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by Jack O’Dwyer
(NAPSA)—People considering

changing or beginning their careers
can get advice and encouragement
from an experienced professional.

College students majoring in
subjects such as “PR” and “commu-
nications” are wondering what
kind of jobs will be available to
them when they graduate.

They have spent four years and
up to $100,000 and
now can’t find a job
except at the mini-
mum wage.

But they actually
have a lot of talent
and skills that could
earn them a good
living.

To do this, they
must become entrepreneurs.

For openers, they must stop
billing themselves as “PR” people
or “communicators.”

PR Lacks Credibility
PR is one of the most dis-

credited terms in the English
language. 

“PR specialist” ranked 43rd in
credibility on a list of 45 public fig-
ures in a 1999 survey that cost the
PR Society of America Foundation
and the Rockefeller Foundation
$150,000. 

“PR” is subjected to nearly end-
less trashing in the media. Very
few blue chips use the term, hav-
ing switched to “corporate commu-
nications” long ago.

Hang Out Your Shingle 
Entrepreneurs we know are

making a good living working as
writers for legitimate media and
business. Some do full-fledged pro-
grams for clients.

They ghost-author books for
businesspeople, write books and
articles under their own names,
write op-ed pieces for clients, let-
ters-to-the-editor, sales brochures,
speeches, handle e-mail correspon-
dence, help businesses to market
on the Web and create graphics
using Quark and other programs.
They also show businesses how to
create their own flyers.

In short, there are numerous
writing and related tasks that a
grad can do for small businesses.

They’re not apt to find such
work via an ad or PR firm because
of the way the finances of such
firms are set up.

Working by themselves, they
could charge businesses $20 an
hour ($140 a day or $700 a week)
for helping in all the above named
areas. If they charge $30 an hour
this would equal $1,050 a week.

Firms Bill at 3X Salary 
The typical PR firm bills out

workers at three times their hourly
rate. The $20-an-hour becomes $60
and the weekly cost to a client
becomes $2,100.

Individual entrepreneurs have
no such costs. They can work out of
their parents’ homes or own apart-
ments for which rent has already
been paid. Many costs associated

with a home office can be deducted.
Sixty percent of medical premiums
can be deducted before taxes are
paid.

Another option is bartering.
Many a PR firm started out barter-
ing services for meals at local
restaurants, groceries, gasoline,
car rentals and numerous other
products and services.

PR firms normally want a 60- or
90-day cancellation clause. Grads
could propose projects one at a time
and relieve businesses of the fear of
getting stuck in a legal contract.

Mom ‘n Pops Need Help 
Grads can bring writing and

promotional services to many
small businesses that otherwise
can not afford them. Many such
businesses go under because they
don’t spend enough time market-
ing themselves.

Computer and Web savvy grads
have a lot to offer a generation of
small business owners that is
largely computer illiterate.

Forty million Americans are
working out of their homes (one-
quarter of the workforce) because
of high office costs and the ease of
zipping work back and forth via
the Web.

As Stephen King points out in
On Writing, there’s only one way to
be a writer: read and write seven
hours a day at least five days a
week for years. Students should
take many writing courses, keep a
journal of 1,000 to 2,000 words
nightly, and read a novel a week by
authors who are bold and imagina-
tive with words, such as Annie
Proulx (The Shipping News and
Postcards) and Charles Frazier
(Cold Mountain). Mind-numbing
“boob tubing” should be cut to a
minimum.

New writers should associate
with other writers and reporters
and not salespeople.

A home office is a great boon

to good writing since writing is a
solitary occupation and distrac-
tions can be minimized. John
Bruen, an executive of a major
New York PR firm, used to urge
his account executives to do their
writing at night when they had
time to think.

Writers should save direct mail
pieces instead of throwing them
away. They are a good source of
graphic techniques as well as
tested copy platforms. 

Create Flyer for Self 
Writers today should be able to

create well-designed sales promo-
tion pieces, including one for them-
selves that they can pass out to
local merchants. Instead of claim-
ing writing or graphics expertise,
they can show it. Merchants will
want a similar piece created for
them.

Buzz words such as “strategic,”
“integrated,” “synergy,” “goals” or
“clear goals” should be avoided in
approaching prospects. Merchants
are on to such words and will think
a con job of one type or another is
coming. Since “local business own-
ers” are number five on the Credi-
bility Index and PR people are No.
43, it is the PR people who can
learn from the businesspeople and
not the opposite.

