
10

(NAPSA)—Here’s news you can
sink your teeth into: Do you have
a beef dish that is a potential
award winner? It could help you
compete for more than $100,000
in prize money including the
$50,000 “Best of Beef” grand
prize. 

Celebrating its 25th anniver-
sary, the 2003 National Beef
Cook-Off® aims to inspire con-
sumers to enjoy fresh beef—
including chuck and round cuts of
beef—and convenient refrigerated
or frozen beef products. This
year ’s exciting new categories,
including One Dish Meals, Grilled
Beef, Handheld Kid Pleasers and
Quick & Easy Beef, demonstrate
how the contest stays in step with
the changing trends in America’s
eating habits. In addition, each
category matches up cuts of beef
with the best cooking method.
One Dish Meals, for example,
encourages use of stove-top skillet
cooking using boneless beef chuck
eye steak, beef chuck top blade
steak or beef top round steak. 

Twenty finalists will win a trip
to Fort Worth, Texas, to compete
in the Cook-Off competition on
Sept. 26 and 27, with the opportu-
nity to win the $50,000 “Best of
Beef” Grand Prize. Eight other
cash prizes also will be awarded
bringing the amount of total
prizes to $110,000. 

Recipes must fall under one of

the following four categories: 
One Dish Meals 

• Includes beef main dishes
using one cooking method such as
stove-top skillet cooking or a stove-
top undercover cooking method as
well as beef main dishes using an
oven cooking method. 

• Use boneless beef chuck eye
steak, beef chuck top blade steak,
beef top round steak, beef eye
round steak, boneless beef round
tip steak, beef cubed steak, beef
top blade strips, ground beef
chuck or ground beef round. 

Grilled Beef
• Includes beef grilled main

dishes. 
• Use boneless beef chuck eye

steak, beef shoulder center steak,
beef shoulder top blade (flat iron)

steak, beef round tip center steak,
beef round tip side steak, ground
beef chuck, ground beef round or
cuts requiring marinating such as
boneless beef chuck shoulder
steak, beef eye round steak, beef
bottom round (Western griller)
steak or beef top round steak. 

Handheld Kid Pleasers
• Includes kid-pleasing cre-

ative beef wrapped sandwiches,
beef handheld meals and beef taco
or burger variations. 

• Use either a brand-name,
nationally available, fully cooked
beef product from the refrigerated
meat case or freezer case, or fresh
beef cuts from the chuck or round. 

Quick & Easy Beef
• Recipes must be done in 30

minutes or less. 
• Use the Beef Industry’s Mark

of Quality approved branded beef
products in the preparation of the
recipe.

The Cook-Off is sponsored
by America’s Beef Producers
through their $1-per-head check-
off, in partnership with Albert-
sons®. Contestants can enter
through the official Web site—
www.beefcookoff.org—via e-mail
at entries@beefcookoff.org or
through U.S. mail to: National
Beef Cook-Off Entries, ANCW,
P.O. Box 3881, Englewood, CO
80155. Entries must either be
e-mailed or postmarked by March
31, 2003.

Enter Your Favorite Beef Recipe In The 
25th Anniversary National Beef Cook-Off (NAPSA)—The next time you’re

at a dinner party and hear guests
discussing “storage solutions,” they
may not be talking about data
management. They’re likely talking
about home improvement, more
specifically, home organization.

In 2002, spending on home-
repair and remodeling materials
grew to $180 billion, up from $105
billion in 1990. So why is spending
increasing in this area while the
rest of the economy is stagnant?

Getting Organized
Studies show that organizing

the home is a great way to reduce
stress, and improve quality of life.
For example, following the 9/11
attacks, 10 percent of Americans
reportedly said they have spent a
larger portion of their income on
home furnishings. 

Creating Space
Inflated home prices may also be

driving home improvement spend-
ing. Today’s real estate market
makes moving an impossibility for
some. Remodeling to expand space
is a cheap alternative to moving.

So, how does one improve space
and get organized? There are sev-
eral companies offering temporary
storage solutions like cabinets and
shelves, while others, like Califor-
nia Closets, offer a custom
designed solution. With California
Closets, you set up an appoint-
ment with a designer, they come
to your home, discuss your
lifestyle and space needs, give
advice on immediate changes that
can be made without spending a
dime, and then draw up plans for
your home storage solution. A Cal-

ifornia Closets solution can range
from as little as $400 to as much
as $30,000, depending on a per-
son’s budget and needs.

As more consumers change the
space and ways in which they live,
more companies are trying to
develop innovative, time-saving
products that fit this customized,
lifestyle approach to home remod-
eling. Whirlpool® recently formed
an alliance with California Closets
to provide innovative products
and services and home organiza-
tion solutions. Its first product in
this alliance is the Personal Valet™

Clothes Vitalizing System, an all-
in-one solution that smoothes
away wrinkles in clothes and
cleans odors, and fits into any Cal-
ifornia Closets solution.

So what are you waiting for?
Getting organized will do more
than just create space in your
home. It will create space in your
mind to enjoy a better life.

To learn more, visit www.cal-
closets.com or call 800-2simplify.

A Resolution Worth Keeping: Create Space And Get Organized

Winning the space race with
your home may be easier than
you think.

(NAPSA)—Here’s a fun idea:
The next time you watch a DVD,
pop it into a Microsoft Windows-
based PC. An extra-special experi-
ence may await.

