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(NAPSA)—Today more than
ever, homeowners are replacing
their old, worn-out windows with
energy-efficient replacement win-
dows. Poorly insulated windows
can attribute to 25 percent of a
building’s heating and cooling
loads. As a homeowner, it is
important to understand how win-
dows affect heating and cooling
costs. The primary ways that
energy flows through windows are
sunlight (solar radiation), radiant
heat, conduction, convection, and
infiltration.

Conduction is when heat is
transferred through physical con-
tact. Heat conducts from the
warmer to the cooler side of the
window. Conduction occurs not
only through solid materials
(spacers, glass, and even window
frames), but also through the air
space between the layers of glass.
The amount of heat transmitted
through a material due to a tem-
perature difference is given by its
U-value. The smaller the U-value,
the less heat that is transmitted. 

Conduction accounts for a sig-
nificant amount of heat loss in a
window. If a metal-based insulat-
ing glass spacer is used in your
new energy efficient windows, you
could lose up to 50 percent of that
window’s stated R-value. The type
of spacer material in your window
can make or break your invest-
ment. This is why using a no-
metal insulating glass spacer is so
important.

Super Spacer is a True Warm™

Edge Technology product, because
it is the world’s only all-foam, no-
metal spacer on the market today.
Unlike other so-called “warm”
edge seal spacers that contain
steel or aluminum wrapped in

butyl rubber, Super Spacer is
made of 100 percent polymer
structural foam. This foam has
been shown to conduct heat (and
cold) at a rate over 950 times
lower than aluminum and 85
times less than stainless steel.
Super Spacer’s no-metal formula
blocks the heat escape path and
provides one of the best thermal
performances in the industry.  

When it comes to choosing high
performance insulated windows
that perfectly complement the
character of your home, it is
important to remember that ther-
mal resistance in the spacer sys-
tem plays an extremely important
role in energy savings. Consider
the merits of low-e glass and gas
filling, and of windows equipped
with no-metal Super Spacer to
ensure True Warm Edge perfor-
mance and optimum energy effi-
ciency. To learn more about True
Warm Edge Technology, visit
www.superspacer.com

Window Construction That Will Save You Dollars
(NAPSA)—Older babies and

toddlers are bundles of energy and
need the proper fuel, such as extra
calcium, iron, protein, zinc and
calories, to keep them going strong.
The great news for parents is that
children love to snack—an impor-
tant source of nutrition and energy.
Plus, growing babies and toddlers
still have small stomachs, so they
can’t get all the nutrients they
need from three large meals a
day—making “mini-meals,” or
healthy snacks balanced between
larger meals, a smart way to sup-
plement nutrient needs. 

Not all snacks, however, are
created equal. Kathleen Reidy, Dr.
P.H., R.D., with Gerber Products
Company, offers convenient tips to
help parents—and children —
enjoy healthy, easy snacks.

•Grow strong with snacks.
Smart snacks can help deliver the
key nutrients older babies and
toddlers need. Plus, Gerber® Grad-
uates snack items, for example,
are specially fortified for young
children with nutrients they need
for healthy growth and develop-
ment, including calcium, iron and
zinc. 

•Listen up. Parents should
look to their child to understand
when he has had enough to eat.
They can watch for cues—from
playing with his food and drop-
ping his spoon...to saying simple
words like “no” or throwing his
food—as eating skills develop. 

Respect your child when he’s
full, as he only needs to eat
enough to satisfy his hunger.
When he shows signs that he’s
done, remove the food or let him
leave the table. Don’t make him
clean his plate; this is a time
when it’s important for a child to
learn to rely on his own appetite

to tell him how much to eat. Par-
ents can offer a nutritious snack
later, if the child is hungry.

•Use snacks to supplement.
If a child is coming up short on
fruits and vegetables during meal-
time, parents can use snacks to
encourage older babies and tod-
dlers to eat more of these nutri-
ent-packed foods. 

•Keep the fat in snacks.
Although parents try to restrict it
in their own diets, fat is an essen-
tial nutrient for older babies and
toddlers. Fat helps the brain and
nervous system develop. Whole
cow’s milk and other whole-milk
dairy products, like yogurt and
cheese, rather than low-fat vari-
eties, are appropriate until age
two for most children. Other
nutritious snacks for toddlers that
also provide fat include lean
meats, poultry, eggs and modest
amounts of cheese.

Gerber® also offers a unique
feeding plan to help parents choose
the foods with the right nutrition
and appropriate textures for each
stage of their little one’s develop-
ment. For more information or to
request copies of the Gerber® feed-
ing plan, contact the Gerber Par-
ents Resource Center™ 24 hours a
day, seven days a week, at 1-800-
4-GERBER or www.gerber.com.

Healthy Snacking = Smart Nutrition

(NAPSA)—As you read this,
think about the children—and
adults—who are unable to read,
and how important it is to do some-
thing about it. 

The Problem
Although very few people in

the United States are truly illit-
erate, there are many with low
literacy skills who lack the foun-
dation they need to find and keep
decent jobs, support their chil-
dren’s education and participate
actively in everyday life. Between
21 and 23 percent of the adult
population or approximately 44
million people, according to the
National Adult Literacy Survey,
fit that description. 

