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(NAPSA)—One of every two men
and one of every three women in
America will have cancer in their
lifetime. Most patients experience
emotional turmoil caused by the
diagnosis, symptoms and treatment
of cancer. This distress—a mix of
anxiety and depressive symptoms—
may cause sleeplessness, lack of
appetite, trouble concentrating and
difficulty carrying on regular activ-
ities. Although some distress is nor-
mal, about a third of cancer patients
experience significant distress. Only
about five percent of people with
cancer obtain psychological help.
While distress doesn’t affect the can-
cer itself, it does affect how patients
cope with their cancer and their
ability to follow treatment recom-
mendations.

Distress Treatment Guidelines
for Patients is a free 32-page book-
let that offers help for this
neglected area of cancer care.
This definitive and first-of-its-
kind resource for cancer patients
and their families and caregivers
was written by the world’s leading
cancer authorities at the National
Comprehensive Cancer Network
(NCCN) and the American Cancer
Society. 

Originally developed by the
NCCN for cancer specialists, these
treatment guidelines have now
been translated by the American
Cancer Society for the general
public in English and Spanish
versions. “They are designed to
enhance a patient’s quality of life,
support patient-doctor communi-
cations and increase the success of
cancer therapies by improving
patients’ ability to stick with their
treatment plans,” said Stephen
Sener, M.D., national volunteer
president of the American Cancer
Society and vice chairman of 
the Department of Surgery at
Evanston Northwestern Health-

care in Chicago.
“Given the busy oncology

offices today, there is often not
enough time for doctors to ask
about distress,” said Jimmie Hol-
land, M.D., world-renowned psy-
chiatrist at Memorial Sloan-Ket-
tering Cancer Center in New
York, founder of the field of psy-
cho-oncology and author of The
Human Side of Cancer. Holland
chaired the NCCN panel of 23
nationally recognized experts that
developed these guidelines. “In my
more than 25 years of practice, I
have found that most cancer
patients are reluctant to ‘bother’
the doctor and feel it would be a
sign of weakness to mention their
distress.”

Distress Treatment Guidelines
for Patients features The Distress
Thermometer to help patients dif-
ferentiate between the normal,
expected distress that comes with
the diagnosis and a more serious
form of distress that requires help
from an oncology professional;
Do’s and Don’ts for coping; Deci-
sion Tree Flow Charts to help
patients understand symptoms,
treatment and reevaluation; and a
glossary of medical terms.

Distress Treatment Guidelines
for Patients can be read or down-
loaded online or ordered at no cost
on the Web at www.nccn.org or by
calling toll-free 1-877-ACS-0133. 

Help Available For Cancer Distress

Distress Coping Tips
• Deal with cancer “one day at a time.”
• Find a doctor who lets you ask questions.
• Explore spiritual beliefs.
• Keep a personal notebook to track 
   treatments, symptoms, side effects and 
   emotions.
• Join a support group.

Happy Baby
(NAPSA)—Parents who are tear-

ing their hair out trying to comfort
their crying babies because of colic
or other stomach ailments are turn-
ing to natural remedies rather than
risking the possible side effects of
prescription drugs. One common

remedy that parents in other coun-
tries have used for centuries for
infants with colic, stomach pains,
hiccups, gas and teething pains is
Gripe water. 

For years, Gripe water was not
available in the U.S. That all
changed when a registered nurse
from California, Roshan Kaderali,
decided to develop her own for-
mula to help her patients. “It is a
formula that I would give my
own children and future grand-
children,” said Kaderali. “I just
wanted to help parents cope and
get a good night’s rest.”

Parents are touting its effec-
tiveness and telling pediatricians
about it. “We were at our wits
ends,” said one new mother.
“Then a friend gave us a bottle of
Baby’s Bliss GripeWater as a pre-
sent. It may be the best gift we
received.” The formulation is
manufactured in an FDA-regis-
tered lab and is presently in over
10,000 retail stores and pediatri-
cian’s offices. For more informa-
tion, call 877-457-4955 or visit
www.babysbliss.com.

(NAPSA)—If you’re expecting
guests, you may want to provide
air-filled mattresses.  A quality air-
filled mattress with adjustable
firmness may make all the differ-
ence. For example, the AeroBed
Ultimate is designed to look and
feel like a traditional mattress, so
it can be used on the floor, or on
top of a box spring, sofa bed or
futon. The next generation of air-
filled mattresses from AeroBed fea-
ture the new One Touch Firmness
Control Wand. It makes it easy to
adjust the firmness of the mattress
with the touch of a button, while
the attached pump means you
don’t have to lose sleep worrying
about misplacing it or leaving it
behind. For additional information,
visit www.ThinkAero.com.

The problem of tropical defor-
estation has more to do with
expanding cities and lands being
converted for agriculture than it
does with forestry but illegal log-
ging and—more to the point—
unsustainable forest practices are
still huge concerns, says Dr. Patrick
Moore, a leader in the environmen-
tal movement for more than 30
years. You can send him environ-
mental questions at Patrick@
SensibleEnvironmentalist.com.

New technology is making it
inexpensive and easy for just
about everyone to get a Web site—
even companies with limited
resources. FreeSitesDirect.com,
for example, creates sites loaded
with more than 30 of the most

important features necessary on a
business Web site, including a
custom domain name, shopping
cart, business e-mail and secure
online payment. Companies pay
no design fees for a Web site cus-
tomized to their business. For peo-
ple who just want a simple per-
sonal site, Blinkz.com provides
free Web sites without the busi-
ness tools.

