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(NAPSA)—Telltale signs that
cold and flu season has arrived to
your office: Empty facial tissue
boxes cover desks. Sneezing,
coughing and much sniffling can
be heard up and down the halls.
Your co-workers look as if they are
dragging themselves from meet-
ing to meeting. Get the picture?

Staying well is nothing to
sneeze at, especially when every-
one around you is coughing and
hacking. It doesn’t help that cold-
and flu-causing viruses can live on
surfaces for as long as three days,
says University of Arizona micro-
biologist Dr. Charles Gerba, who
was curious about how long it
would take for cold and flu germs
to make their way around an
office. The answer? Not long.

“During cold and flu season, an
office really can be like an incuba-
tor,” said Dr. Gerba. “Germs can
move about the office faster than
water-cooler gossip.” 

Dr. Gerba said his testing
showed that cold and flu viruses
not only thrive on staplers, door-
knobs and phones, they easily can
become germ transfer stations. A
person infected with a cold or flu
can leave enough virus behind to
potentially infect the next person
who touches the same stapler,
doorknob or phone. In an average
day, one person touches an average
of 300 surfaces within 30 minutes.

“There’s a reason it’s called the
common cold,” said Dr. Gerba. 

Studying office environments is
nothing new for Dr. Gerba, who
last year undertook a major study
for The Clorox Company of the
way bacteria piles up in offices.
The study—the first of its kind to
measure normal bacterial levels
inside offices across America—
found that the average desk har-
bors 20,961 germs per square
inch. That’s 400 times more bacte-
ria than the average toilet seat.

“Desks are really bacteria cafe-
terias,” said Dr. Gerba. “They’re

breakfast bars, lunch tables and
everything else, as we spend more
and more hours at the office.”

Gerba and his researchers
found that unless desks and other
surfaces were wiped clean with a
disinfectant during the day, bacte-
ria levels climbed higher and
higher, peaking after lunch.

“One good way to beat bacteria
and help stop the spread of germs
is to regularly clean your personal
workspace,” said Dr. Gerba. “Dur-
ing our studies, we found that
using disinfecting wipes can dra-
matically reduce the germ-load
and therefore help reduce your
chances of illness.” 

Clorox Disinfecting Wipes
make it easy to clean and disinfect
in one easy step. Safe to use on
most hard, non-porous surfaces,
Clorox Disinfecting Wipes are pre-
moistened and ready to use—fol-
low directions for disinfecting and
just wipe, toss and be done. They
kill 99.9 percent of viruses that
cause cold and flu, as well as bac-
teria commonly found in kitchens
and bathrooms. 

For more information, about
disinfecting, log onto www.clorox
disinfectingwipes.com.

Is Your Office Making You Sick?

Illness-causing viruses can
survive on staplers and other
office surfaces for days—allow-
ing colds and flu to thrive in
office environments.

(NAPSA)—For many couples,
busy schedules and daily distrac-
tions tend to push romance to the
bottom of the to-do list, instead of
making it a priority.

A new survey reveals that a
significant number of women are
not getting the romance they
crave, and face numerous roman-
tic obstacles:

• A third of respondents had
not received a romantic gesture
from their partner within the last
month.

• Nearly 10 percent of women
reported that their partners have
never initiated romantic gestures.

• Tellingly, money doesn’t nec-
essarily make the heart grow
fonder. Ninety percent of respon-
dents did not find the cost of a
romantic act to be very important.
A love letter or camping out under
the stars are among the thoughts
that really count.

The survey identified stress,
lack of time and interruptions as
the biggest roadblocks to romance.
Fortunately, while these obstacles
can be daunting at times, they are
not impossible to get around.

“Don’t become overwhelmed by
daily distractions,” advises Gre-
gory Godek, author of 1001 Ways
to Be Romantic. “Taking steps to
minimize stress and interrup-
tions, like turning off the com-
puter or taking the phone off the
hook, can do wonders for your
relationship.”

With today’s rushed pace,
women need time-saving, spon-
taneity-building options that re-
duce interruptions and stress so
romance and intimacy can flourish.
Contraception is one issue that can
significantly affect romance.

Planning contraception is a
responsible and personal deci-
sion, but worrying about birth

control every day isn’t convenient
nor romantic. Women want to be
protected without suppressing
spontaneity.

“Women are always searching for
more convenient contraceptive
options,” says Dr. Carolyn Westhoff,
professor of obstetrics and gynecol-
ogy and public health at Columbia
University. “Many birth control
products have been recently intro-
duced, and I am particularly excited
about a convenient new monthly
product: a vaginal ring called
NuvaRing®. Month-long protection
really offers women more freedom
and fits perfectly with their busy
lives.”

NuvaRing is the world’s first
monthly vaginal ring for birth con-
trol. A small, flexible, transparent
ring, it is administered discreetly by
a woman in the privacy of her home.
It works by releasing a continuous
low dose of estrogen and progestin
over a 21-day period of use. Easily
inserted and removed, NuvaRing is
not a barrier contraceptive and
therefore cannot be incorrectly
inserted. It is available by prescrip-
tion only.

