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(NAPSA)—In 2002, more people
visited amusement parks through-
out the world than ever before. In
the U.S. alone, 324 million people
packed the nation’s 600 amuse-
ment parks and attractions.

According to the International
Association of Amusement Parks
and Attractions (IAAPA), here are
some new experiences to enjoy
and tips for getting the most out
of your next visit.

New attractions
• Mission: SPACE—Flight sim-

ulators have been adapted to cre-
ate a ride system where guests
“blast off” into orbit on their way
to Mars. (At Walt Disney World,
Orlando, Fla.)

• 4-D Films—Attractions fea-
turing traditional 3-D films with
an added dimension, such as live
action, or other interactive fea-
tures like sprays, scents or motion
seats. Based on popular movies
and TV shows, including Shrek
and “SpongeBob SquarePants,”
these attractions are appearing in
many parks.

• Top Thrill Dragster—The
world’s first roller coaster to top
the 400-foot mark, this behemoth
reaches speeds of 120 miles per
hour. (At Cedar Point, Sandusky,
Ohio.)

• Waterparks—Water Country
USA in Williamsburg, Va., has
added a themed, interactive action
river. Noah’s Ark in Wisconsin
Dells, Wis., which already bills
itself as the largest waterpark in
the country, has added several
non-traditional waterpark rides,
including an indoor attraction
known as Noah’s Incredible
Adventure.

Consumer tips
• Dress comfortably, but avoid

open-toed shoes and dangling
clothing or jewelry. Protect your-
self with sunscreen and headgear,
even on cloudy days.

• Observe all posted rules, and
follow the verbal instructions
given by ride operators.

• Obey all listed age, height,
weight and health restrictions.

• Keep hands, arms, legs and
feet inside the ride at all times,
and remain in the ride until it
comes to a complete stop and you
are instructed by a ride operator
to exit the ride.

• Always use the safety equip-
ment provided.

IAAPA is the largest interna-
tional trade association for perma-
nently situated amusement facili-
ties worldwide. The organization
represents more than 5,000 facility,
supplier and individual members
from more than 85 countries. To
learn more, visit www.iaapa.org.

Amusement Parks: An All-American Tradition

“Safety first” is an important
rule to keep in mind when explor-
ing amusement parks.

Missed A Special
Occasion Because Of Flu?

(NAPSA)—If you’ve ever missed
a birthday party, school play,
anniversary or any other special
occasion because you were in bed
with the flu, you’re not alone.
Each year approximately 17 mil-
lion to 50 million people in the
United States suffer from
influenza, often missing school,
work, and sometimes a special,
once-in-a-lifetime event. Although
you cannot predict when the flu
will strike, nearly everyone can
reduce his or her risk of getting the
flu by being vaccinated; however,
only your health care provider can
determine if vaccination is appro-
priate for you.

“Influenza not only costs people
time and money but can disrupt
their daily lives, causing them to
miss a special event such as a
graduation, family vacation, or a
wedding,” explained Laura Scott,
contest organizer. 

To generate awareness about
the disruption that influenza can
cause in daily life, Wyeth and
MedImmune, Inc. created the
Missed Opportunities national
essay contest. Do you have an
interesting story about a “missed
opportunity” due to the flu? Tell
us in 150 words or less and you
could win a chance to recreate the
missed event. The winner will
receive the opportunity to recreate
an event missed as a result of the
flu, not exceeding $2,500 in value.
Two runners-up will each receive
$500 to help recreate their special
events ruined by the flu.

You must be 18 years or older to
enter. Entries must be legible and
include your first name, last name,
address, daytime telephone num-
ber, e-mail address, and year of
birth. Entries must be submitted
online, faxed, or postmarked by
November 1, 2003. Participants
can submit essays online at
www.missed-opportunities.com; via
fax at 202/835-8879; or by mail to
Missed Opportunities Essay Con-
test, 2000 L Street, NW, Suite 300,
Washington, DC 20036, Attn:
Laura Scott. Winners will be
announced in December 2003.

(NAPSA)—A growing number
of people are finding there can be
big benefits to starting their own
small business. 

Many of them turn to the Small
Business Administration (SBA) for
help. According to SBA administra-
tor Hector V. Barreto, since 1953
the agency has helped more than
20 million Americans start, grow
and expand their businesses. 

It has also placed more than
$170 billion in direct or guaran-
teed  loans  in  the  hands  o f
entrepreneurs.

Guests can register
for this year’s 2003
SBA’s National Entre-
preneurial Conference
and Expo (NECE) at
SBA’s Web site. The
conference, an impor-
tant part of the SBA’s
50th anniversary
c o m m e m o r a t i o n ,

takes place September 17 - 19, at the
Washington Hilton and Towers in
Washington, D.C. 

Attendees will have access to
workshops on access to capital,
contracting, e-government, cus-
tomer service, marketing and
other issues. A matchmaking com-
ponent will bring together sub and
prime contractors with small busi-
nesses to make deals at the confer-
ence. In addition, the trade show
will feature 175 exhibitors.

The agency, which has helped
so many, offers these tips:

• Before starting out, list your
reasons for wanting to go into
business. Some of the most com-
mon ones are the desire to be your
own boss, financial independence
or wanting creative freedom. 

• Next, determine what busi-
ness is right for you. Ask yourself

how you like to spend your time,
what your skills are, how much
time you have and if any of your
hobbies or skills are marketable.

