
10

(NAPSA)—The workforce of
tomorrow will get the training it
needs today, thanks to an exciting
effort that brings together educa-
tors, businesspeople, workers,
parents and others to support
high school youth as they plan for
college and career futures.

At a time when a high school
diploma isn’t sufficient education
for economic success, too many
young people leave high school
unprepared for either college or
the workplace—a crisis for stu-
dents, families and their commu-
nities. Fortunately, innovative
organizations are building and
strengthening school-community
connections to help school systems
nationwide improve young peo-
ple’s opportunities to succeed after
high school.

In Greater New Orleans, for
example, the MetroVision School-
to-Career Partnership has organized
groups of employers that support
high school academies in a num-
ber of industries, such as culinary
arts, health care, information tech-
nology and financial services.
MetroVision makes it easier for
schools to identify internships and
jobs, connect young people to col-
lege and create other opportuni-
ties for local youth.

MetroVision is one of the 50 orga-
nizations that have formed the
Intermediary Network. Coordinated
by two national groups, Jobs for the
Future in Boston and the San
Francisco-based New Ways to Work,
Intermediary Network members

believe their organization promotes
young people’s self-confidence
about their abilities, increases
their connections to adults and
opportunities and fosters the aca-
demic and work-related skills they
need to succeed. 

By making it easier for the very
separate worlds of school and the
workplace to interact and collabo-
rate, schools can better spark young
people to achieve and succeed. The
task: to help teachers and adminis-
trators impart greater understand-
ing to high school students about
the options for further education
and good employment.

Chambers of Commerce, Work-
force Investment Boards, non-profit
Business-Education Alliances—a

range of different local institutions
are taking on important “inter-
mediary” roles, reducing adminis-
trative burdens on both schools and
their community partners. These
organizations troubleshoot the day-
to-day operations of student or
teacher internship programs,
encourage high quality and effi-
ciency in programs and build sup-
port among businesses and the
public for efforts to improve young
people’s sense of their options for
the future. Successful examples of
their work include:

• In Austin, Texas, the Capital
Area Training Foundation (CATF)
has created “Hire the Future,” a
summer employment initiative. This
past summer CATF worked with
city and county governments, 11
school districts and over 500
employers to support young people
in over 2,300 jobs and internships.

• In Los Angeles, UNITE-LA
serves about 40,000 students and
educators, with strong support from
local employers, large and small.

• The Philadelphia Youth Net-
work, in collaboration with the
city and the United Way, devel-
oped a set of “core standards” to
guide the city’s many youth pro-
grams toward effective learning
and career-planning activities.

For more information and a free
copy of “The Intermediary Guide-
book,” a primer on building strong
ties among schools, workplaces and
other community institutions for
the benefit of local youth, go to
www.intermediarynetwork.org.

Connecting Schools and Communities

Connecting school to the
workplace may help schools bet-
ter spark young people to achieve
and succeed, educators agree.

OF SCHOOLS

(NAPSA)—Wondering what to
get moms, dads and grads this
year? Creative living expert Debo-
rah Durham has lots of ideas.

“Think personal,” says Durham.
“You can create simply-made yet
wonderful gifts for moms, dads
and grads of all sorts without
breaking the bank. A personal
computer such as the Hewlett-
Packard HP Pavilion and a color
inkjet printer will get you started.
Add in a scanner and/or digital
camera, and the possibilities are
practically endless!”

Mother’s Day
Start an old-fashioned tradi-

tion with a “Mom’s Memory Book”
containing baby photos from every
year. 

• Add to the book annually,
adding each new child for a yearly
record. 

• Document the new baby with
your digital camera and print out
photos onto glossy photo paper
(such as HP premium glossy 8.5” x
11” paper). You might even print
the photos using a sepia tone for
an antique look. 

• Cut out photographs and,
using old-fashioned photo corners
now available in easy-to-use self-
stick form, put them into a ready-
made blank photo book. Or, get
out the pinking shears for a
unique photo edge. 

• Embellish the photos with
appropriate stickers and captions
in “Mother’s Day 2002” with gold
or silver ink pens for the finishing
touch.

Father’s Day
If your dad has a home office,

here are some ideas to bring a
smile to his face. Use iron-on 
T-shirt transfers to customize
plain white mouse pads. 

• Choose a design from various
clip-art software collections you
can buy or download for free from
the Internet. Think about Dad’s
interests to customize/personalize
the message. For example, if Dad
fancies himself quite an angler,
create an “I’d rather be fishing”
theme. 