That’s because about 80 per-
cent of all blockbuster DVDs now
contain enhanced features avail-
able only on a Windows-based PC.
In the case of Spider-Man, for
example, you can watch the movie
alongside the comic book storyline
or see how it was transformed
from script to screen. Additional
commentaries can be downloaded
off the Web, and Peter Parker fans
can stay in touch via the Internet. 

“These extras go far beyond the
traditional special features like
actor outtakes or director inter-
views that are advertised with
most DVDs,” said Charmaine
Gravning, product manager for
Windows at Microsoft Corp. “The
things you can access through a
PC really bring the experience to
another level. Gone are the days
where you view a movie once or
twice. There’s always something
new to check out.”

Austin Powers fans can get up
close and personal with their
favorite characters using the Gold-
member DVD. Other DVD feature
possibilities accessible via PC
include becoming a wizard in the
Harry Potter movies or singing
along with the likes of Shrek and
other favorite movie characters. 

“Our tools and services take
people beyond the movie, into the
realm of interactive, personalized
entertainment,” said Clint Lude-
man, vice president of marketing
at InterActual Technologies Inc.,
which developed the DVD technol-

ogy. “The PC is really becoming a
hub for entertainment, and we’re
happy to be a part of it.”

Accessing these features requires
no high-tech know-how. It’s mostly
accomplished with the click of a
mouse. The Star Wars: Episode I
and Episode II DVDs have menu
items with hotlinks; users with
Internet access can click on the
links to go to the Web site. In a
DVD player, users see a message
recommending they put the DVD in
a PC. 

Roughly 20 million households
have DVD-ROM-enabled PCs. It’s
estimated that by the end of 2002,
37 million DVD players will have
been purchased. 

“As more and more people uti-
lize PCs as part of their home
entertainment systems, we like to
give them even cooler ways to
interact and enjoy the experience,
beyond watching movies,” said
Michael Mulvihill, vice president
of content development for New
Line Home Entertainment. 

More information is on the
Microsoft Web site, http://www.
microsoft.com/windowsxp/experi
ences/. 

PCs Unlock Extra Features On DVD

Your computer can open a
new window on DVD enjoyment.

(NAPSA)—Whether you’re
having friends over to watch the
Super Bowl or the Academy
Awards it’s nice to have some-
thing hot in the kitchen to keep
the chill out. Here are two quick-
fix recipes that may win fans
among your friends whether they
love movies or football. One is a
fast and easy chili that gets its
extra dash of flavor from onion
soup mix and the other is a Hot
French Onion Dip that’s the
perfect starter. 

Fast n’ Easy Chili

11⁄2 pounds ground beef
1 envelope Lipton Recipe

Secrets Beefy Onion Soup
Mix or Onion Soup Mix

1 can (15-19 oz.) red kidney
beans or black beans,
drained

11⁄2 cups water
1 can (8 oz.) tomato sauce
4 tsp. chili powder

1. In 12-inch skillet, brown
ground beef over medium-
high heat; drain.

2. Stir in remaining ingre-
dients. Bring to a boil over
high heat. Reduce heat to low
and simmer covered, stirring
occasionally, 20 minutes.
Serve, if desired, over cooked
rice.

Makes 6 servings

First Alarm Chili: Add 5 tsp.
chili powder

Second Alarm Chili: Add 2
Tbsp. chili powder

Third Alarm Chili: Add chili
powder at your own risk

Hot French Onion Dip

1 envelope Lipton Recipe
Secrets Onion Soup Mix

1 container (16-oz.) sour cream
2 cups shredded Swiss

cheese (8-oz.)
1⁄4 cup mayonnaise

1. Preheat oven to 375˚F. In
1-quart casserole, combine
soup mix, sour cream, 13⁄4 cups
Swiss cheese and mayonnaise.

2. Bake uncovered 20 min-
utes or until heated through.
Sprinkle with remaining 1⁄4
cup cheese.

3. Serve, if desired, with
sliced French bread or your
favorite dippers.

Makes 2 cups dip

For more delicious and easy-to-
prepare recipes that are perfect
for entertaining friends in your
home entertainment center, visit
www. recipesecrets.com. 

Chill Out With Chili At Your Next Party

A fast and easy way to keep
the chill out when entertaining
friends is a delicious, and hearty
bowl of chili.

(NAPSA)—Age-associated
memory impairment (AAMI)
affects up to 38 percent of people
over 50. One way to reduce AAMI
is to ensure adequate blood flow
to the brain by supplementing
your diet with gingko leaf extract.
Gingko extract is said to counter-
act some of the symptoms of
AAMI by improving circulation to
the smallest blood vessels in the
body and the brain. Consumers
and health professionals can find
more information about the clini-
cally documented benefits of
gingko from the American Botani-
cal Council, a nonprofit research
and educational organization at
www.herbalgram.org.

Books, newspapers, magazines,
the Internet and television can all
be valuable health resources—but
it’s important to always consider
the source. Shows such as Keeping
Kids Healthy produced by Monte-
fiore Medical Center in associa-
tion with Thirteen/WNET New
York are generally considered
credible because they are spon-
sored by hospitals and hosted by
doctors. More information is avail-
able at the show’s Web site
www.keepingkidshealthy.org.
Viewers can also suggest show
topics by sending e-mail to keep
ingkidshealthy@montefiore.org. 




