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(NAPSA)—Like many youth,
4-H members Emily Cox of Indi-
ana and Jared Pickens of Ten-
nessee spend a lot of time on the
Internet. In fact, the Pew Internet
Survey shows that 93 percent of
American youth ages 10-18 are
actively online.

Emily, Jared and other mem-
bers of the 4-H Youth Develop-
ment Program recognized that it
was tough to find valuable infor-
mation about their clubs, camps
and programs in one place on the
Web. So, they along with a dozen
other 4-H members around the
country formed the 4HUSA Web
Crew and decided to create a one-
of-a-kind interactive community
Web site, 4HUSA.ORG.

The Web site is by, for and
about the more than seven million
young people involved in the
youth development program in all
50 states. It is a “one-stop” site for
everything 4-H. Visitors have
access to nearly 1,000 of the orga-
nization’s Web sites, arranged by
state. News headlines by state
and a comprehensive calendar of
events inform visitors of the latest
4-H happenings. 

Visitors can share stories about
how the youth group has touched
the lives of young people. Regis-
tered members (it’s free) also can
upload personal 4-H photo albums
to share, post their thoughts,
questions and ideas via the inter-
active message board and create
their own online journals known
as “blogs.” 

“Now, because of 4HUSA.ORG,
we can see what’s happening in
states and what other kids are
doing,” says Emily, age 14 and the

youngest member of the Web Crew. 
The Web Crew’s work reflects a

significant part of the 4-H experi-
ence—the partnership of youth
and adults in learn-by-doing activ-
ities. The youth built the site
through a series of conference
calls, hundreds of instant messen-
ger chats and a face-to-face meet-
ing. They were instrumental in
every stage of the process, from
initial brainstorming sessions to
final approval.

“This site is the largest, most
extensive 4-H Web site to date,
and it contains features for youth
by youth, current news headlines
and information about local
clubs,” said Jared, age 17. 

With the site launched, the
Web Crew’s work has just begun.
They are responsible for updating
content and promoting the site
and are planning future interac-
tive features, including personal-
ized e-mail and games.

4-H is a community of young
people across America who are
learning leadership, citizenship
and life skills. Join Emily, Jared
and the rest of the Web Crew
online at www.4husa.org. 

4-H Youth Create a National Interactive Community

The 4HUSA Web Crew

(NAPSA)—The majority of
Americans expect to spend as
much on the holidays this year as
they spent on them last year—or
more. The Coinstar National Cur-
rency Poll showed that 80 percent
of Americans will be spending the
same or more during the 2004 hol-
idays—an average of $892 per
household.

Experts say many consumers
will supplement their holiday
shopping budget with the spare
change they have stashed away.
It’s estimated that Americans
have an average of $99 in “found
money” around the house. This
spare change can be used to pur-
chase a variety of seasonal items:

• Wreaths, trees, and seasonal
flowers to decorate the home

• Ingredients at the supermar-
ket for a holiday meal, including a
turkey with all the trimmings

• Coats, sweaters, scarves,
boots and gloves just in time for
that winter chill

• Holiday gifts for loved ones
• A fruit or wine and cheese

gift basket to send to a friend 
• Specially ordered holiday

cards to mail to friends and family
• Stocking stuffers, including

CDs, DVDs and movie tickets
• A bottle of champagne for the

holiday toast
• An unwrapped gift or toy for

a local holiday drive
• Tickets to a seasonal concert

or show.
Gift cards are also growing in

popularity as holiday gifts.
According to the Coinstar survey,
57 percent of Americans say they
plan to give friends and family the

gift of choice this year with a gift
card.

“We expect the convenience
and choice that gift cards afford
will continue to fuel their growing
popularity,” said Gretchen Marks,
vice president of marketing, Coin-
star, Inc. “Gift cards fit the bill for
today’s busy holiday shoppers who
are looking to save time and elimi-
nate stress when it comes to
choosing the right gift.”

Coinstar operates a network of
more than 11,000 self-service
kiosks in supermarkets across the
nation. The machines accept
unsorted change and count it at
the rate of 600 coins per minute.
Customers receive a printed
voucher for the full amount of the
transaction, less a nominal service
fee, redeemable for cash or store
credit. 

For more information or to find
a Coinstar machine near you, visit
www.coinstar.com.

Loose Change Can Add Up To Holiday Cheer

It’s estimated that Americans
have an average of $99 in spare
change around the house that
they can put toward their holiday
purchases.

(NAPSA)—The decision to
bring a puppy into your home is
an important one. So before you
buy, remember that the first step
to finding the right dog is to find a
responsible breeder. Some of the
hallmarks of a responsible breeder
are that they are knowledgeable
and experienced, take full respon-
sibility for all the animals they
breed and aim to improve, pre-
serve and enhance the character-
istics that make their breed
unique.  

The following tips from the
American Kennel Club can help
you find a responsible breeder.

• To identify breeders, visit
http://www.akc.org/classified.
Here you’ll find AKC’s Online
Breeder Classifieds where you can
locate breeders in your area with
available puppies. You will also
find information about AKC Par-
ent Club breeder referral and
breed rescue, both great options
for locating a new pet.

• Then visit the breeder ’s
home/kennel and ask to see at
least one of the puppy’s parents so
you can get an idea of what the
future holds for your dog. 

