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(NAPSA)—A collection of gifts
and keepsakes inspired by one of
America’s most beloved doll collec-
tions is coming to neighborhoods
everywhere to encourage girls to
learn more about American history.

Fans of the beloved American
Girls—Felicity, Josefina, Kirsten,
Addy, Samantha, Kit and Molly—
will be excited to know that the
American Girls Collection® from
Hallmark, an exclusive line of gifts
and personal expression products
inspired by the popular American
Girl® brand, may now be found as
close as their neighborhood Hall-
mark Gold Crown® store. 

The line of American Girl prod-
ucts, rooted in literacy, story-
telling and history, will be avail-
able as a result of an agreement
between Pleasant Company and
Hallmark, Inc.

For girls age 7 to 12 who are
familiar with the American Girls
Collection, this will be welcome
news as the dolls continue to grow
in popularity. From girls who cele-
brate their birthdays with Ameri-
can Girl-themed parties, to girls
who join after-school American
Girl clubs, the new line of prod-
ucts help bring to life the inspira-
tional stories about girls living in
pivotal times throughout Ameri-
can history.

“The American Girls Collection
from Hallmark is about empower-
ing girls to connect with the past
and reinforcing the bond among
girls, mothers and grandmoth-
ers,” said Peggy Bruce, product
manager, Hallmark Licensing.
“We think our new line is relevant
to what remains important to
girls today—family, friendship
and feelings.”

Hallmark Gold Crown stores
will celebrate the launch of the

American Girls Collection from
Hallmark with special events on
Sept. 21-22, 2002. During that
weekend, moms and daughters
can go to participating Gold
Crown stores to see the exclusive
products, register to win an Amer-
ican Girl prize package valued at
more than $100, and participate
in other American Girl-themed
activities.  

To find the nearest participating
Gold Crown retailer, consumers can
call 1-800-HALLMARK or visit
www.hallmark.com. 

Additionally, Hallmark prod-
ucts will be available through
Pleasant Company’s award-win-
ning consumer catalogue, at
American Girl Place and at
www.americangirl.com. Hallmark
stores will not carry the American
Girls Collection of dolls and
related product line that is exclu-
sive to Pleasant Company.

American Girls: Cause For Celebration

Beginning in September, girls
can find products based on their
favorite American Girl charac-
ters—and a brand new charac-
ter—at neighborhood Hallmark
Gold Crown stores.

(NAPSA)—A survey released in
May 2002 by the Business Soft-
ware Alliance (BSA) reveals a
staggering discrepancy between
the behavior of Internet users and
beliefs about intellectual property
protection. More than one third of
the 1,026 Internet users surveyed
have downloaded commercial soft-
ware online, yet have failed to pay
for the copies. Despite this behav-
ior, 85 percent support intellectual
property protection laws that safe-
guard the revenues that software
companies rely on for research
and development, and 95 percent
believe that companies and indi-
viduals should be compensated for
software development.

These conflicting attitudes and
acts are played out in the online
marketplace, where software
piracy is rampant. The BSA esti-
mates that more than 90 percent
of the software sold on auction
sites alone is pirated. This prac-
tice opens individuals and compa-
nies up to significant software
piracy liability because software
from many developers, such as
Autodesk Inc., the world’s leading
design software and digital con-
tent company, is nontransferable.
This means that once you pur-
chase software, you cannot give it
or sell it to someone else. Com-
pounding the problem, software
purchased from Internet auction
sites often leads to mass produc-
tion of counterfeit product over-
seas, which can enter legitimate
distribution channels and displace
large numbers of legitimate sales.

“Software piracy leads to busi-
ness revenue losses, fewer jobs and
less tax revenues,” says Sandra
Boulton, director of Piracy Preven-
tion at Autodesk. “Software com-
panies contribute considerable
resources to combating piracy—
through education, policy efforts
and enforcement—that could be
more effectively used for product
innovation, company expansion
and lower product prices.”

Organized pirate groups
impact legitimate market
Internet piracy adversely im-

pacts the legitimate market for
software in several other ways.
Many freeware sites offer “warez,”
a slang term for pirated software.
These sites are breeding grounds
for pirates who give, barter and
sell unauthorized software. Pirated
programs are also available in

other areas of the Internet through
news groups, e-mail and Internet
relay chat.

Organized pirate groups often
remove technical security mea-
sures embedded in the software,
thereby enabling users to make
multiple copies. And, the distribu-
tion of new or pre-release software
via online sites garners prestige
and admiration within the subcul-
ture of Internet pirates. Pre-
released software distributed by
these groups prevents software
companies from controlling the
quality of the software and mak-
ing the usual refinements that
occur prior to commercial release.
This harms both product reputa-
tion and consumer acceptance.
Internet users surveyed confirm
that downloaded, unlicensed soft-
ware that puts users at legal risk
or does not function properly is
extremely problematic. Increased
education on these issues may
cause a reversal in behavior
toward legal software acquisition.