For more information, visit
www.nuvaring.com or call 1-877-
NUVARING.

Let Romance Ring With Spontaneity

Science has found a new way
to help foster the spontaneity of
romance and intimacy.
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✁
Note to Editors: NuvaRing does not protect against HIV infection and other sexually trans-
mitted diseases. The use of combination hormonal contraceptives is associated with in-
creased risk of several serious side effects, including blood clots, which may lead to stroke or
heart attack. Cigarette smoking increases the risk of high blood pressure and heart disease;
women who use combination hormonal contraceptives are strongly advised not to smoke.

(NAPSA)—What’s often the
hardest part of creating great
home videos may have just gotten
easier. Now you can find a solu-
tion for one of the biggest prob-
lems with digital video: finding
editing equipment that’s easy to
use and that works with your
video equipment.

One company has released
video editing kits geared to its
various cameras, with features
and options designed to comple-
ment the cameras’ abilties and
outputs.

With these professional-grade
editing tools, anyone can be a
director. You can import raw
footage from a camcorder onto a
PC; transform that material into
personal movies by selecting only
the content you want to keep; add
music or voice-over narration, pro-
fessional-looking titles and transi-
tion effects; and then output edited
videos onto a CD-R disc, DVD
recordable disc or camcorder tape.
Industry leaders call it a new level
of simplicity in transferring digital
video content to a PC, making it
much easier for you to share videos
with your family and friends.

The new EZ Editor MICROMV™

kit, designed for MICROMV cam-
corders, joins Sony’s line of “E-Z”

editing solutions for different
video formats, including EZ Editor
DV and EZ Editor Digital8®.

All three EZ editing solutions
come with everything you need to
personalize your home movies,
including software, a digital inter-
face card, cables and two blank
video cassettes. The kits also
include one blank 80-minute Sony
CD-R disc. The suggested retail
price is $99.95.

For more information about
camcorders and editing equipment,
log on to www.sonystyle.com.

Editing Home Videos The Easy Way

New video editing kits make
it easy for you to create your
own Hollywood endings—and
beginnings.

(NAPSA)—Finding the right
gift for the kids on your shopping
list can be more like child’s play
if you know how to select toys
that elicit, “Oh wow!” instead of,
“what now?”

Which toys will please the chil-
dren on your list this year? As part
of the 15th Annual Duracell Kids’
Choice Toy Survey, kids across the
country selected the “Top 10”
hottest toys for the holiday season.
This year’s “toy testers” tested 20
new and classic toys and declared
their favorites as: 

1. Air Rebound
2. Uno Attack
3. LEGO Harry Potter

Chamber of Secrets 
4. e-kara Real Karaoke Pro

Headset System
5. Barbie “Shop With Me” Cash

Register
6. Our Generation 20-inch

Champion Horse
7. Play-Doh Activity World
8. 14-inch Ultra Pose N’ Stick

Spider-Man
9. Diva Starz Doll 
10. Hot Wheels Cars
The number one toy selected

this year, the Air Rebound by Tyco
R/C, features a unique design that
allows the driver of this radio-con-
trolled vehicle to speed, jump and
flip over, maneuvering around the
trickiest roadblocks, even if the
vehicle is upside-down. 

The survey’s “Top 10” toys rep-
resent a range of the best new and
classic toys available this holiday
season. Because the toys have
been kid-tested and kid-approved,
they are likely to bring smiles
time and time again. 

To view the “Top 10” Kids’
Picks and for toy selection
tips, visit www.duracell.com.

The Hottest Toys

15th Annual Duracell Kids’
Choice Toy Survey Winners.

(NAPSA)—Thanks to a new
patient assistance program, many
Americans who have no insurance
to pay for prescription drugs can
now obtain some of them free.
There are no co-payments or fees
charged for participating in the
Boehringer Ingelheim Cares pro-
gram. A simple, one-page enroll-
ment form is available to those
who call (800) 556-8317.

To help meet the demand for
additional power—from both
new and existing plants—new
advanced-design nuclear reac-
tors are being developed. They
are faster and less expensive to
build than previous reactors
because they are smaller, modu-
lar, standardized and prefabri-
cated, with simplified safety sys-
tems and fuel configuration. For
more information on nuclear
energy, write to Westinghouse
Electric Company, P.O. Box 355,
Pittsburgh, PA 15230-0355 or e-
mail gilberhv@ westinghouse.com.

The New Horizons Scholars
Program will provide 50 scholar-
ships per year to students plan-
ning to enroll for the first time in
a four-year college during the
2003-2004 or 2004-2005 academic
years. For each of those two
classes, 50 students will be eligi-
ble for $2,500 per year for four
years. Students must maintain
the program’s academic standard
of 3.0 GPA. Scholarship winners
will be notified in late spring
2003. For more information on
this program or to apply, contact
1-866-3HORIZON. To download
an application, visit www.hsf.net
or www.thurgoodmarshallfund.
org. Applications are also avail-
able through HCV treating physi-
cian offices.

***
Dogs laugh, but they laugh with
their tails.

—Max Eastman
***

***
Everyone is dragged on by their
favorite pleasure.

—Virgil
***




