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The Cost Of Cool
(NAPSA)—It doesn’t have to

cost the shirt off your back to be
stylish. That’s the finding of a
recent survey that asked adults
what they thought the in-crowd
would be doing this summer.

The study had people in their
20’s choose products and activities
in six different categories that
would help make this a summer to
remember. 

“Ultimate summer fun” for the
in-crowd will cost about $2,091—
down nearly $3,000 from last
summer’s sweltering $5,026.

Called the 2002 Heineken
“IN-Dex,” the survey is similar to
a consumer price index (CPI). It
is a summer-focused barometer
designed to track the cost of
being “in” this year.

The survey found many people
will cut travel costs. A number of
young Americans plan to stay close
to home this summer—rather than
reveling in expensive vacations. Yet
designer sunglasses and digital
cameras will still be musts.

For more information, visit
www.heineken.com.

A recent survey found stylish
consumers plan to put the freeze
on the cost of being “cool.”

(NAPSA)—A proven path to a
healthier mind and body is getting
outdoors often and mixing it up
with friends and family.

That’s the advice of 73-year-old
Jim Whittaker, an active moun-
taineer, sailor, scuba diver and
author who, nearly 40 years ago,
became the first American to sum-
mit Mount Everest.

Whittaker says you don’t have
to be an extreme adventurer to
enjoy the outdoors and nature.
From children to grandparents,
there’s an outdoor activity for
everyone, from low-impact to
strenuous. “You don’t have to scale
Mt. Everest to enjoy the out-
doors,” suggests Whittaker, an
advisor to outdoor interest site,
Altrec.com. “Seek your own ‘Ever-
est’ and take the time to enjoy the
journey.”

More than 60 million people
apparently agree—that’s the num-
ber of Americans who recently
went tent and RV camping (Amer-
ican Sports Data, Inc.). According
to the same study, another 40 mil-
lion went for a hike. 

Heading into the outdoors can
also be easy, inexpensive and
accessed close to home. Most
recreational resources are near
urban and suburban areas—
many accessible to those with
physical limitations. Taking a
short hike just outside of town
can even give you a sense of expe-
riencing wilderness.

Tack on an overnight stay and

remind yourself there are actually
stars above. Toss in the fixings for
s’mores, add a harmonica for
campfire songs and create family
memories that last a lifetime.
Natural settings are ideal for
health and fitness, as well as for
those long overdue, unhurried
conversations with friends and
family. If you’re just getting
started, remember: keep it easy,
fun and close to home.

Getting Started
Ironically, investing time in-

doors can save you time, money
and energy in planning outdoor
adventures. Use the Web to visit
sites with resources to meet your
interest, skill and physical levels:

• www.altrec.com/features—for
hundreds of articles and photo
galleries on where and how to go,
how to gear up, and how to access
tips about outdoor skills and
health and fitness.

• www.backpacker.com—for
Backpacker Magazine’s tips on
technique, destinations and outfit-
ting for hiking, backpacking and
camping.

• www.ontheamericantrail.com
—to explore some of the nation’s
16 White House-dedicated Millen-
nium Trails.

• www.reserveamerica.com—to
access more than 140,000 U.S.
campsites and make reservations.

• www.wildernet.com—to find
more than 35,000 area and out-
door activity descriptions through-
out the U.S.

Outdoor Activities Promote Health, Fitness, Family

Adventures in the great outdoors can be easy, inexpensive and
accessed close to home.

(NAPSA)—Contrary to what
many rock & rollers have sung,
there is a cure for the summer-
time blues.

There are several cures, actu-
ally, which may be a big relief for
parents who’ve heard choruses of
“I’m bored” since school let out.
One way to keep everyone in the
family busy, challenged and hav-
ing fun is by encouraging them to
take up a new hobby.

Another is by taking them
to interesting events in the
community.

Apple’s new retail stores offer a
great place to do both. Anyone can
stop by and take free classes cov-
ering topics like digital photogra-
phy. For example, attendees can
learn how to use iPhoto, Apple’s
free application that makes it
easy to save, organize and share
digital pictures. The program
makes preserving this summer’s
fun times a snap. You can even
create a custom printed, profes-
sionally bound photo book of your
favorite shots.

The stores also teach how to
organize digital music with
iTunes—which many consider to be
the world’s easiest-to-use “digital
jukebox”—and burn music onto a
CD or download it to iPod, Apple’s
breakthrough MP3 player. Another
class is on iMovie, the easy-to-use,
consumer digital video-editing soft-
ware that has everything you need
to create your own desktop movies.

For those interested in attend-
ing an event rather than a class,
“Made on a Mac” features celebrity
photographers, authors, musicians
and directors who come to speak at
Apple’s retail stores on how they
use popular products like iMac and
iPod, and applications such as
iMovie and iPhoto, in their work.
These events have included:

• Celebrity photographer Greg
Gorman;

• David Pogue, New York Times

technology columnist and author of
the well-known Missing Manual
Mac books as well as Classical
Music for Dummies and other
titles; and

• Charlie Clouser, Grammy
nominated songwriter, audio engi-
neer and producer for music acts
including David Bowie, Jamiro-
quai, Nine Inch Nails and others.