Internet piracy laws
In recent years, the U.S. gov-

ernment has addressed the issue
of Internet software piracy. The
1997 No Electronics Theft Act
allows for criminal prosecution of
copyright infringement and the
1998 Digital Millennium Copy-
right Act prohibits circumventing
any protection measure designed
to prevent unauthorized access to
copyrighted material.

To find out more about piracy
and its legal ramifications, down-
load the free “Piracy on Internet
Auction Sites” brochure at www.
autodesk.com/piracy. To report
piracy of Autodesk products, call
1-800-NO-COPIES and for prod-
ucts from other software compa-
nies, call the BSA at 1-888-NO-
PIRACY.

Survey Reveals Education Needed To Deter Piracy On The Web

A recent survey estimates
more than 90 percent of software
sold on auction sites is pirated.

Replacing Your Roof
(NAPSA)—High on many home

repair lists is the question, “When
do I replace my roof?” Here are
some facts that may help you
answer that question.

On average, an asphalt shingle
roof needs to be replaced every 12
to 20 years. You should consider
replacing your roof if you have:
blistering or peeling interior and
exterior paint, stains on interior
ceilings and walls, cracked shin-
gles and dark staining on areas on
the roof.

Replacing a roof is not a recom-
mended do-it-yourself project. You
should have a professional roofing
contractor who is licensed and cer-
tified do the job. When hiring a con-
tractor, get recommendations and
referrals from satisfied customers.
A good rule of thumb is to always
get three written estimates.

If the thought of never having
to replace a roof interests you—
consider metal.

Metal roofing is considered the
hottest trend in roofing. Metal
roofs offer a variety of styles, long
life, and low maintenance. Most
metal roofs come with a 30 to 50
year warranty and are available
in a variety of attractive colors
and styles.

To find a licensed residential
roofing contactor in your area visit
www.metalroofing.com.

START AT THE TOP—Curling
shingles and water stains on the
ceiling are signs of roof trouble.

(NAPSA)—A new system de-
signed to make installing child
safety seats easier is required for
nearly all passenger vehicles and
child safety seats manufactured
beginning September 1, 2002. The
new system, LATCH (Lower
Anchors and Tethers for CHil-
dren), allows child safety seats to
be installed without using the
vehicle’s seat belt system. LATCH
does not solve all safety seat mis-
uses, however, and to best protect
children in motor vehicles, par-
ents should have their children’s
safety seats inspected by a certi-
fied inspector.

Help is available through
SEATCHECK, a safety program of
the Chrysler Group. Designed to
make parents aware of the impor-
tance of having their children’s
child safety seats inspected for
proper installation and fit,
SEATCHECK also directs parents
to child safety seat inspection
locations nationwide through a
toll-free hotline (1-866-SEAT-
CHECK or 1-866-732-8243) and
Web site (www.seatcheck.org). The
toll-free hotline and Web site are
available in English and Spanish. 

LATCH combines metal anchors
found between the vehicle’s back
seat cushions with buckles or hooks
on the child safety seats. The two
parts snap together to secure the
child safety seat to the vehicle seat.
In addition, vehicles have top
anchor points that connect to a
child safety seat’s top tether strap.
Together, these components are
intended to make safety seat instal-
lation easier for parents.

The new system addresses two
of the most common child safety
seat misuses: The safety seat is
not tightly fitted into the vehicle
seat and the seat belt is not prop-
erly locked into place. There are
other very important factors to
consider, however, that LATCH
does not resolve. These mistakes
can cause serious injury or death
to a child in the event of a crash.
These mistakes include: the safety
seat harness straps are too loose;
the safety seat is facing the wrong
direction in the vehicle; or the
child is not the appropriate
height, weight and/or age for the
safety seat. 

It is important to note that child
safety seats without LATCH—
when installed and used cor-
rectly—continue to offer protection
equal to that of LATCH-equipped
seats. These safety seats can con-
tinue to be installed using the vehi-
cle’s seat belt system, even in
LATCH-equipped vehicles. The
best protection parents can offer a
child is having their safety seats
inspected by a certified technician.

LATCH Makes Safety Seat Installation Easier,
But Inspections Still Needed

In France, it was once believed that the delphinium plant would
keep away ghosts.

***
Computers make it easy to do a lot of things, but most of the things
they make it easier to do, don’t need to be done.

—Andy Rooney
***

It takes more than 4,000
autumn crocus flowers to yield
an ounce of commercial saffron.

The Star-Spangled Banner
was designated the national
anthem by an Act of Congress
in 1931, 117 years after it was
written.




