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by Patricia Vance
(NAPSA)—If you have kids to

shop for this holiday season, in all
likelihood video games will be at
the top of their lists. As an experi-
enced mother, I know how hard it
is to say “no” when your child asks
you for the latest “must-have-it,

can’t-live-without-it”
computer or video
game. But as Presi-
dent of the Enter-
tainment Software
Rating Board, the
nonprofit organiza-
tion that assigns
ratings to all of

those games, I can tell you that
the range of content in games
today is vast.

Today, generations of kids have
grown up playing video games and
are continuing to play them as
adults, making the average age of
a gamer 29 years old. Conse-
quently, it has never been more
important for parents to make
sure that the games they are
bringing home for their kids are
age appropriate.

Ten years ago, the Entertain-
ment Software Rating Board
(ESRB) was created to take the
guesswork out of video game pur-
chases. Our independent raters
review every game before assign-
ing it a rating for age appropriate-
ness and content descriptors that
indicate elements in a game that
may have triggered a particular
rating and/or may be of interest or
concern to a parent. Rating sym-
bols are prominently displayed on
the front of all game packaging,
and the content descriptors
appear on the back. The rating
symbols include:

EC (Early Childhood) contains
content that may be suitable for
ages three and older. Contains no
material that parents would find
inappropriate.

E (Everyone) contains content
that may be suitable for persons
ages six and older. Titles in this
category may contain minimal vio-
lence, some comic mischief and/or
mild language.

T (Teens) contains content
that may be suitable for persons
ages 13 and older. May contain
violent content, mild or strong
language, and/or suggestive
themes.

M (Mature) contains content
that may be suitable for persons
ages 17 and older. Titles in this
category may contain mature sex-
ual themes, more intense violence
and/or strong language.

As president of the ESRB and
as a parent, I proudly stand
behind the ratings information we
provide. But I also know that
checking the rating is only the
first step to making informed pur-
chase decisions. Parents need to
stay actively involved in their
children’s computer and video
game choices.

Here are some helpful tips for
picking the right game:

Be Educated Before You Buy
• Check ESRB ratings infor-

mation on the front and back of
the box, in ads and online at
www.esrb.org

• Consider renting the game
first to sample the content

• Read reviews online or in
various publications available at
your newsstand

• Talk to other parents, and
even your own children, about
what’s in the game.

Good parenting is a tough job,
but hopefully this holiday season,
the ESRB can make it a little
easier.

For more information, visit
www.esrb.org.

• Ms. Vance is president of the
Entertainment Software Rating
Board.

Video Game Ratings Make Holiday Shopping Easier
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Bridging The Worlds Of
Art And Science

(NAPSA)—While art lovers
may not associate nuclear science
with their favorite artwork,
nuclear technology is helping to
preserve  cultural works around
the globe.

For instance, the architecture
and art collections at St. Vitus

Cathedral attract millions of
visitors to the Czech Republic’s
largest church each year. The
richly colored “Last Judgment
Mosaic” remains one of the cathe-
dral’s artistic treasures, in part
because of nuclear technologies
used to conserve the artwork. 

Completed in 1371, this exte-
rior monument of a million glass
tiles requires major renovations
every 100 years due to corrosion of
the glass.  

Using a technique called neu-
tron activation analysis, scientists
are  determining the chemical
make up of the glass. Preser-
vationists can then use the data to
find the cause of the corrosion and
identify long-term solutions.  

To learn more about nuclear
science, visit the Web site at
www.ans.org/pi/np/vitus. 
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(NAPSA)—Celebrities and trend-
setters from Gwyneth Paltrow to
Charlize Theron to Nick Lachey just
can’t get enough bling—especially
when the bling is Platinum.

Why the fascination with Plat-
inum baubles? Perhaps because
Platinum is generally 95 percent
pure, rare enough to be found in
only a handful of places on the
globe, and will hold a diamond or
gemstone securely. “Platinum’s
brilliant white luster makes it
the ideal holiday gift because it
goes with all of fashion’s newest
colors and textures,” says jewelry
and fashion expert Michael
O’Connor. “Additionally, its endur-
ing strength makes it perfect for
people who want their jewelry to
stand the test of time.”

Some of O’Connor ’s jewelry
wardrobe “must haves” this holi-
day season:

• Earrings You’ll Hear About.
For sheer drama, it’s hard to beat
the long, romantic Platinum cluster
earrings from Stephen Russell.
Jeannette Fossas’ short water
droplet-like clusters, on the other
hand, are perfect for casual holiday
parties—working especially well
with upswept hair—while vintage-
inspired Platinum chandelier ear-
rings, with pear-shaped diamonds,
from Cathy Waterman, Anthony
Nak and Cathy Carmendy remain
coveted gift items.

• Brooching The Subject. Plat-
inum with diamonds, black opals or
blue moonstones can turn an office
pantsuit into a sophisticated
evening ensemble. Neil Lane’s Plat-
inum Art Deco pins work well on a
lapel or the back of a cocktail dress.
Nature’s inspiration is in the
snowflakes, butterflies and stars by
Samuel Getz and Suna Bros.

• Cuffs To Consider. Narrow
cuffs by Kubik in brushed or shiny
Platinum are lovely in layers,
while Michael Bondanza’s wide
cuff is a flexible and sexy stand-
alone piece. Helene M. shows a
contemporary twist with a Plat-
inum and leather cuff.

• Necklaces Go To Great

Lengths. Gumuchian and
Beaudry layer Platinum and col-
ored diamond necklaces. Thick
chokers and mid-length necklaces
of Platinum and tanzanite or red
spinel from Barbara Berk Designs
and Stephen Webster transition
well from day to evening. Over-
sized Platinum pendants on suede
or leather cords add a chic “rock
and roll” flare.