• J.J. Abrams, writer and pro-
ducer for TV shows Alias and
Felicity.

All upcoming events are listed
online at www.apple.com/retail
and are free to attend.

If you just want to get help con-
quering a tough computer issue,
Apple stores can assist. Belly up
to the Genius Bar and ask the
advice of a Mac “Genius.” The
community’s most knowledgeable
Mac people, Geniuses do repairs,
answer questions and sometimes
perform near miracles. Recently
one recovered a college student’s
thesis from an iMac that burned
in an apartment fire.  These
mavens are available whenever
stores are open.

Whether your new passion is
music, gaming, movies, photogra-
phy or writing, Macintosh offers a
much simpler, richer and more
human-centric computing experi-
ence—and Apple’s retail stores are
a great cure for the summertime
blues.

Computer Classes And Events Help Cure Boredom

Apple retail stores offer a
number of options for summer
fun.

(NAPSA)—A growing number
of families seeking a complete vaca-
tion experience have stopped “tak-
ing” vacations altogether. Instead,
they’ve begun to “own” them.

The concept of vacation owner-
ship is actually quite simple. At
Marriott Vacation Club Interna-
tional, for example, it means you
own a week or more in a spacious
villa at any of its extraordinary
properties. This becomes your
“home resort” and helps ensure
your family will spend quality
time together on your vacation. It
also means that vacation is not an
“if” anymore, but a “when.” Own-
ing a block of vacation time with
Marriott is like owning a house;
it’s a deeded property and you can
even pass it on to your heirs.

One example of the 52 resorts
in the Club is Marriott’s Moun-
tainSide in Park City, Utah, home
to world-class skiing and an his-
toric site of the 2002 Olympic
Games held in February. The
“slope side” resort allows vacation-
ers to ski in and ski out. 

Another of the resorts in Park
City is Marriott’s Summit Watch.
It boasts 135 studio and two-bed-
room villas. In addition to spa-
cious accommodations, amenities
for both resorts include a heated
pool and exercise center. 

Reminiscent of a booming silver
mining town, the Park City area is
well known for its year-round
recreation. Nearby activities for
both resorts include white-water

rafting, horseback riding, hot air
ballooning, rock climbing, moun-
tain biking, fishing and hiking.

For vacationers looking to sim-
ply rent at either of these resorts
this summer or fall, savvy travel-
ers can take advantage of dis-
counted Sunday through Thursday
rates from $59 for deluxe guest
rooms to $119 for two-bedroom vil-
las, subject to availability.

A customized two-week vaca-
tion in the Marriott Vacation Club
program allows families to spend
quality time together as well as
save money. Marriott reports more
than 72 percent of owners say
they have saved or expect to save
money on their vacations.

More information about this
program is available by visiting
www.vacationclub.com. To rent a
room nightly and learn about
Marriott’s “Come Out And Play”
rates, call 1-800-294-0690.

Instead Of “Taking”Vacations, “Own”Them

Situated in the heart of historic
Park City, Marriott’s Summit Watch
offers comfortable accommoda-
tions and year-round recreation.

(NAPSA)—More than half the
cars in the United States are
bought by women. Despite this,
women say buying a car is one of
their least satisfying retail
experiences. 

Buying a car does not have to
be a negative experience, says car
expert Donna Kane. By doing a
little homework, a woman can get
the car she wants at a good price
and reduce her stress levels. 

“Start doing research before
you even think of  going to a
dealer’s showroom,” says Kane.
The first thing you should do is
determine what you can afford
to pay each month and then nar-
row your choices down to the
vehicles that are in that price
range. The rule of thumb is that
you should expect to pay approx-
imately $25 for every $1,000
financed in the traditional 60
month loan. 

Next, research various war-
ranties. A warranty shows how
willing a manufacturer is to stand
behind the cars and trucks it
makes. The more comprehensive
the warranty, such as a 10-

year/100,000-mile warranty, the
less you are at risk. 

Before you go into a dealership,
know the numbers, which means
knowing what the dealer paid for
a vehicle compared to the actual
sticker price, which is also called
the manufacturer ’s suggested
retail price or MSRP. You can get
this information online at
www.Edmunds.com or look for a
copy of the Kelly Blue Book or
Consumer Guide magazine at a
library or bookstore. 

Take your homework with you
to the dealership, says Kane, who
works for Hyundai Motor Amer-
ica. While there, check out the fit
of the car. Is there enough leg and
headroom? Are the controls and
accessories within easy reach?
And, make sure you test-drive the
model that you are thinking about
buying. It makes no sense to test-
drive a model with all the super-
deluxe options if that is not what
you are going to buy.

For additional car-buying tips,
call 1-800-633-5151 or visit
www.hyundaiusa.com on the
Internet.

Car Buying Is Easier If You Do Your Homework

A hedgehog’s heart beats 300
times a minute on average.

National Eat Your Vegetables
Day is June 17.

***
If you can keep your head when
all about you are losing theirs,
it’s just possible you haven’t
grasped the situation.

—Jean Kerr
***