Fun practical gifts are the kind
people really appreciate. Consider a
label maker, such as the DYMO
ExecuLabel LM 150 for those who
can use a little organization. For
the do-it-yourselfer in your life, con-
sider a starter scrapbook kit—like
the Leeza Gibbons Legacies Collec-
tion available from Xyron For the
talkative, consider a cordless
phone. Quality headphones are a
gift that can be used all year long
and a slow cooker helps even the
most dedicated workaholic prepare
a home cooked meal. For more
information, log onto www.dymo.
com, or www.xyron.com.

(NAPSA)—This year, more con-
sumers in the know may use the
Internet as their retail radar to
scope out the best sale prices
before hitting the stores. A new
service, Cairo.com, combines the
price-hunting power of the Inter-
net with the convenience of the
phone book. After entering your
zip code and the item you’re inter-
ested in purchasing, you can
price-shop for gift items at dozens
of major retailers in your area.
For more information, visit www.
cairo.com.

Many say America’s favorite
cleaning duo may be the new Mr.
Clean Magic Eraser DUO. Mr.
Clean is a longtime leader in
home cleaning. With Mr. Clean
Magic Eraser DUO, the two sides
make cleaning twice as nice. The
white side is made of an innova-
tive cleaning material that pene-
trates surface grooves and thor-
oughly breaks up tough dirt and
grime. The new blue side is an
easy-to-hold, soft, absorbent layer
designed to wipe away loosened
dirt, taking the place of the
kitchen sponge. For more informa-
tion, visit www.mrclean.com.

All charities are not created
equal, and donors should make
sure their generosity benefits an
efficient organization that supports
a cause in which they believe. Inef-
ficient organizations that squander
your donation on high overhead,
administrative costs and executive
salaries are not worthy of your
hard-earned money. Use www.
CharityNavigator.org/tips to re-
search the financial health of your
charity and focus on: organizations
spending at least 75 percent of its
revenues on charitable programs;

those that are growing at least at
the rate of inflation; and those that
have at least six months of reserve
funds.

If you’re looking for a gift for
someone who likes to talk on the
phone while driving, consider the
Nokia Advanced Car Kit CK-7W.
The kit gives users a choice
between placing their mobile
phone in a mobile holder or leaving
the phone in a briefcase or hand-
bag and connecting via wireless
Bluetooth technology. With either
option the phone can be operated
using a remote control button.
Remote functions include answer-
ing or ending calls and adjusting
volume. The kit delivers audio
quality in handsfree operation.

According to the National High-
way Traffic Safety Administration,
there’s a good chance that you
could be involved in an accident
where you will be the only driver
or the other driver will be a hit-
and-run. In either case, you not
only will be responsible for paying
the full deductible, you could also
end up having to pay for expenses
that may not automatically be
covered by your insurance policy.
To learn more, visit the Web site at
www.wiserdrivers.com.

(NAPSA)—Turning your bed-
room into a sleep-friendly environ-
ment can result in personalized
comfort and energy savings. By
using a warming blanket when
temperatures drop, consumers are
able to cut down on trips to the
thermostat, maintain their de-
sired level of warmth and reduce
their heating bill. Sunbeam, the
leading manufacturer of warming
blankets, recommends that con-
sumers look for blankets with
dual controls that allow partners
to personalize their individual
desired level of warmth, multiple
heat increments for a more tar-
geted level of comfort, and easy
care fabrics. To learn more, visit
www.sunbeam.com.

Retail job postings are up 30 per-
cent on Monster over last year, with
increases in postings for all experi-
ence levels—from high school stu-
dents to management and execu-
tives. Furthermore, the Monster
Employment Index, an indicator of
employer demand for employees,
reported that the retail index rose
from 91 in October 2003 to 123 in
September 2004. For additional tips
and tools regarding retail employ-
ment, visit www. monster.com.

(NAPSA)—If there is one domi-
nant jewelry trend this season,
according to experts at the Gemo-
logical Institute of America (GIA),
it is embellishment. Plain, under-
stated styles are not the ones
women will be donning this year.
Whether you are gift shopping or
buying the jewelry to complete
your holiday attire, a rich palette
of gemstones can help to brighten
the season for you. For informa-
tion about gemstones and jewelry,
as well as education opportunities
in these fields, visit GIA at www.
gia.edu or call 800-421-7250.

Even when businesses send some
large jobs to offset printers, an in-
house color printer can still help
them save time and money. Getting
proofs ready to go before you go to
the printer reduces time-consum-
ing, back-and-forth reviews between
your company and the printer and
decreases costly errors. One com-
pany is going further to help enhance
marketing communications, both for
internal and external purposes.
Bringing 20 years of innovation and
more than $1 billion in overall
research and development, Hewlett-
Packard is helping customers add
color to all aspects of their busi-
nesses. For information on how color
printing can help  businesses, go to
www.hp.com/go/graphics.

A sophisticated new tool has
been created that combines virus

protection and a personal fire wall
with parental controls, spam
blocker, identity-theft resolution
services and insurance to cover
certain expenses resulting from
stolen identity. The comprehen-
sive service is called PC Safety-
Plus. It provides the security to
stop identity thieves and hackers
in their tracks, and allows con-
sumers to be safest at any speed
on the Internet. To learn more
about PC SafetyPlus, visit www.
pcsafetyplus.com. 

A compact refrigerator may be
just what to get the guy who has
everything. The 4.4 cu. ft. Interion
Craftworks refrigerator may be
the right gift for the man who
likes nothing more than working
in the garage or workshop. With a
tool chest look alike exterior, it
was designed for mechanics, car-
penters and do-it-yourselfers. To
learn more, visit www.craftworks
fridge.com or call 1-800-577-8041.




