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(NAPSA)—Just as eating a good
breakfast each morning helps chil-
dren perform better in school, a
daily dose of reading is a necessary
jumpstart for their minds. Experts
say, however, an alarming number
of children don’t read on a regular
basis or even have the access to
books they need to succeed. 

According to the NAEP Read-
ing Report Card, 37 percent of the
nation’s fourth graders don’t read
at the basic achievement level and
over a quarter of them read for
pleasure no more than twice a
month. Recognizing this as a criti-
cal issue facing America’s chil-
dren, Cheerios, America’s most
popular cereal, has launched a
significant commitment to child-
hood  l i t e racy.  The  program
includes cereal box offers for criti-
cally acclaimed children’s books,
monetary support for national lit-
eracy initiatives and a variety of
resources to help families make
reading a priority.  

To kick off the initiative, best-
selling author Judy Blume, who
has sold more than 75 million
books worldwide, returned to her
childhood school. After touring
Fienberg-Fisher Elementary in
Miami Beach, where she attended
third and fourth grades, Blume
read aloud from her book, Tales of
a Fourth Grade Nothing, and dis-
cussed the importance of child-
hood reading. 

“It’s absolutely critical that
children discover the joys of read-
ing early on and be given the
opportunity to enjoy books every
day,” said Blume. “Read to your
child early and often because good
listeners become good readers.” 

In fact, Dr. Marilyn Adams
(Beginning to Read) points out that
a child with 15 minutes of read
aloud time each day from six
months to six years of age benefits
from 500 hours of “reading” expo-
sure, three times what a first grade
teacher can provide with an hour of
reading instruction each day. 

Daily read aloud time is criti-
cal for kids of all ages, but it’s
most effective when families alter
their approach to make it enjoy-
able for different age groups. For
instance, toddlers will benefit
from hearing repetition and
rhyming words, which stimulate
the brain and help develop vocab-
ulary. Three- to five-year-olds
often love library story times and
six- to nine-year-olds get a kick
out of having their own library
cards so they can check out books
on a regular basis. Meanwhile,
you can engage 10- to 12-year-
olds by sharing favorite genres of
this age group, including series
books, mysteries and fantasies,
humorous stories and cartoon
anthologies. For more expert
advice on raising readers at any
age, go to www.Cheerios.com and
click on the book logo. Additional
information is available on mil-
lions of specially marked Cheerios
boxes. 

“I’m excited to champion this
Cheerios initiative,” Blume said.
“It will create easy, affordable ways
to distribute millions of books to
children, and help educate families
about the invaluable benefits of
daily read aloud sessions.”

Read Aloud Time Is Crucial For Kids

At the launch of a national
children’s literacy initiative, best
selling children’s author Judy
Blume talks to a fourth grade
class about the importance of
reading.

(NAPSA)—Whether it’s a few
days off or summer vacation,
when school’s out, one of the
biggest challenges facing parents
is finding fun and economical
activities to do with their kids.
Summertime often includes a
longer family vacation, but what
about the stretches of time in
between? There are infinite oppor-
tunities to take breaks from rou-
tines (even just for a day) in your
own backyard.

Mini-breaks not only provide
a change of pace, more impor-
tantly, they provide parents an
opportunity to spend time with
their kids with the benefit of cre-
ating memories and traditions to
last a lifetime.

Donna Erickson, syndicated
columnist, author of books on par-
enting and host of the award-win-
ning creative family television
series “Donna’s Day,” offers these
ideas:

• Grow together with your
children’s interests. Reflect on
the school year and think about
the things that fascinate them.
Then, do simple activities related
to that subject matter. For exam-
ple, if your kids show an interest
in dinosaurs, then plan an outing
to a field museum. Or, check with
your local parks, YMCA, library,
zoo and children’s book and toy
stores to check out classes or
workshops on the topic.

• Fore! Make a miniature golf
course in your own backyard. Col-
lect cans of various sizes, flower-
pots, garden hoses, boards, bricks
and other suitable items. Space
the cans around the yard to create
the holes. Use the other items to
create obstacles. For example, use
a board and a log to make an
incline, then place a container
filled with water at the end of the
board to make a water hazard.

• Hit the trails. Take nature
walks at a nearby park or nature
center. For extra fun when you
return home, scrape the mud off
the bottom of boots into clay
saucers half-filled with potting
soil. Water, cover with plastic and
see what germinates. Not only
will you create an experiment and
watch a mystery garden develop,
you’ll have something visual to
remind you of the outing!

• Make a production out of
it. On those rainy days when
you’re trapped inside, pull out the
dusty boxes full of old slides or
photos. Those old pictures of you
and extended family members are
sure to be a hit with your kids. Or
relive a vacation with pictures or
videos from a family trip. Make a
snack and lower the lights to cre-
ate a movie-going atmosphere.

In order to make your mini-
breaks a success, experts suggest
keeping a few things in mind:

• Don’t try to do too much
at one time, especially with
young children. An hour or two
will keep them wanting more and
you can return to the activity
another day.

• Variety. Take a short trip
one day and do a follow-up activ-
ity the next, such as hulling
berries after visiting a strawberry
farm. Balance indoor and outdoor
activities. Try hands-on activities
as well as sightseeing trips. For
families with more than one child,
keep in mind that interests will
vary.

• Snack time is an impor-
tant time. Food allows kids to
slow down and take a much-
needed rest. The food breaks
needn’t be elaborate. In fact, there
are many interesting, easy-to-pre-
pare food products available now.
Red Baron makes a mini-pizza
that comes eight to a box—perfect
for a quick snack between activi-
ties or to break up routine days.

