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(NAPSA)—A growing number
of small businesses are getting the
“msg” about instant messaging.

A leading industry consultant
predicts that by 2005 instant mes-
saging (IM) will be used more than
e-mail. IM systems built specifi-
cally for businesses are now in use
in organizations of all sizes
because of the benefits they pro-
duce, including more productive
employees and decreased operating
costs resulting from fewer phone
calls and a reduced need to travel.
Unlike the telephone or e-mail, IM
has the ability to keep employees,
business partners, customers and
suppliers connected at all times.

The capacity to see who is
online at any time—what’s known
as IM’s presence awareness tech-
nology—allows individuals to see
who is available for quick re-
sponses to questions, even across
time zones. 

This embrace of IM by the busi-
ness market—a trend some refer
to as “chat hits the cubicle”—is
particularly noticeable among
companies dealing with a geo-
graphically dispersed workforce. 

For example, software devel-
oped by IBM, Lotus Sametime 3,
provides customers with a mix-
ture of secure instant messaging
and Web conferencing.

The software helps companies
extend real-time collaboration
services to those outside of their
firewalls without compromising
security. Sametime 3 also enables
users to securely connect their
instant messaging communities
with other organizations’ communi-
ties, such as customers or partners.
It also offers the ability to more

easily incorporate presence aware-
ness into other business applica-
tions, such as a customer service
Web site or a company Intranet. 

Beckman & Hirsch, an Iowa-
based law firm, has used the soft-
ware to share files instantly with
clients, hold e-meetings and use
instant messaging as an alterna-
tive to the office intercom.

David Beckman said, “Lotus
Sametime took off here like wild-
fire. It really has the security and
the power to support the work we
do and has indeed lead to in-
creased productivity.”

T h e  m a n u f a c t u r e r,  I B M ,
believes the software reflects the
brand’s unique representation of
the new ways individuals and busi-
nesses work together to achieve
success.

The system was designed to be
used with a Pentium II 266
MHz—or higher—and any number
of Windows operating systems.

To learn more, visit the Web
site at www.lotus.com.

Instant Messaging Is Not Just For Teens Anymore
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Relationships Post 9/11
(NAPSA)—According to a new

survey conducted by Steeple Hill
Books, 83 percent of the popula-
tion believes that America has
come closer together as a nation
since the attacks of September 11,
2001.

Inspirational ro-
mance publisher
Steeple Hill Books
surveyed hundreds
of people through-
o u t  t h e  U n i t e d
States and con-
ducted an extensive
telephone poll with
over 600 religion
editors. The results
of the surveys, pub-
lished in Steeple
Hill Books’ Re-
lationship Report,
has allowed the

publisher to present the American
people with an informed reflection
of the state of the modern rela-
tionship.

Interestingly, according to the
survey, only 40 percent of those
queried felt that their personal rela-
tionships had grown closer since the
attacks. And, while we have made
great strides nationally and have
some ground to cover in our per-
sonal lives, the poll also indicates
that Americans are evenly split on
the effect 9/11 has had on interna-
tional relationships. Some 49 per-
cent of those questioned believe
nations around the globe have
developed closer ties and support
for each other in the past year.

Other results of the survey
reveal George W. Bush to be a
highly inspirational figure. He and
First Lady Laura Bush garnered
top spot as the most inspirational
couple and he placed second after
Pope John Paul II as the most
inspirational celebrity in the minds
of most Americans.

Sweet Accord,
one of the new-
est titles from
i n s p i r a t i o n a l
romance  pub-
lisher Steeple Hill
Books.

(NAPSA)—Depending on your
“initial” reaction to the advances
in digital versatile disc (DVD)
technology, it may help to learn
the differences among the various
formats—particularly when choos-
ing a DVD recordable drive for
your computer.

DVD-R—DVD Recordable, also
known as “DVD dash R.” Good
low-cost, widely compatible media
for distribution of video or up to
4.7GB of data. Write-once disc can
be incrementally added to, but not
erased.

DVD-RW—DVD ReWritable,
also known as “DVD dash RW.”
This format is partially compatible
with modern DVD players and
DVD-ROM drives. Can be used
only for recording audio and video
streams.

DVD+RW—DVD plus ReWrit-
able. This format is fully compati-
ble with DVD players and DVD-
ROM drives, and can be used both
for video recording and for data
storage.

DVD+R—DVD plus Recordable.
Similar to DVD+RW, but as with
DVD-R, blank media can be
recorded incrementally, but not
erased. Highest performance write-
once format currently available.

Fortunately for consumers—
especially those who aren’t
experts in electronics—there’s
now a pair of DVD drives that
support all four formats. These
devices take the guesswork out of
DVD recording from the PC, mak-
ing it easier for users to create
video and data DVDs.