• Get a photo of him in his hip

waders and scan it into your com-
puter using an HP ScanJet Color
Scanner. For the aspiring chef,
images of kitchen utensils, fruits
and vegetables would be right. Or,
simply enlarge and print out the
name and logo of his business. 

Use the same motif to create
personalized magnets for posting
notes on Dad’s metal file cabinet.
A trip to the craft store is all you
need to find the magnet sheets
that will go through your printer. 

• Print up a batch on the plain
side of each sheet. Cut out and
apply.

If that isn’t enough, repeat the
design and print out onto stickers
that Dad can use to label storage
boxes of old tax records, client pro-
posals, cancelled checks, etc.

Graduates
For the music maven, burn a CD

of your graduate’s favorite songs
and custom print the CD label. 

• Choose your design based on
the mood of music. 

• Scan in a photo of your grad
and add, for example, “From the
CD Co l l e c t i on  o f  Samantha
Jones.” 

• You’ll find pre die-cut labels
all ready for your color inkjet
printer. Just click “Print.” 

• While you’re at it, print up a
batch of labels and give them
along with a box of blank CDs so
she can burn her own.

Repeat the idea using DVD
labels for the movie buff on your
graduating list. 

For more great ideas, log onto
www.hp.com/projects.

Innovative Ideas For Moms, Dads And Grads

(NAPSA)—Have you ever won-
dered why out-of-town friends and
family continually offer to stay at
hotels when they come to visit?
Chances are, their insistence to
sleep elsewhere isn’t related to
their love of swimming pools,
room service or even complimen-
tary toiletries. Perhaps the prob-
lem lies a little closer to home.
Think about it. If they did stay
with you, where would you put
them? On the couch? On the floor?
In your children’s bunk beds?  

Regardless of whether or not
you have a furnished guestroom,
it is possible to comfortably host
visitors in your home without
making them feel they are impos-
ing on you and your family. A
space-saving, multi-functional
sleep sofa can present an ideal
solution for conveniently accom-
modating guests. Convenient,
yes, but what about comfort?

Thanks to recent technology
and design innovations, those
backbreaking nightmares of yes-
terday have been replaced with a
new generation of sleep sofas
offering surprising comfort and
style. One new product that will
assure your guests a good night’s
sleep is the La-Z-Boy® Slumber
Air™ mattress system. The latest
introduction from the leader in
comfort, Slumber Air revolution-
izes the sleep sofa concept, adding
a five-inch air mattress that rests
on top of a five-inch standard mat-

tress, producing comfort and sup-
port for even the most hard-to-
please guests.

“The Slumber Air mattress sys-
tem is going to change the way
people think about sleep sofas,”
said Greg White, vice president of
merchandising for La-Z-Boy. “It’s
so comfortable that people might
start encouraging their guests to
sleep in the master bedroom, so
they can have the sofa bed for
themselves.”

Set-up is simple: a special
valve on the air mattress activates
an electric pump, which inflates
or deflates the mattress easily in

just 45 seconds. The air mattress
and the standard mattress are
encased in ticking and are sepa-
rated by a non-skid material so
that the air mattress will not
move once it is inflated. When
deflated, the Slumber Air mat-
tress easily folds into the cavity of
the sofa.

The system is available
through all La-Z-Boy Furniture
Galleries stores, La-Z-Boy In-
Store Gallery dealers and any-
where La-Z-Boy furniture is sold.
For more information or to find a
nearby dealer, call 1-800-MAKE A
HOME (1-800-625-3246).  

Treat Guests To A Good Night’s Sleep With A New Generation Of Sofa Beds

(NAPSA)—What many people
don’t know is that it is possible to
consolidate or “refinance” student
loans, much like refinancing a
mortgage. While not for everyone
(e.g., those with already low-rate
Perkins loans), a student loan con-
solidation from Collegiate Funding
Services (CFS) is something to
consider. To see if consolidation is
right for you and to take advan-
tage of CFS’s program, visit Colle-
giate F u n d i n g  S e r v i c e s  a t
www.cfsloans.com or call them
toll-free at 1-866-316-0673.

Created in 1986, the Minneapo-
lis-based National Marrow Donor
Program facilitates unrelated mar-
row and blood stem cell trans-
plants for the treatment of
leukemia and more than 70 other
diseases through an extensive net-
work of national and international
partners. It recruits committed

donors, maintains the largest and
most diverse registry of potential
volunteer donors in the world and
offers patient services. For more
information about the NMDP,
how to become a donor or marrow
and blood stem cell transplanta-
tion, call 1-800-MARROW-2 or log
onto www.marrow.org.




