can be
used to engage in useful conversa-
tions with the family:
• Have each child take turns

answering simple questions such
as: “Would you rather travel by
plane or train?” “Would you rather
read a book or go to a movie?”
“Would you rather be an elephant
or a mouse?” Discuss the answers
to show how each opinion is a
valid one.
• Ask children to state what

they love about themselves by
completing the sentence “I love
my...” and applaud those traits in
each. Perhaps follow up with “I
don’t like my...” statements and
then suggest ways those traits can
be seen as advantages or assets.
Alternatively, you can celebrate

differences by playing a game of “I
Spy,” where you can pick a subject
for kids to find various examples
of, such as looking for different
types of hats on passers-by, vari-
eties of places to eat or various
styles of automobiles to inspire
further understanding of how
many choices there are in the
world, all of which have value.

SimpleTips For Helping Kids Celebrate Differences—Their Own And Others

Finding opportunities to encour-
age acceptance of differences in
fun ways can help your young-
sters learn some valuable life
lessons.

(NAPSA)—How do you fight
HIV?
David Fairman fights HIV

“like a planted seed fighting
through the earth waiting to
release a beautiful fragrance…”
John Perkins fights HIV “with
friends, family, and God…” Chace
C. fights HIV “by sharing his life
through dance and dancing with
the disabled…” Sherry Meltz
fights HIV “by finding peace
offered through natural beauty,
which provides a respite from fear
and an assurance of hope…” Kurt
Weston fights HIV and blindness
“by seeing the world like an
impressionist painting…”
Many people fight HIV every

day, and these stories are just a
snapshot of the winning entries
from the 2011 Bristol-Myers
Squibb HIV Photo Contest. The
contest called for people infected
with or affected by HIV to illus-
trate how they fight HIV their
way via a photo and short essay.
The winning stories are serving as
the inspiration for a new Alvin
Ailey American Dance Theater
work, to premiere on World AIDS
Day 2011. The work will be per-
formed across the country as part
of the Company’s 2011-2012 sea-
son, furthering the mission of the
HIV Photo Contest to help raise
awareness about HIV and to help
reduce the stigma that many peo-
ple living with HIV face.
“The truly moving and uplift-

ing stories shared through the
contest will enable Alvin Ailey

American Dance Theater to create
a new work that pays tribute to
the collective fight of people living
with HIV,” said Judith Jamison,
Ailey Artistic Director Emerita
and one of the judges of the HIV
Photo Contest. “As we carry on
the pioneering work of Alvin Ailey,
this important initiative by Bris-
tol-Myers Squibb will allow us to
use dance to inspire and unite in a
celebration of his legacy, and all
who have been affected by this
significant issue.”
Although there has been signif-

icant progress since the beginning
of the HIV epidemic, there are
still more than one million people
living with HIV in the US. The
most recent data from the Centers
for Disease Control and Preven-
tion (CDC) indicate that an esti-
mated 50,000 new infections occur
each year. In fact, about every
nine and a half minutes, someone
new is infected with HIV.
In its third installment, Bristol-

Myers Squibb’s HIV Photo Contest
leverages the power of words and
visual arts in an effort to inspire
people impacted by HIV to con-
tinue their fight. More than 1,300
photos and essays were submitted
to the HIV Photo Contest. The ten
winning entries come from geo-
graphically diverse communities
and demonstrate the extent of the
HIV epidemic in the United States.
Visit www.HIVPhotoContest.com
for more on the contest and to see
an online gallery of the winning
photos and essays.

The Inspiration Behind A Movement

Select winning entries from the 2011 Bristol-Myers Squibb HIV Photo
Contest. The images and words are serving as inspiration for a new
Alvin Ailey American Dance Theater work, to premiere on World AIDS
Day 2011. For more visit: HIVPhotoContest.com. Left: Submitted by
Chace C. (Akron, OH), Right: Submitted by Kurt Weston (Huntington
Beach, CA).