The People Who Help
Helping disadvantaged chil-

dren learn to read is an important
part of a book distribution effort
that teams the Scholastic Books
Grants Program with Volunteers
of America across the nation.

“The goal of the program is to
not only give books to disadvan-
taged kids, but to provide activi-
ties where they can be read to and
learn to read,” said Charles
Gould, president of Volunteers of
America. 

“Sometime this year the one
millionth free book will be in the
hands of a child at risk who might
not have a book otherwise. Learn-
ing to read and loving books can
be an important part of helping

children succeed in their educa-
tion and adult life,” Gould said. 

“The ability to read is an im-
portant key to building a better
future for many children whose
families need a helping hand,” he
added.

Volunteers of America is a
national, nonprofit, spiritually
based organization providing
human service programs and
opportunities for individual and
community involvement. It serves
more than 1.25 million people
each year.

Your Part
You can be part of the solution.

F o r  m o r e  i n f o r m a t i o n ,  s e e
www.VolunteersofAmerica.org. 

Helping Kids Learn To Read

The goal this year is to reach
the 1-million mark in books 
distributed to disadvantaged 
children.

(NAPSA)—Creating a bilingual
workforce can say a lot about a
company—and what it thinks
about its customers.

As the United States becomes
increasingly multi-cultural, and
global in business, employers are
faced with the challenge of com-
municating with customers who
may not be English-speaking.

In order to serve a diverse cus-
tomer base better, employers are
now looking for new, more effective
ways of recruiting, training and
retaining bilingual employees.

According to Joel Gray, senior
research consultant at Spanusa
Inc., changing demographics, com-
bined with the importance of a
growing Hispanic market, will
make it virtually impossible for
companies to ignore this segment
of the population. If an employer
doesn’t recognize, use and reward
an employee’s second-language
skills, there is a growing risk that
the employee will find someone
who does.

One tool that may help busi-
nesses review their compensation
plan for bilingual employees, and
institute any necessary changes,
is the latest publication from the
Human Resource Center of the
International Personnel Manage-
ment Association (IPMA). 

The publication, called Bilingual
Pay, has been described as a 

practical resource for developing a
bilingual workforce. 

It contains an overview of how
globalization has affected the com-
pensation of bilingual employees
and analysis of the impact and
trends of the global workforce. 

It also contains examples of
incentive pay programs from sev-
eral areas of the country.

For example, Denton County,
Texas rewards full-time and regular
part-time employees who demon-
strate a verbal fluency in languages
other than English. Full-time
employees receive additional pay at
the rate of $50 a month. Part-time
employees receive $25 a month.

Bilingual Pay is available for
$50—$30 for IPMA members. To
order copies call 703-549-7100 or
send an e-mail to the Publications
Department at CPR@ipma-hr.org.

US Companies Seek Bilingual Employees

A growing number of employers
are actively seeking employees
who are bilingual.

Discovering Scotland
(NAPSA)—With their fairy tale

weddings in Skibo castle in Dor-
noch, Madonna and Ashley Judd
have put Scotland firmly on the
map as one of the hottest travel
destinations for 2002.

Scotland offers much more
than breathtaking views, bag-
pipers and tartan-print kilts. Con-
sider the Edinburgh Festival—the
largest arts festival in the world—

or St. Andrews, the home of golf.
Think Stirling with the historic
battle sites of William Wallace
and the Highlands, with cen-
turies-old castles.

People with Scottish ancestors
have a unique connection to Scot-
land, and even more of a reason to
visit. A new Web site has been cre-
ated to help people of Scottish her-
itage travel home to experience
the culture, lifestyle and land-
scape of a country which has
shaped the lives of more than 28
million people around the world.

The site, AncestralScotland.com,
helps users dig into their back-
grounds; you never know who you
might be related to. You could dis-
cover that royal blood flows
through your veins, or that you
share your ancestral homeland
with business tycoon Donald
Trump or actress Julianne Moore.

To learn more, visit the Web site
at www.ancestralscotland.com.

It’s a loch—Scotland is be-
coming an increasingly popular
vacation destination.

Dear Editor: Because of the release enti-
tled, “Vacations Of A Lifetime, Discovering
Scotland” here comes a notice required by
law from anyone who mails travel or other
news releases to editors for a foreign coun-
try, city or government-owned company.
This material is published and distributed
by North American Precis Syndicate, Inc.,
350 Fifth Avenue, Suite 6500, New York
10118-0110, which is registered under the
Foreign Agents Registration Act of 1938,
as amended. We're also registered as an
agent of all sorts of countries since the law
says that when we send editors informa-
tion for foreign interests, we should register
as an agent. This material is filed with the
Department of Justice where the required
registration statement is available for public
inspection. Registration does not indicate
approval of the contents of this material by
the United States Government. Additional
copies may be obtained by writing to the
publisher.

***
It is curious how much more
interest can be evoked by a mix-
ture of gossip, romance and
mystery than by facts.

—Eleanor Roosevelt
***