• Conduct the necessary re-
search to find out the niche your
business will fill. Try to figure
out how practical your idea is.
Will you have an advantage over
existing firms?

• The final step is developing a
pre-business checklist. Any small-
business owner should be able to
answer these questions.

- What will the legal structure
of the business be?

- What kind of financing is
needed and how will it be
obtained?

- Where will the business be
located?

A strong business plan can be a
cornerstone of starting a business.
It can help to prevent problems
and guide the business during its
initial startup phase.

For more information, to take an
online tutorial, or to register for the
conference, visit www.sba.gov, or
call the toll-free number 1-800-U-
ASK-SBA.

Helping New Businesses Get Up and Running

Studies show that small busi-
nesses account for the majority
of new jobs in the country.

Hector V. Barreto

(NAPSA)—A rising number of
credit defaults and delinquencies
could cause lenders and regula-
tors to slam the brakes on credit—
which could mean higher interest
rates, lower credit limits and more
trouble getting loans.

Americans have piled on so
much debt in the last decade that
some economists are worrying
about the possible fallout if con-
sumers, already living on the
edge, are pushed over by rising
unemployment. 

There are several indicators
causing concern:

• Foreclosures have reached
the highest level in at least 30
years; 

• Bankruptcies keep hitting
record highs; 

• Credit card delinquency
rates have risen 30 percent in the
past year; and 

• The average homeowner ’s
equity represents just 55 percent
of the home’s value—down from
the 67 percent level typical of the
1960s, ’70s and ’80s.

While no one knows for sure
whether or not there will be a
credit crunch, it can pay to be
proactive.

As a consumer, there are ways
you can protect yourself from the
potential fall-out. Here are some
tips to help you survive a credit
crunch from Liz Pulliam Weston,
MSN Money expert:

• Build and maintain good
credit. People with good credit his-
tories and high credit scores (typi-
cally FICO scores over 720) will
generally get the best deals regard-
less of the overall credit environ-
ment. People with poor credit may
see much of the easy lending terms
of the last few years disappear.

• Don’t overextend. Maxing out
your credit cards and borrowing
every nickel a mortgage lender will
give you are rarely good strategies.
They’re particularly bad ideas in
rough economic times.

• Pay down your debt. Again,
this is always good advice, but
especially so when the cost of
credit could be on the rise. Start
with nondeductible consumer
debt, such as your credit cards,
then move on to auto and personal
loans (assuming you won’t face
onerous pre-payment penalties). 

Mortgage debt is generally
cheap, and tax deductible besides,
but it still makes sense to at least
pay down your home equity loans.
The more home equity you leave
untouched, the more of a cushion
you have in case of an emergency.

For more tips on credit and debt
management, visit CNBC on MSN
Money (http://money.msn.com), or
use the planning tools offered in
Microsoft Money software.

Three Ways To Protect Yourself In A Credit Crunch
Avoiding A Credit Crunch May Be As Easy As Having Good Credit,

Setting Limits And Paying Down Debts

Avoiding a credit crunch may
be as easy as having good credit,
setting limits and paying down
debts.

(NAPSA)—A growing number
of manufacturers are finding suc-
cess by giving new life to quality
products from the 50s and 60s—
some from an even earlier time. 

Research indicates that at least
part of this trend is based on baby
boomers, tendencies to be strong
consumers of products they were
introduced to in their youth.

The survival of products such
as Listerine, Morton Salt and
Ivory Snow seem to be based on a
number of factors, including a
strong, well-recognized brand
name and proven quality. In addi-
tion, products such as these usu-
ally are not luxury items but are
used to address basic needs.

The latest product to join this
list is Barbasol Brushless Shave
Cream. While the aerosol version
of Barbasol enjoys a volume of
20,000,000 cans per year in seven
varieties, Tom Murray, president
of Perio, Inc. has decided to bring
back the Original Barbasol Shave
cream in a tube to satisfy the
requests of hundreds of faithful
consumers.

With its classic barber pole can
design, Barbasol is considered by
many to be the oldest, most recog-
nized shaving cream in the country.
It was founded in 1920 in Indi-
anapolis, Ind. by Frank B. Shields,
a former chemistry instructor at
MIT.

The white cream in a tube was
originally developed for men with
tough beards and tender skin and
was originally marketed by Shields
as the first brushless shave cream
on the market.

It is said that the name Barba-
sol is a combination of the Roman
word beard and the English word
solution. The stripes were put on
the can to evoke the familiarity of
barbershop-pole stripes. 

The product which was discon-
tinued by the previous manufac-
turer in 1999 is now available for
order.

Over the years, many of these
retro products were found to have
more than one use. For example,
Morton Salt can be used as a de-
icer as well as a food additive. In
the case of Barbasol Brushless
Shave Cream, it can also be used
to used as a lotion for sores, dia-
per rash and as a hand lotion to
treat dry skin. The aerosol version
of the product can be used to de-
fog mirrors and to clean stains
from carpets.

To learn more, visit the Web
site at www.barbasol.com.

New Shaving Cream Offers A Brush With Nostalgia

Research indicates that baby
boomers tend to buy brands they
remember from childhood—if
they can find them.

****
We are born believing. A man
bears beliefs as a tree bears
apples.

—Ralph Waldo Emerson
***

***
Sometimes the heart sees what
is invisible to the eye.

—H. Jackson Brown Jr.
***

***
The only true wisdom is in
knowing you know nothing.

—Socrates
***