Existing ad/PR firms can view
the new generation of writer/entre-
preneurs as competitors or as
“farm clubs” introducing busi-
nesses to a wide range of writing,
marketing, promotional and Web
services. 

Some of the small clients might
turn into major ones as the clients
grow. Then they might be able to
afford a full-fledged ad/marketing
program via an established ad/PR
firm. 

You can learn more online at
www.odwyerpr.com.

• Jack O’Dwyer is editor-in-chief
of the J.R. O’Dwyer publications.

Students Should Train As Writers
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(NAPSA)—When people hear
the words “digital media,” most
think about digital music rather
than creative new ways they can
communicate. But with digital
media usage reaching new levels—
nearly 60 percent of households
with an Internet connection and
nearly one in four companies use
digital media—new digital media
technology has emerged that is
changing the way people commu-
nicate and express their creativity. 

If you’re familiar with Micro-
soft PowerPoint, which is used to
create and organize slides for pre-
sentations, you might be inter-
ested in one of the hidden jewels
available for PowerPoint, Micro-
soft Producer for PowerPoint
2002. This downloadable add-on
for Office XP allows users to com-
bine audio, video and slides into a
standard slide deck presentation
that can be viewed on demand
with a Web browser.

Microsoft Producer was origi-
nally designed to ease communi-
cation, and businesses were
among the first to see the value of
using Producer for employee
training and corporate presenta-
tions. For example, instead of
sending training manuals to its
staff at 550 stores, RadioShack
Canada Ltd. plans to use Pro-
ducer to deliver training to
employees right on their desktops. 

Because it is easy to use, people
from all walks of life are using Pro-
ducer to communicate in creative
new ways. Producer presentations
are now showing up in places you
might not expect, from an elemen-
tary school in Texas to the top of
the world’s highest mountains.

In the Classroom
Take, for example, the fourth-

grade class at Akin Elementary
School in Wylie, Texas. With the
help and direction of their teacher,
the students are using Producer to
bring book reports to life by creat-
ing the report in PowerPoint,
recording their presentation on
video and then bringing all the
components together. Each child
was then able to share their pre-
sentation with their parents on a
PC during an open house. With
Producer, Akin Elementary can
also make it possible for students
to share their presentations with
friends and family across the
country through a Web browser. 

“This is a great experience for
my students,” says Debbie Gove,
fourth-grade teacher at Akin Ele-
mentary. “It not only teaches them
presentation skills, but also
allows them to be imaginative and
expressive in their presentation of
the report.” 

To the Top of the Himalayas
Ed Viesturs, professional moun-

taineer, also sees unique value in
using Producer. During his expedi-
t ions,  he captures stunning
images—still photos and video—of
the cultures, the landscapes and, of
course, the mountains he encoun-
ters. During his endeavor to be the
first American to climb all of the
world’s 8,000-meter peaks without
supplemental oxygen, Viesturs
uses satellite phones to transmit
digital images, as well as video and
audio, in the form of dispatches
that highlight the progress of his
climbs. His management company
uses Producer to combine these
dispatches into a multimedia expe-
rience that his fans can view
online. 

“Now people can follow the
journey of the team by actually
seeing the images and video that
we capture along the trip and
hearing the audio dispatches
almost in real time from the
mountain,” Viesturs explains. 

While the Akin Elementary
fourth-graders, Ed Viesturs and
the folks at RadioShack Canada
use Producer for different pur-
poses, all realize the value of
using digital media elements to
communicate more effectively in
many diverse environments. The
next time you need to make a pre-
sentation, keep in mind the new
digital media tools that can bring
it to life and help you communi-
cate more creatively than ever. 

F o r  m o r e  i n f o r m a t i o n  o n
Microsoft Producer for PowerPoint,
visit http://www.microsoft.com/
office/powerpoint/producer/. To see
how Ed Viesturs uses Producer,
visit http://www.microsoft.com/
office/viesturs/default.asp. To see
how the Akin Elementary fourth-
grade class uses Producer, visit
http://www.wylieisd.net/tech/train/s
immanars/student%20products/aki
n_gove/tobie_akin_jamesbowie.htm.

Technology To Help You Creatively Communicate

Digital media can help compa-
nies, classrooms and individuals
have the world at their fingertips.

***
The crow doth sing as sweetly as the lark when neither is attended.

-Shakespeare, The Merchant of Venice
***

***
The bird of paradise alights only upon the hand that does not
grasp.

—John Berry
***