• Observe the premises. Is the
house/kennel clean? Dogs should
be clean, well-fed, lively and
friendly. 

• See how the dogs and pup-
pies interact with their breeder.
The puppies should be outgoing
and well-socialized and should not
shy away from the breeder. 

• Ask questions, including size
of the dog when fully grown,
grooming and exercise needs, and
what possible health problems the
dog might develop.

• Expect to be asked questions
in return. Breeders will want to

make sure their puppies are going
to good homes with people who
know what to expect.

• Find out about the health of
your puppy and its parents.
Breeders should know about the
genetic diseases that often affect
their breed, and any available
health screening tests. 

• You may be asked to sign a
contract outlining the conditions
of the sale. A contract is helpful in
making sure both parties have
clear expectations.  

• Don’t leave the premises
without the appropriate AKC doc-
umentation. Be wary of a breeder
who refuses to give you papers or
offers to mail the papers at a later
date. You’ll need the papers to reg-
ister your dog with the AKC. 

Getting a dog represents a 10-
year—or longer—commitment.
Working with a responsible
breeder increases the likelihood
that your new pet will be happy
and healthy. For more informa-
tion, visit www.akc.org.

Looking For A Purebred Puppy?
First, Find A Breeder You Trust

Finding a purebred puppy may
take some research, but choos-
ing the right breeder will ensure
that your new family member is
healthy and happy.

Encouraging Creative
Thinking In Kids

(NAPSA)—The challenge of
unlocking a child’s creative ability
may sometimes be a difficult
proposition, but releasing this
imaginative spark in young people
is a worthwhile cause for today’s
parents. Experts say learning to
be creative can help children
develop critical thinking skills for
success in school and life.

There are a variety of ways
that parents can help their chil-
dren find their inner artist. For
instance, children can use a new
type of software to make three-
dimensional artwork on a PC. The
software, called Cosmic Blobs, lets
kids create, manipulate and ani-
mate virtually any character or
invention as if they were using
digital modeling clay.

The interface of the creativity
software resembles a colorful
chemistry lab and lets kids intu-
itively apply 3-D processes such
as stretching, squeezing and
rotating to their creations. Their
“Blob” can have elegant lines and
hundreds of possible colors and
textures. Kids can animate their
Blobs, e-mail them to friends,
print them, paste them onto a
school report or transform them
into a custom instant-messaging
buddy icon. 

For more information, visit
www.cosmicblobs.com.

Software can help children
express their creativity.

(NAPSA)—You don’t have to
wait for a snowstorm to make this
delightful snowman. Terrific as a
holiday centerpiece or as gift for a
teacher, for example, this chubby
carnation-covered snowman is a
project the entire family may love
to make.

What you need:
75 white carnations 
12 stems mini-carnations (to

yield 62 blossoms)
1 small carrot
screwdriver
1 drywall screw
4- by 3- by 1⁄2-inch thick block of

wood
14- by 1⁄4-inch diameter dowel
glue gun and glue stick
7-inch-diameter plastic saucer
sharp kitchen knife
11⁄3 brick of floral foam
heavy-duty black plastic

garbage bag
5 12-inch-long pieces of fine

gauge florist’s wire
3 1-inch-diameter red buttons
21⁄2 inch-diameter black buttons
doll’s scarf and hat (available

at craft store)
2 6-inch long twigs
Screw dowel to wooden block.

With the glue gun, hot-glue the
block of wood to the plastic saucer.
Cut and shave chunks of floral
foam to form three sections. With
the knife, shave off the corners of
the tummy and chest pieces of the
floral foam. Shave the head piece
so it is smaller and rounder than
the rest. Thoroughly soak the
foam pieces and place them on the
plastic bag. Insert the dowel in
the center of the bottom of the
tummy chunk of wet floral foam
and push the tummy down so that
it rests on the saucer.

After cutting carnations to 2-
inch lengths, insert stem in each

chunk of floral foam to form round
head, chest and tummy. Working
from the bottom up, cover the floral
foam tummy with large carnations
(about 46) so the tummy looks
round. Place the foam chest on top
of the tummy and cover with large
carnations (about 29). Repeat with
snowman head (you will need
about 62 mini-carnations). To give
your snowman a softer, rounder
look, cover the top, sides, and bot-
tom of the chest and head, as well
as the top of the tummy.

Thread a wire through each of
the five buttons; twist the wires to
secure them. Insert the black eye
buttons in the head of the snow-
man. Cut the carrot to your
desired length. Wire the carrot
and insert in the head. Insert red
buttons on the chest and tummy
of the snowman. Tie doll’s scarf
around the neck of the snowman.
Add the two twigs for arms and
the doll’s hat.

This frosty fellow is a also
available exclusively through
1800flowers.com, so even if don’t
have time to make this fun snow-
man, you can visit the Web site
where you’ll find this great gift
among many others.

Deck The Table With This Winter Snowman

***
Nothing in the world is more dan-
gerous than sincere ignorance
and conscientious stupidity.

—Martin Luther King, Jr. 
***

***
Friends, and I mean real friends,
reserve nothing. The property
of one belongs to the other.

—Euripides 
***

***
Never do anything against con-
science even if the state
demands it.

—Albert Einstein 
***

***
It is easier to love humanity
than to love your neighbor.

—Eric Hoffer 
***