• Watch Out. Men’s Platinum
watches from Chris Aire, A. Lange
& Sohne and Kubik combine a
sleek face with a micropavé setting
or classic shiny finishes. Women’s
styles come in a multitude of geo-
metric shapes.

• Ring In The Holidays. Bold
and funky right-hand rings in
Platinum are all the rage among
such fashionistas as Halle Berry
and Sarah Jessica Parker. Look
for yellow diamonds, moonstones
and pearls from David Humphrey,
Alan Friedman and Etienne Per-
ret. And for those planning to pop
the question this holiday season,
Platinum engagement rings with
vintage-inspired embellishments
or inscriptions by Tacori, Martin
Flyer and Scott Kay Platinum are
a good choice.

For a look at the latest designs
and more facts on Platinum, visit
www.preciousplatinum.com.

Platinum Rocks This Holiday Season

A gift  of Platinum jewelry—
maybe even for yourself—can
add dazzle to the holidays.
Inset: Platinum stick pins with
pearl and pavé balls by Etienne
Perret.

(NAPSA)—A group of veterans
who were wounded in combat are
engaged in a new kind of battle on
a different type of front. They’re
working to find ways Americans
can cut their prescription drug
costs—and it seems they may be
winning the fight.

The Military Order of the Pur-
ple Heart recently launched a pre-
scription and over-the-counter
drug program that’s available to
its members and the general pub-
lic. The program allows people to
order drugs from Canada at a sig-
nificant discount from what the
same drugs cost in the U.S.

The pharmacists filling the
prescriptions are professionally
licensed in the province of British
Columbia. Products sold through
the mail meet FDA standards and
are available at extreme discount.
Generic drugs sold through the
program also tend to be priced
lower.

The program comes at a time
when studies show that prescrip-
tion drug costs are rising—and
the number of Americans with
insurance is decreasing. In fact,
it’s estimated that as many as a
third of seniors have no prescrip-
tion drug coverage, yet prescrip-
tion drug spending in the U.S.
increases each year (by 13 percent
between 1993 and 2000 alone). 

It’s hoped the new drug program
will help reverse some of these
trends. Participants in the program
can order drugs from Canada by

calling 1-800-469-0955. People can
also go to purpleheart.org and
click on the “prescription” link.
That will take them to the Cana-
dian Web site where drugs and
prices are listed. If a prescription
is required, it must be sent by fax
to Canada (1-800-469-0705).

If the buyer mentions “Purple
Heart” while ordering, a small
donation will be made to the Order
by the pharmacy. There is no tax
and shipping is free for orders over
$200. Any order over $50 receives
a $5 discount. An added bonus to
the program: When people use it
to order drugs from a Canadian
pharmacy, the Military Order of
the Purple Heart will receive a
small donation. 

For more information, visit
www.purpleheart.org.

Cutting Prescription Drug Costs

A new veteran-sponsored pro-
gram lets Americans order inex-
pensive prescription drugs from
Canada.

(NAPSA)—For 20 years, Na-
tional Breast Cancer Awareness
Month (NBCAM) has been educat-
ing women about breast cancer
detection, diagnosis and treatment.
This year, NBCAM once again is
reaching out to women with impor-
tant messages. 

“Early detection saves lives,” is
a mantra with which many have
become familiar over the past 20
years. This is based on the concept
that the sooner breast cancer is
detected, the less likely a woman
will need highly invasive and
uncomfortable treatments, and the
more likely she will survive the
disease. 

In the United States, one out of
seven women will develop breast
cancer in her lifetime. Thankfully,
significant progress in mammogra-
phy technology is helping physi-
cians to diagnose the disease ear-
lier and new treatment options
mean more comfortable treatments
and improved outcomes. Today,
there are more than two million
breast cancer survivors in the
United States.  

Mammography screening is the
single most effective method of
early detection. Therefore, an
annual mammogram is recom-
mended for women over 40 years of
age. Women also should know how
their breasts normally feel and
report any breast change promptly
to their health care provider.
Women can take charge of their
breast health by performing a

breast self-exam every month.  
Special populations at risk for

breast cancer include minority
and older women. African Ameri-
can women have a higher breast
cancer death rate than women of
any other racial or ethnic popula-
tion. Many women over the age of
60 feel that screening for breast
cancer is not necessary and that
they are less at risk than when
they were younger. On the con-
trary, women over 60 are more at
risk, not less, for breast cancer.

In an effort to encourage
women to have an annual mam-
mography screening, the third
Friday in October each year is
National Mammography Day. On
this day, or throughout the month,
many radiologists provide dis-
counted or free screening mammo-
grams. To find a facility partici-
pating in National Mammography
Day, contact the National Cancer
Institute at 1-800-4-CANCER.
Additionally, throughout the year,
low cost or free mammography
screening is available to women
who are over 40 and under-
insured or uninsured. For more
information, contact the Centers
for Disease Control and Preven-
tion (CDC) at 1-888-842-6355 
o r  v i s i t  t h e i r  w e b s i t e  a t
http://www.cdc.gov/.

For further information about
the NBCAM campaign, visit
www.nbcam.org or contact Susan
Nathanson, National Coordinator
at 312-596-3557.

National Breast Cancer Awareness Month Message Is
Simple Yet Powerful: “Early Detection Saves Lives”

***
Democracy is the only system
that persists in asking the pow-
ers that be whether they are the
powers that ought to be. 

—Sydney J. Harris
***

***
A citizen of America will cross
the ocean to fight for democ-
racy, but won’t cross the street
to vote in a national election. 

—Bill Vaughan
***

***
It’s not the voting that’s democ-
racy; it’s the counting. 

—Tom Stoppard
***