(NAPSA)—When money is
tight, work-at-home opportunities
can sound like just the thing to
make ends meet. Unfortunately,
many of these job offers are scams
and the con artists peddling them
may try to get you to pay for
starter kits or certifications that
are useless. Others just don’t
deliver on their promises.
Promises of a big income by

working from home, especially
when the “opportunity” involves
an up-front fee or divulging your
credit card information, should
make you suspicious. It doesn’t
matter if the ad is placed in a
trusted newspaper or website—or
if the people you talk to on the
phone sound legitimate. The situ-
ation demands both research and
skepticism.

Get it in Writing
The Federal Trade Commission

(FTC), the nation’s consumer pro-
tection agency, says legitimate
work-at-home program sponsors
should tell you—in writing—
what’s involved in the program
they’re selling. Here are some
questions to ask:
•What tasks will I have to per-

form? Ask the program sponsor to
list every step of the job.
•Will I be paid a salary or will

I be paid on commission?
•What is the basis for your

claims about my likely earnings?
What evidence can you show me
to prove your claims are true
before I give you any money?
•Who will pay me?
•When wil l I get my first

paycheck?
•What is the total cost of this

work-at-home program, including
supplies, equipment and member-
ship fees? What will I get for my
money?

Scams to Avoid
Here are some examples of

work-at-home schemes to avoid:
•Envelope Stuffing. For a

“small” fee, the ad says, you’ll
learn how to earn lots of money
stuffing envelopes at home. But
once you pay, you find out the pro-
moter never had any work to offer.
•Online Searches. The ad on

the website says you can earn as
much as $7,000 a month running
Internet searches on prominent
search engines and filling out
forms. Unfortunately, scammers
are just trying to trick you into
handing over your credit or debit
card information.
•Medical Billing. The ads may

lure you with promises of full- or
part-time work processing medical
claims. However, when you call,
you are told that a significant
investment is required.
To file a complaint or get free

information on consumer issues,
visit www.ftc.gov or call toll-free
(877) FTC-HELP (1-877-382-
4357). Watch a video, “How to File
a Complaint,” at www.ftc.gov/
video to learn more.

Tips On AvoidingWork-At-Home Scams

Promises of a big income by work-
ing at home, especially when the
“opportunity” involves divulging
your credit card information,
should make you suspicious.

(NAPSA)—A new website has
been created where low-income
seniors can learn if they qualify
for programs designed to help
them meet their basic needs.
Called the Benefits QuickLINK,
the site is a project of the AARP
Foundation. To learn more, visit
www.aarp.org/quicklink.

* * *
Digital cable subscribers already

have an “all access” passport for
exploring Hispanic-themed pro-
grams: their TV remote controls.
With a couple clicks, cable cus-
tomers can instantly view a variety
of On Demand Hispanic-themed
programming. To learn more, visit
www.thisiscable.com.

* * *
With Chase Blueprint, Chase

credit card customers can make a
financial plan with simplicity and
ease. Plans were designed to be
completed in just four minutes. In
this short amount of time, cus-
tomers can have a plan in place to
manage everyday spending and
borrowing. Visit www.chase.com/
blueprint.

* * *
As part of 4-H’s One Million

New Scientists, One Million New
Ideas campaign, 4-H science pro-
grams work to combat a shortage

of young people pursuing science
in college and careers. For more
information, visit www.4-h.org/
nysd. Find a 4-H youth develop-
ment program at www.4-h.org.

* * *
Pfaltzgraff dinnerware and

accessories have graced the tables
of families nationwide for 200
years, creating a beautiful back-
drop for home-cooked meals and
adding a charming touch to home
decor. You can find these patterns
in department stores, specialty
stores, at www.Pfaltzgraff.com
and through its catalogs. Learn
more at the website or call (800)
999-2811.

It’s estimated that over 3 million
miles of dental floss are purchased
in North America each year.

Thirty-five percent of the people
who use personal ads for dating
are already married.

***
A good question is never
answered. It is not a bolt to be
tightened into place but a
seed to be planted and to bear
more seed toward the hope of
greening the landscape of
idea.

—John Ciardi
***




