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(NAPSA)—Many say the U.S.
health care system is broken. 
As a nation, we spend more

per capita on health care than
any other country and still rank
near the worst of industrialized
countries in the health outcomes
of its citizens. According to the
Centers for Medicare & Medicaid
Services, health care spending
accounted for 16 percent of gross
domestic product in 2006 and
could reach 19.5 percent by 2017. 
However, while there is much

debate and discussion around
health care, there often seems like
there’s little action to match the
rhetoric. One of the factors con-
tributing to the current state of
health care is lack of consumer
engagement. 
Now, an open coalition called

ChangeNow4Health is looking to
change that. Committed to
improving the country’s health
care system, the coalition is
founded on the belief that no sin-
gle entity can fix the system
alone. Instead, what’s needed is
collaboration from all participants
in health care and a higher level
of engagement from the consumer
who, in reality, is the centerpiece
of this system. 
With this goal, it recently

launched “The Innovation xChange,”
an ongoing campaign designed to
invite and reward new ideas. The
coalition aims to reward and possi-
bly implement ideas that can
address issues in the current health
care system. 
“Everywhere else in the econ-

omy, consumer is king,” said Dr.
Jacque Sokolov, a nationally rec-

ognized health care consultant
and one of ChangeNow4Health’s
founding partners. “It is time the
same happens in health care.” 
The initiative gives the end

user—the consumer as well as
other participants in the health
care system—a forum to not only
discuss health care issues but
channel constructive ideas to an
engaged audience. The top 20
ideas will be published in an e-
book, “Tomorrow’s Health Care,”
with the entrants of the top three
ideas being awarded up to
$10,000 for development and
implementation of their idea. In
addition, Humana, the national
health benefits company and one
of the founding partners of the
coalition, will consider the possi-
bility of funding the award-win-
ning candidates through the com-
pany’s Innovation Center, to
bring the winning ideas to
 reality. 
Ideas can be entered in the fol-

lowing four categories: 
1. Helping Consumers Make

Smarter Health Care Decisions
2. Simplifying the Business of

Health Care
3. Preventing Sickness and

Maintaining Health
4. General Innovations in

Health Care.
Dr. Sokolov added, “Change

Now4Health empowers consumers,
regardless of professional and per-
sonal backgrounds, to bring about
real change in the system today,
rather than waiting for just
another policy change tomorrow.” 
The basic premise is that a

good idea can come from any-
one. The technology and struc-
ture of the Innovation xChange
encourage collaboration, focused
thinking and the development of
easily workable solutions. You
can propose ideas that you think
have the potential to improve
the system and bring them to
reality in collaboration with
C h a n g eN ow 4H e a l t h . V i s i t
www.ChangeNow4Health.com to
voice your thoughts on how our
system can be improved.

Get Involved: It’s Your Health (NAPSA)—Most people take it
for granted that when they see a
headline, it helps them find an
article on the printed page. Those
who are blind, however, have to
struggle to find their place be -
cause they cannot rely on seeing
the type size, page number or font
to orient themselves.
Traditionally, those unable to

read have turned to talking books:
audio recordings on CD or tape.
The challenge, though, is that

only 5 percent of published mater-
ial is currently in formats accessi-
ble to people with print disabili-
ties and the only way to use this
content has been to slog through
it, listening from start to finish.
It’s a limitation keenly felt by a

growing number of people. An esti-
mated 160 million people world-
wide are blind or have significant
vision impairment, and their ranks
in America are ex pected to balloon
as the population ages, with older
people more vulnerable to such eye
conditions as glaucoma. In addi-
tion, there are millions more with
cognitive and learning disabilities
such as dyslexia.
Now, however, new technolo-

gies are leveling the playing field.
Organizations such as the

DAISY Consortium, a global coali-
tion of talking-book libraries,
work to harness digital technology
so print-disabled readers can nav-
igate text with all the agility of
their sighted peers. For example,
there’s a way to convert text to
digital files that can be synchro-
nized with audio narrations.
“The impact of DAISY is truly

profound for people like me with
print disabilities,” said George
Kerscher, secretary-general of the
coalition. “The DAISY technology
makes it possible to jump between
chapters and sections, go directly
to pages, and even speed up or
slow down a recording and book-
mark content. Synchronized en -

larged text and presentation on
refreshable Braille displays make
this extraordinary in the hands of
a person with a print disability.”
Free new software, developed

by Microsoft, the DAISY Consor-
tium and Sonata Software Inter-
national, lets people convert the
millions of documents created
with Microsoft Word from Open
XML, an increasingly popular file
format standard, into DAISY
XML, with a single mouse click.
“Adding an easy button for con-

verting content within the most
widely used word processing pro-
gram will be a catalyst for pub-
lishers, universities, libraries and
government agencies to develop
material for those unable to read
print—opening up new audiences
for them and new worlds,” said
Jeff Bishop, presenter of the
“Main Menu” Internet radio show
for the American Council of the
Blind.
For people like Kerscher and

Bishop, it’s more than software.
It’s a major step toward a future
when people with print disabili-
ties will literally be on the same
page as everyone else.