• Have FUN! Remember to
laugh, be curious, put yourself in
your children’s frame of mind. The
point is to enjoy spending time
with people you love.

For additional ideas on family
activities and taking mini-breaks,
vis it  www.donnasday.com or
www.redbaron.com/minis.

Maximize Family Time With Mini-Breaks

Donna Erickson

(NAPSA)—Our nation’s com-
merce frequently has a patriotic
bent, with consumers looking for
the “Made in USA” label and busi-
nesses looking to “buy American,”
perhaps even making it a require-
ment on their purchases. What
many people don’t realize is that,
in order to bear the “Made in USA”
label, all or virtually all of the
product has to be made in the U.S.

The Veterans Affairs (VA)
Office requires that interment
flags—the flags that are draped
over veterans’ coffins, and pre-
sented to surviving family mem-
bers or friends—be 100 percent
American-made. This means that
every VA flag must be made from
American-made materials and
constructed in the U.S.

Several years ago, the contract
to make interment flags for the
VA Office was awarded to Allied
Materials & Equipment Company,
Inc. Over the course of that con-
tract, the company, a leader in
manufacturing for more than 50
years, produced 172,000 of the 5’ x
91⁄2’ flags.

Seeing the quality, beauty and
durability of the materials and
coupled with the fact that it is all
100 percent made in the U.S.,
Allied began to develop a line of
products using the same materi-
als. The high-quality fabric is
used to manufacture aprons and
bags with a patriotic theme.

The tales of Old Glory don’t
stop there. Once Allied got the

hang of making American flags, it
began applying for contracts to
make flags for different govern-
ment agencies. Ultimately, the
company won a contract to make
3’ x 5’ and 4’ x 6’ flags for the
House of Representatives. These
are flown above Congress for a
few minutes and then either given
to constituents by the Reps or sold
to tourists. The high-quality flags
have embroidered star fields, and
are 100 percent American-made.

If buying products made here
in America is important to you, it’s
a good idea to know exactly what
you’re buying—and how much of
it is really made in the USA.

To learn more about the manu-
facturing process, or to order
American flags or other patriotic
products mentioned in this article,
visit www.alliedflag.com.

What Does “Buy American” Really Mean?

The patriotic products of one
company are truly made in the
USA.

Drought Conditions Require
Creative Car Care Solutions 

(NAPSA)—With drought condi-
tions across the nation, including
Western and Southern states, the
Northeast, and even the usually
verdant Northwest, car owners are
facing severe restrictions on water
usage and predictions are it won’t
be getting better soon. 

Melting snow typically runs into
holding areas, providing water
throughout the summer months.
However, low snowfalls have left
reservoirs at one-half the level
needed to meet demand—or lower.

Conditions were so bad last
year, residents of several Florida
counties faced fines up to $500 if
found washing their cars outside
the hours of 4 to 8 am. With little
relief last winter, residents are
well into their second year of
drought conditions.

Facing high water prices or
rationing, car owners are wonder-
ing how to protect the value of their
cars as well as maintain their
appearance. To provide answers,
retailers such as Pep Boys are step-
ping up to the plate with tips on
“Waterless” maintenance products.
Several products are liquid spray-
on types. When used in conjunction
with towels, they will remove sur-
face soil.

It looks as if the best of the lot
being presented is The Glosser, a
disposable microfiber cloth that
carries cleaners and waxes in the
middle layer. It removes light dirt
without scratching, applies wax,
enhances shine and towels it dry—
all with one disposable cloth. Safe
to use on a motorcycle, car, boat or
truck, The Glosser removes the
need for multi-step washing, detail-
ing and drying, never mind water.

The Glosser can also be found at
Advance Auto, AutoZone, Kragen,
Schuck’s, Checker and most auto-
motive outlets. For more informa-
tion, call 800-654-3933.

Products like The Glosser clean
and polish without using any
water.

(NAPSA)—Valuable insight
into what teens are thinking may
be derived from a recent study
completed by teen megabrand
Herbal Essences, entitled the
Teen Attitude Survey. The land-
mark survey asked more than
34,000 teens how they feel about
everything from drugs to alcohol
to sex to school violence, as well
as the effects of September 11th.
Some of the more encouraging
statistics reveal that a whopping
99 percent of teens don’t think
they need to take drugs to have a
good time, and that 54 percent of
teens have a positive body image.
You can learn more about ques-
tions to ask your teens, as well as
review results from over 34,000
teen responses to the Teen Atti-
tude Survey, at www.herbal
essences.com.

Speedy shortcuts are nothing
new to many home cooks, but
more people are now using pre-
packaged items at least four
times per week in their dinner
preparations. Among the list of

must-haves, an increasing num-
ber of people are including
Thomas E. Wilson roasts. The
seven varieties—including Beef
Pot Roast, Seasoned Beef Sirloin
Roast, and Lemon Pepper Pork
Roast—offer nutritious main
courses than can be ready to serve
in as little as five minutes. For
more information and tips, visit
www.thomasewilson.com.

***
It is by the odes that man is
aroused. It is by the rules of pro-
priety that the character is
established. It is from music that
the finish is received.

—Confucius
***

***
There are two things to aim at
in life: First, to get what you
want, and, after that, to enjoy
it. Only the wisest of mankind
achieves the second.

—Logan Pearsall Smith
***

***
The most important things to
do in the world are to get some-
thing to eat, something to drink,
and somebody to love you.

—Brendan Behan
***