By combining the DVD rewrit-
able with the DVD write-once for-

mats, Sony’s new DRU-500A and
DRX-500UL allow computer users
to transfer home movies from tape
to DVD discs, customize and edit
them for a personal touch, and
then play them back in nearly all
DVD-Video players and DVD-
ROM drives.

In addition, these two drives
are the industry’s first to support
4X DVD-R and DVD+R recording,
making them the fastest DVD
rewritable drives on the market.
Each also supports 24X CD-R and
10X CD-RW recording, using
high-speed CD-RW discs, making
them excellent all-in-one record-
ing devices.

The internal DRU-500A drive
comes with an ATAPI interface for
easy installation inside a PC,
while the external DRX-500UL
drive features both an i.LINK and
a USB 2.0 interface for simple
setup and maximum flexibility.

To learn more about these DVD
drives, visit the Web site at
www.storagebysony.com.

Taking The Guesswork Out Of DVD Recording

Two new DVD drives help
solve the problem of multiple
disc formats, for easier storage
and use.

(NAPSA)—In a new survey,
American women reveal they are
more likely to believe income has
a greater impact than race on the
quality of healthcare.

Findings from the Avon Wo-
men’s Health Index show that this
perception is reality at least when
it comes to mammograms. Specifi-
cally, two-thirds of the women sur-
veyed have had mammograms—
but uninsured, less affluent
women are the group least likely
to have had the procedure done.
Most who have not had one cite
their age as the main reason; oth-
ers say they are too busy or do not
think it is necessary.

Uninsured women are not the
only group to force health to take
a back seat to other concerns,
however. The survey found 68 per-
cent of women say that spending
time with their friends and family
is a more important priority than
improving their own health by
eating healthier, reducing stress
or getting into shape.

Other key findings include:
• Women are more likely to

believe they will get breast cancer
than suffer a heart attack or
develop diabetes, but most women
are more likely to discuss other
health concerns with their doctor
than cancer, including weight and
exercise.

• Following breast cancer (56
percent), respondents cited the
following as their top four health
concerns: heart disease (34 per-
cent), ovarian cancer (25 percent),
cervical cancer (24 percent) and
sexually transmitted diseases (20
percent).

• Three-quarters (75 percent)

of all women describe their own
health as “excellent” or “good”
and most women feel that the
quality of healthcare they receive
today is “excellent” or “good.”
Thirty-six percent think their
healthcare has improved over the
last five years.

To learn more about the survey
and the Avon Breast Cancer Cru-
sade, visit www.avoncrusade.com
and www.avonfoundation.org.

New Survey Reveals Income More Significant
Than Race In Quality Care
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Women surveyed for the Avon
Women’s Health Index said they
are more likely to believe income
has a greater impact than race
on the quality of healthcare.

(NAPSA)—When dressing up a
home for Halloween, a favorite
secret ingredient for Hollywood
costume designer Randy Gardell
is Rit Dye. Grab whatever you can
get your hands on—towels, old
bathrobes, curtains and slippers
to create a little magic with
favorite Rit hues, such as Kelly
Green, Cardinal Red or Purple.
You can create a little costume
magic by adding some new dyes to
the mix. For more ideas, visit
www.ritdye.com.

Home renovation can be less
stressful and costly if you use the
vast resources of the Internet.
The World Wide Web offers an
abundance of resources for mak-
ing home improvement plans and
purchases. Users can log on to get
details on products and find deals
on home furnishings. It is impor-
tant, however, to know how to
shop effectively on the Internet.
For example, HomeClick.com
(www.homeclick.com), a leading
online provider of home furnish-
ings and products recommends
tips to ensure success while shop-
ping online for home improve-
ment products.

Clean streams are just one of
the benefits of The Surface Min-
ing Control and Reclamation Act
which has now been a law for 25
years. Under the law, which was

passed in 1977, mine operators
must have a permit before devel-
oping a surface or underground
coal mine. The law protects the
environment. For more informa-
tion, visit www.osmre.gov.

A new informative guidebook
for job seekers describes ten dif-
ferent career paths in the jewelry
industry. The guidebook, which
can be viewed or downloaded from
the Internet, lists salary ranges
for jewelry professionals, and it
includes a section filled with job-
training resources. The Careers in
the Jewelry Industry guidebook
can be viewed or downloaded free
of charge from the Jewelers of
America Web site, located at
www.jewelers.org/careers. The
brochures are available from local
career counselors, or from JA’s
10,000 member jewelry stores
nationwide.

The custom of hanging up
mistletoe at Christmas dates
back to the Druids, an ancient
people of Britain.

A young partridge is called a
cheeper.