Technology Provides People With Print
Disabilities Access To More Documents

George Kerscher, secretary-gen-
eral of the DAISY Consortium, is
blind and advocates for the use
of DAISY technology by persons
with print disabilities.

(NAPSA)—A few well-chosen
items can help busy parents incor-
porate play into everyday situa-
tions. For example, PLAYSKOOL
Wash or Toss Cups are perfect for
moms on-the-go and they are
great for play dates. PLAYSKOOL
Wash or Toss Cups let children
feel confident and allow moms to
stop worrying about spills. The
cups and other PLAYSKOOL Baby
Care products are found exclu-
sively at CVS/pharmacy locations
nationwide. 

**  **  **
Aqueon aquarium kits make

starting an aquarium easy and
simple. Each kit comes complete
with an “Aquarium Set-up & Care
Guide” book, premium fish food,
water conditioners and a filtra-
tion and lighting system. For
information on keeping fish and
procuring supplies, visit www.
 aqueonproducts.com.

**  **  **
Baxter Healthcare Corporation

recently introduced V-Link with
VitalShield, a medical device
shown to kill on average 99.9 per-
cent or more of specific common
pathogens known to cause
catheter-related bloodstream infec-
tions, including MRSA. For more
information, visit www.baxter.com.

**  **  **
Libby’s has an easy and appe-

tizing way to add vegetables into
everyone’s favorite comfort food
with its Kicked-Up Mac & Cheese.
Busy moms can access more 10
minute recipes costing under $10

at www.GetBack totheTable.com. 
**  **  **

Using a fuel additive such as
Marvel Mystery Oil when you fill
up could improve fuel efficiency.
The product reduces engine fric-
tion, which can increase a vehi-
cle’s gas mileage. Plus, it can help
reduce engine wear. Visit www.
 marvelmysteryoil.com.

**  **  **
When choosing a roofing con-

tractor, check to see if the contrac-
tor is a member of a regional or
national industry association,
such as the Tile Roofing Institute
or local roofing association. To
find a professional certified tile
roofing contractor, check out the
Tile Roofing Institute at www.
 tileroofing.org.

**  **  **
“Thrilling grilling” will be the

theme of the online cooking
classes presented by Hellmann’s
and Best Foods. Celebrated Chef
Bobby Flay will showcase recipes
and techniques that make the
most the outdoor cooking season.
Real Food Summer School is
located on yahoo.com and can be
accessed by searching for “Real
Food.”

(NAPSA)—While mustard is a
key condiment for such popular
dishes as hamburgers and hot
dogs, it can also add a kick to your
favorite cocktails:
• Serve up a “Grey Poupon

Bloody Mary” for a new twist on
an old classic. The finely diced yel-
low onions in the Grey Poupon
Hearty Spicy Brown Mustard give
a bold flavor to this all-American
favorite cocktail. Garnished with
a celery stalk and a dollop of mus-
tard, this drink is a great comple-
ment to savory dishes such as
sausage and peppers and pulled-
pork sandwiches.
• The “Rising Sun” combines

carrot juice, plum wine and crys-
tallized ginger with the clover
honey and subtle spices of Savory
Honey Mustard. Add a dash of
lime juice and soy sauce for a
sweet treat that is an ideal accom-
paniment to most seafood.
• Gin isn’t the only ingredient

that adds a kick to “Spiced
Lemonade”: A teaspoon of Dijon
Mustard distinguishes this classy
cocktail from the rest. Slices of
lemon, lime, orange and cucumber

give a refreshing twist to the
breezy beverage. Enjoy it with all-
American classics such as ham-
burgers, hot dogs and French
fries.
For more tips and recipes, visit

www.greypoupon.com.

Luscious Libations With A Secret Ingredient: Mustard

A little mustard can give an extra
kick to your Bloody Mary.

***
The sum which two married
people owe to one another
defies calculation. It is an infi-
nite debt, which can only be dis-
charged through eternity.

—Johann Wolfgang von
Goethe

***

***
In the opinion of the world, mar-
riage ends all, as it does in a
comedy. The truth is precisely
the opposite: It begins all.

—Anne Sophie Swetchine
***

***
After the chills and fever of love,
how nice is the 98.6 of marriage!  

—Mignon McLaughlin
***

***
Don’t smother each other.  No
one can grow in shade.

—Leo Buscaglia
***




